Lisa Roy
1804811
Managing Digital Identities BMSP5004
[image: C:\Users\Lisa\AppData\Local\Packages\Microsoft.Office.Desktop_8wekyb3d8bbwe\AC\INetCache\Content.MSO\2656D74F.tmp]
Personal Digital Identity Management
Assessment 1

Introduction
The purpose of this assignment is to research two people in the public eye who use social media to portray their digital identity. One will be someone who is using social media in order to come across in a professional way and the other will be someone who doesn’t appear to be getting the right image across from their social media. This essay will highlight some consequences of the way they are portraying themselves across the different platforms of social media that they use. Can these famous people control the way the users of the sites see them or is it out of their control? 
So what is social media?
A social media platform is a website that is made to enable users to share content quickly, most efficiently and 24 hours a day from wherever you are. These websites can be accessed from a PC or laptop but are becoming more popular as an app on a smartphone enabling users to have access to it all the time. (Hudson, 2019)
Famous people are using these social media platforms to get their name out there into the public eye, to promote their businesses and several them just want to receive the most likes or shares and more than their friends or rivals. 
Celebrity social media is not the same as social media used by businesses. Using social media as a celebrity means that once the information that they post is out there then it is out there and there is no going back so they need to seriously think about what impact their posts could have before they post them. Social media in the 21st century is extremely important for a celebrity or famous person. For example, a reality television star could end up more well known from their use of social media than an actor who has devoted his life to his career but chooses not to use social media. (why celebrities need social media, 2016)
Social Media Statistics
In the UK 63% of adults use social media on a regular basis
89% of households have internet access in 2019
91% of 16-24-year old’s use social media
89% of 25-34-year old’s use social media (why celebrities need social media, 2016)
So, celebrities using social media to promote themselves seems a good idea on paper however it would seem not all of them are achieving what they set out to do.
One celebrity who seems to be coming across negatively a lot of the time on social media is Katie Price. Katie became famous in 1995 by the sun newspaper where she posed as a page 3 girl and was known as Jordan. This was before social media took over so stories would be in the newspapers about her. Now in 2019 Katie has various accounts on social media including Facebook, Twitter, Instagram and You tube. 
Katie currently has 
2,250,410 followers on her Facebook page, 2.1 million followers on Instagram, 66.1 thousand subscribers on You tube and 1.9 million followers on her twitter page. 
Katie has had 5 children in the last 18 years and 3 husbands and is not shy about telling the world about all the troubles this entails. She is known for being a model, actress, a realty TV star and for having lots of plastic surgery. She now has internet shops with links to them directly from her Instagram page. She has one which sells clothes for woman and children (girls) (price, 2019) one which sells clothes for men and children (boys) (price, juniorandjett.com, 2019) and one which sells make up, perfume and other beauty products. (price, katiepricebeauty.com, 2019) 
This is Katie Prices Twitter page which shows her followers
[image: ] (katie price, 2019)
This is Katie Prices Facebook page. An example of how she sets out her social media platforms. 
So, it would seem she is doing well but there are a lot of negative things behind her social media accounts that have been brought to light. One example is the way that she posts pictures and videos of her children across all her accounts. She receives a lot of criticism because of this in the media and on social media with people often posting rude comments under the pictures of the children telling her she should not exploit them. She is often accused of using the children to line her pockets. Princess and Junior, 2 of her children advertised a soft drink in 2017 causing the Mirror online to take up the story because the children were very young. One member of the public said she should be ashamed of herself exploiting her kids like that. (holland, 2017)
Another problem with this view of her as a mother was a photograph, she uploaded to Instagram on a day her children should have been in school, but they were boarding a plane at Gatwick airport. Her ex husband had said he was not happy the children were missing school among lots of other similar comments from her followers. (Lewis, 2019)
Katie recently divided opinions among parents on Instagram by allowing two of her children ages 9 and 11 to have their own accounts. She started a debate amongst followers on her page about whether it was morally OK to allow children of that age that amount of access. (entertainment celebrity news, n.d.) Katie received instant online abuse on her profile for this especially as their accounts were public and not private enabling any user to access pictures that the children choose to upload. As well as her role as a Mother Katie is well known for being negative about her ex husbands on social media. She recently hit out at them on Instagram. She posted that she would never lose out by divorcing her husbands and added laughing emojis to make it seem that she found it amusing that they would lose out. (Bartram, 2019) Katie ranted that her exes make big money on Instagram only because she had made them famous. (Gallagher, 2019) 
Katie had a 7-week break from social media in September and October of 2018. This was reportedly because she was going through a divorce, bankruptcy and a stay in rehab. She had been in the priory for drug and alcohol abuse. She returned to Instagram on 31st October 2018 by posting a picture of her youngest daughter dressed for Halloween. An online poll was created on Facebook and Twitter from a link on the page. (manson, 2018)
[image: ] (manson, 2018)
The result of this poll was the majority voted No.
Katie has undoubtably done some good things with her life and put them onto her social media platforms, but the consensus seems to be that she uses her children in a negative way in order to get herself noticed. She would not want this to be her digital identity but only she can change that. Katie mixes her personal life and businesses on the same social media pages. This tends to make the bad overshadow the good at times. She does personally manage her accounts despite being slammed for it at times. This means she can choose what to upload despite knowing many followers dislike certain things she does, and this doesn’t stop her from uploading them. In her defense however no one can say it isn’t the real Katie Price. 

In complete contrast a celebrity who uses social media well to achieve the online identity he wants is Piers Morgan. Piers is well known for his controversial opinions and comments and is either loved or hated by the public. He thrives on this and doesn’t act up in order to gain fans. He is who he is. 
Piers currently has:
768 thousand followers on Instagram
6.8 million followers on twitter
219,595 followers on Facebook.
His target audience appears to be anyone who will read his posts!
[image: ]Piers Morgan’s Instagram page (instagram/Piers Morgan, 2019)
Piers Morgan is a journalist and TV presenter who started working as a business editor for the Sun in 1989. He would boost his profile by having photographs taken with the people he interviewed back then. (Cunningham, 2019) Moving on to 2019 he now has a good following on social media dividing the nations opinions of him, but he likes to ne honest on everything he says. Piers Morgan’s use of social media is mostly effective as he uses the social media platforms to express his own opinions and adds links on his pages to his own articles. (piers morgan, 2019)
Piers is well known for his controversial tweets such as “one day I will play the victim about the shocking abuse I get Twitter – especially at this time of night – to secure self-promoting commercially beneficial publicity, but for now it makes me chuckle”. (Twitter/PiersMorgan, n.d.) [image: ]This is the comment he made.
Most of the comments in reply to this tweet were positive saying that he did not deserve the abuse for just being honest. (Leigh, 2019)
On October 28, 2019 there were online rumors that Piers was being sacked by ITV. Viewers got straight onto social media to say that this was not what the public wanted. One person tweeted “Where is Piers when you need him to get rid of soft Suzannah”? (a fellow presenter) showing the amount of public support Piers has. (Rodger, 2019) Piers favors Twitter for his outbursts and opinions and thrives with the controversy he causes which makes it seem that he gets exactly what he wants from his social media platforms. On February 11th, 2017 he tweeted “We live in a social media mob era. I refuse to be silenced by the howling lemming brigade”. (Twitter/PiersMorgan, n.d.) This had 1.9 million likes suggesting people think that he should be allowed to carry on saying whatever he feels despite the outcome. Another tweet was “Everyone using social media wants attention FYI” (Twitter/PiersMorgan, n.d.) This had 284 likes and mixed comments. This tweet says that he is using his social media to gain attention for himself whether it be good or bad attention. Despite the many negative comments that Piers receives daily Piers achieves what he sets out to do with each tweet he writes. Piers updates his own social media accounts without the use of any management or PR people which enables him to post exactly what he wants. It is doubtful anyone would want to work with him on his social media accounts anyway! He is often heard referencing his Twitter page as he presents GMB on ITV and often gets debates up and going on his page as the show is aired. Piers posts both business and personal things onto the same social media pages. Often on Instagram are pictures of him with his Son who he is very proud of. One thing is for sure, love him or hate him we all know who Piers Morgan is and that is what he wants.
Conclusion
So, is social media good for a celebrity career? Can they successfully manage it themselves? Can they achieve the online Digital Identity that they want? The answer appears to be yes. By scrutinizing two celebrities Katie Price and Piers Morgan it would seem that social media is a lot like real life. You get out of it what you put in. Katie wants to be a successful businesswoman, a good role model to her children and a loving wife, however the consensus on social media appears to be quite the opposite. She is frequently slated for using her children to promote herself online and make money from with the children too young to be able to decide for herself. She also slates her exes a lot on her social media making followers believe that she is using them to gain fame and followers. She is therefore not using her social media platforms well as that isn’t what she wants to be known for. 
Piers however appears to achieve his goal – to get the world talking about him whatever they think about him and his opinions and beliefs. He certainly gets out of social media what he puts in – and creates tension, controversy and uproar all over his social media. He appears to not be bothered at all by peoples replies to his posts and tweets and this is reflected by the number of followers he has across his social media platforms. The public are interested in what he has to say whether they agree or not and lots feel that they must have their opinion on his beliefs. Piers wants attention and he get it – meaning he is getting what he wants from his social media accounts. 
[bookmark: _GoBack]The conclusion to all this is that if the celebrities post negative things, they will undoubtably receive negative feedback - and if that isn’t what they want then they need to change their approach. We are all responsible for our own online digital identity and the digital footprint we leave behind wherever we go online – so we need to think before we post. 
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