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[bookmark: _Toc132964369]Introduction
Rapid globalization, continuous economic uncertainty, and a dynamic business environment have all increased the relevance of the financial management difficulties now being confronted. The same elements that make sound financial controls vitally important also apply to international financial management (IFM), which occurs in this era of global company when financial decisions are being made. A notable indicator of the growth of world trade is the enormous rise in the volume of international trade over the last several decades (Madura, 2020). The purpose of this essay is to examine foreign financial management and how it has influenced Apple, as well as how it has helped Apple grow its presence in international markets and sustain it over time.
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It is a collection of tools for controlling the logistics of carrying out business across borders, including the buying and selling of goods and currency conversion. These steps make it easier for businesses to communicate with their international partners, suppliers, lenders, and customers.
[bookmark: _Toc132964371]Importance of APPLE's international financial management
· It is useful for determining how much one currency is worth in the economy of another nation, and vice versa.
· It assists in assessing other countries' financial standing and mediating the global market.
· It simplifies the relationship between inflation rates and the choice to buy foreign debt instruments.
· It helps with things like keeping a balance and learning the principles of foreign organizations (Minto et al., 2017).
· It makes it easier for member nations to resolve their financial differences with the assistance of institutions like the World Bank and the IMF, among others.
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APPLE uses cutting-edge features and designs to set itself apart from the competition. Due to the confidence that its customers have in its brand, it has a considerable competitive advantage on the international market. The market in which APPLE competes is quite young and dynamic. The ubiquity of mobile phones and other portable communication and environmental technology on global markets has posed a technical threat to it. These variables put the company's strategic success at jeopardy by exposing it to new rivals, inferior goods, and prospective replacements. In contrast, the company's most valuable assets are assessed. These consist of brand management, advertising, novelty, and the creation of relationships (Clarke and Boersma, 2017). While growing, it could be challenging to maintain a steady audience and stay up with an increasing wave of undetectable rivals. The technologies that support the entertainment sector are changing quickly and steadily. Apple makes an effort to maintain its brand identity by creative planning and achievements, but this is a challenging undertaking.
Managing stakeholder expectations has grown exceedingly challenging as a result of the company's success and growth. In addition, the absence of a well-thought-out expansion plan and excessive reliance on charismatic leadership and labor has put the firm in danger. Over time, interest in the competition has grown as many have tried to put a dollar amount on what Apple is giving. The majority of rivals can afford to cut their pricing in order to expand their market share. Product qualities, reliability, after-sales service, competitive pricing, market penetration, distribution methods, and brand loyalty are all essential considerations in the present business environment.
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A company's dividend policy is crucial to how its business is run. A great way to show investors that your company is growing and can draw more investment is to maintain a high and steady dividend yield. However, if dividend payments are made over a lengthy period of time, the percentage of the company's debt may rise. Share price and dividends are two strategies for boosting shareholder value. There won't be many chances for growth if surpluses are dispersed rather than reinvested. Apple must thus determine how much of its earnings to keep and how much to give out as dividends.
Apple has regularly expanded its sales and earnings, allowing the business to annually distribute record dividends. Additionally, it has been successful in continually increasing the bonus price given to shareholders. On July 18, 2021, a $0.22 distribution made in line with the percentage of monthly payments resulted in a 0.6% yield on the inventory. In 2020, Apple paid $14.1 billion in dividends to its stockholders. In 2020, a 25% dividend payment ratio was used, based on the $57.4 billion in profits that were still available (Jin, 2020). The surplus payout ratio rose to 26% in 2018 and is projected to reach 23% in 2019. Over the previous three years, the percentage of Apple's profits that were dispersed as dividends stayed constant. Incentives will be given out by the corporation totaling $14.12 billion in 2020, $13.8 billion in 2019, and $1.10 billion in 2018. For maximum companies, further deductions are more of an exception than a rule. If their revenues and sales growth can support it, corporations gradually expand their surpluses over time. Apple's compensation grew to $0.22 in the second quarter of 2021 from $0.205 in the first. Over the previous five years, Apple's split-adjusted quarterly dividend per share has been $0.1425, reflecting a 9.1% annual dividend growth rate (Tian et al., 2022).
The formula for determining the effective interest rate is as follows:
R = (1 + (i/n))^n - 1
Apple's effective financing rate, as determined by the aforementioned procedure, is around 2.26 percent.
[bookmark: _Toc132964374]Efficient Market Hypothesis Theory of APPLE
The accuracy with which prices represent all pertinent information determines how effective a market is. The efficient markets hypothesis (EMH) states that a market is efficient if there is no chance for investment-based profit growth since everything is already valued at its real worth. Apple has no motivation to invest passively in index funds, even if doing so would allow it to affect market results. Stock prices reflect the truth that there is no way to produce a continuous dominating population, according to this view. The EMH states that investors cannot artificially raise or lower a stock's price by buying or selling it at a big discount or premium. As a result, it should be difficult to beat the general commercial centre via professional stock selection or market timing, leaving a financial expert with only the choice of investing in risky assets in order to get much higher returns (Marwala et al., 2017). Its robust system would find it challenging to accept it since it states that all information in a marketplace, whether public or private, is taken into account when calculating the price of an item. To duplicate the credential that can be shown at market places, adjustments are still being made to what is currently in place.
Mediocre performance: This implies that information that was formerly regarded as private is now included in the stock's current percentage value. Cutting-edge advances are attained without the need of either theoretical or applied analysis.
Unimpressive outcomes: According to this EMH, all elements, not only manufacturing and storage expenses, are reflected in the present price of Apple inventory. As a result, technical analysis cannot predict the market and win against it.
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Economic Appraisal: Raw material needs, capacity use, projected sales, projected expenditures, and possible profits are emphasized as potential barriers. Apple's sales, purchases, and costs are all governed by a predefined profit objective that must be kept in mind at all times. Income inequality is increasing in certain developed countries, most notably in the United States, which lower demand for high-end consumer goods might like those marketed by APPLE. The price of Apple items might go up as a result of the strengthening dollar.
Financial Analysis: The best way for an entrepreneur to combine one worker's labour, another worker's infrastructure, and a third worker's raw supplies is via capital. The company's marketing strategy should ideally include an analysis of APPLE's activity level, as determined by capacity utilization. Various issues, such as a lack of raw materials, a power outage, trouble accessing the market, etc. prevent APPLE from constantly reaching its full potential (Mao et al., 2020).
Assessment of the Market: The owner wants to know how big the potential customer base will be before starting production. Apple takes into account potential buyers as well as the location and timing of the product's sale. This is because the maker doesn't have any expenses until the product is sold. In actuality, the size of the market determines the potential return on an entrepreneurial venture.
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The examination of national monetary markets in the research shows that the character and set of analytical tools of the international financial markets are unique. Businesses may improve their market efficiency and competitiveness with the aid of professional global financial oversight. The business must be familiar with the rules and regulations of the international financial sector in order to grow internationally. According to the method for assessing a project, the organization could fail due to poor management abilities (Palepu et al., 2020).
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