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Employability and Personal Development Assignment

 Compare Two Job Adverts and Identify Key Skills 
In this task I have compared the two job adverts both related to the digital marketing profession. The first advert is for a Marketing Executive in an engineering business, but when you look at the second one you will see it is for a Digital Marketing Manager in a legal company. We can say that both of the industries are different but we can see both roles require a strong partnership of digital marketing knowledge, communication skills, and the ability to create high quality content.
The engineering marketing job is interested on managing the company’s website, creating content for the social media platforms, producing case studies, managing the photography and videography and developing campaigns that support business growth. The legal digital marketing role is more interested on SEO, the quality of the content, conversion optimisation, and producing accurate and authoritative content for a specialist audience.
Several common skills and knowledge areas appear in both adverts:
· Content creation and copywriting
· Managing the website 
· Social media platforms marketing
· Digital campaigns
· Communicating and teamwork with different departments
· Analytical thinking and performance monitoring
Both companies want candidates to understand how digital marketing plays part in the business growth and brand name, also both roles require the ability to explain the complex information clearly to the clients.
A key skill that is important is the content creation. In my future job in marketing, I will use the skill to create engaging articles, social media contents, email offers, and customer case study. Successful content makes it easy for businesses attract future customers, make a good google visibility, and also build trust with the clientele. To be more clear, if I were to work for a professional company, I would probably create very informative posts that answer common customer questions and guide them towards the companies’ services.
To create a Content isn’t only about writing; it will also include understanding the targeted customers, using the right language, and also supporting the message with images and information. To develop my skill further, I will be able to contribute straight to marketing goals, client engagement, and business growth in the long run. In conclusion, the comparison of these two jobs shows us that strong digital communication and content skills are highly useable between different industries and are very lmportant for a good career in marketing.
 Self-Assessment and Evidence of Readiness 

Self-Assessment Using SWOT Analysis
To understand my employability and personal development I conducted a swot analysis focusing on my current skills and also future career goals in digital marketing.
Strengths
-Good skills of writing and speaking 
-Creating and developing content ideas
-Wanting to learn new digital tools and to learn new marketing techniques
-Skills to be able to work independently also to complete the tasks on time
-At least some knowledge of social media marketing 
Weaknesses
-Not much knowledge of professional work experience in digital marketing
-Should work more to improve the seo and analytics skills
-Not so confident when presenting new ideas to large audience
-Not much experience with paid online advertising platforms 
Opportunities
-There is high demand for digital marketing 
-There are many free online courses and certifications
-Opportunities to build a personal portfolio through freelance or voluntary projects
-It is easier to Network through LinkedIn and events
Threats
-The competition is very high for entry level marketing jobs
-Great changes in digital marketing and the tools
-The economy may cause the reduce of recruitment
-Always try to upskill to remain competitive
Discussion of the SWOT Analysis
My key strengths are speaking ability, creativity, and also a positive attitude towards learning new things. These abilities are very important because both job adverts highlighted the need for engaging content and collaboration with different departments. I enjoy learning new topics and turning information into clear and interesting content, which is a valuable skill for the articles on websites, social media posts, and also case studies.
On the other hand, I do recognise that I need to improve my technical marketing skills. The legal services advert dis mention SEO performance and conversion optimisation, while the engineering role required the monitoring marketing performance. To be able to compete in the job market, I need stronger skills in google analytics, keyword research, and also social media.
The opportunities that is available for me are very encouraging. So many respected organisations, such as Google and others offer free certifications that can help me to strengthen my c.v. I can also create my own marketing projects such as managing a blog or a social media page to demonstrate practical ability even without so much professional experience.
Also on the other hand, the digital marketing field changes quickly. New technology, AI, and also the search engine updates mean that learning cannot stop after finishing university. Continuous professional development will be very important throughout my career.
Evidence of Readiness for Employability and Personal Advancement
I can provide many examples that demonstrate my readiness for employment and for future development.
Academic Achievements
During my time at education, I have completed assignments that required research, analysing, and also professional writing. These tasks have improved my ability to learn information, meet the deadlines, and also present ideas in an effective way. I have also developed some knowledge of digital marketing projects, including SEO, social media ideas, and also customer targeting..
Practical and Work-Related Experience
Though I don’t have much full time professional experience, I still gained practical experience through university projects and the learning activities. So I have created social media projects and analysed audience engagement, and also I used online tools to improve the quality of digital projects. All of these experiences did help me to understand how the marketing projects are planned and done.
Extracurricular Activities
I regularly use learning platforms on internet to improve my skills. Finishing tutorials and short courses demonstrates my self motivation and a willingness to develop projects independently. I also follow marketing professionals and the companies on social media to stay informed about industry trends.
Feedback from Others
The Feedback I got from my university tutors states that I am a well organised, cooperative and able to create and give ideas clearly. They also consider me reliable when working on group projects. The feedback I received from them is important because employers value teamwork, responsible employees and professional mentality in work place.
In conclusion I believe I am at a good point to start my career in digital marketing. My communications skills and also creative strengths go well with the requirements shown in both job adverts, and also I am aware of my weaknesses and this gives me a clear direction for further development.
 Employment Goals and Personal Development Plan 
Employment Goals
Based on my weaknesses stated on my SWOT analysis, I have both short and long term career goals.
Short-Term Goals (1 year)
-Complete the certification programme in Google Analytics 
-Become better to understand SEO and keyword researches.
-Build a successful digital project containing blog posts, social media campaigns.
-Apply for new courses or even entry level digital marketing positions to gain more experience on the side.
I believe that these goals are important because they will support my practical experience and increase my confidence in using professional marketing tools.
Long-Term Goals (2–5 years)
-Become a very successful Marketing Executive 
-Develop my experience in SEO and analytics.
-Become a leader on marketing campaigns and also be a big part of the contribution in business growth.
-Continue the professional mind set through certifications and industry training.
These goals align with my career aspiration to work in a creative and analytical marketing role where I can combine communication skills with data-driven decision-making.
Personal Development Plan
	Development Area
	Action
	Timeline
	

	SEO
	Take part in online SEO course to learn better
	5 months
	

	Analytics
	Understand Google Analytics more professionally
	3 months
	

	Presentation skills
	Improve presenting skills also record short presentations to see achievement
	6 months
	

	Professional experience
	Apply for internships or freelance projects
	12 months
	


To be able to achieve this plan, I am thinking to use online platforms, university resources, LinkedIn, and also feedback from tutors and professionals. I will try to understand my progress every month and update my targets if crucial. By following my plans, I will make my employability more realistic, understand my current weaknesses and also move closer to achieving my long term career targets in digital marketing.

