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INTRODUCTION 
Management economic refer to the managing the financial resources like expenditure, income, investment, profit and loss. Every successful industry has excellent financial management that’ why their operation perform well. The ASDA is the well known retail company of the UK founded in 1949 in Leeds, the ASDA deals in the various businesses like petrol filling, living stores, supermarkets, superstores. It provides fresh meats, frozen foods, clothing, gardening, toys, greeting cards, stationeries and daily use products (Ferreira Gregorio, Pié and Terceño, 2018).  The report mentioned about the ASDA Company and their products and services, and the equilibrium of market and its demand. It has also m3netioned about the factor that influence the product and services regarding decreasing or increasing in the market and how those factors impact the price elasticity.
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The ASDA is well known retail chain of the United Kingdom; it was founded by the Peter Asquith established in the 1949 in Leeds. The ASDA deals in various businesses like petrol selling, supermarkets, markets. The main ASDA retail stores provide the stationeries, toys, frozen foods, clothing, electronics, home ware, and greeting cards. The ASDA operates 632 retail stores in the UK. The aim of the company is to provide the good quality product and services at the affordable price. The strength of the ASDA is it provide price gap between the ASDA products and the competitors product. The market share of the ASDA holds up to 1^.7 percent and the Market size is 2.61 billion U.S dollars (Haydock and Smith, 2019). The reason behind the choosing the organization because it the one of the largest retail channel of the United Kingdom, this organization fits perfectly to fulfil the demands of the report, it has many product which is use in the daily life, it is very interesting that ASDA provides good quality product at good price. The organization helps better to understand the factor that affects the demand and the market equilibrium. This organization reaches maximum customers which belong from the various places. It has also represents the various external factors which affect the demand and prices elasticity. It also mentioned how ASDA performs operation to deals with the various types of the requirement and needs of the customers, it has also target the different level of the people with different income segment. It has also discussed how ASDA manage the competitive price in the market to stand out from the other competition (Bentham, J., 2018). The price strategies has plays very important role the attracting the huge range of the customers from their customers. The price factor is essential in the changing the psychology of the customers.  
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Demand refers to the price of the product and the customers are willing to pay the price of those products. The demand will affect the prices of the product if the demand is high of the products and there is low supply in the market, the price of the product automatically increases. Market equilibrium refers to the position of the market where the supply of the product is equal to the demand in the market. The price equilibrium is the product and services when the supplies of the products satisfy the demand of the market (Colajanni and et.al  2018). If the situation is equal of the demand and supply price will be the constant unless the external factors affect the demand or supply.
There are some factors affect the supply and demand 
Price of the substitute goods – it is very to known the price of the substitute goods in the market because it makes huge affect on the demand and supply of the goods and services of the ASDA Company. It the price of the product increases the customers looking for the similar product in the different brands. The main competitors of the ASDA are Tesco, Waitrose and Iceland; these companies are in the retail business means they provide various products at different prices. It is very important to have the competitive price in the market so the demand of their products remains high in the market. The company focuses on the price strategies which helps the organization to be on the second most popular retail store of the UK. It is very important for the organization to maintain the price of the products. The increase and decrease the price of the substitute goods will directly affect the demand and supply of the organization. If the prices of the substitute increases the customers shift to the ASDA products which resulted increase the demand of the ASDA products, it also increase the supply of the products in the market, if the prices decrease of the substitute products the customer will shift to the other companies and the demand of the ASDA products automatically reduce and it make direct impact on the reducing in the supply of the products (Kawasaki, Ohkawa. and Okamura., 2020)..  
Price of the complement goods – the complementary goods are those goods which add value to the goods like milk and the Cereal, bread and jam or butter. The one products increase the price it also affect the demand and supply of the another products. The utilization of the single product has litter or does not satisfy the consumer. If the prices of the bread increase it will affect the demand and supply of the jam or butter, it results to reduce the demand of the butter or jam. If the bread price decreases it will automatically increase the consumption of the jam or butter that results increase the demand and supply of that goods. The nature of the demand shared that when the prices increase the complementary item the consumer shift to find another alternative at the lower price segment. The customers hesitate to shift to the products. The most of the product lies on the complementary product are used together that’ why they fall in those category but it is not necessary that the buyer takes take that products together (Li and Teng, 2018). The most of the retailer pack the complementary products together like brush with toothpaste, pencil set and rubber.
Consumer income – it is the most essential component of the demand and the supply, the demand and supply totally depend on the purchasing power of the consumers. If the consumer has the more income, it will increase the purchasing power of the consumer. The more consumer the buy the products, the spending on the products will increase the demand of the product in the market. If the consumer has low income, it automatically reduces the purchasing power of the consumer. They will try to save money rather than sending. Economic factors like interest rates, inflation rate and employment make huge effect on the demand and supply of the products. If the income of the consumer increase they shift basic goods to premium goods and if the income of the consumer low they focuses on the all the necessary goods which is necessary for the survival.   
Consumer tastes & preferences – the attitude and the behaviour of the customers towards the product and services because it change according to the trend in the market. So it is very necessary that organization change their product and service according to the trend in the market. It is very important factor the companies have to keep in the mind. The most of the change in the demand curve occur because of the various in the fashion and the trends like cloths and wearable needs to updated to remain in the demand. The demand increase for the product for the particular period of the time, the change in trend decreases the demand of the clothing or the wearable. 
Consumer expectations of price- it refers to the collection of the various people of the expectation from the company while during the interactions, the expectation of the customer based on the behaviour, needs, past experience and requirements. There are some factors that impacts customers’ expectation like Quality of the product means the company provide the value for money products to the customer. Brand reputation – the goods brand value and goodwill increases the expectation of the customers. It the product does not stand on the customer’s expectation it causes the damage the brand value and the reputation. If the company does not provide the after sales service it will damage or harm the brand value. Price – the price of the product decided the targeted audiences (Kuokkanen and Sun, 2020). It is very important that the product prices needs affordable to most of the people will get the access to the products.
Demographics – it refer to the number of the consumer in the market, it is very important that company will set the price according to the targeting the most of the consumer. The ASDA use the affordable price strategy to target the most of the audiences.  There are some components of the demographic factor are gender, age, education, culture, background, lifestyle and income of the customer. These factors cover the most of the customer’s requirement and needs. It decides the particular target whether product is for male or females, product is premium or the economic class and the age factor decides the main consumer of the product. The product is for babies like diapers baby cereals or for the kids like electronic devices or may be for the senior citizen. The ASDA cover the all age group, gender, class product on the shops.  
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Price elasticity refers to the both supply and the demand curve represent the relationship between the numbers of unites and the prices supplied and demand. The prices elasticity refers to the ratio between the percentage change in prince and the percentage changes in the quantity (Fridstrøm and Østli, 2021). There are four factors that affects the elasticity of the price of demand are if the product is necessity or luxury, the percentage of income spent on the products, availability of the substitutes, how much time has spent the price has variation.  
The normal products (necessary)- it refer to the product which are use in our daily life, it is the product which demand increase when there is the rise in the consumer’s income. The example of the normal goods is clothing, food, stationeries, medicines, Homewares and other things. These products have more substitutes in the market, when the prices increase of the normal goods consumes frequently change the brand. The more substitution means more inelasticity in the product.
Luxury goods – it refer to the those goods which are under the premium price segment, Those goods which are sell on the high price, there types of product mainly target to the upper class or the rich class. The luxury products are not necessary to live; the most of the consumer have the desire to buy those products. The luxury goods are the symbol of the status. The demands of the luxury goods get high when the consumer has good disposable income, the consumer fulfil all their basic needs, now they can satisfy their desire. The luxury goods are the similar like the daily use product the difference is the material that use in the making of the luxury good id quit premium and rare, it provide the satisfaction of pride and the most people buy luxury goods to show off or increase their status in the society.    
Substitute effect on the luxury goods and necessity 
The substitution effect work on the those which product largely product in the market like food, cloths, electric appliance, house, car etc. Consumer can switch to the other company when they get cheaper substituted of the products. It is considered in the elasticity because there is the variations in the price but the demand of the product remain same. There products has different prices from the different brands, so the consumer has many choice, the can easily switch to one brand to other. There are many companies which is focuses on the manufacturing of the normal goods because these products are demanded in the long terms. There is very less chance that their demand gets low in the market (Gong and et.al , 2020).. There are two factors which influence the substitute effect are price fluctuation and the close substitution of the product. The mostly consume change their preference because of the price or they find the close substation of that product. The substation effect on the luxury goods is very low because there are very less completers in the luxury goods. There are some companies which are making cheap copies of their products which attract the middle class market; they are marking good profit by making cheap copies of the premium goods. The main competitors are other companies who provide same varieties luxury goods.
There are some factors which influence elasticity are types of good – it refer to the types of the in which category products stand it can be luxury, necessary or the inferior goods. the normal products are refer to the products which are use in the daily life, it make the life happier and nicer, such as organic food, gym membership, television etc, the luxury goods are those products which added enjoyment and the status in the consumers life like boats, sports car and expensive watch (Karlan and Zinman, 2019). Those goods which are under the necessity are typically included in the inelasticity mean the variation in price hardly affect the demand of the goods and services like petrol, salt and papers. The luxury goods are including in the more elasticity because changes in the economic can affect the demand of the luxury goods. Price can affect the demand of elasticity of the product and services. The change in the price can cause the variation in the demands. The increases in the fuel price also affect the sales of the care.
These are the mostly use price strategies are 
Cost plus pricing – it refer to the pricing strategy in which the price of the product decides by the calculation of the all the process which contribute to make the product than add the 50% standard margin of the products which cover the cost of the product and also provide the profit to the seller of the good. The most of the business use these techniques to sell their product in the market. 
Market based pricing – it refer to the pricing strategy in which company decided the price of the product according to the competitive market, it is very essential to decide the product positioning in the market. Product like raw material, food grains, rice has the competition of other companies so they have to maintain the market prices so the organization can survive in the market. It is very important to select their customer which types of the customer company will serve their product and services (de Rassenfosse, 2021). The target customers have the benefit and limitation, the middle class people are large in number they can be found anywhere, the high end customers are limited but they still provide the profit for the company.  
Value based prices – it refer to the approach in which the price is divided in two different segments for example in airlines there are two types of tickets business class and the economy class. The business class is for the high end customers and economy class for the normal people. This strategy use on many transport, travel and hospitality industry.
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The report has discussed about the ASDA Company and their products and services, and the equilibrium of market and its demand. It has also mentioned about the factor that influences the product and services regarding increase3 and decrease of the demand in the market and how those factors impact the price elasticity. It has also illustrated the factor which affects the market equilibrium. It has concluded that there are some pricing strategies which make great impact on the retail business are value based pricing, competitive pricing strategy and cost plus pricing strategy.
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