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[bookmark: _Toc165731896][bookmark: _Toc166418205]1. TITLE
E-commerce globalisation: a case study of Amazon sellers in the United Kingdom
[bookmark: _Toc165731897][bookmark: _Toc166418206]2. INTRODUCTION
Global e-commerce of Amazon has given global marketplace to its customers to buy from international sellers. Amazon is one of the leading e-commerce platforms and it has transformed the way customers shop overseas (Chen, 2022). Amazon offers wide range of products; provides payment gateway for secure transactions and also gives option of time delivery. It has contributed in redefining experience of online buying. Amazon global e-commerce excels in the area of offering varieties of products to its customers (Basu, 2024). This company has countless number of sellers from the whole world. This gives access to customers to select from wide range of goods in numerous categories. The greatest benefit of Amazon global e-commerce is that it offers secure payment and also protects data of its customers. It gives a flourishing platform for many businesses. Through incorporating a seller account, businesses reach international audience and gain great growth and development through exploring new markets (Basu, 2024). The current research will be focusing over identifying how e-commerce globalising helps Amazon sellers to reach international customers and achieve great financial gains through increasing sales.  
[bookmark: _Toc165731898][bookmark: _Toc166418207]3. RESEARCH AIM, OBJECTIVES AND QUESTIONS
Research aim
The research aim of the current research is, “To investigate the impact of E-commerce globalisation on Amazon sellers to improve their sales: An analysis of the Amazon UK”
Research objectives
· To identify the importance of globalisation for e-commerce companies
· To determine the impact of e-commerce globalisation on Amazon sellers to increase their sales
· To examine the challenges faced by Amazon sellers in the UK while selling products overseas
· To evaluate the ways that Amazon sellers could use to increase their sales in the UK

Research questions
· Why does globalisation hold great importance for e-commerce companies?
· How does e-commerce globalisation influence sales of Amazon sellers?
· What are the challenges faced by Amazon sellers while selling products overseas and ways that can use to increase their sales in the UK?
[bookmark: _Toc165731899][bookmark: _Toc166418208]4. PRELIMINARY LITERATURE REVIEW
In the view of Basu (2024), Amazon has seen imperative growth in the e-commerce market due to globalisation and it has also helped in solidifying the position as a significant leader within online retail sector. Through understanding preferences of the customers and providing wide range of goods, the company has gained significant market share within landscape of online sector. Globalisation of e-commerce platforms has assisted in establishing a strong existence in several countries as it has fulfilled different requirements and choices of the customers. 
According to Chen (2022), rise in online buying behaviour among customers due to great accessibility and convenience, more and number of sellers in Amazon want to sell its products in international market. Through Amazons’ global e-commerce platforms, local sellers of the UK are reaching new market and developing its place in the new market through understanding dynamics of local market. In the view of Marketplace pulse (2024), some names of top sellers in the UK Amazon are: world of books ltd, Webuybooks, AnkerDirect UK, Maltbys Store, Energy Star and Thompsan & Morgan Ltd.
[image: ]
Figure 1: Some leading sellers on Amazon.co.uk in January 2021
(Source: Coppola, 2023)
In the view of Jamnani (2018), business of Amazon is successful within e-commerce industry. It has catered many countries around the globe in the last two decades. It has also faced issues such as developing trust, adoption of advanced technologies and need of personalisation. Amazon Global gives access to its consumers to purchase products throughout the globe. It has many sellers that focus on fulfilling needs of the customers. 
On the other hand, Basu (2024), stated that seller account on Amazon provides sellers a distinctive opportunity of expanding their reach and connecting with consumers worldwide. Its globalised marketplace channel offers sellers to enter into new markets and utilise the broad customer base. On the basis of information accumulated and examined, it can be evaluated that there are very few literatures that can showcase how Amazon sellers get benefits with the globalised e-commerce. 

[bookmark: _Toc165731900][bookmark: _Toc166418209]5. RESSEARCH METHODOLOGY
In order to select appropriate research method, Saunders research onion framework has been chosen in this research. This framework gives some important layers that help in accumulating and evaluating information. So, some of the methods that will be used in the current research are:
[image: ]
Figure 2: Research onion framework
(Source: Saunders et al., 2019)
Research philosophy: The current research will be following interpretivism philosophy with the motive of analysing and evaluating qualitative information (Tamminen and Poucher, 2020). In ontology philosophy, subjective information will be extracted out in a systematic manner. 
Research approach: Inductive approach will be chosen as it helps in identifying the relationship between independent and dependent variable through newly generated theories in theoretical form (Okoli, 2023). 
Research design: Exploratory design will be chosen in the current research because it assists in accumulation, examination and communication of qualitative information. The advantage of exploratory design is qualitative findings and insights (Swedberg, 2020). 
Research strategy: Systematic literature review will be chosen as a key research strategy in the present research (Borges et al., 2021). It will be assisting in evaluating various literatures so that useful information can be obtained and research objectives can be achieved. 
Research choice: Qualitative research choice will be selected because it allows collection of data present in theoretical and textual form (Anas and Ishaq, 2022). 
Data collection: Secondary data collection method will be chosen so that pre-existing data can be recorded regarding the subject (Alam, 2021). This research will be using databases such as: Google scholar and science direct. 
Data analysis: Thematic analysis will be chosen in the current research because it facilitates in findings sets in the assembled qualitative and theoretical data sets (Ayre and McCaffery, 2022). 
Ethics: In the qualitative research, following ethical principles are very important. This research will be ensuring acknowledgment of authors and publication date. It further ensures usage of sources that assists in accessing relevant and valuable information (Pietilä, et al., 2020). 
[bookmark: _Toc165731901][bookmark: _Toc166418210]6. RISKS
On the basis of risk evaluation, it has been identified that the major risk will be identifying authentic and relevant literatures for accumulating information about e-commerce globalisation and its impact on sellers within Amazon. Another risk is completing the whole work in the given time period. 
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Figure 3: Gantt Chart
(Source: Self-Created)
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