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What community means?
Community definition is more complicated than one might imagine. There is no one true definition of community, and there are many ways to describe it. To various people, community can mean different things. Maybe people considered community to be a place. Perhaps they envisioned community as their peers who shared their age, ethnicity, or gender. People might have thought of a community as an individual with shared interest. Some people even thought of community just a wider public in general. And all these definitions are correct. As its core community is a sense of belonging. “Community is much more than belonging together to something, it’s about doing something together that makes belonging matter.” (Brian Solis,2021) 
What is community engagement?
It is crucial to understand that communities frequently band together to confront a specific issue. Community involvement is the process by which groups of people work together to solve problems. The term “community participation” has numerous definitions, just like the term “community”. The Tamarack Institute defines community involvement as the practise of cooperating with and through groups of people associated by geographic proximity, a shared interest, or comparable circumstances to address challenges impacting those involved. “If we take the time to care about people, we can transform whole communities. You never know how you can change someone’s life by showing them that you care.” (Rehema Ellis, 2008)
Who is Fujitsu?
The top Japanese provider of information and communication technology is Fujitsu. It was founded in 1935 and has its headquarters in Tokyo. Fujitsu provides a variety of technological goods, services, and solutions. By linking people, technology, and ideas, they create new possibilities and a more sustainable world where anybody may achieve their goals. Fujitsu is a company that strives to bring uniqueness and talent together to create innovation throughout society. “Building new possibilities by connecting people, technology, and ideas, creating a more sustainable world where anyone can advance their dreams.” (Fujitsu’s moto)
How Fujitsu improve the lives in the community?
Fujitsu has been a member of the Business in the Community (BITC) for more than 17 years. They work with other BITC members to show the people that there is business that care about their community and can help them solve their problems and improve their lifestyle. Fujitsu is supporting UK’s economy by hiring young people and giving them knowledge and skills with which they can improve their qualities. Fujitsu support hundreds of small businesses and gives them a chance for a better future. They use their material resources by giving free time and knowledge to the local community, education centres and charities. Their goal Is to solve social problems both globally and locally, using their strongest qualities, because the most important purpose for Fujitsu is to make people’s lives easier through technology. 
Fujitsu’s community engagement activities
Fujitsu has identified EMIA (Europe, Middle East, India, and Africa) as their Community Investment and Development pillar. Fujitsu HQ Corporate Social Responsibility, which prioritises considering Fujitsu’s Environmental Plan, established EU target areas such as digital skills, the UN Sustainable Goals, and the themes with high levels of involvement activities. Fujitsu’s six main goals in helping the society are:
1. Making sure more people have an understanding, knowledge, and access to technology.
2. Create solutions that resolves the challenges that people in the society are facing, by partnering with universities and education centres. 
3. Encouraging students to focus on four subjects: Science, Technology, Engineering and Mathematics (STEM) throughout their education.
4. Create opportunities for work the young people in the communities
5. Donate from their free time to charities, train people with practical skills in the society and education centres. 
6. Promote and funds local charities.
Fujitsu service users
Fujitsu’s vision is to change and improve flexibility and accessibility of any business by revaluate managed services, so this can lead to better results in the field. Implementing this plan means giving the customer access to public, private and hybrid cloud services through a user-friendly self-service portal. Fujitsu wants to achieve a flexible and easy way to use their Service Hub, but at the same time give its customers security and protection when using their services. With more than 80 years of experience working with organizations from every sector around the world, Fujitsu deliver IT solutions to every business to improve efficiency, add value and lower costs. Fujitsu has the needed products and expertise to help any business solve its problems. They optimize access to systems and information that correspond to the process and structure of the business. Whether it is a public or private organisation, Fujitsu has the solution to every IT problem. The industries that are using Fujitsu are: Computer Software, Information Technology and Services, Computer Hardware, Hospital and Healthcare, Retail, Marketing and Advertising, Financial Services, Construction and Government Administration. These industries are choosing Fujitsu because it helps them to reduce costs, boost productivity and improve performance. Fujitsu develop, design, and manage the access to the systems and information to give their business the infrastructure and processing it needs. 
For example, during Covid pandemic, the government of Catalonia began working with Fujitsu to give the necessary tools to their health system to fight the pandemic. Fujitsu helped more than 40,000 health workers to work from home. They solved Italy’s problem in just 72 hours, giving Catalonia the opportunity to deal with the dynamic, rapidly changing situation during the pandemic. Another example is again the government of Catalonia, which in 2019 asked Fujitsu to create opportunities for the people working in the government tax’s department to work from home. They realized that they could also help healthcare professionals the same efficient way. First, Fujitsu created a standard health application administration and second, Fujitsu created digital health record of the patients, that shows their medical history, prescription record and current treatments. All these services that Fujitsu provided for the Catalonian government staff and healthcare workers gave them not only the opportunity to do more efficient work but also to stay safe during the Covid pandemic. 
The importance of community engagement in Fujitsu’s business
Community involvement can provide a useful platform for the business to advertise its goods and services as well as its core beliefs. Participation in the community has the potential to significantly improve the areas where a business works. Creating a community engagement programme with Fujitsu’s company has several benefits for its employees, clients, and the neighbourhood. Participation in such programmes by employees enables business to improve key employee competencies including communication, problem-solving, and teamwork. The improvement of business morale, the promotion of trust and respect, and a sense of shared pride are what matter most.
The effect of Corona virus opened many new doors for Fujitsu UK, but their challenge was t find the right doors for the group. Before using the Social Effect, the main way to gather information from their target accounts was through representatives at the relevant institutions. The challenge Fujitsu had to face was finding a way to collect data from their desired customers, which would give them a chance for more sales. Over the past 3 months, Fujitsu UK have used numerous strategies to get customers ‘attention. One of these methods was the LinkedIn filter, which selected the right candidates to join their sales team. While their mainstay was the online community, it was also their main of gathering information about their sales development and recruiting sales consultants. Fujitsu UK’s main goal was to use engagement to give guidance to their sales team on how to reach the UK market. The sales team’s desire to spend time interacting with the community is essential to Fujitsu’s development. Additionally, this allowed them the chance to establish a positive rapport with workers from the target accounts. All of this has been accomplished through using LinkedIn as a platform for workers to interact with members of the society. They have received a lot of advice from this on how to handle their difficulties and increase their sales. Fujitsu was able to grow their business in the UK in the desired way through interacting with society members.
What skills and knowledge Fujitsu’s staff need to successfully carry out community engagement activities?
The following expertise is necessary for employees to successfully engage with the community:
1. Informing- Giving the public information to aid in their understanding of issues, options, opportunities, and solutions.
2. Consulting- To aid in decision-making, get community feedback.
3. Involving- Working closely with the neighbourhood to make sure that difficulties, worries, and goals are recognised and considered carefully.
4. Collaborating- Assisting the neighbourhood in all elements of decision-making, such as the creation of choices and the selection of preferred solutions.
5. Empowering- Giving the community power to make the final decision.
The four key components that underpin th practise of community participation are as follows:
1. Performance- Ongoing development through study and assessment.
2. Put into action- Integrate corporate citizenship into local communities
3. Employees- Boost their capacity to plain and implement community engagement
4. Policy- A pledge to participate in the community
The Fujitsu employees must be able to communicate effectively with the neighbourhood. Must be able to recognise and comprehend the situation in the community. Social work requires a lot of patience because the expected progress take time to materialise. Fujitsu must recognise the value of flexibility as a firm whose top priority is the community. When working with people, a crisis could happen at any time, thus the staff needs to be able to prioritise and handle multiple duties at once in terms of meeting community requirement. Writing and speaking to the community are both examples of communication. To effectively communicate with the community, Fujitsu staff must possess excellent communicational skills. In addition to get all the information required to finish their tasks, they must also be exceptional listeners. The employees at Fujitsu must possess a wide range of talents. And they’re all significant. But to thrive and wind the confidence of the community, they must: listen, emphasise, be present, be patient, and model the kind of change that the community wants to see. “Community engagement requires intentional interactions between communities and public decision-makers, whereas citizen participation is mobilised by and for citizens and community groups.” (Hussey, 2020)
Attending classes or training sessions created expressly to teach people how to engage with the community can help Fujitsu employees develop their community involvement skills. In order to have clients that value them, Fujitsu feels that their staff are the most crucial resource and motivation. The organisation wants to draw common citizens from society to help them discover their abilities and put them to use in bettering their workplace and neighbourhood. Because they understand that this is the only way to engage the community, Fujitsu aims to motivate and encourage its employees to offer their all. The business is aware of how important it is to foster an atmosphere where employees can grow, learn from one another, and collaborate towards a common goal. This will enable Fujitsu to fulfil its main objective, which is to innovate everywhere in the globe and in any community. Fujitsu gives regular people a chance at a better future by recruiting them. “Community leadership is the courage, creativity and capacity to inspire participation, development and sustainability for strong communities.” (Gustav Nossal, 1983)
Why engaging with the community is important for the development of Fujitsu’s business?
When government and public decision-making entities seek out the aspirations, concerns, and values communities, and when communities in turn share their aspirations, concerns, and values with governing entities, this practise of community engagement is important and can improve outcomes for the communities. The benefits of belonging to a group of community are numerous. Joining forces with their peers is a crucial aspect of creating special opportunities for people to share knowledge, support, and encouragement. A healthy community must have a feeling of community, which encompasses spirit, character, appearance, and pride. It is the perception that members of the community care about one another and share the belief that their needs will be satisfied through dedication and cooperation. “Alone you can do so little. Together we can do so much.” (Hellen Keller,2014)
Participating in the community may give Fujitsu a powerful platform to marker its goods and services. Additionally, it can support the corporate principles. Regularly participating in the community helps the business to establish a great workplace culture and forge strong bonds with the neighbourhood. Fujitsu helps those in need and improve lives. Community involvement is the best strategy if they want to differentiate themselves from rival businesses. 
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