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	Student Number
	2427244
	Student Name
	El Hadji Oumar Diallo Wade

	

	Website Chosen 
	Eden Spa Harborne

	Insert hyperlink to website
	https://edenspaharborne.wixsite.com/eden-spa

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quickly and well. This speed guarantees a good customer experience. Regular checking and updates further improve loading times, making sure the site remains responsive and easy for clients. Overall, the website's quick loading time significantly improves customer satisfaction and visit.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:
The website contains only one sub-page, it does not have many sub-pages. Customers can navigate the website through the main page and the single sub-page. Navigation can be improved by clear menus, links, or buttons on the main page that direct clients to the sub-page. Easy access to information is important for a positive client experience. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:
The client can’t booking via the webpage but can contact via phone or email or visit them.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
To improve the website's usability, they could improve navigation by simplifying menus and adding a search function. Additionally, easier instructions and more natural designs elements can help customers find information quickly. Applying user feedback mechanisms will allow them to continuously improve the site based on customer needs. These changes help to create a more comprehensible and efficient online experience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The difference is that the computers have larger screen, more space for content. Menus and navigation bars are bigger and visible.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website features good images of the spa's interior, treatments, and products. Helping potential clients visualize the experience they can expect. The colour design mainly soft and smooth, with colours of blue, green, and white. These colours are often related with calmness and relaxation, supporting the spa's style. In general, the combination of these elements helps to create an organised and appealing online presence for Eden Spa.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website doesn’t have an online chat tool.


	Question 2d – How effective are the social media links on the website?


	Answer: 
 There aren’t any social media’s links on the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The aren’t any customer reviews feature in the website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
They offer a variety of beauty treatments, including facials, body massages, hair removal, manicures, pedicures, and specialized therapies like hot stone therapy and microdermabrasion. This wide range ensures that clients can find treatments that fit their needs.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
the Eden Spa website does not list prices for their services directly This could be for several reasons:
1. This approach can encourage potential customers to contact them directly, allowing the spa to provide detailed information and build connections.
2. By not listing prices, they may want to focus on the quality and experience of their services rather than cost.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Harborn

	
	2.Spa

	
	3. Massage

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
NO It doesn’t appear in the top ten.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites are still very important in the modern UK business. Today, more than ever, a company’s website represents something much more important than their digital storefront; it has come to be the epicentre of customer conversation and involvement, trust building, and revenue generation. In fact, according to Webflow’s “2025 State of the Website” report, developed in partnership with Vanson Bourne, businesses are embracing new challenges and opportunities for their websites to make maximum impact.

Drawing on the insights of 500 marketing leaders from the US and Canada, this report underlines key trends and strategies to make websites future-proof as critical marketing assets.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
They need to delete or make the map on the webpage smaller because that’s the first thing you notice when you enter the website, and it covers some parts of the information.
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