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Theories on reflection and the reflection practice developed from the works of John Dewey, an American psychologist (Akpur, 2020). He emphasised the need to involve reflection in the learning process (Bugg & Dewey, 1934). Our experience shapes us and reflection helps create meaning from our actions which promotes constant personal growth and moral development (Bugg & Dewey, 1934). A reflective essay helps assess one’s knowledge, feelings, beliefs, and values (Yaacob et al., 2021). The goal is to develop critical thinking on a certain topic and foster self-awareness of one’s learning (Akpur, 2020). Reflection motivates a person by highlighting his achievements, assess one’s performance and identify areas to improve, and it allows one to truly learn from his mistakes and avoid it in the future (Yaacob et al., 2021).
The aim of this assignment is to reflect on the research process done in the first assignment and the Gibbs Reflective Cycle is applied to complete this task.

[bookmark: _Toc144854230]2.0 Main Body

2.1 Gibbs Reflective Cycle 
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Diagram 1: Gibbs Reflective Cycle. (Source: https://www.crowe-associates.co.uk/coaching-tools/gibbs-reflective-cycle/)

Gibbs Reflective Cycle was developed to help learners continuously improve from a repeated experience but it is also applicable to standalone experience (Gibbs, 1988). It acknowledges the importance of the learner’s feelings in the reflection process as it greatly influences the impact of the reflection on the learner’s growth (Gibbs, 1988). The six stages of the reflective cycle are shown in Diagram 1.
The description stage allows the learner to describe the event without making any judgements or conclusions on it (Gibbs, 1988). The feelings stage focuses on the learner’s emotional response and thoughts about the experience (Gibbs, 1988). Evaluation is where the learner makes a value judgement after considering the experience objectively (Gibbs, 1988). 
The analysis stage is where the learner analyses the experience in greater detail by consulting theories and frameworks to understand what happened (Gibbs, 1988). After that, the learner determines what can be concluded from the analysis done on the experience (Gibbs, 1988). What can the learner learn or improve is the highlight of the conclusion stage (Gibbs, 1988). Finally, the learner must create an action plan that lists the things or skills the learner must learn and areas to improve for next time (Gibbs, 1988). 
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Diagram 2: Questions to Aid the Reflection Process. (Source: Source: https://crowjack.com/blog/strategy/reflection-models/gibbs-reflective-cycle)

Diagram 2 shows the questions that learners can use to formulate their response for all the stages (Gibbs, 1988). The reflective cycle will be used to reflect on 3 specific areas, namely the creation of the research idea, process of developing the idea and individual learning from the experience.

2.2 Reflection on The Creation of Your Idea
2.2.1 Identifying A Problem 
[bookmark: _Hlk144853122]We were asked by our module tutor to identify a topic to research. I was excited to look for my next research topic after doing an assignment on current business trends in the previous semester. Selecting a wide topic provides researcher with various avenues to search for a research question (Saunders et al., 2020). Influencer marketing was chosen because I was genuinely interested in it. It is dynamic and it has changed significantly due to the pandemic (Sidhu, 2023). Current news stated that influencer marketing is becoming more crucial for businesses and will continue to grow (Sidhu, 2023). 
Next, I conducted a literature review on influencer marketing. Literature review allows a researcher to discover issues currently being discussed by other researchers (Bell et al., 2022). Updated and relevant knowledge on the topic helps narrow down the topic (Bell et al., 2022). However, the scope of the topic widened after the literature review which made it hard to determine the direction of the research. This was evident when conducting the research.
Studies suggests using gap-spotting to narrow down the topic (Fandino, 2019). This method determines the direction of the research on a topic by focusing on the limitations or gaps in the literature (Fandino, 2019). The gaps will become the research question after some fine-tuning (Fandino, 2019). This method is high recommended especially for novice researcher to narrow down a topic and determine potential research questions (Fandino, 2019). Gap-spotting should be implemented in my next research. 

2.2.2 Setting A Research Question
After identifying the problem, the next step is turning the problem into a logical research question (Fandino, 2019). Research question is defined as a question that a research project aims to answer through collection, analysis, and interpretation of research data (Fandino, 2019). 
I think it is difficult to formulate a good research question. Even though it is important for research question to be structurally sound, there is little support in literature to help craft an innovative research question (Fandino, 2019). I tried to refine my research question with reference to various journals. The research question was approved by my module tutor. However, I later discovered that the research question was still too wide. Research could be conducted but it was impossible to include all research done due to the word limit of the assignment.
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Diagram 3: FINER Framework. (Source: https://scientific-publishing.webshop.elsevier.com/research-process/finer-research-framework/)

The FINER framework can guide researchers to produce a sound research question (Saunders et al., 2020). The FINER criteria are shown in Diagram 3.
A research question is feasible if it is well within a researcher’s ability to investigate it (Saunders et al., 2020). This ensures that the researcher is aware of the scale of the research and that the researcher can complete the research with their limited skills and resources (Saunders et al., 2020). The question must be interesting to the researcher and the community the researcher lives in (Bell et al., 2022). Interest in the question will increase the researcher’s motivation to complete the research (Bell et al., 2022). Furthermore, the question should be unique and developed to bring new insights to the topic chosen. The research should support or expand findings in previous studies (Bell et al., 2022). Research done must be ethical and approved by the relevant authorities and institutions (Bell et al., 2022). Lastly, the research question must be relevant to various stakeholders and create values that would benefit society (Bell et al., 2022). This framework should form the foundation when creating research question in future studies (Saunders et al., 2020).

2.3 Reflecting on The Process of Developing Your Idea
2.3.1 Deciding on the Research Approach
Next is to determine the research approach. Research approach is the systematic ways that researcher use to conduct their research (Hwang et al., 2019). The three research approaches are deductive, inductive, and abductive (Hwang et al., 2019).
Deductive approach is where collection and analysis of data will be used to confirm or reject a theory (Arias Valencia, 2022). Inductive approach begins with collection and analysis of data (Arias Valencia, 2022). After that, the researcher chooses or develops a theory based on the results (Arias Valencia, 2022). Abductive approach is the combination of the two approaches above (Garbuio & Lin, 2021). This approach seeks to explain a phenomenon and refined theory used in the research (Garbuio & Lin, 2021).
The deductive approach was chosen for the research. I felt that this approach is clearly defined which makes the research easy to implement (Wasti et al., 2022). Variables used by the theory allowed for easy comparison with previous studies (Wasti et al., 2022). However, the results of the research can sometimes be hard to explain (Wasti et al., 2022). Deductive approach uses quantitative research which measures variables using numerical data (Arias Valencia, 2022). The data gathered was not able to explain why Malaysians responded the way they did. Subjective interpretation of the data may distort the findings without further studies (Arias Valencia, 2022).
Therefore, the abductive approach is the solution to the problem. Qualitative research should be added to explore the reason behind their choice and perspectives of the people in their natural environment (Żelechowska et al., 2020).
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Diagram 4: Mixed Methods Research Design. (Source: https://catalyst.harvard.edu/community-engagement/mmr/)

Using the mixed method research design shown in Diagram 4 will examine influencer marketing in its real-life context and the combination of multiple data sources and methods enhances the validity and reliability of the results (Żelechowska et al., 2020). A better explanation of the results can be obtained through abductive approach and mixed method research (Żelechowska et al., 2020).

2.3.2 Data Collection
Data collection is done based on the research approach chosen. Data collection is the systematic method of gathering and measuring data to answer the research question (Bell et al., 2022). There are two types of data, namely primary and secondary data (Bell et al., 2022). Primary data are data collected for the first time and secondary data are data collected and tested in previous studies (Bell et al., 2022). 
Questionnaire (primary data collection) and literature review (secondary data collection) were used for the assignment. Questionnaire is a series of questions used to obtain data on a particular phenomenon or theory (Hitchings & Latham, 2019). The data collection was hectic due to preparation for the final exam and the response was less than expected. The results were able to support or deny findings in previous studies but difficult to convey the feelings or reasons behind the respondents’ choices (Döringer, 2020).
Interviews should be added to collect detailed information on the choices of the respondents (Döringer, 2020). Information collected helps interpret the questionnaire results providing a more comprehensive understanding of the topic (Döringer, 2020).
The number of journals on influencer marketing is massive despite it being a new concept. It was exhausting going through the journals. There was a risk that confirmation bias might affect the information search (McSweeney, 2021). Confirmation bias is the tendency to search information that supports the research and ignore any that contradicts the research (McSweeney, 2021). 
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Diagram 5: CRAAP Test. (Source: https://academic-englishuk.com/evaluating-sources/)

It is crucial to be aware of this bias and to be objective during the information search (Suzuki & Yamamoto, 2021). Selecting journals based on the CRAAP test is a good way to avoid confirmation bias and maintains a researcher’s objectivity (Muis et al., 2022). The CRAAP test as shown in Diagram 5 is a checklist that determines the credibility and reliability of any research paper (Muis et al., 2022). 

2.3.3 Presenting Your Idea
Research done was presented through an elevator pitch and a research poster. I was nervous when recording the elevator pitch. Feedback given by the module tutor was that I spoke faster because I was nervous and this affected the quality of the presentation.
Presentation anxiety is a common phobia that reduces self-confidence and limits one’s presentation skills (Salem, 2019). This type of anxiety is normal and exists to protect humans from outside judgement or ridicule (Salem, 2019).
There are various techniques to manage this anxiety in order to deliver an effective presentation (Sue et al., 2013). Anxiety causes breathing to become shallow and deep breathing can calm the brain and slows down the speech rate (Sue et al., 2013). Continuous rehearsal before a presentation helps a presenter fine-tune flaws in the presentation which boosts one’s self confidence (Sue et al., 2013).
As for the research poster, I felt this part of the assignment was enjoyable as it allowed me to express my creativity in terms of the poster design. However, it was arduous trying to fit all the necessary data needed.
A researcher must understand a poster is networking tool used to attract people’s attention and not to communicate all the details in the research (Murchie & Diomede, 2020). Visual hierarchy is often use in graphic design to arrange elements in a poster in terms of their importance (Murchie & Diomede, 2020). Presenting information that people can understand easily is one of the main elements of a research poster (Gray et al., 2022). Having less words on a poster helps attract readers and retain their attention (Gray et al., 2022). This ensures the success of the poster delivering the intended message (Gray et al., 2022).

2.3.4 Analysing Data and Formulating Conclusions
The final part of the research involves analysing the data and forming a conclusion based on the analysis. The word count restricts the amount of data that can be presented. I felt that the task of choosing which data to include was onerous due to the IKEA effect. IKEA effect is where a researcher tends to value something more because of the effort invested in producing it (Decision Lab, 2023). Data is seen as equally valuable which complicates the selection process (Brunner et al., 2023). Nonetheless, a researcher must focus on the research question and choose the data that answers it best (Brunner et al., 2023). Forming a habit of asking others for feedback gives the researcher an impartial perspective on the real value of the work done (Saunders et al., 2020).
Developing creativity as a skill helps researcher produce better research results (Ahmad et al., 2020). Creativity can lead to novel ways of presenting data and conclusion (Ahmad et al., 2020). Constraints in the research provide an opportunity for researchers to be creative when presenting their findings (Ahmad et al., 2020). Creativity enhances the researcher’s ability to identify the connections between data collected, merging them to provide new insights while retaining the quality of the data and its meaning (Ahmad et al., 2020). Creativity promotes new ways of presentation and communication of information which is extremely beneficial for students especially in the modern business environment (Ahmad et al., 2020).

2.4 Reflecting on Your Individual Learning
After completion of the assignment, I understood that it was designed to place me outside of my comfort zone so I can learn and grow. I was able to acquire various research skills and understand concepts that would help me conduct high quality research. I also realised that creativity is a skill that can be developed and is applicable in many disciplines. I was able to identified that my presentation skill is weak and requires improvement. I thoroughly enjoyed the entire process and is grateful for the opportunity given. 
All the skills I have learned will help me conduct better analysis in my future career leading to better decision making (Bell et al., 2022). Developing my presentation skill and creativity will enrich the way I communicate my ideas creating value for the business (Ahmad et al., 2020).

2.5 Develop an Action Plan
After reflection on the research process, it is necessary to write an action plan to enhance knowledge and skills gained (Adeani et al., 2020). The action plan is attached as Appendix 1. The targets for each process were set (Adeani et al., 2020). The steps needed to achieve the targets were listed (Adeani et al., 2020). Asking for feedback from others on the steps taken can help identify new knowledge and additional steps to improve (Adeani et al., 2020). Lastly, continuous reflection will help identify success criteria to measure your achievements (Adeani et al., 2020).

[bookmark: _Toc144854231]3.0 Conclusion

The main takeaway is that mistakes made and poor performance do not determine one’s success (Dweck, 2016). It is paramount that one reflects and learn from the experience gained (Dweck, 2016). There is a need to develop a growth mindset when facing any problems or challenges (Yeager et al., 2019). Individuals with a growth mindset believe any abilities can be developed (Yeager et al., 2019). These individuals understands that effort invested will enhance their learning and mistakes are simply opportunities to build new abilities (Yeager et al., 2019). Growth mindset makes an individual feel empowered and committed to take on challenges and learn from them which increases their abilities and achievements (Dweck, 2016). Constant growth is the measure of true success (Dweck, 2016).
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Appendix 1: Action Plan
	Research Process
	Target
	Steps/ Actions
	Feedback and Reflection

	1.Identifying A Problem
	· Develop skill to identify problem.
	1. Study the research process.
2. Identify area of study.
3. Conduct literature review on chosen topic.
4. Narrow down the topic by using gap spotting.
	

	2.Setting A Research Question
	· Develop skill to define research question.
	1. Study steps to define a research question.
2. Apply FINER framework to refine the research question.
3. Obtain feedback from peers or colleagues and revise research question.
	

	3.Deciding on the Research Approach
	· Develop ability to determine the best research approach.
	1. Study and understand various research approaches.
2. Conduct literature review to identify most used approach for research question.
3. Choose the suitable research approach.

	

	4.Data Collection
	· Develop efficient data collection method.
	Primary Data Collection
1. Study various data collection methods.
2. Apply suitable data collection method according to research approach.
3. Form questions for questionnaire or interviews by referring to the research question.

Secondary Data Collection
1. Study confirmation bias and other biases related to data collection.
2. Be wary of cognitive biases when conducting data collection.
3. Use the CRAAP test to check credibility and reliability of research paper.

	

	5. Presenting Your Idea
	· Enhance presentation skill.
· Develop graphic design skills.
	Presentation
1. Study ways to improve presentation skill and build self-confidence.
2. Study breathing exercise to relieve anxiety.
3. Do rehearsal and obtain feedback to identify and rectify flaws.

Poster Design
1. Study elements of visual hierarchy.
2. Design poster according to the elements.
3. Practice condensing information for better communication of research findings.
	

	6.Analysing Data and Formulating Conclusions
	· Develop good analytical skills.
· Develop creative thinking in related field of study.
	1. Study cognitive biases that affect data analysis.
2. Be wary of IKEA effect when selecting data to include for data presentation.
3. Study methods to analyse data.
4. Practice analysing data within a certain word count.
5. Explore new ways to analyse and present data/ results.
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