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One clear limitation of the research is that the simplistic model used in this phase of the research is meant only to provide a first order insight into the linkage of ease of use, self-efficacy and social efficacy and usage intention in Hong Kong. There is a general lack of second order insights indeed, on where that efficacy was created and set, with topics such as Social Capital and causation not researched. Furthermore, it is the assumption of this research that other global influences, such as mainland China social interactions or European and American norms holds true in HK, does not have an immediate impact to the usage intentions of the Hong Kong public. Indeed, this is a naïve assumption that is only possible in theoretical settings.
The likert scale used in the research is drawn from prior literature with the constructs adapted. As other researches are performed in US, Europe and other English based advanced economies, it is assumed that Hong Kong shares these attributes and the assumptions of the validity of TAM and other models used for the research is equally applicable in this research. Furthermore, it is assumed that the scales are interval in nature with equal distance between each of the points in the scale. We also assume that the sample adheres to the central limit theorem and thus, are normally distributed. These assumptions are made for simplifying the situation for a bootstrap to the models, while there are many uncontrolled factors in the real world that is not accounted for.
Also, it is not as diverse as to cover all of the population which have access to Fintech usage. Indeed, with business owners and consumers, it is possible for these individuals to make a usage decision wearing different hat. 
Another sampling limitation is the response rate. Although the two methods were used in collection, less than 20% actually filled out the real-time survey. The fact of the lack of incentive for taking the survey and considering the target audience, who often have little idle time, recipients possibly did not feel compelled to complete the survey.
Lastly, as with a lot of academic research, due to resource constraints, sample sizes used for the pilot is relatively small compared to what is required for a complete analysis with various levels of back testing to better fine-tune the model. 
First, the sample size does not allow for a more comprehensive analysis. The results might have avoided type 1 error and led to more significant levels if the sample size had been larger and a more thorough analysis could have been employed.
Furthermore, with respect to TAM, prior results show that Perceived Usefulness have a much stronger effect on Usage Intention Then Perceived Ease of Use, which is not a new finding in itself, but it is an important result for Financial technology in Hong Kong. This is especially important as the Social factors tested in the pilot focusses on the PEOU, not Perceived Usefulness.
These findings suggest quantitative application of TAM to Fintech in Hong Kong should be further researched, which are mainly in line as hypothesised. This study would include the widening of the sample frame and sample size to include a better spectrum of participants from various industries and society levels, which would further enable the use of some of the factors as moderating variables whilst still being within the various threshold and rules of thumbs for EFA, regression and other statistical tests.
Of significant value would be a qualitative study to ascertain the importance of Perceived Usefulness in Usage intention in comparison to Ease of use, and how societal factors affect each one on a social cognitive level compared to a Self-efficacy based, constructivism epistemology, which forms the core basis of Theory of Reasoned Action and the spawned TAM. 
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