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Introduction

Due to globalisation, businesses now need to expand internationally to find new markets and competitive advantages. For international businesses intending to operate in Brazil may be challenging and difficult. However, Brazil has been a target for many UK businesses looking for a new market and attempting to grow as multinational corporations. The research on the cultural and communication aspects of the English-Brazilian relationship in the context of the present work places an emphasis on business interaction because now this is the sphere of one of the most active, developing relationships. International business interaction represents a process of exchange between different cultures, where conflicting ideas, beliefs, values, and behavioural traits often occur. And failure to understand and respect these differences can lead to undesirable consequences, both of a communicative and economic character. 
The different relationships in the common business.

Brazil as a fast-developing country

With a Gross Domestic Product of $2.3 trillion, Brazil is the seventh-largest economy in the world and is the top-ranked in South Africa for technical development, productivity growth, and other agricultural variety (Gov.UK, 2022). Brazil is home to 400 of the 500 largest corporations in the world, including several British giants notably BP, Shell, JCB, and Rolls Royce (Chamber-international, 2022). The UK's foreign direct investment (FDI) in Brazil as of 2020 was £9.6 billion, or 0.6% of the entire FDI stock the UK has abroad (Gov.UK, 2022). Some of the Benefits of exporting to Brazil for British companies include political stability, a growing consumer market, and business practices influenced by European culture. According to the global bank Goldman Sachs (2003, cited in Wilson et al.), Brazil will continue to have one of the fastest-expanding economies in the world until 2050.
Brazil has a huge potential for UK businesses, but there are several obstacles to overcome, such as the country's complicated regulatory structure,  corruption perception index (CPI) of 76 on Transparency International, lengthy travel times between cities and states, where cultures can be very specific (Sottovia, 2018). In addition, a huge emigration occurred due to the talented workers who left the nation in demand of higher living conditions (The Economist, 2021). Fortunately, the introduction of better working policies provides the country with the necessary expertise to revive economic future development. Assuming an advanced opportunity and beneficial starting point could be useful for Brazil to boost production and efficiency. Prior to this British businesses, could encounter opportunities in genetics, equipment, animal health and welfare as well as new technology (Gov.UK, 2022). Although smart devices are already being used in Brazil, there is still potential for UK businesses in areas like big data, security and 3D modelling.
Economic factors alone do not define the true efficacy of Brazilian company integration. A very significant cultural component lies behind the success formula, which foreign investors are beginning to recognise. Brazil is the greatest nation in South America, covering 3.2 million square miles, and has a population of 208 million people with a labour force of 107 million (Chamber of Commerce, 2022). It is also the largest nation where Portuguese is spoken as a national language. The language, which is almost the only one in the country, makes it one of the greatest strong connections linking Latin Americans together. The main exceptions are a small number of immigrants (mostly from Japan and South Korea) and some Amerindian populations (Deresky, 2017).  In addition to the native Indians and Portuguese colonists, several immigrants have contributed to the complex background that is Brazil's contemporary culture (Cavalcanti and Maher, 2017). Brazil's culture honours the history of the nation, which a number of different ethnic groups have had a significant impact on over a long period of time. Brazilian society places a strong emphasis on family and close friendships; therefore business practices reflect these values as well. A key component of success is typically creating loyal interpersonal relations with potential business colleagues since trust is the foundation of Brazilian business.
Cultural differences between Brazil and the UK

As a theoretical foundation for understanding the differences and value views amongst national cultures, Geert Hofstede created the initial conceptual set with dimensions of cultural differences (Deresky, 2017). According to Hofstede's view, cultural diversity reveals the following characteristics: Table 1.
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(Table 1, Histogram of Brazil-UK Hofstede cultural differences, source: https://www.hofstede-insights.com/country-comparison/brazil,the-uk/)

Regarding the power distance dimension, Brazil demonstrates strong power structures (69), revealed quite clearly in workplaces where the dependence of employees on their higher authority is significant (Armour et al. 2017). In most cases, employees prefer the authoritarian type of manager, like a good father who sets tasks, supervises work, and punishes or forgive mistakes. The UK has a low power distance (35), so each effort is made to minimize it. The UK formula for success combines structure, discipline, and self-control with an appeal to individual responsibility rather than close loyalty. 
The collectivist nature of Brazilian society is one of the most important aspects that influence the behaviour and thinking in their culture (Minkov, and al. 2017). The effects of collectivism (89) in their life are first found in the tradition of the supportive family and the priority on personal relationships, even in the workplace and business communication. The UK is a rather individualistic society (38) (Gorodnichenko and Roland, 2017) In the UK the requirement for a more clearly defined private zone, as well as a strong separation of the private and public areas.
In terms of masculinity and femininity factor, Brazil has a tendency for feminine cultures (66). Examples of this are a strong sense of empathy for the weaker and compassion and responsiveness to those in need (Rathnayake, 2021). Tough and critical discussions to improve results, such as those held in the UK (49), are perceived as adverse. Foreign investors frequently view British conversation as unfortunate and cold in their communication (Williams, 2017).  
In terms of avoiding ambiguity, the UK scored the lowest (35), according Brazil scored far higher (76), indicating that the UK is more tolerant of uncertainty than Brazil (Hofstede Insights, 2022). Because Brazilian tend to avoid uncertainties, people prefer to think about everything carefully and make judgments after considering all the possible outcomes (Minkov, and al. 2017). As a result, while setting deadlines, it is important to consider the local culture's decision-making process.
Regarding the "long-term"/"short-term" orientation dimension in Hofstede's model, Brazil (51) and the UK (44) do not show drastically different values and both fall into the group of cultures with a relatively "long-term" orientation (Hofstede Insights, 2022). 
Finally, there were slightly different results on the indulgence vs. restraint scale. Self-confidence and self-esteem are other qualities that are developed early on and become a part of Brazilian character (69). In Brazil, socialization begins in the family, where education is focused on a readiness to acknowledge their emotions and desires, in the UK (59) on their tendency to be over-optimistic and their relative emotional independence (Gorodnichenko and Roland, 2017)
Brazil has become recognized as one of the world's global powers in recent years. This has drawn many comparisons between Brazil and the United Kingdom. Despite the fact that both nations want to expand economically, their respective cultures are very different.
Cultural sensitivity in business interactions

A company's policies and attitudes will dictate how well it can develop a workplace, respectful of cultural diversity (Deresky, 2017). For instance, regarding this sensitivity employees across the UK and Brazilian cultures have consequent impacts on how conceptualises time regardless of the work context. In their business relationships, the idea of time tends to vary a lot. Specifically, Brazil’s social character and the necessity to establish relationships early before business meetings are something quite usual. Dinner time seems the exact moment to share views and forward points of decisions (Reitermann, 2018). By comparison, UK employees anticipate these practices to happen outside of working time. UK-based businesses follow strict deadlines, and they tend to view time as more valuable and are more straight-oriented (Felstead and Green, 2017). The climate-economic theory of cultures, which states that time flows more slowly the closer one is to the equator, is a flexible and adaptive view of cultural sensitivity (Van Lange, Rinderu and Bushman, 2018). The majority of the UK's most prosperous businesses as HSBC, Cadbury, Rolls Royce, Experian and many others adopted an open and accepting culture and can only regress if it has an unacceptable one (Stoermer, Davies and Froese, 2021).
Another subject that differs is the impact of religion on business interactions. Brazil's youth is severely influenced by religion and spirituality (Hanson al. 2017). Usually, their parents encourage them to deepen their beliefs through religious reinforcement, church attendance, and religious instruction. According to Marshall ( 2018) faith has a significant impact on issues like diversity, globalism, leadership, ethics, and human rights. Consequently, religion is frequently a factor in South Americans' decision-making. This is distinct from UK culture, which tends not to mix religion and business in openly neutral settings, most of Britain views this as a private concern (CGC Ltd, 2022). To avoid offending anyone, or facing discrimination, religion is typically not freely discussed in workplaces for UK businessmen.
In every joint venture, the "relations" mindset was the first cultural difference that was seen during the working process. Any group of individuals who have developed a close relationship share this attitude. Brazil is one example of a culture with a strong communication framework that is collective, intuitive, and contemplative (Jeric-Ruzovits, 2021). This suggests that human relationships are essential, even while doing business. People in these societies rely more on their feelings and intuition rather than on reasoning. Moreover, the context in which the idea is introduced, as well as non-verbal components like tone, intonation, facial expression, gestures, posture, reputation, and even a person's family history, is more significant than the statements themselves. 
The importance of the language of the buyers.
There has been a lot of discussion on how customer communication styles influence buying decisions. According to Alhamami (2018), usually, tend to make associations with expectations and preferences, and language often influences how individuals perceive ideas and objects. Therefore, regarding the effectiveness of communication, employers often strive to improve the social and intercultural capabilities of their staff in addition to professional experience (Jackson et al. 2017). However, sometimes learning a foreign language can be extremely costly, and time-consuming (Foreman-Peck and Wang, 2016). Over time, a foreign language is difficult to learn, especially when is not an embedded practice of expatriates. There are a wide variety of grammar structures, and some languages use alphabets and sound systems that are completely distinct. In addition, communicating with individuals from various cultures and backgrounds who converse in their native languages is still unfamiliar to both the buyer and the seller (Patrick and Emmanuel, 2022). International trade suffers greatly from the language barrier, and if measures are not found, this could result in losses, conflict, and damaged relationships. Despite the fact that English is widely used in international commerce and industry, Cardiff Business School research from 2014 found that the UK is paying a steep price for its linguistic illiteracy. The research put the yearly cost of these losses at £48 billion (Bowler, 2020).
A controversial issue has been whether the language of the buyer should be used. On the one hand, some argue that in order for a certain idea to reach and be understood, the recipient must have the same code system – the language. From this perspective, many businesses—not only in Brazil but across the world—rely on their staff members to be fluent in at least one foreign language because it makes them more adapted to the various needs of potential customers (Presbitero, 2020). On the other hand, however, others argue that even of using a foreign language the person sometimes fails to convey the meaning of their own tailored idea. The person could lose a strong sense of connection to his intended purpose (Peltokorpi and Pudelko, 2021). 
In the words of business, one of the main proponents is the ability to communicate and understand diverse world cultures (Dignen and McMaster, 2013). According to this view, business owners should honour their customers by learning the local language. Since consumers frequently use their native language and culture as a strategy to develop a brand's identity, then for successful intercultural communication, flexibility, as well as the capacity to adapt rapidly to new environments, is crucial. When performing business abroad, it is important to consider the communication obstacles of the target nation. The degree of corporate interests affects each party's readiness to adopt a way of thinking.
Communication barriers and challenges 

In business, communication serves as a variety of purposes, such as fostering interpersonal understanding and addressing needs, conveying knowledge and information, and emphasizing distinctions in roles and structures (Dignen and McMaster, 2013). Complementary to this, basic cultural differences and norms can lead to communication issues. In Brazil as in the UK, there are many different dialects. Companies in both nations struggle to grasp the many idioms used in their culture (Irigaray, et al. 2021). For instance, the UK frequently employs idioms and everyday phrases that do not exactly imply the true meaning. If Britain wants to express that they are in a challenging circumstance and are having problems that require someone to come up with a solution, they may ask to "Move the needle" or “That is not cut it” (Pascual, 2022). If not understood, these kinds of verbal hurdles might cause problems and lead to misunderstandings. Slang, humour and speech patterns might be problematic even if someone is multilingual.
Facial expressions and vocal tones play a large part in how Latin Americans and British communicate. For instance, although Brazilian allow a larger display of emotions, even in business, British people prefer to avoid showing them in public. In the same way, Ineffective nonverbal communication can also be caused by body language. (Deresky, 2017) In Brazil, people prefer to speak while standing close to one another. In the UK, on the other hand, respect is demonstrated by maintaining a proper distance (eDiplomat, 2016). For instance, if a person from the UK is engaged in business with a colleague in Brazil and keeps their distance out of respect for personal space, they risk offending them. Backing away might be interpreted as a rejection in Brazil, where business acquaintances keep a close distance to establish a sense of trust. In addition, hand gestures can significantly hinder nonverbal communication (Mehrabian, 2017). These nonverbal cues have cultural variations and do not all have the same meaning. For instance, the usage of hands to signify all right in the UK differs from its meaning in Brazil, where it is seen as rude and disrespectful (Deresky, 2017). Many challenges of intercultural communication can be difficult to overcome and can result in linguistic impediments. Years later, the effects of communication and cultural barriers on performance are still clear. Moreover, international business communication is frequently affected by these language barriers.
Recommendation

Awareness. The key to success in business is to understand the various responsibilities. Making sure that everyone is aware of the principles and particular agreements—such as the company culture, ethical standards and obligations, expectations, and anticipated communication level. Being aware of cultural differences can help employees operate more efficiently, break down barriers to communication, and engage in full-scale workplace activities ( Chen, 2019). They will have a better foundation to make informed judgments based on both countries’ concerns and could effectively operate and grow.
 Learning and training. Due to the difficulties in adjusting to language differences, emphasis should be put on educating and strengthening the skills of people who are working overseas so they can comprehend the different languages of their host nations and the ability to adapt (Nunes, Felix and Prates, 2017). Companies could work to improve language intelligence through courses and practices, experiences that can result in fruitful cross-cultural interactions. Giving staff virtual assignments is one approach to educating easily and less costly (Simonson, Zvacek and Smaldino 2019). Companies could build in-place seminars to foster workers' cognitive cultural intelligence by encouraging them to get familiar with both verbal and nonverbal communication. Training and development initiatives are designed to improve cultural sensitivity and acquaint staff with regional traditions, practices, and different lifestyles. Businesses that want to compete internationally should take steps to train their staff in communication skills development and interpersonal empathy
Keep knowing-how. Every nation has laws and policies that must be followed. The results show that for many Brazilian company executives, the distinctions in allowable regulations present the greatest obstacles and challenges (Sottovia, 2018). UK businesses should become familiar with the different rules and governmental structures of the host nation in order to overcome particular challenges. Therefore, these businesses have a higher chance of succeeding in the area if they comprehend and adapt to the local authorities. 
Determine the impacts of allowable performance. However, there are additional values, beliefs, and conventions, to consider when addressing differences in a worldwide business (Rasche et al., 2017). Therefore, it is useful to create leaders who are aware of these distinctions and can learn the practices and policies that apply in Brazil. The allowance should outline what attitude is permitted and what is not as well as the consequence for those who choose to disrespect the rules. When it comes to cultural inequity, it is crucial for the company to have an open leadership approach that defines the appropriate business behaviour.
Long-term performance and feedback. The difficulty of progressing in different cultures is a significant issue. South American cultures are distinct from the British,  as a result, long-term performance, integration and compliance with the rules and norms should be taken regularly. Brazilian people are motivated by their traditions, their faith, and their warm personalities, which call for patience and preparedness for close relationships (Deresky, 2017). To reduce misunderstanding, it is helpful to have a strong sense of cultural understanding and long-term tolerance (Green, Maynard and Stegenga, 2018). Moreover, to foster collaboration and successful relationships, inter-team interaction and team building could be very useful. These potentially enhance the comfortable sharing of views and perspectives. Regular performance meetings and feedback could increase confidence and resilience in the host local culture’s future improvement.
Conclusion

It can conclude that the cultural component generates a considerable impact on intercultural communication, which calls for more versatility and understanding on the part of all participants. To be aware of various attitudes and behavioural patterns, as well as distinct means of expressing intentions and achieving shared objectives. Learning a foreign language is merely the beginning since a new attitude takes time and effort to recognise the visible and not-so-visible "rules of the game" in a foreign culture. The adaptability of work and management style, to a new and different environment, is essential for intercultural business communication. It was noticed that of utmost importance for British businessmen and in particular, managers to respect the cultural norms without reflecting ethnocentric attitudes, and prejudice, but with respect to the societal values and behaviour of their foreign trading partners. In addition, using the language of the buyer can be a huge advantage in a business endeavour. Today, the ability to speak foreign languages is not a sufficient competitive advantage, but rather the ability to successfully combine communication knowledge with empathy, understanding and perception of cultural differences, which are an integral part of the overall process of effective international communication.
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