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.nucr DESCRIPTON

Nestlé Energy-+ is a plant-based
protein bar created for people who
want a healthy. convenient, and
great-tasting snack to support their
active lifestyle.

Health-conscious Millennials
aged 20-35 including gym
users, students, and working
professionals.

ND POSITIONING

cleanasty, and sustainable protein bar
'edlto support everyday energy and
e pefformance.

L SLOGAN

CLEAN.FEEL ENERGISED.LIVE
NG”

FEATURES

» 15-20g plant-based
protein No added sugar .
High in fibre

* Made from natural
ingredients « Recyclable
packaging Healthy snack
with great taste

WHAT MAKES IT
DIFFERENT

Plant-based p , be

and texture than most protein
bars, clean ingredients eco-
friendly packaging, and strong
trust in the Nestlé brand

OVERVIEW

Product- Plant-based high-
protein snack

Price -Mid-premium
Place-Supermarkets, gyms,
convenience stores, and online
Promotion-Social media, fitness
influencers, gym partnerships,
and free sampling
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