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Brand consistency standards

Brand recognition helps to make sure that customers can recognize your product straight away (Everiz, 2021); in the case of the hotel industry an example of this would be the the logo of Premier inn. The logo is distinctive and well known across the UK hence many would recognize the brand just from their logo. This is because this company ahs been around for many year and has been know for it simple affordable hotel rooms which still meet customer expectations/standards. Brand recognition also leads to brand consistency (Everiz, 2021). This is the practice of delivering messages and content that aligns with the brands values (Indeed, 2023). Again a company that excels in this would be Premier in as they focus on ensuring their customers have a goodnights guarantee as they know they’re classed as a budget hotel so customers know what they’re paying for(Linkedin, 2014). 
Another hotel brand that does this well would be the The Luxury Collection by Marriot International. The name itself expresses and describes the aesthetics of their hotels and basically describes the quality of service and what you expect. This is backed up by its astonishing facilities placed in different locations all around the world. So, whereas Luxury collections is known for its luxury hotels and priced accommodations, Premier Inn is known for more of a budget stay while also getting to feel at comfort. To stay consistent with the idea of these both they have to ensure that every hotel meets guest expectations and hotel standards specific to their calibre, otherwise their brand image does not stay consistent.

Keeping up with brand consistency standards

Keeping up with the consistency of brand consistency standards is important, because if you are not selling what your advertising, you are very unlikely to get repeat customers. There are many ways to keep with brand consistency standards, such as: establishing brand standards, gathering feedback from guest, increasing staff training and ensure consistency across physical and digital channels (Blog.Blindy, 2019). A brand that does this well would be Sheraton hotels, they do this by applying a rigorous process of innovating, developing, executing and auditing brand standards as hotels (Todays hotelier, 2020). This is shown as the review from consumers who have stayed at the facilities seem positive. However, a company that could improve from setting in these values and standards would be Hilton Hotels. Looking at it’s online reviews, it is shown this hotel doesn’t have all the necessary standards that need to be aligned in order to have and create repeat customers (TripAdvisor, 2023). 

Therefore 
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