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A press pack is used to showcase your work 
to potential employers. Within this module 
they must contain:

• cv
• covering letter
• business card
• samples of work

These images from Pinterest highlights the 
vast range of packs available which I think 
could work with my own potential design.



Moo Press Pack Sample

Researching how other people have used their own press packs has helped me to understand which different features would 
work for me. I have done that by collecting samples from Moo and being able to look at past students' submissions to the 
module.

Moos free sample packs’ main purpose was for buyers to understand that styles of designs are readily available from them to 
buy. I was able to see what kinds of products they had for sale, but they would not be appropriate for my work due to the 
format of it being in an envelope. It was a good way in understanding what standard of products were manufactured. 



This design of press pack would be more successful to hold my portfolio of work. It would allow me to have a lot more 
space to add bigger samples of my work in an easier to read format.



Mock designs
After researching what was available, 
I began to take elements from each 
product and see how I could adapt it 
into my own pack to make it 
functional to my needs.

I found the idea of having pages 
which unfolded in different sized 
shapes impactful, so I wanted to see 
if I would be able to create something 
which would work alongside my 
design.

I did find that these designs would 
have been hard to contain a way to 
showcase samples of my work , for 
example, if they were in a book or 
small samples. The product would 
have to contain a more substantial 
three-dimensional side.



Developing a Potential Press Pack



Space mapping onto Press Pack Design



With what I have learnt in mind, I decided to stick 
to a simple box to hold my portfolio in, which is 
held together by a sleeve with my designs on it to 
be able to show a small piece of my work before it 
was opened.

Having a pocket on one side containing 
documentation with a slit to hold a business card 
made it functional and easy for the viewer to take 
out what they wanted.

The other side would contain samples of my 
work. These could be shown in a book of images 
or physical samples of my designs. I think that 
having this option was important to tailoring the 
pack to the potential employer as they may or 
may not need to see a wider range of work.

Because of the samples of work I would have to 
make the box a lot deeper so that it would not be 
damaged, and I could add foam to protect it. 

The size dimensions of the pack would be 25cm x 
34cm x 6cm.

25cm

6cm 34cm



Not to scale

Final Mapped Design



Business Cards



I went through a similar process of 
researching business cards as I did 
with the press pack design but 
finding physical examples. After going 
to Collect and other shows and 
events I’ve gathered a large amount 
of business cards.



Once again, I ordered samples from Moo to understand the quality of products and be 
able to see what properties a business card could have. 
Features in which I would be interested in exploring are:

• Soft touch finish
• Raised spot gloss
• Gold foil
• Recycled cotton card
• Thicker paper – 600gsm



When creating a logo I wanted to be able to make something that was transferable over different products. 



Business card development



When researching what properties were 
available to have printed, I liked the effect 
that the embossed and reflected surface had 
on these cards.  This subtle effect on these 
images was the feature I wanted to imply.



Final Business Card Design 



Final Mapped Design



CV and Covering Letter



CV and Covering Letters are the first point of contact you have with a potential employer. Features needed to create a 
CV are:

1. Contact details
Name
Address
Telephone
Email
Website/social media
Date of birth

2. Education

3. Experience 
Work experience
Exhibitions and Awards
Publications
Skills 

4. References 

5. Personal statement / profile



Assessing designs

I really like the element of 
what an artist’s CV tells the 
reader about their style and 
brand identity as person. 
Looking at different 
examples has showed me 
how unique each CV can 
be. These two examples 
show strong elements I 
wanted to develop into my 
own work. I like the 
columned layout and the 
use of larger coloured
headings as it showcases 
them as a professional 
persona.



Clear use of style 
identity

Confusing use of line 
separation in my opinion     –
looks like two different 
columns 

Scale needs a 
written value to 
understand what it 
is meant to say -
unclear



Great use of imagery to 
show a fun playful 
atheistic. Fitting in with 
her job and personality.

Clear structure

Happy photo showing 
a sense of personality

The colour palette is 
impactful hinting at a fun 
personality to her identity. 
Although in my opinion I 
do not think the yellow 
works well as it seems a 
little out of place.



Although a very 
basic and plain 
CV the hint of the 
fabric shows her 
working style and 
interests.

The simple format 
makes the CV easy 
and simple to read.



These are CV examples which I started off with. I don’t think they showed the correct reflection of me 
because I felt the layout didn’t add anything to the writing, the font for my name was more distracting 
than impactful and the writing needed colour (if that was in titles or underlining) as it still just looked 
like a nice CV.



Improving on the elements I didn’t like 
from past examples I created a clearer 
and more structured design of my cv that 
in my opinion worked a lot more 
successfully.





Covering Letter

With my covering letter I thought it would be 
appropriate to continue with a more traditional 
format. I used a border so that I could continue 
my designs onto all elements of the press pack 
easier and it would keep a cohesive style to 
everything, making the overall presentation to 
this more professional.



Sending out Press Packs

When coming to a decision on which companies I would send my press pack to, I thought 
of many different factors:

• I had to think about how I would see myself fitting into their current brand. 
• What they could bring to my own designs. 
• The values of the company and if they align to what I believe in. 
• Type of business.
• Companies that reflect well to my own brand identity – if that is through material or 

style.

These are ten business which I would consider sending my press pack too. 



National Trust www.nationaltrust.org.uk

Carrying on working in the National Trust would be something that I really do see myself doing 
in the future even if it wasn’t in their design sector as I really associate myself with their core 
values and behaviours which they set out over the Trust. 



Material Lab www.material-lab.co.uk

Material lab is a working design source studio and material library based in London. It is a 
unique space being able to act as a hub of ideas which allows people to network and be 
inspired. For that matter I think it would be an exciting environment to be able to work in and 
it has been able to fit in well with my current creative interest.



Dezeen www.dezeen.com

Dezeen is an influential architectural/design magazine. The brand has many different 
departments exposing people to current design which is happening all over the world. Because 
of the trendiness of their articles I would love be be able to work in a firm like Dezeen.



Sculpd https://sculpd.co.uk

There are many kinds of subscription and one-off boxes out there targeted towards crafters and 
designers. Sculpd works as a singular purchase that gives you the equipment to craft your own clay 
piece. I’ve been subscribed to Sculpd on Instagram for a long time and I really enjoy their media 
presence and how they get their costumers involved on the platform. It shows the idea that crafting 
something from clay is open to anyone and its simple to do. This is due to the material being air dried 
clay and the product being fun and marketable at a mature audience. 



Craft Council www.craftscouncil.org.uk

As highlighted in other companies like Dezeen and Sculpd I would see myself being able to 
work within a company which educates viewers in wanting to create and make. The Craft 
Council and their work they have done within craft fairs is something I am really interested in 
learning about, along with the ideas of networking and creating an environment where other 
makers can talk about their own craft. 



Friends of Wilson www.friendsofwilson.com

Friends of Wilson are defined as creating “architectural acoustic panels”. I came across the company during my second 
year when I was exploring the potential of creating paneling and how they work within spaces. By following them for a 
long time I understand their projects and who their target market is (working within office spaces). Defining themselves 
as being ”creative and functional” I feel that my identity as a designer would work well within this company.



Baux www.baux.se

Baux is a company which I found out about at a similar time to Friends of Wilson and I do think 
I could see myself working in a company like this. Their values of being able to create 
functional and aesthetically pleasing work is something I value within my own work. On top of 
that the company creates sustainable products, which is something I am always conscious 
about when I create work.



Smile Plastics www.smile-plastics.com

When writing my dissertation I came across the Welsh design company Smile Plastics. Once 
again it is environmentally conscious. I love their experimental style within working in plastic 
and being able to market the products for all different purposes. The way in which I create 
work would fit in well within the company.



Bert and May https://www.bertandmay.com

Bert and May craft handmade artisan tiles in York and London. I find the idea of this company 
very interesting making unique tiles especially crafted for the client. They must have a high 
level of craftmanship to be able to make these products. Not only that, they also have a 
collection of reclaimed tiles in their collection, so within their values as a company you are able 
to see that they are conscious about the effect that products have on the environment.



Calico Wallpaper www.calicowallpaper.com

Calico Wallpaper designs is a company which I could see my creative style working with. Even 
though this company is a little different to the others I really like conversational wallpaper and 
through their idea experimentation with the re-appropriation of traditional art forms. The 
company's wallpapers push the limits to try and create work that is unique.


