
Layout Design:
Guiding The Eye



Recap
Your first challenge is to bring the word ‘Type’ to life. 
Reflect on the induction workshop, and the endless 
possibilities in both medium and form. Your ‘image’ can be 
crafted, built, photographed, letterpressed, created digitally 
etc, and imported into your final indesign document.



Push the styles and recognisability of letterform shapes

36 Days of Type Itty’s Sketchbook



Could you be more playful with your ‘image’?



How can you express a letter in other ways?



Experimental Typography



Lettering can be made from anything.



Push yourself in terms of medium.
If your comfort zone is the computer, step away from it.



Look at magazine covers and how they work
This will all form part of your research for this module. 



Today
You have been asked to bring in 5 good examples of magazine double page 
spreads. We will use these as reference points to draw attention to some 
common design tricks to help with our design decisions. 



Good design 
is easy to navigate.
Good use of Typography not only makes written language visually 
appealing, it can also help guide the eye across the page effectively.



Tell us where to start.
The first thing you need is a starting point, a feature or title 
that your eye is naturally drawn to. Usually with the use of 
a title, often the boldest element on the page. 

Common stylings include a bold weight being used, or an 
increased type size. 





You cannot have two.
As a basic rule, there should be one strong element 
leaping out to create the starting point for your work. 

If two elements are styled roughly the same in size, weight 
or prominance, they compete - causing confusion. 



Reflection of shape and form.



Redirection from the image







Determine breaks in 
the written content.
Through the use of paragraph breaks and/or subtitles 
we can indicate breaks in the reading. 

There are many ways of styling these, most common 
are first line indents and added line space.



Consider the way we 
read a magazine.
The way we read a magazine is very different from the way 
we read a book. This is where hierarchy comes in to play.

We often look for the main points on the page, 
possibly headings, or pull out quotes to gain a rough 
understanding of the content as quickly as possible.



Additional layers to your hierarchy enables key info to be gained.



Setting a tone.
You can set the tone of your design 
typographically through careful selection 
of the typefaces you use, and how the 
elements sit on the page. 

Formality can be created through typeface 
choices - serif typefaces for example are 
traditionally used in academic texts. 







Setting a pace.
8 - 10 words on a line is the optimum length for 
reading at a steady pace. 

Longer lines and the eye can begin to wander, 
whilst shorter lines can begin to feel disjointed.



How the eye reads.
In the English language we read left to right - we look 
for the furthest point to the left to start each new line. 

Use of centered type holds this up, as our eye jumps 
around the text. 

As a rule, we try and stay away from use of centered, 
or right aligned text body copy for this reason. 



Text aligned to the 
left gives us a clear 
starting point for 
each new line of text.

Centered or right 
aligned text holds 

our eye up - making 
it harder to read. 



In the same way, ‘justified’ text can also make 
text less readable. The eye is drawn to the spaces 
between the words known as ‘rivers’.

The eye is drawn to the negative spaces 
and away from the words themselves. It 
also allows you eye to slip between lines.



We often see 
words as shapes.
Common patterns in acenders and decenders allow 
us to see whole words instantly.

PARAGRAPHS ALL WRITTEN IN UPPERCASE SLOW 
THIS DOWN, AS WORDS TURN INTO BLOCKS. WE 
SEE THE BLOCK FIRST, AND THEN THE WORD - 
RATHER THAN THE OTHER WAY AROUND.

As a rule, we try and stay away from use of centered, 
or right aligned text body copy for this reason. 



Tying Text and 
Image Elements
We will go on to look at this in greater detail, but we 
can start identifying tricks used to link the text and 
image elements. The most common tricks are:



Following a line of sight.





Creating a direction.



Now look at 
your examples.
Identify the typographic hierarchy - how does your eye travel 
across the page?

Has the designer tried to set an overall tone through their 
typographic choices or layout decisions?

Consider the line length - how has this been used to set the pace?

Identify any tricks to link the text and image.

Can you see any flaws in the designs?


