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[image: ]This travel review will consist of a critical analysis of a specific niche market from my educational study trip to Paris and Switzerland, and the niche market I have chosen to analyse is train transport in Switzerland. Switzerland is a unique destination, one I would not have originally chosen to visit myself, but extremely grateful to have had the opportunity otherwise it is highly unlikely I would have ever visited such a beautiful country. Switzerland’s population is currently around 8 million and almost 23% of the country does not have a Swiss passport. The average age is also increasing due to people living longer and are having less children (My Switzerland, 2018). A niche market and mass tourism have different definitions; niche market is a specific and much smaller tourism product, whereas mass market is more of a larger product such as beach holidays. Throughout the duration of our trip, an interail pass was used which got us from Neath to London, London to Paris on the Eurostar, Paris to Switzerland and also for our daytrips whilst in Switzerland to destinations including Interlaken, Bern and Schilthorn. Both domestic and international tourism are important factors for Switz  erland’s’ economy. Switzerland is an extremely popular tourist attraction, this is proved due to the 46.7 billion Swiss Franc that the generated in 2017 by tourism, which came from transport, accommodation and hospitality (food and drinks), accommodation generating 43.5% of this income. These three factors are liable for a total of 61.7% of the country’s tourism. In 2017, Switzerland had almost 55 billion tourists who travelled by air, which is an equivalent to 567,263 flights, with over 37 million overnight stays. Switzerland is becoming a more popular destination, with their tourist figures increasing annually. In 2017, there was a 7% increase in international visitors which is their highest result in 7 years, which came as a surprise seeing as the country had a consistent growth since 2010 (Swiss Tourism Federation, 2017).
As a tourist, I was extremely impressed with the transportation systems in Switzerland. As previously mentioned, we used the interail pass for the duration of our trip so we spent a lot of our time travelling on trains and I was surprise to realise the cleanliness on each and every single one of them. As we used a variety of different trains whist on our trip, they were all cleaned to a high standard.  In Switzerland, they have a train system where all of them are on time and never late, which I think is a significant positive impact, especially for tourists. Also in this train system, all of the trains are linked, so if you need to get off one and catch another, then they are scheduled at appropriate times to ensure tourists or even locals are not waiting around for a long period of time for their next train. I think that this is [image: ]a very unique system and is more than definitely appealing to tourists; possibly other countries, including the UK should take into consideration of using the same techniques as the train systems here are on a much lower standard compared to Switzerland. As our trip to Switzerland was during winter season, there was heavy snow which was beautiful. I was impressed with how this is not an issue for train transp  ortation and they all run as normal. The train stations had facilities to ensure the weather would not cause any disruption to the railways or even any delays, therefore this will not put tourists off from visiting and using train transportation for travelling and getting around. If the UK had a similar train transportation system, we could have benefited greatly with this due to our transportation issue in London. As the UK was undergoing an amber alert warning from a snow storm, our Eurostar from London to Paris was delayed for almost 2 hours. This caused us disruption on the trip as we were all already tired enough and we had to wait around whilst sitting on the floors, but also as we had excursions and trips planned therefore the delay interrupted with our planned itinerary. If the UK had a similar transportation system to Switzerland, we would not have had this issue during our journey, and our trips and excursions for the rest of the day would not have been disrupted Personally, I cannot fault the train systems in Switzerland, although I feel some of the staff member came across rather rude. As it was a majority of the group’s first tine using the interail pass, not everyone was sure how to use them correctly with most of them completing them ahead of where we currently were. A member of staff told all of us off for doing this, telling us we were not allowed and we were to cross it out and re-write it again when we were actually on the future journey.  I feel like the member of staff could have told us in a polite manner, rather than being rude to us as we were unsure how to complete them correctly. Another time we experienced bad customer service was on one of our long travelling days. Everyone in the group was tired, dragging their suitcases from one train to the next; rushing so we did not miss the next train etc. As there was a rather large group of us, it was a struggle for us all to get on the train quickly with our cases, along with other tourists also getting on the train. On this day, a member of staff told my group of friends we were to go to the other end of the carriage, whilst also throwing our cases into the holders, which meant us separating from the rest of the group. This caused us distress as we were unsure what stop we needed to get off at. It did come across my mind that possibly this is their culture and this is how they are, but all the staff at our accommodation in Lauterbrunnen were absolutely faultless and we received excellent customer service from them, so on that one I am still unsure. The glass window train was more than certainly my favourite train transport we used throughout the whole trip. It was a lovely and spacious train, with big glass windows so we could truly experience how amazingly beautiful Switzerland really is due to the outstanding views we got to see whilst on our way to the next destination. In 2017, nearly 12 million of Switzerland’s tourists were European which is their most popular group, the most popular being Germans, with almost 4 million tourists. Their least popular tourists are Brazilians with just under 400,000 in 2017 (Swiss Tourism Federation, 2017). Switzerland is extremely popular as a family destination. Since 1996, they have been focusing on addressing the needs and interests for families, and since 2008 they have received the ‘Family Destination Quality Label’ from the Swiss Tourism Federation, specialised in wellness.  This has been a great achievement for the destination as in 2017, only 9 countries were awarded with this label (Swiss Tourism Federation, 2017). Even though most individuals think of Switzerland as a skiing holiday, the amount of skiing lessons that are sold by ski schools has decreased drastically. In 2009, they were selling almost 5 million lessons per hour, whereas in 2018 they were selling approximately 3.5 million lessons per hour. This shows that even though Switzerland is typically known as a destination to visit for a skiing holiday, which is not the case. The country is currently doing extremely well with tourists from all around the World and is still making a lot of money, not just from skiing. As part of ‘The Growth Strategy for Switzerland as a Tourist Destination’, one of their strategies is to increase the attraction of the tourism that they are offering. They planned to do this by promote innovation, cooperation and knowledge, and also to promote their hotel industry. They have suggested that they need to constantly improve the tourism that they currently offer to ensure that the country remains as a competitive tourist destination. As part of their cooperation objective, they are combining individual products and services to come up with a package holiday, as they are hoping it will appeal to tourists but also because package holidays are a main feature in the tourism industry.  Due to hotels being an essential part of tourism, they have stated that it is important to keep improving their marketing on this field of the industry, as tourists who are staying overnight will also be contributing money to their local economy on their goods and services they have to offer. Whether it may be on hospitality such as restaurants, or even souvenirs, it all contributes to the Swiss economy and increases their figures. Due to the hotel industry in Switzerland having to face expensive production costs, it results in a high demand of tourists with exceptionally good expectation needs. The Swiss Federal Government gave this objective to the Swiss Society for Hotel Credit to undertake and achieve. 

In conclusion, train transportation in Switzerland is remarkable. The train system that they have is definitely a positive and I feel it is a persuasion for tourists to visit the country. Switzerland is an absolutely beautiful country and from experience, I feel it is not marketed as well as it should be. As a travel and tourism student, Switzerland was never on my bucket list as a must visit destination, but after visiting myself and seeing everything the country has to offer, I would 100% recommend and most certainly be visiting again. Instagram is becoming more popular, and especially with its main purpose of photographs, I feel that Switzerland could market their country to a lot more tourists, not only in the UK but the rest of the World as well. Switzerland has a lot more to offer than just its skiing objective, which is what most people think of it to be, therefore they could use Instagram to show the rest of what the country has to offer, including boat trips on Lake Geneva, visiting Bern the capital city, walk around Zurich the old town and so much more. A picture tells a thousand words as they say so I think that focusing more of their marketing on Instsgram would be quite successful for the country, especially with their unique train transportation system. Myself, and I’m quite sure that the rest of the group were not aware of this system. If they marketed this more, then I think that their tourist figures would increase as it is not only suitable for everyone, but it is also a money saving method rather than hiring a car, using taxis or even air transportation. 
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