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[bookmark: _Toc166183398]Introduction
All edges of tourism focus on the cultural as well as natural resources of the destination as the tourist attracts those places that have a cultural and natural presence. Sustainability is the core asset which drives growth towards the hospitality industry and adopting sustainable business practices can help the business to grow (Caradonna, 2022). Energy conservation, waste management and usage of organic amenities are the fundamental factors which trigger the business to achieve its outcome while maintaining sustainability within the business environment. This report will convey the effectiveness of sustainability by addressing green issues that the hospitality industry faces while operating its business. Strategies that can provide a sustainable certification towards the hospitality industry will be mentioned. Furthermore, this report will align challenges as well as the future of the hospitality industry in the context of business. 

[bookmark: _Toc166183399]Define Green Issues in the Hospitality Sector 
Green issues in the hospitality sector refer to the environmental challenges and their impact on the hospitality sector like resorts, accommodation and travel, and tourism (Spinaci, 2021). The hospitality sector is dependent on various natural resources and electricity. Green issues refer to the harmful effects on the environment created by human activities. This problem can be serious when the ecosystem cannot recover from the present condition. This affects the environment and creates a risk for future generations. So, various tourist agencies and accommodations use different natural resources to produce electricity and water. This increases the carbon emission which affects the environment negatively. The hospitality industries have had a significant influence on the environment by consuming energy and natural resources. The industries have also created several challenges like reduction in biodiversity and increased rate of global warming. While the focus is on 'going greener", tourism industries are still creating challenges for the environment. It is happening to fulfil the needs of tourists coming from all over the world. The number of tourists is also increasing in tourist attractions and hotels have to make arrangements for the tourists (Gentinetta, 2020). 

[bookmark: _Toc166183400]Impact of Green Issues towards Hospitality Business 
Hospitality businesses have the responsibility to deal with environmental issues. The rate at which the number of tourists is increasing in the attractions will be threatening to the environment as there are several environmental impacts caused by human activities (Jones, 2017). If the consumption of energy, water, and waste management are not balanced properly, there will be negative impacts on the environment. Studies have shown that hotels emit more carbon dioxide per night as the facilities provided by the hotels are availed by a huge number of tourists. Facilities like pools, restaurants, rooms, and bars are available in the hotels which consume huge amounts of energy. Excessive consumption of energy can lead to air pollution, thermal pollution, water pollution, and solid waste disposal. The hospital industries face several problems like rising sea levels and various other calamities which can affect the business. The tourists also face the consequences as the impact of the green issues affects everyone. Due to the environmental issues, natural calamities happen which disrupts the smooth functioning of the tourism businesses. As a result, it also affects the investment decisions taken by the different stakeholders. Hence, sustainability is needed, and for this, businesses have to take responsibility for conducting everything in a resource-efficient manner. Sustainability aims to lessen the negative impact on society and maximise the positive impact on the environment by providing for the growth of the business. It will create a great environmental change if businesses do not include sustainability in their practices. It will also harm the business's growth as the growth is possible only when more tourists avail of the facilities provided by the hospitality businesses by incorporating sustainability (United Nations, 2015). 

[bookmark: _Toc166183401]Implementation Strategies to be Granted Sustainable Accreditation
Sustainability accreditation creates a competitive edge within the domestic market and companies can facilitate their business both as importers and exporters by eliminating technical obstacles. Besides that, it can drive economic development which further helps the business to link with cross-border trade (Rector et al., 2023). Sustainability standards, as well as certifications, provide guidelines to the hospitality industry for evaluating their commitment towards maintaining a good environment, social, cultural, food safety and many other practices. There are various types of certifications in the market of the United Kingdom and some of them include B Corp certification, sustainability professionals, Global reporting and others. Hence, the hospitality industry must create a strategic roadmap to be granted sustainable accreditation all of which are elaborated below.
Leadership authorisation
Leadership authorisation is the first and foremost step that should be followed by the leadership team of the companies to choose a suitable certification for them. This scenario may help them to consider the most effective accreditation for their business growth. Additionally, planning for achieving specific sustainable certification may be fruitful for saving additional costs for the later stage (Gritters, 2023). There are several sustainable accreditation programs available in the market and each of the certifications has distinct standards as well as requirements. Henceforth, determining the right accreditation is crucial for the hospitality business to get sustainable accreditation. 
Setting project team
Setting up the entire project team for researching, planning as well as implementing the overall process is crucial for the hospitality industry. Achieving sustainable accreditation needs participation from hotel departments as well as development teams. 
Making action plan
Making a procurement strategy is part of getting sustainable accreditation for the hospitality sector. Additionally, making a sustainability performance plan is also necessary which can further boost the company’s revenue and its growth in a significant way. Besides that, assessing the recent sustainable practices before getting a certification is the core task which can provide the business with a chance to review its sustainable business practices and recognise the areas that may require improvement. 
Communicating towards accreditation
After changing the requirements, the hospitality sector must submit its documentation as well as application forms to achieve sustainable accreditation. Besides that, communicating with employees, corporate clients, business partners and other stakeholders is essential to maintain the reputation benefits of the hospitality industry. 
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The hotel and hospitality sector generally encompasses a wide range of resorts, hotels, and restaurants, and plays a vital role related to the global economy (Ruggerio, 2021). However, the operations of hospitality sectors can leave an impactful environmental footprint. Productively, integrating sustainability into their regular business principles generously offers a win-win situation. 
Reduction Cost of Business Operations: Sustainability often initiates with a deep focus on the conservation of resources and utilities. Measures such as installing energy-efficient appliances, equipping LED lighting, and incorporating occupancy sensors in rooms effectively tend to an active reduction in energy consumption which also translates to lower utility bills. Similarly, fixtures of water-saving and greywater recycling systems can influentially reduce water usage and its associated costs (Legrand et al., 2022). 
Create a great Brand Awareness: Contemporary travellers are influentially environmentally conscious (Belloque et al., 2023). Most reports analysing a growing number are expressing their willingness to pay more for sustainable accommodation options. Hospitality sectors have to build a positive brand image and attract customers who effectively value sustainability by measurably expressing eco-friendly practices. This also helps them to increase guest loyalty and positive online reviews which also strengthens their overall growth (Floričić, 2020).
Community Engagement: Sustainable practices specifically rely beyond the walls of hotels and hospitality sectors (Stocker et al., 2020). They have to source local and organic food products not only decreases the environmental influence of transportation but also provides a huge level of support for local farmers and businesses. In addition, they have to create a great collaboration with local communities related to cultural experiences or employing local residents. It can reliably foster an immense sense of responsibility and produce a positive influence on the destination (Floričić, 2020).
Innovation and Waste Reduction: Sustainability effectively encourages a specific culture related to innovation within hospitality businesses (Calderon‐Tellez et al., 2024). Hotels should implement composting programs to decrease food waste, bring biodegradable packaging systems for amenities, and provide the option related to reusable water bottles to their visitors instead of single-use plastics. Businesses can create a wide range of awareness related to their entire business process without any kinds of complications (Legrand et al., 2022). 
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Huge Costs and Long-Term ROI: Sustainable measures often desire a high range of investments towards implementing energy-efficient technologies, organic food sourcing or water-saving fixtures. It will be difficult for them to make a balance between these costs. Therefore, the hospitality sectors have to execute the long-term return on investment (ROI) by delighting in cost savings from decreased waste management and utility bills (Legrand et al., 2022). 
Perception of Guest and Behavior Change:  Few guests could perceive sustainable principles as a reduction in comfort or a price hike. This is the particular reason; they have to educate guests about the environmental benefits and offering options related to amenities such as regular towel changes may assist bridge this specific gap.
Supply Chain Sustainability: Integrating the measures of sustainability by utilising the supply chain specifically requires an effective level of collaboration with vendors who share these productive values. Therefore, they can face challenges in finding reliable suppliers of eco-conscious cleaning products, organically sourced food, and recyclable entities (Tanveer et al., 2024).
Staff Training and Engagement: The success related to sustainability activities generally hinges on well-trained and motivated staff. However, the hospitality sector can face a wide level of challenges to motivate its staff to maintain all the important principles related to sustainability.  
Balancing Efficiency with Guest Experience: The measures of sustainability never compromise the guest experience. While decreasing laundry services is eco-friendly, it might be improper or inconvenient for a few people.  Hospitality businesses have to seek innovative solutions such as offering laundry upon request or giving in-room drying racks (Legrand et al., 2022).
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Tech-Powered Transformation: In the contemporary business market, the hospitality sector should promote contactless check-in/out, AI-powered chatbots and voice-controlled room adjustments to their customers (Flood Chavez et al., 2024). It also provides an effective level of personalized recommendations. Automation will effectively streamline all business procedures, decrease human error, and free up employees related to more value-added interactions. The preferences of guests will be generously gleaned from a wide range of online behavior, loyalty programs and past stays. Hotels have to curate experiences, from in-house entertainment options to room temperature that also attract each guest towards their hospitality sectors (Breda et al., 2019). 
Evolving Guest Preferences: Customers or visitors generally crave unique and locally-infused experiences. Hotels have to provide large offerings related to curated itineraries by partnering with local businesses and providing access to all kinds of sustainable tourism principles (dos Santos et al., 2020). They can provide more offerings such as cooking classes which can provide them with learning about local dishes. It also helps them to know the local cooking cultures. Eco-conscious travelers will generally prefer those hotels which are committed to responsible practices. This can include minimized waste generation, energy-efficient business operations, locally sourced food, and big and reliable support for local communities. Sustainable certification programs will become increasingly significant (Kansakar et al., 2019).
The Accommodation Spectrum: The platforms related to Airbnb and home-sharing may disrupt the traditional hotel framework. Hotels have to find innovative ways can differentiate themselves by providing unique experiences, unparalleled service, and an effective sense related to community. They have to fetch creative ideas to cater for a niche audience which can help them to create a strong word-of-mouth related to their business process (Thiele, 2024). They have to emphasize personalized service, curated amenities, and a dedicated focus on local culture. Therefore, all of these principles may help them to continue their business principles without any kinds of complications. It will ensure they get more opportunities in future towards their entire business operations (Breda et al., 2019). 
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Green issues have indicated to the harmful influences on the environment produced by human activities. This specific problem may be serious when the ecosystem cannot recover from any kinds of present condition. Sustainability has efficiently encouraged a particular culture related to innovation within the particular hospitality business principles. Hotels and hospitality sectors should implement composting programs to decrease the amount of food waste that also bring biodegradable packaging systems for amenities, and provide an effective option related to reusable water bottles to their visitors instead of single-use plastics. Hotels should seek for the innovative ways that generously can differentiate themselves by providing unique experiences, unparalleled service, and an effective sense related to community. They should bring creative ideas and concepts to cater for a niche audience which can assist them to produce a strong word-of-mouth related to their business process.
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