Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Badrul Islam - 2537863
Topic chosen: The use of Social Media to promote businesses
Title of source: Using Social Media Marketing in the Digital Era: A Necessity or a Choice
Author(s): Musammat Tahmina Khanom
Year published: 2023
How did you find this source?
(e.g. Google Scholar, library database, google)
I used the UWTSD Library database
Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Is this a useful article? 
Is this an academic source?
The article was published in 2023, so it is up‑to‑date. It is clearly relevant because it focuses on social media marketing. The author is an Assistant Professor in Business Administration, which shows she has expertise in the subject. The article appears in a peer‑reviewed academic journal, and includes numerous references to other studies, and has a Digital Object Identifier (known as DOI). Therefore, making it reliable, accurate, and easy to verify.


When was it published? Is it recent enough? Why?
It was Published in 2023, therefore it is recent.

Author Credibility
Who is the author? What are their qualifications or expertise?
The author is Musammat Tahmina Khanom, she is an Assistant Professor in the department of Business Administration at a leading University in Bangladesh.
Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
The article appears in a peer‑reviewed academic journal, and includes numerous references to other studies, and has a Digital Object Identifier (known as DOI). Therefore, making it reliable, accurate, and easy to verify.


5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

