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Question 2
(a) Demand is the buyer's desire and ability to pay for a specific product at a specific price, where supply is the quantity of products that the producer provides to consumers at a specific price.
(b)
· Income of the People
The demand for a commodity is also affected by the prices of other commodities, especially the prices of related substitutes or complements. Therefore, when the prices of related commodities, substitutes, or complements change, the entire demand curve will change position; it will scroll up or down depending on the situation. When the price of a substitute for a commodity drops, the demand for the commodity will decrease, and when the price of the substitute rises, the demand for the commodity will increase. For example, if the price of milk falls, the demand for sugar will also be favourably affected. When people consume more milk, their demand for sugar will increase. Similarly, when car prices fall, their demand will increase, which in turn will increase the demand for gasoline. (www.economicsdiscussion.net)
· Changes in Prices of the Related Goods
The demand for goods also depends on people's income. The higher people's income, the greater their demand for goods. When drawing a demand table or demand curve for a commodity, we treat people's income as a given and constant. When people's income increases and demand increases, the entire demand curve shifts upward, and vice versa. The higher the income, the stronger the purchasing power. Therefore, when people's income increases, they have the ability to buy more. This is why an increase in income has a positive effect on the demand for a commodity. When people's income drops, their demand for a certain commodity will decrease, and therefore, the demand curve will shift downward. For example, due to India’s economic growth, and due to the massive investment in development plans by the government and the private sector, population income has increased substantially. (www.economicsdiscussion.net)
· Tastes and Preferences of the Consumers
An important factor that determines the demand for a commodity is the taste and preference of consumers. Consumers have larger tastes and preferences, and their demand is larger, so their demand curve will be at a higher level. People's tastes and preferences for various products often change, so the demand for them will also change. Changes in demand for various commodities have occurred due to changes in fashion and the pressure of advertisements from manufacturers and sellers of different products. On the contrary, when certain commodities are out of date or people's tastes and preferences are no longer in their favour, the demand for them will decrease. (www.economicsdiscussion.net)
Question 3
(a) For a UK car manufacturer who wishes to sell cars in the US market I would recommend using exporting as a growth international strategy because export is very important to modern economies offering people and companies many more markets for their goods.
(b) A large food retailer from the US who wants to enter the European markets should consider diversification in order to be able to achieve the growth. They should think about finding new products for which the demand is higher in Europe than in US, and exploit that at their best.
(c) For a Chinese manufacturer of phones and accessories who wants to enter the UK market I would recommend to joint ventures with another firm who may have different opportunities or skills and which would allow the business to develop new products and exploit the new UK market.

Question 4

(a) As per the BCG matrix, Darius Processing Company has come from being ‘Stars’ in their first ten years of existence with their both growth and market share in high position, to be now, for the past one year, ‘Cash Cow’, possibly by reaching the mature phase of their life cycle.
(b) In order to be able to recover from this descending thread, I would recommend to consider pricing and promotional strategy such as having products that are on high demand on offer for a period of time, for example, fact that should bring back the lost customers and starting to see the thread going slightly up again. Also, having some products on promotions like ‘three for two’ or ‘buy one get one half price’ should help not only to recover the losses, but also to prevent even more loosing.


Question 5

 The World Trade Organization (WTO) was established in 1995 as an international organization that oversees global trade rules between countries. It replaced the General Agreement on Tariffs and Trade (GATT) established after World War II in 1947. The WTO is based on agreements signed by most trading nations in the world. The main function of the organization is to help producers of goods and services as well as exporters and importers to protect and manage their businesses. In 2021, the WTO has 164 member states, of which Liberia and Afghanistan are the most recent members, which joined in July 2016, and 25 "observer" countries and governments.
(www.investopedia.com)
[bookmark: _GoBack] A big advantage for UK businesses is that besides BREXIT, the main focus of WTO is to provide open lines of communication concerning trade among its members, meaning that even if the UK has left EU, WTO will still look to protect the UK businesses, as part of the deal. For example, WTO can lower trade barriers and increase trade among UK and other EU countries, as they look to maintain a positive global economy among its members. 


