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[bookmark: _Toc71062581]Impact of COVID-19
In light of the continuing impact of the global pandemic, it is important to include a statement at the start of my dissertation which outlines the effects that COVID-19 has had on the research that I have undertaken towards your undergraduate degree.
The University of Wales Trinity Saint David recognises that the COVID-19 pandemic, and consequent closures of our campus (18th March 2020) and national and international lockdowns, has directly or indirectly impacted the work of many of our undergraduate researchers. Although the campus had periods of re-opening in 2020 and 2021, some research will have been disrupted and some personal circumstances difficult to manage. Teaching was arranged via suitable meeting software and documents shared electronically.  All research data collection was designed to utilise digital data collection.
The inclusion of this statement is to facilitate the reader’s awareness, both now and in the future, that the pandemic may have had an effect on the scope, direction and presentation of the research.
The academic standards and quality threshold for the award remains unchanged. I wish to reassure readers that this statement is not evidencing a lack of original research or quality.
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During his investigation past academic journals, books as well as news reports and official government websites as well as reports from independent organisations will be used in order to generate context for the research undertaken in this study. The study will find the statistics such as the one that half of all over 16s in wales have consumed alcohol within the last week (ONS 2017) and the different price ranges of alcohols. The investigation will delve into the work of Mosalski (2020) and beliefs on why some steps have been taken by the government such as the minimum pricing of alcohol. Primary research will be undertaken in the forms of an interview and a questionnaire. The interview will find the negative economic impact COVID-19 and therefore lockdown had on pubs and other licensed premises in terms of money lost due to COVID-19 as well as staff’s costs and possible working hours lost. The questionnaire will find the change of drinking norms between prior to lockdown and during it. It will find that people tend to drink more often but less units of alcohol as well as they will tend to spend less money on alcoholic beverages during lockdown. The questionnaire will also find the likelihood of participants to arrive to work on a hangover and the effect it will have on them at their work place as well as their likelihood of absenteeism due to alcohol. Lastly, the questionnaire will find the participant’s likelihood of attending hospital be it for minor reasons such as cuts and bruises to more serious problems such as liver failure. The questionnaire will find both to be less than likely as a low percentage of participants will admit to admit to being hospitalized due to these reasons. A conclusion and recommendation will be drawn from the investigation such as ones that more awareness needs to be shared in order to limit binge drinking or at least to inform the society of its problems and even its criteria which is consuming more than 8 units for men and 6 for women. 



[bookmark: _Toc71062584]1.0 Introduction
The alcohol industry may not need an introduction as many people would be aware of the facts that alcohol has a negative effect on health and can cause persons to act in a unpredictable manner. It additionally has some very negative effects on person’s economic situation possibly causing distress as later discussed in this investigation. The investigation will also briefly look into how much alcohol consumptions costs the NHS but also look at the positives and money made from the industry, also discussed further in this investigation. 
The investigation into economic advantages and disadvantages of consumption and sale of alcohol and the change of norms due to COVID-19 can be very relevant in today’s day and age. This dissertation will aim to analyze the major advantages and disadvantages of sale and consumption of alcohol. The investigation will aim to use the recent unfortunate pandemic, due to the outbreak of  COVID-19, to its full academic potential. It will aim to use the restrictions in Wales as a center point for the analysis of how much money is profited by companies by the sale of alcohol and how drinking habits and norms have changed. With the UK Government’s (2020) and the Welsh Government’s (2020) implementation of the 10pm compulsory stoppage of alcohol sales (in both hospitality an retail), it is a perfect opportunity to look at the before and after numbers of profit created and work created for the British population with many bars, cafés and restaurants now being forced to shut their doors early to comply with the government’s many guidelines possibly causing loss of jobs or working hours for staff as well as change the drinking locations for many people. 	The investigation will also briefly look at the taxes related to alcohol and how for example an average strength, liter of beer brings in just under 19 pence in taxes (Government information website 2021).
As of 2017 the Office for National Statistics (ONS 2017) states that exactly half of the over 16 population in Wales has consumed alcohol within the last week, making it less than  making it 7.8% less than England and 3.5% less than Scotland with those who earn more tend to drink more also. Additionally ONS (2017) state that there is more non-drinkers now in 2017 than back in 2005.
Furthermore it is important to understand the terminology this investigation may be accustom to use. First of such may be ‘unit of alcohol’. Drinkaware (2020) explains what a ‘unit’ of alcohol even is. They explain it is a 10ml or 8 gram of pure alcohol. Therefore a bottle of lager with ’4 ABV’ alcohol contains 4% of pure alcohol.  Next term may be ‘Binge Drinking’ This is a term used to describe males who consume more than 8 units of alcohol in a single session and females who consume more than 6 units in a single session as per NHS (2019). NHS (2019) also give extra information on the topic stating that it is only around 2 pints of strong lager or just two large glasses of average strength wine for 6 units of alcohol, for some this may be considered quite low.  Drinkaware (2021) add that there is an increased chance of injuries and misjudgment of situation due to binge drinking as a short term effect. Also, Drinkaware (2021) state that for binge drinking to occur alcohol must be consumed within a short space of time and give an example of about an hour or so and will raise the blood alcohol concentration, making a person more intoxicated. Drinkaware (2021) do however admit that  it may not seem unreasonable at first glance to drink around 3 pints of beer within an hour but it does take a toll on health and intoxication. 
Also, a ‘hangover’ is described as an effect of excessive drinking of alcohol the night before and suffering from sickness such as headache or dizziness and is mainly caused by the alcohol dehydrating the body (NHS 2020). It affects the body as well as the mind.
Additionally it is crucial to understand the NHS recommended alcohol consumption per week. In the NHS One You (2021) states that there is no healthy or safe level of alcohol consumption but sticking to 14 units per week and splitting that consumption over at least 3 days in a week can lower the risk of putting health at risk. With additional information from NHS One You (2021) available on how to cut down on alcohol consumption, such as drinking weaker (lower ABV) drinks, it may be a reason to wonder why such substance as alcohol is legal for consumption in the first place.
1.1 [bookmark: _Toc71062585]Aims
This study aims to carry out an investigation into the economic advantages and disadvantages of sale and consumption of alcohol and change of norms due to COVID-19 to understand the justification of the business and its effects on the society. The COVID-19 and lockdowns associated with it would be the perfect chance to see how people’s drinking habits changed. In order for this to be done three main objectives must be considered.
[bookmark: _Toc71062586]1.2 Objectives
1. Understand the disadvantages of consumption and sale of alcohol in economic and social terms.
This will be completed by considering the many costs which come within the alcohol industry. These may vary from the costs of sale and staff payment. Additionally considering economic implications individuals may find having spent too much of their money on alcohol due to addiction/ other problems. Lastly, understanding the less obvious costs such as absenteeism to see how alcohol affect effectiveness in work and how often alcohol is responsible for the lack of it.
2. Understand the economic and social advantages of consumption and sale of alcohol.  
This will be completed by analysis of all economic income made by companies which then relates to governments taxation by use of credible sources. To help achieve a first hand, local level response, a restaurant/ pub management team will be asked to undertake an interview to understand the impact lockdowns had on the business. Additionally, consideration of other elements such as tourism, celebrations and social interactions. 
3. Investigate into the effect of the implemented COVID-19 restrictions and conclude whether sale and consumption of alcohol has changed.  
In order to achieve this a thorough analysis and comparison of the before and after  COVID-19 restrictions will need to be undertaken. A survey will be completed by members of the public of different ages in order to understand the societies changes due to lockdowns. A conclusion on whether the reasons for and against alcohol consumption has taken a shift.
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In order to understand the economic advantages and disadvantages of consumption and sale of alcohol it is important to review the already existing facts, figures and journals related to the subject. Firstly and critically, it is important to establish who is the most likely consumer of alcohol as well as possibly explain why such consumer may turn to the substance in the first place. Cox et al (2006) carried out a comparison between the United States Student and North Wales students finding that the drinking aspect is very much similar even though drinking in the States is illegal until the age of 21 whereas it is 18 in Wales. Cox et al (2006) also add that the very preliminary reason for the consumption of alcohol is the social aspect of it, in both America and Wales. It is critical as the average age of a university student is between 18 years old and 24 years old in Wales and according to the Office for National Statistics (ONS) (2017) the age group of 16-24 is a group least likely to drink often compared to all other adult groups. However, ONS (2017) also adds that still, nearly half (48%) of 16-24 year-olds drink at least weekly and 57 % of the overall population drinks at least once a week. Plant and Miller (2001) add to this stating that this is one of the highest averages in all of Europe. Referring back to the reasons for turning to alcohol such as the social aspect in Cox et at (2006), there are other reasons for usage of alcohol such as anxiety relief and distress tolerance in Howell et al (2010). Howell et al (2010) would argue that many students would turn to alcohol in stressful situations such as revision for exams or completing assignments triggering many cases of anxiety in students. Howell et al  (2010) add that many students simply use alcohol as a coping mechanism but also as a measure of celebration of completion of assignments, receival of grades or finishing exams as a means to de-stress. This would support Cox et al (2006) in the belief that there is a social aspect to this as many students would celebrate together in pubs and clubs. 
Alcohol seems to be a huge business and a growing one. Figures from Home Office (2016) are evidence of this stating that in England and Wales there are over 210,000 licensed premises, an increase of 3% (5,500) from two years prior and a massive increase from 202,000 licensed premises in 2010. This clearly shows that there is a very much a drinking culture in England and Wales, very much supported with the fact that over half of the population drinks alcohol on a weekly basis minimum (ONS 2017). Interestingly the only major decrease in total licensed premises was in clubs. This decrease was on 5% and could mean that less people are inclined to spend their money on alcohol in clubs as they tend to be much more expensive than in licensed premises such as shops. This is supported by Rodionova (2016) who adds that as many as 27 pubs shutting its doors every week with as many as 500 pubs closing down in London itself.  Additionally, as Home Office (2016) states the number of pubs is also closing down only additionally suggesting the statement that people are less inclined to spend more money on alcohol in clubs or pubs.  This is also supported by Drinkaware (2019) as they state that 20% of pubs have gone out of business since 2000.  Drinkaware (2019) add that an average household spend on alcohol consumed within the home is £8.70 a week and £8 spent on alcohol consumed outside the home further supporting the idea that people prefer to pay less for more. This would equal to around £66.80 a month on alcohol. Also, Drinkaware (2019) add that under a third of all alcohol consumed in England and Wales is consumed on premises. Cooper (2019) believes that the main reason for this is as even in one of the cheapest places to buy a pint of beer, Swansea, it still costs around £3.20 and £5.18 in London. For that same £5.18, a person could buy 4 pints of lager in a supermarket. This may be the evident explanation for the decrease in pubs and clubs.
Problematically, Cox et al (2006)’ s statement that the very main reason for consumption of alcohol is the social aspect of it would not be realistically supported. Assumingly, most persons would think that the social aspect would be more popular in more public places like pubs and clubs but evidently not. This could however support the fact that there is an increase of motives such as the ones in Howell et al (2010) not only for students but also all other groups. 
On the other hand the Institute of Alcohol Studies (IAS) (2017) states that the alcohol industry is responsible for as many as 770,000 jobs in the UK. Unfortunately, a vast majority of these jobs is amongst the lowest paid jobs in the country as at an 2015 average being only £6.82. Additionally, 65% of those employed in the business are employed part-time and not on full time contracts with many younger people working in the business, mainly students working to make some extra money to afford student life. Comparing this to the alcohol production business which pays between  £12.88 up to as much as  £18.02 on average. Looking at all those statistics, and the IAS (2017) stating that the alcohol business creates as much as 2.5% of all UK employment it is rather a business which clearly makes money as there is a demand for it. It is important not to forget that many of those employed in the business pay income tax and contribute to the overall UK economy. Additionally, Rodionova (2016) adds that only Finland has a higher tax on alcohol that the United Kingdom. Morrison (2019) adds that in the UK, an average 54 pence is taken as tax off an average pint with over 8 Billion pints sold in the UK. This would mean that a massive sum of over 4 Billion pounds in contributed to the economy through tax a year just from beer. These figures to not include the 7.4 billion glasses of wine or 1.2 billion pints of cider. Even though Rishi Sunak (the Chancellor) has the intent to drop the tax by 2% the economic value of alcohol cannot be disputed (Leader 2020). This is then also supported by the IAS (2017) as it state that the alcohol industry equated to around £46 Billion to the overall economy totaling around 2.5% of the British GDP, a very respective sum. £11 Billion of which comes from taxation itself. 
The problem with the economic value of the alcohol industry is the estimated costs presented by IAS (2017). It is estimated that the cost for individuals and household is up to £22.6 billion and is split between crime and violence, health costs and loss of income. Another £21.9 billion is spent on what’s described as ‘human values’ cost such as pain resulting from illness or death. And another £15.5 billion being split between public health costs, social care, fire service, employers costs due to loss of productivity and rising absence. That would total of £55.1 billion, £9.1 Billion more than the total £46 Billion that alcohol adds to the economy, this is however including expenses not to the government but are split with the personal costs of families and may not be fair to be put against the money alcohol brings in as it doesn’t reflect everything such as money paid to those working in the industry. IAS (2017) finds a more fair comparison by only comparing the government’s costs to the government’s income from alcohol. The costs would only be around £21 Billion (as of 2010)  compared to the previously stated £46 billion. Phillips et al (2010) give more local statistics showing exactly what alcohol related problems cost the Welsh NHS. They state that the total cost of alcohol related hospital admissions and treatments is around  £73 million therefore around  £1.4 million each week. Additionally they state that this would amount to around 1.3% of the total healthcare expenditure. Also, the problem seems to be a rapidly growing one as a number of admission to Intensive Care Units in Wales for alcoholic liver problems tripled in under 10 years from 1996 to 2005. To battle this and other problems related to excessive drinking the Welsh Government proposed a new alcohol tax which implements a minimum price per units of alcohol allowed to be sold, increasing the price of the cheapest alcoholic drinks in shops and supermarkets. Mosalski (2020) explains this in layman's terms this would mean that a standard pint of beer of cider will not be allowed to be sold for less than £1.25, an average bottle of wine’s minimum price will now be £5 and a bottle of stronger spirit such as vodka or whiskey will have a minimum price of £13. This would imply that, many cheaper brands of alcohol will have to inflate their prices in order to stay in business, but the main reason for them being cheaper is often that they were of lower quality. This would suggest that a worse quality brand will have to compete against better quality brands without the advantage to sell their product for a lower price. Understandably,  Mosalski (2020) believes this to be a way of deterring people from ‘binge drinking’ (a term used to describe excess drinking in terms of units of daily alcohol intake). Significantly, those who have a severe drinking problem and simply have alcoholism will now have to pay more to suffice their addiction. Mosalski (2020) explains this by comparing the before and after prices of cheap alcohols with 18 pack of Carling costing around £10 in supermarkets like Asda, will not have to inflate their prices to a minimum £15.84. This could lead to more financial problems for those addicted to consumption of alcohol. Statistical Bulletin by Roberts (2019) claims that as many as 2% of adults in Wales would fall in the category  of harmful drinkers and possible dependence on alcohol. Those would then be at risk of severe financial distress due to the new minimum alcohol pricing. 
Coincidentally, soon after the implementation of the minimum alcohol prices the COVID- 19 pandemic struck resulting in immediate lockdown in late March, BBC (2020) states. Therefore it is difficult to see the impact of the alcohol tax in Wales as all pubs, clubs and restaurants had to close in order to comply with the regulations. This would mean that  it would be very difficult to compare the before and after comparison of the effect the alcohol tax may have brought as the closedown of pubs and restaurants could affect the sale of alcohol in shops and supermarkets either way. Later, in November of 2020, BBC (2020) presents that when pubs and restaurants were allowed to reopen, alcohol sale was prohibited affecting many businesses and staff involved. The relaxation of the COVID-19 regulations also meant that shops could only serve alcohol until 10pm.  The IAS (2020) provides information on alcohol consumption during the Pandemic in the UK which suggests that since the announcement of lockdown, alcohol sales increased drastically in shops and supermarkets in England and Wales by nearly 17%. This could be explained by the fact that there was no other way of obtaining alcohol and even though the social aspect was not present due to the pandemic, alcohol consumption remained the same or  in most cases increased as people have had more free time due to many being on the furlough scheme (HMRC 2020 suggests around 1.2 million individuals) or laid off work.  
In conclusion, it is more than evident that the Alcohol industry is very massive and is increasing at a steady rate too. It is evident by the statistics from the ONS (2017), mentioned previously, indicating that over half of the British adult population consume alcohol on a weekly basis whether it be for social reasons or more psychological theories presented by Cox et al (2017) and Howell et al (2010) respectively. Home Office (2016)’s evident increase in the business in the recent years suggests that the market for alcohol is still a growing one with more and more off license premises opening on an annual basis. Additionally, the fact that the alcohol industry creates over 3 quarters of a million jobs across England and Wales and contributing £46 Billion to the economy may also be a significant factors in determining the economic value of alcohol as per IAS (2017) even though it also costs the Government over £20 Billion to deal with negatives of the effects of alcohol. The recent changes in Wales with the Alcohol Tax implementation with a minimum price per unit of alcohol is in place suggests that more money will go towards the Government as cheap alcohols are not cheap anymore or on the other hand this could suggest that less people will consume alcohol therefore resulting in less tax income. Finally, COVID-19 has very much introduced a new way of looking at Alcohol Statistics and can very well show how many people rely on Alcohol and the industry, be it for work (with closure of pubs and restaurants and then no alcohol on premises) and for personal leisure as sales went up due to the Pandemic (IAS 2020).
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Figure 3.1. Saunders et al (2007) Research onion 
In order to collect data for the investigation a questionnaire and an interview will be undertaken in order to find society’s norm and their changes due to COVID-19 and the effect’s lockdown has had on businesses related to the alcohol industry. This investigation will be using the above (Figure 1.1) Saunders’s (2007) research Onion, which Saunders developed in order to justify the different stages of research for academics to use  to analyse findings. 
[bookmark: _Toc71062589]3.1 Research Philosophy
There are four main research philosophies in the Saunders et al’s (2007); Positivism, Realism, Interpretivism and Pragmatism. For the dissertation, Positivism and briefly Interpretivism have been chosen as they best seem to represent the research methods used during this investigation. Starting with positivism which relies on the society’s opinions and actions of individuals as stated by Collins (2010) The online questionnaire for this investigation fits the definition very well as it will seek to find people’s behavioral patterns related to alcohol consumption as well as the reasoning behind such actions. The questionnaire will dwell into participant’s reasons for alcohol consumption, places in which they are most likely to consume alcohol as well as the amount of money spent on alcohol. Positivism being a quantitative method of research means that the data collected from the questionnaire can be used to create graphs and can be scientifically verified in order to recognize patters or possible changes or correlations in the data (Goertzen 2017) which will help to analyse data collected. The data, being mostly numerical, can be turned into graphs and charts for easier understanding and for ease for the reader. Goertzen 2017 also adds that the main advantages of this method are the practicality of it, the large quantity of information or data which can be collected and the lack of bias as the results are stored online without the researcher’s interference.
This does not however mean that there are no negatives of using to the use of a questionnaire, especially in multiple – choice situations where the researcher chooses what answers are available to the participants or when asking about one’s feelings on a topic the answers may simply be very basic. To overcome such issue the questionnaire created has options such as ‘Other’ in most cases in order to offer the participants a better chance to express themselves or give additional information in regards to their answers leading to more of a interpretivism approach. Also, the questionnaire is open to the public and therefore some answers may not be honest and even be rushed as it is online and some participants may not be much interested in it.
In contrast, interpretivism is a method of gathering more in depth information through qualitative methods (Williams 2000) in the case of this investigation it will be through an interview with the management team of a local anonymous pub. Additionally, it will be in the questionnaire with the questions where questions are more open and require the participants to submit a written response. The interview will be asking the management team subjective questions in regards to how alcohol consumption affects the productiveness of their team and why they think it does so. Williams (2000) goes on to state the main  advantages of interpretivism are that it opens the participant to expand on their answers and gives them more freedom of their answers. On the contrary, it makes it rather difficult to complete a good data collection as many interview participants may have very different opinions and the size of the answers may vary therefore creating a graph or any other analytical data would be difficult. Using interpretivism would mean a smaller sample of participants would need to be considered due to time constraints and therefore the answers would be less representative of the population. 
[bookmark: _Toc71062590]3.2 Approach
The main research approach undertaken for the investigation into economic advantages and disadvantages of consumption and sale of alcohol and the change of norms due to COVID-19 will be an inductive approach. Thomas (2006) explains that inductive approach is very much the norm in the use with qualitative research as it complements the data collection, data analysis and data display. Additionally, inductive approach means that a more detailed analysis into the data needs to be considered in order to find correlation or lack of it (Thomas 2006). It can therefore lead to identification of topics which may need further investigation. Inductive approach can also provide the evaluator with more freedom in shaping the data analysis and allows the evaluator to make a decision on what he/she finds more useful in their investigation. Finally, Wilson (2010) states that inductive approach allows for a conclusion or a theory to be developed from the findings.
Problematically, allowing the evaluator more flexibility on presenting their finding may lead to different evaluators producing different finding from the same data as one evaluator may priorities one segment of their finding more than another and interpreting it in their own way. 
[bookmark: _Toc71062591]3.3 Research Strategy
Considering the philosophy and approach of this research the strategy chosen to undertake the data collection will be questionnaire/ survey and an interview. Starting with the questionnaire, it will be based on people’s drinking habits, publics opinion on them as well as their change due to COVID-19. The questionnaire will be online, free to access by any person willing to do so in order to collect data from varied members of the society. Participants will be asked questions about their gender/ sex as well as their age to have a comparison of all representatives of the society. They will then be asked questions in regard with the money individuals spend on alcohol now, due to lockdown and how much they did prior to the nationwide lockdown, volume of consumption before and after lockdown as well as reasons for drinking and most popular places for said consumption. This strategy has been chosen to because of the simplicity and speed it provides. Questionnaires allow for a quick extortion of information from a large quantity of participants as well as promote openness due to the anonymity provided (Jones et al 2008).  
As well as questionnaires, this investigation will briefly implement the use of an interview of a local business’s management team in order to see how the national lockdown from March 2020 has affected the industry in an economic aspect. The interview will ask the most relevant questions such as the change in profit, staffing, sale and opening hours have been affected due to lockdown. Apart from that the interview will seek to also find other information such as how much (if any) does alcohol consumption affect effectiveness of staff or their absence and compare so with replies from questionnaires to see a possible correlation. 
Even though the use of quantitative method will be favoured in order to collect data as it will be a very efficient way of presenting the collected data in graphs, the use of qualitative will allow for more depth in the answers as well as allowing the interview (and open questions on the questionnaire) to simultaneously support, or contradict, the questionnaire’s answers. 
[bookmark: _Toc71062592]3.4 Time Horizons
A cross sectional study would ask/ investigate the participants as they are at the time of the investigation (Setia 2016). On the other hand, longitudinal study would mean overlooking participants over a long period of time to see how behaviors or other factors have changed over time (Caruana et al. 2015). For the investigation, a cross- sectional study has been chosen as the questionnaire and interview will be a one-time situation. The study will however has aspects of an longitudinal one as the questionnaire will ask about how drinking norms looked in the past in order to compare before and after COVID-19 lockdown.
[bookmark: _Toc71062593]3.5 Considerations and Limitations
In terms of ethical considerations, many factors must be considered. One such must be anonymity. This will be adhered to by never asking a person’s name or any photographs or videos will be take taken to keep all participant’s identity anonymous. The same steps will be undertaken for the interviews as well as questionnaires while also applying to the local pub’s anonymity. The questionnaire may cause some participants distress or make them feel uncomfortable and every participant will be informed that they are not obliged to undertake the questionnaire and that they can stop and not complete the questionnaire if they wish to as all participation is voluntary. 
In regards to limitations, during the vast majority of this investigation COVID-19 and therefore lockdowns, whether regional or national, are still at large Therefore  interviews could not have happened face-to-face and therefore were over an online call. Similarly with all questionnaires also being fully completed online. Additionally to this, and the fact that they are voluntary, there may be more of one specific group of participants, mainly aged 18-24 as they main resource of supplying participants with the questionnaire was by posting it on various social medias.  
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[image: ]	Firstly it is important to establish the type of participants which have undertaken the questionnaire to understand the dynamic of the survey.


	




Figure 4.01- Ages of participants.
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Figure 4.02- Sex of Participants.

Figure 4.01 shows the age range of the participants which have undertaken the questionnaire. As predicted previously, a majority of the participants were relatively young, with over half of the participants being between 18 and 24 years old.  This means that the vast majority of the answers have been answered by young individuals and therefore the alcohol consumption can be expected not to be that high as that age group is the least likely to consume alcohol often as presented by Office for National Statistics (2017). This may be as previously mentioned that due to the pandemic caused by COVID-19 participants were gathered via social media platforms, evidently being more popular for the younger members of the society. Figure 4.02 shows the sex of the participants was close between the males and females with the males being at 53.8 % and Females at 45%. This would mean that there has been a fair amount of representatives of both genders and therefore a thorough analysis can be assumed for both genders. 
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				Figure 4.03- Alcohol consumption.
	Importantly, the very vast majority of participants consume alcohol with 70% of them answering they do consume alcohol whereas 25% answered that they do so sometimes, assumingly being only occasional consumers of alcohol. This means that  only 5% of the participants do not consume alcohol. 							
[bookmark: _Toc71062596]4.2 Frequency of Consumption of alcohol.
	An analysis of the frequency of alcohol consumption  before lockdown (March 2020) and now, after lockdown. The differences would indicate the likeliness of consumption of alcohol but not necessarily mean that more alcohol is being consumed as higher frequency may not mean higher quantity. Therefore a less frequent drinker could still consume more units of alcohol per week than a more frequent drinker. 
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Figure 4.04- Frequency of alcohol consumption prior to lockdown.
Figure 4.04 indicates the frequency at which participants have consumed alcohol before lockdown commenced in March of 2020. It is very evident that the two most common frequencies were occasional drinkers as well as those drinking on a weekly basis. Weekly consumer of alcohol may be due to the fact that pubs and clubs and other licensed premises were open during the weekend, when most people are off work and can spend the weekend consuming alcohol.  Surprisingly as many as 18.8% of the participants drinks at least a few days a week and 1.2% consume alcohol on a daily basis. Once again, this may still mean that they do comply with the recommended 14 units per week and may be even taking into account Drinkaware’s (2021) advice to spread the consumption over a time period instead of consuming many units in a short space of time.
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Figure 4.05- Frequency of alcohol consumption during lockdown.
	Looking at the frequency at which participants admitted to drinking during lockdown brough in different results than prior to lockdown. The percentage of participants which admitted to only be occasional drinker has risen by 7.5 % to 37.5% possibly supporting Cox et al’s (2006) statement that the main reason for consumption of alcohol is the social aspect of it. Simply taking away the social aspect, which happened due to lockdown, could explain the less frequent alcohol consumption by 7.5% of the participants. However, this is very much contradicted by the fact that the percentage of non-drinkers has not changed and by the fact that the number of participants consuming alcohol more than once a week has also risen by 7.4 % (up by 2.5% for everyday drinkers and 4.9% for those drinking a few times a week). This would mean that Howell et al’s (2010) statement that there are other factors which affect persons reasons for drinking extant further than just social reasons.
	Another point to note that the drop of weekly drinkers by as much as 12.5% could very much also be explained by the fact that many persons are now on the furlough scheme or are simply off work due to lockdown and weekends are not the only reasonable days when they can consume alcohol however there is no support as of yet to this theory.
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[image: ]Figure 4.06- Expenditure on alcohol per week prior to lockdown.
Figure 4.07- Expenditure on alcohol per week during lockdown.
	Looking at the participant’s expenditure on alcohol per weeks prior to lockdown has created very varied results. One conclusion which can be made is that a vast majority of people spend £20 or below per week on alcohol, precisely 63.8% of participants.  It can be assumed that the 63.8% of participants represent the less commonly drinking participants, with occasional drinkers being the majority. It is also very important to note that the fourth largest economic expenditure on alcohol prior to lockdown is between £60 to £70, assumingly the more common drinkers. 
	During lockdown however, the number of participants admitted to spending £20 or less per week increases even more to 77.5%. This could have been expected due to a vast majority of the society losing jobs or being part of the furlough scheme and therefore not being able to alcohol or at least prioritising other expenses first. Additionally, the number of participants spending over £60 has decreased by 10%. 
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Figure 4.08- Places where participants consumed alcohol prior to lockdown.
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Figure 4.09- Places where participants consume alcohol during lockdown.
	The fact that people are less likely to spend higher amounts of money  could support the idea that alcohol has become a cheaper simply due to the fact that less people now have the ability to consume alcohol on licensed premises due to  lockdown where alcohol is more expensive and that most people now prefer to go for cheaper options such as purchasing alcohol in off license premises and supermarkets and shops. Figure 4.08 compared to figure 4.09 shows this statement first hand. It is evident that the most common place for consumption of alcohol prior to lockdown was a Pub which the participants attended with over half (52.5%) admitting this followed by a nightclub (16.2%).  Comparing this to the fact that due to lockdown 78.8% of participants consume alcohol at their home be it alone (17.5%) or with household members (61.3%). Cooper’s (2019) analysis that for the average price of a single pint in a Swansea pub, a [image: ]person can purchase nearly twice as much in a store further supports the findings.  
[image: ]Figure 4.010 Alcoholic Beverage popularity prior to lockdown.

Figure 4.011- Alcoholic Beverage popularity during lockdown.
	The popularity of different alcoholic beverages remained fairly unchanged with the major difference being a decrease of 6.4% in consumption of spirits and 2.6% in consumption of lager from prior to lockdown compared to during lockdown and an increase of 6.4% in consumption of wine and 2.6% increase in consumption of wine.
[bookmark: _Toc71062598]4.4 Units of alcohol intake in a single sitting.
[image: ][image: ]



Figure 4.012- Consumption of alcohol units in a single session prior to lockdown.
[image: ][image: ]Figure 4.013- Consumption of alcohol units in a single session during to lockdown.


	Expanding on the idea that alcohol is cheaper to acquire in a store rather than a licensed premises, it could lead to higher consumptions simply because it is cheaper to buy higher quantities. This could lead to more units being consumed in a single sitting therefore causing binge drinking if more than 8 units are consumed in a short space of time for males and 6 units for females (NHS 2019). Evidently, from figure 4.012, prior to lockdown the vast majority of drinkers would consume around or more than 10 units in a single session. It is evident that as many as 63.7% of all drinkers have consumed over 10 units of alcohol in a single sitting, with 7.5% of the participants drinking over 30 units in a session leading to binge drinking, by definition. This could once again be assumed to be due to the night life in clubs and pubs as those are also the most common drinking places and those are where peer pressure and socialisation aspect could be the reason for such high numbers. This if further supported by figure 4.013 where it is evident that since lockdown and therefore closure of those licensed premises the number of participants who claimed to consume over 10 units of alcohol in a single session has dropped to 51.1%. This number is still over half of the participants claiming they consume over the amount of units and are therefore considered to be binge drinking. The numbers however are even more differentiated when analysing the heaviest drinkers (those consuming over or around 20 units) as the number drops from 23.7% prior to lockdown to only 6.1% during lockdown. 
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Figure 4.014- Participants considering themselves ‘binge drinkers’.
	Interestingly, even though as many as 63.7% of the participants could be considered binge drinkers prior to lockdown, and as many as 51.1% during lockdown, 75.9% of the questionnaire participants would not consider themselves binge drinkers (Figure 4.014). This could unfortunately lead to further problems such as alcoholism as denial is widely thought to be a stepping stone to addiction (Babor et al 2000). This however may not be as simple as denial as the participants may not have been aware of the definition of binge drinking or the recommended weekly amount of units (14). This seemed to be the case as only 16.3% of the participants answered that 14 units is the recommended amount when asked in the questionnaire. 
[bookmark: _Toc71062599]4.5 Reasons for consumption of alcohol.
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Figure 4.015- Main reason for alcohol consumption.
	Referring back to Cox et al’s (2006) previous statement that alcohol consumption is very heavily reliant on the social aspect of it is supported by the findings on figure 4.015 as 78.2% of participants admit that the main reason for alcohol consumption is socializing.  




[bookmark: _Toc71062600]4.6 Alcohol and work and other related problems.
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Figure 4.016- Absenteeism due to alcohol consumption.
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Figure 4.017- Working on a ‘hangover’.
	Figures 4.016 and 4.016 present finding on society’s perception on alcohol and work in regards to being absent from work and working after consuming alcohol the night before respectively. Majority of the participants claim that they never come into work on a hangover. This wouldn’t fit well with Willaims’s (2021) interview answer where she stated that around every two weeks a member of staff will miss work due to alcohol consumption but admits that that time off is often authorized. Additionally, 80% of the participants claim to coming to work on a hangover once a month or less whereas to Williams’s (2021) experience it happens more often once a fortnight rather than monthly. On the contrary Williams (2021) does state that this does not affect her team in a significant manner in terms of productivity whereas from replies to the questionnaire most participants admitted that ‘working on a hangover’ affects them in a “Terrible” “Awful” and “Negatively” just to pick a few examples. 
[image: ]	Comparing the two figures however, it is very much rather evident that participants claim to be very much more likely to come into work suffering from a hangover rather than miss out on work and therefore affect their financial situation. In conclusion to the two, seemingly, participants would prefer their workplace suffer from their choice to consume alcohol the night before rather than themselves, in economic terms. 
Figure 4.018- Participant’s admittance to hospital due to minor injuries
	Figure 4.018 shows how often participants have been admitted into hospital due to  minor injuries participants had due to consumption of alcohol. Surprisingly three quarters of the participants claim that they had never had the need to attend to a hospital due to this exact reason of minor injuries. This still leaves 25% of the participants having to admit to hospital at least once due to injuries that had acquired while intoxicated. In the worst case scenario that is still at least 64 admittances between the 25% (20 participants) who have attended hospital, even though some were more likely than others. To put that into perspective, there are over 2.5 million adults in Wales (StatsWales 2020) and 25% of that would be 625 thousand people who have admitted hospital due to non-serious injuries acquired while intoxicated if the results from the questionnaire are applied to the population.
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Figure 4.019- Participants administration to hospital due to serious alcohol problems.
	When looking at the more serious injuries the number of participants needing serious hospital help and the frequency of visits the number drastically decreases. Even though the very vast majority (95%) of participants have admitted to never having received serious hospital admissions due to alcohol illnesses, if the same principle is applied to the 2.5 million welsh adults (StatsWales 2020) as before, this still leaves 125 thousand of adults (5%) being admitted into hospital at least once due to  serious alcohol related health problems. 
[bookmark: _Toc71062601]4.7 Findings from interview on COVID-19’s and lockdown’s effect on a local business.
	Moving on to finding from the interview undertaken for this investigation by Williams. T (2020), a manager from a local pub situated near where a football event takes place on a regular basis it is, evident that COVID-19 and government implied lockdowns and regulations, such as prohibition of sale of alcohol in pubs and restaurants, have affected the business in a massive economic problem. Williams (2020) states that the since easement of lockdown but with the alcohol ban her business would bring in between £2,000 and £2,500 compared to between £6,000 and £6,800 prior to lockdown where sale of alcohol would dominate the revenue.  Williams (2020) also adds that the overall weekly sales would be further reduced since new restrictions were implemented taking in £12,000 – £15,000 in revenue compared to £22,000- £26,000 prior to the start of lockdown. Additionally, Williams (2020) states that the business had to implement a 50% voucher to entice customer base in what used to be a very busy month of December prior to stricter regulations. Additionally, not only did the business suffer as the staff also did as Williams (2020) state that she had to make cuts on staff hours due to the lack of customers and shorter working hours going from around 16 staff on a busy Saturday to only around 8. This also meant the weekly expenditure on staff went from £7,800 of weekly wages to only £5,000 meaning that around 8 staff lost around £2,000 between them a week. However, majority of this has been covered by the furlough scheme.
[bookmark: _Toc71062602]5.0 Conclusion and recommendation
[bookmark: _Toc71062603]5.1 Conclusion
	In conclusion, it is very evidence that the lockdown and their reasons for them, COVID-19, have very much interfered with the social drinking norms and therefore the economic structure suffered also. It is very evident that the very main reason for consumption of alcohol in the first place is to socialize however since the beginning of lockdown the ability to do so has been minimized to one’s household but seeming has not interfered with the amount of drinkers there is as there was the same amount of non-drinkers during as well as before lockdown. It is however visible that since lockdown, people tend to drink more often than to before lockdown with the number of those drinking weekly has risen but contradicting this is the finding that the number of occasional drinkers has also risen during lockdown. However, during lockdown people spend significantly less money on alcohol than prior to it. Evidently, the number (77.5%) of those spending £20 or less on alcohol has increased (from 63.8%) with the number of those spending over £60 also decreased the most by 10%. Also, it is rather obvious that the most popular place for alcohol consumption, a pub, has suffered the most as due to their involuntary closure they have become one of the least common places to consume alcohol with results evident from Willams (2020) interview where the economic burden COVID-19 and lockdown has had on licensed premises. Even though 75.9% of the participants would not consider themselves as binge drinkers as many as 63.7% of the participants could be considered binge drinkers prior to lockdown, and as many as 51.1% during it due to consuming over the defined amount by Drinkaware (2021). Absenteeism seems not to be the main problem as per the questionnaire as 82.3% of participants claim to never miss work due to consuming alcohol the night before and majority of those that do, only tend to do it once every couple of months. Williams (2021) however states that this is not true in her case as often as every fortnight her member of staff misses work due to alcohol consumption however most through booking time off work prior to the event. The issue seems to lay with arriving at work suffering from a hangover where 20% of the participants admitting to doing so at least once per month, matching Williams (2021) statement. This is additionally surprising as a vast majority of those attending work on a hangover admit it affect their performance in a negative way.  Lastly, the NHS must feel the strain of alcohol related injuries as the questionnaire shows that as many as a quarter of the participants attended hospitals due to alcohol related injuries at least once. Considering each patient costs the NHS money in resources and staff, on a country wide scale this could be a vast problem. On a positive note, the number of participants attending hospital due to serious alcohol related problems drops to only 5% however this could still amount to huge costs on a larger scale. 	
[bookmark: _Toc71062604]5.2 Recommendation
	If any recommendation can be extracted from this investigation is that more research needs to be completed on a country wide scale in order to fully comprehend the costs alcohol has on the society and the government’s foundations such as the NHS. Additionally, a lot more awareness needs to be spread as the vast majority of participants were not aware of the recommended weekly intake of alcohol and what it means to be considered a binge drinker and how to minimize the risks of becoming accustom to unhealthy alcohol consumption. Also more work needs academic research can be attempted to understand how much money companies such as pubs and restaurants have lost due to the close of their doors due to COVID-19’s lockdown imposed by the government and how much shops and supermarkets profited from the situation as those became society’s main source of alcoholic beverages. Additionally, an extensive campaign to fully understand costs of alcohol such as ones on the NHS, policing and personal ones be it by the consumer of victims of crime and to understand the positives that may outweigh the costs such as possible employment, tourism or simply the culture e.g. football. Lastly, a conclusion could be made to prohibit the sale and consumption of alcohol is the negatives outweigh the positives. 
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[bookmark: _Toc71062607]Interview Questions and Answers
Williams, T 2021 Interview with Dominik Barczak. On 04/04/2021, Swansea.
Q 1. How much money would the business take in on a Saturday Match day before lockdown? 
A 1. Since beginning of last season an average daily match days were between £6,000- £6,800.
Q 2. How much money would the nosiness take in on an average Saturday since lockdown restrictions eased but stopped the sale of alcohol?
A 2. Since the alcohol ban, an average Saturday sales were between £2,000 - £2,500
Q 3. How much money did the business make weekly before lockdown on food and drinks including alcohol? 
A 3. Average weekly sales before lockdown were £22,000- £26,000 depending whether football was played in that week.
G 4. How much did your business make per week when restrictions eased? (With alcohol ban) 
A 4. Depending on what vouchers were being promoted, which was much more than before lockdown in order to encourage sales, we were taking around £12,000 – £15,000 throughout a  what would have normally been a busy month of December, bearing in mind that a 50% of voucher was in place for almost every day in December - something that would never have happened before in the month of December.
Q 5. How much staff would you have working on a typical Saturday match day?
A 5.  Match days would usually between 12- 15 team members including management, front of house, back of house and outside bar. Also minimum of 4 security.  
Q.6 Before lockdown, how much would your business spend on staff wages per week?
A 6. Before lockdown we would have spent an average of £7,800 on weekly wages.
Q 7. How much staff would you have on a Saturday with the alcohol ban in place?
A 7. In the time the alcohol ban was in place, on a Saturday we would have around 7- 9 team members and no security.	
Q 8. After lockdown, with the alcohol ban, how much would your business spend on staff wages per week?
A 8. After lockdown we are spending around £5,000 on weekly staff wages.
Q 9. How often does a member of staff come to work on a ‘hangover’?
A 9. Potentially 2 people every two weeks, not very noticeable to be unless the team are good at hiding hangovers.
Q 10. How does this affect them at work and overall productivity/ quality?
A.10 With the team that I have, I wouldn’t say that it affects them that much. I don’t notice too much of a difference.
Q 11. To the best of your knowledge, how often do staff take ‘sick leave’ or are absent from work due to consumption of alcohol the night before? 
A 11. I can’t say anyone that I can remember has rung in sick and lied about it. About every couple of weeks a person will book time off in order to consume alcohol for whatever reason be it birthdays or weddings.
Q 12. How does this affect the business in terms of organisation wise?
A 12. As I said I’ve never had a problem with this kind of situation.	 
Q 13. How does the lockdown imposed by COVID-19  and other restrictions affect the staff’s working hours and how does this affect them personally?
A 13. With the restrictions that were in place, the alcohol ban and closing of licensed premises at 6, the team working hours dropped drastically because we were losing the night team and were working off one set of staff with no rotation. So that’s potentially a 6 hour shift lost per day by around 6 members of staff per day. Also to comply with the 2 metre rule tables have been cut in order to allocate more space and therefore trade went down so there was no need for additional team members. 








Questionnaire Results 


Questionnaire Available at: https://docs.google.com/forms/d/e/1FAIpQLScO5igZUaXcJJzY7-WdaxtFby_ooeZY_zKFn_yWJ_DePsb6KQ/viewform?fbclid=IwAR0IedFfJsM9-H-4GrFZecHyx25w6Ta_KuJDumPpf5lgpX61HiFBLuWqZAs [image: ]
[image: ]


[image: ]
[image: ]
[image: ]

[image: ] [image: ] [image: ] [image: ] [image: ] [image: ]
[image: ]
[image: ] [image: ] [image: ] [image: ] [image: ]

[image: ]
[image: ] [image: ] [image: ]

Ethics Form

SECTION A: About You (Principal Researcher)
	1
	Full Name:
	Dominik Dudek-Barczak

	2
	Tick all boxes which apply:

	Member of staff:
	☐
	Honorary research fellow:
	☐

	3
	Undergraduate Student
	☒	Taught Postgraduate Student
	☐	Postgraduate Research Student
	☐


	4
	Institute/Academic Discipline/Centre:
	Business School


	5
	Campus:
	
Swansea

	6
	E-mail address:
	1807486@student.uwtsd.ac.uk


	7
	Contact Telephone Number:
	
07830674874

	
	For students:

	8
	Student Number:
	1807486

	9
	Programme of Study:
	Law And Criminology

	10
	Director of Studies/Supervisor:
	Dr. Caroline Jawad






SECTION B: Approval for Research Activity
	1
	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☒	NO
	☐
	
	
	Date

	2
	If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval
	Research Degrees Committee
	☒	11/11/2020

	3
	
	Institute Research Committee
	☐	

	4
	
	Other (write in)

	☐	



SECTION C:  Internal and External Ethical Guidance Materials
	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines.

	1
	UWTSD Research Ethics & Integrity Code of Practice

	☒
	2
	
UWTSD Research Data Management Policy
	☒

	3
	

	☐



SECTION D: External Collaborative Research Activity
	1
	Does the research activity involve collaborators outside of the University?
	YES
	☐
	NO
	☒

	2
	If Yes, please provide the name of the external organisation and name and contact details for the main contact person and confirmation this person has consented to their personal data being shared.as part of this collaboration.

	3
	Institution
	


	4
	Contact person name
	


	5
	Contact person e-mail address

	

	6
	Has this individual consented to sharing their details on this form?
	YES
	☐
	NO
	☒

	7
	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	☒

	8
	Is your research externally funded
	YES
	☐
	NO
	☒

	9
	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☐
	NO
	☒

	10
	
	Employed
	YES
	☐
	NO
	☒

	11
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☒

	12
	Permission to undertake the research has been provided by the partner organisation
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☒




Where research activity is carried out in collaboration with an external organisation
	13
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☒

	14
	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation




SECTION E: Details of Research Activity
	1
	Indicative title:
	Investigation into the economic advantages and disadvantages of consumption and sale of alcohol.

	2
	Proposed start date:
	September 2020
	Proposed end date:
	May 2021

	3
	Introduction to the Research (maximum 300 words)
Ensure that you write for a Non-Specialist Audience when outlining your response to the three points below:
· Purpose of Research Activity
· Proposed Research Question
· Aims of Research Activity
· Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge 
· How it addresses an area of importance. 

	4
	Purpose of Research Activity

This research addresses the economic value of alcohol in regards to economic benefits it may or may not have. 
It will also show and aim to conclude whether sale of alcohol is economically justified or if the expenses outweigh the profits.
(this box should expand as you type)

	5
	Research Question
The key to the answering the research question will be observing the costs included in the alcohol industry. Not only looking at the costs of production and distribution but also the costs surrounding the industry. These may be as follow: strain on the NHS with alcohol related injuries, strain on the NHS through alcohol related illnesses, economic and time strain on the police called onto alcohol related crimes, strain on council to deal with any possible vandalism caused by alcohol.
This research will aim to reach an extent into businesses and see the money created by the sale of alcohol. This may include factors such as job opportunities. 


(this box should expand as you type)

	6
	Aims of Research Activity

This study aims to carry out an investigation into the advantages and disadvantages of sale and consumption of alcohol to understand the justification of the business and its effects on the economy and possible  increase in employment.

(this box should expand as you type)

	7
	Objectives of Research Activity


4. Conduct an extent literature review of Balakrishnan et al (2009), Alcohol Studies  (IAS) (2017), Phillips et al (2010) and many NHS sources.
5. Understand the disadvantages of consumption and sale of alcohol in economic terms.
6. Understand the economic advantages of consumption and sale of alcohol.  
7. Investigate into the effect of the implemented COVID-19 restrictions and conclude whether sale and consumption of alcohol can be economically justified.  
8. Make recommendations whether to keep the alcohol industry as it is or whether it is more economically advantageous to disband it. 

(this box should expand as you type)

	8
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed.

	9
	

Using Saunders (2009) research onion, the best research methods to use are: questionnaires and interviews.
Questionnaires can be used to analyse the major public opinion on the sale and consumption of alcohol. This may be very useful in order to answer subjective questions such as “Do you think a night out drinking alcohol is worth it”. Additionally it would answer many questions such as why people turn to alcohol in the first place.
Interviews would have a smaller research pool but can be used to get more detailed answers from pub/ restaurant owners to see the exact economic figures at a local pub. Now being the fantastic time with the COVID 19 restrictions limiting the sale of alcohol. Interviews with management/ owners of pubs and restaurants would be a perfect way to ask what that meant for businesses. 
(this box should expand as you type)




	10
	Location of research activity
Identify all locations where research activity will take place.

	11
	
Swansea
Local pubs/ restaurants/ clubs
Swansea’s public
Online
(this box should expand as you type)

	12
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants.

	13
	
N/A

(this box should expand as you type)



	14
	Use of documentation not in the public domain: Are any documents NOT publicly available?   

	NO
	☒

	
	
	YES
	☐

	15
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with prevailing data protection law of the country in question and England and Wales.



(this box should expand as you type)



SECTION F: Scope of Research Activity
	1
	Will the research activity include:
	
YES
	
NO

	2
	Use of a questionnaire or similar research instrument?
	☒
	☐

	3
	Use of interviews?
	☒
	☐

	4
	Use of diaries?
	☐
	☒

	5
	Participant observation with their knowledge?
	☐
	☒

	6
	Participant observation without their knowledge?
	☐
	☒

	7
	Use of video or audio recording?
	☒
	☐

	8
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	9
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	10
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	11
	Investigation of participants involved in illegal activities?
	☐
	☒

	12
	Use of procedures that involve deception?
	☐
	☒

	13
	Administration of any substance, agent or placebo?
	☐
	☒

	14
	Working with live vertebrate animals?
	☐
	☒

	15
	Other primary data collection methods, please explain in this box
For example, ‘focus groups’. Please indicate the type of data collection method(s) in this box and tick the accompany box.
	☐
	☒

	16
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
	1
	Who are the intended participants:
	
YES
	
NO

	2
	Students or staff at the University?
	☐
	☒

	3
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	4
	Vulnerable adults?
	☐
	☒

	5
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	6
	Prisoners?
	☐
	☒

	7
	Young offenders?
	☐
	☒

	8
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	9
	People engaged in illegal activities?
	☐
	☒

	10
	Others (please identify specifically any group who may be unable to give consent) please indicate here and tick the appropriate box.

	☐
	☒

	11
	Other – please indicate here:



(this box should expand as you type)
	
	



	12
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	13
	How many participants are expected?

	
At least 50 for the questionnaires
10 Local Pubs/restaurant/club owners or managers

(this box should expand as you type)

	14
	Who will the participants be?

	
Questionnaires- Ordinary members of the public over the age of 18
Owners or managers of licenced premises.

(this box should expand as you type)

	15
	How will you identify the participants?
	Questionnaire will be handed out to random members of the public and shared via social media and online.
Letter/ Emails will be sent to licenced premises explaining the research and asking for a booked interview with owner/ manager


(this box should expand as you type)





	16
	Information for participants:
	
YES
	NO
	
N/A

	17
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	18
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	19
	Will you obtain written consent for participation?
	☒
	☐
	☐

	20
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☐
	☐
	☒

	21
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	22
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	23
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	24
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	25
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	26
	If NO to any of above questions, please give an explanation 

	27
	


(this box should expand as you type)



	28
	Information for participants:
	
YES
	NO
	
N/A

	29
	Will participants be paid?
	☐
	☒
	☐

	30
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	31
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	32
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	33
	If YES to any question, please provide full details 

	34
	


(this box should expand as you type)



SECTION H: Anticipated Risks
	1
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	2
	Full risk assessment completed and appended? 

	Yes 
	☐

	
	
	No
	☒

	3
	Risks to participants
For example: emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	4
	Risk to Participant:
1. Nature of questions. Some participants may have negative memories with alcohol and may feel distress reading and answering some questions.
2. Questions regarding business information. Some businesses may have strict policies about sharing data. 
3. Reporting: Participants could be concerned about their confidentiality and anonymity of personal data.

(this box should expand as you type)
	How will you mitigate the Risk to Participant
1. No participant will be forced to answer any question they are unwilling to. Participant is in charger of what question they are willing to answer. 
2. Participating licenced premises will not be forced to answer questions which may result in disciplinary action taken against staff themselves.
3. Protect anonymity and confidentiality of participants. Ensure all data collected is stored safely.
(this box should expand as you type)

	5
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	
N/A

(this box should expand as you type)

	6
	Risks to investigator
For example: personal safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to Investigator:

1. Licenced premises. Alcohol and food preparation equipment.
2. Risk of personal safety when conducting face to face interview. 
3. Unable to finish interview due to factors out of investigators control.
(this box should expand as you type)
	How will you mitigate the Risk to Investigator:

1. Comply with safety measures businesses may have.
2. Terminate interview.

3. Have an alternative way of carrying out the investigation/ be fully prepared for difficulties. 
(this box should expand as you type)

	7
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to University:
1. Negative public opinion of the University.


(this box should expand as you type)
	How will you mitigate the Risk to University:
1. University’s good reputation will always be in the mind of the investigator.


(this box should expand as you type)



	8
	Disclosure and Barring Service

	9
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	10
	Does your research require you to hold a current DBS Certificate?
	☐
	☒
	☐



SECTION I: Feedback, Consent and Confidentiality
	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	
N/A at this stage

(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	
I will ensure that the consent process and the consent form are approved by the Ethic Committee. All participants will be given sufficient information on the investigation, what their answers will be used for and the reason for the research. I will ensure al participants sign, date and understand the consent form prior to undertaking the study. This will go for both face to face questionnaires and interviews as well as any online alternatives. 


(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	

Confidentiality and anonymity will be guaranteed and respected by the researcher.
I will use a series of methods to ensure my participant’s identity is kept confidential and anonymous.
One of them is Using passwords to store any data on electronic devices in the unlikely case they are lost. I will not record information in any way that links subject responses with identifying information (such as a use of a code). Removing the contributor’s name form any form which does not require it. additionally, not asking any personal information which is irrelevant to the study. I will only report academic findings relevant to the research which I had been given consent to share and not anything other than that. 

(this box should expand as you type)



SECTION J: Data Protection and Storage
In completing this section refer to the University’s Research Data Management Policy and the extensive resources on the University’s Research Data Management web pages (http://uwtsd.ac.uk/library/research-data-management/).
	1
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person.
	X
	☐

	2
	If YES, provide a description of the data and explain why this data needs to be collected:

	
	
To provide an evaluation of how different age groups, genders and backgrounds see the alcohol industry and their different perceptions. 

(this box should expand as you type)

	3
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	
☐
	
X

	4
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	
	


(this box should expand as you type)



	5
	
Will the research activity involve storing personal data and/or special category data on one of the following:
	YES
	NO

	6
	Manual files (i.e. in paper form)?
	☒
	☒

	7
	University computers?
	☐
	☒

	8
	Private company computers?
	☐
	☒

	9
	Home or other personal computers?
	☒
	☐

	10
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☒
	☐

	11
	“Cloud” storage or websites?
	☐
	☒

	12
	Other – specify:

	☐
	☒

	13
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of password protection, encryption, anonymisation and pseudonymisation:

	
	
Both personal computers and portable devices such as USB will be password locked and all date will be as anonymous as possible.
Use of a code only known to the participants in order to keep information not recorded in any way that links subject responses with identifying information. Additionally establishing clear access rules.  Make the mechanism to allow or deny access to certain data: based on predefined user lists and access rights, e.g. only myself and my supervisor can access data, based on the functions of each user within the project.

(this box should expand as you type)

	14
	All Data Storage

	15
	Will the research activity involve any of the following activities:
	YES
	NO

	16
	Electronic transfer of data in any form?
	☒
	☐

	17
	Sharing of data with others at the University?
	☐
	☒

	18
	Sharing of data with other organisations?
	☐
	☒

	19
	Export of data outside the European Union or importing of data from outside the UK?
	☐
	☒

	20
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	21
	Publication of data that might allow identification of individuals?
	☐
	☒

	22
	Use of data management system?
	☒
	☐

	23
	Data archiving?
	☒
	☐

	24
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and DPA (and/or any international equivalent):

	
	
1. Ensuing safe storage. Any electronic devices used such as laptop, computer, voice recorder, phone or USB stick will be password secured, local encrypted storage will be used. 
2. Endure safe electronic communication for transferring the data. For instance, encrypted communication (SSL/TLS); (e.g. use web services whose URL starts with ‘https://’ and not only http://) and the use of firewall. 
3. 3. Anti-virus protection and other IT technical support.

(this box should expand as you type)

	25
	List all who will have access to the data generated by the research activity:

	
	
Only Myself and supervisor

(this box should expand as you type)

	26
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	
Only myself

(this box should expand as you type)

	27
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	
Research data will be stored in a very managed, secure environment that protects it from viruses, data loss, corruption, unauthorised access and modification. It will comply with relevant laws, regulations and contracts. I should take steps to maintain the integrity of the data, and ensure that appropriate security measures are in place to prevent unauthorised access. The research data must be transferred into a managed storage environment at the earliest opportunity. Data will be stored on my local PC, portable storage device and in the cloud storage on the University Office 365 system with a strong password to verify the user authentication. Unauthorised access will be prevented through operating system controls, full local data and database encryption, turning data into a form that makes them unintelligible. The data will be stored until the completion of the project and then deleted.


(this box should expand as you type)

	28
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	


(this box should expand as you type)

	29
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)

	YES
	☒

	
	
	NO
	☐

	30
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒

	
	
	NO
	☐





SECTION K: Declaration
	31
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	
	Signature of applicant:
	D.P. Dudek- Barczak
	Date:30/11/2020




For STUDENT Submissions:
	32
	Director of Studies/Supervisor:
	
	Date:

	33
	Signature:
	

	



For STAFF Submissions:
	34
	Academic Director/ Assistant Dean:
	
	Date:

	35
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☐
	I have read the guidance notes supplied before completing the form.

	☐
	I have completed ALL RELEVANT sections of the form in full.

	☐
	I confirm that the research activity has received approval in principle

	☐
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	I have attached a full risk assessment (and have NOT completed Section H of this form) (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☐
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☐
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.

	☐

	I have deleted the guidance notes before submitting the PG2 for consideration



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit  this form (and receive the outcome) via systems explained to you by the supervisor/module leader.
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What is your main reason for consumption of alcohol?
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How often are you absent from work due to a 'hangover' from drinking alcohol the night before?
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How often do you turn up to work on a 'hangover' from drinking the night before?
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How many times (if any) have you been to hospital due to injuries caused by intoxication? Such as

breaks, cuts or bruises?
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How many times (if any) have you been to the hospital due to alcohol related health problems?

Such as liver failure?
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| understand all data collected will be used with confidentiality and anonymity. This means the
researcher or any third party can not access to obta... and analysis as part of the full research project.
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What age range are you?
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What is your sex?
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During Lockdown due to COVID-19, How often do you consume alcohol?
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Prior to Lockdown (March 2020), How much money would you roughly spend on alcohol weekly?

80 responses
® <0
@® Upto£10
® £11t0£20
@ £211t0 £30
@ £31to0 £40

® £41to0 £50
® £51to £60
@ £60 to £70





image32.png
During Lockdown due to COVID-19, Where are you most likely to consume alcohol?
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During Lockdown due to COVID-19, How many units do you consume in a single sitting? Consider:

Pint of lager is 2 units, glass of wine is 2.5 units, s...it (2 units for double measures), alcopop is 1.5 units.

80 responses

Q-

@ 0 Units

@® 1 Unit

® 2 Units

@ 3 Units

@ Around 5 Units
@ Around 10 Units
@ Around 15 Units
@ Around 20 Units

12V




image34.png
Prior to Lockdown (March 2020), How many units would you consume in a single sitting? Consider:

Pint of lager is 2 units, glass of wine is 2.5 units, s...it (2 units for double measures), alcopop is 1.5 units.
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During Lockdown due to COVID-19, What is your most commonly drank alcoholic beverage?
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Prior to Lockdown (March 2020), What was your most commonly drank alcoholic beverage?
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To the best of your knowledge, what is the weekly recommended limit of units of alcohol

consumption?
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How many times (if any) have you been to hospital due to injuries caused by intoxication? Such as
breaks, cuts or bruises?
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How many times (if any) have you been to the hospital due to alcohol related health problems?

Such as liver failure?
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