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Questionnaire analysis 

As a group we where required to create a full business plan for our assignment in module Managing Enterprise in the 21st century, as part of market research, as a group we created a questionnaire using Google Forms, which consisted of 11 questions. Fellow students on the course completed the questionnaire, with this information we were able to gather enough information and statistics to help us with the business plan. As a group we have been allocated 2 questions each to evaluate. 
The 2 questions which I will analyse: 
Question 1 and Question 3.
[bookmark: _GoBack][image: ][image: ]This question was a short answer question for individuals to tell us which company they worked for within imperial Park. From 13 responses, 3 people worked at Lloyds Bank, 1 at LG Electronics, 1 at Essentra Packaging, 1 at Tesco, 1 at Greggs, 1 at 5 star and 6 people didn’t work in that location. The information gathered from this question is important for our business and a key to the success of moving masalas food truck. Having understood 3 people work at Lloyd bank from a possible 13 it would be fair to say most of our customers would be potentially form Lloyds bank.
[image: ]This question is a check box question were individuals could select how often they buy food for lunch. The data from this question is vital for Moving masalas market research, as the question provides important statistics on how often people within Imperial Park buy lunch. According to the responses, 21.4% people buy lunch 1-2 a week, 21.4% people buy lunch 3-4 a week, 7.1% people buy lunch 5-6 a week and a substantial 50% buy lunch every day. The information provided from this question indicates there is a demand for people buying food for lunch and Moving Masala would be a success within this location.  
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1. Which company do you work for in Imperial Park?

13 responses

lloydbank

LG

Greggs

idont

i don't work there
n/a

none

Lloyd's

nOne

loyds bank
Essentra Packaging

Tesco
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3. On average how often do you buy food for lunch at work?

14 responses

Never, | take food from home

I buy my lunch everyday
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