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MEDICARE

SMART MEDICAL BOX

Exploring how smart technology can transform everyday medication
management into a seamless, reliable, and sustainable health experience.

INTRODUCTION

« MediCare is a healthcare brand focused on improving daily
health management through intelligent technology (NHS
England, 2024).

» The Smart Medical Box addresses medication non-adherence
with built-in alarms and personalised reminders.

« It supports users of all ages from students to elderly patients,
making self-managed healthcare consistent, accessible and

stress-free.

BRAND EXT. & CURRENT TRENDS

Smart devices and Al-powered health tools are reshaping how
people manage their wellbeing (WHO, 2023).

Remote digital health monitoring is growing rapidly as patients
seek real-time health insights.

loT-connected wearable devices have become mainstream in
personal healthcare routines.

The Smart Medical Box fits directly into this shift, responding to

consumer demand for intuitive, data-driven health solutions.

CONCLUSION

« The Smart Medical Box is a thoughtful and well-planned brand
extension that addresses a genuine need in everyday
healthcare.

« It aligns with current trends in smart technology and consumer
health behaviour (Kotler and Keller, 2016).

« Its sustainable design proves that innovation and environmental
responsibility can work together.

» MediCare has strengthened its brand position by delivering a

product that is practical, modern, and truly impactful.

Thank You

BRAND EXT. & SUSTAINABILITY

« Sustainability is more than a trend. It is increasingly a deciding
factor for consumers when choosing which brands to support
(NHS England, 2024).

« The Smart Medical Box reduces medication waste by promoting
correct dosage adherence.

« Its eco-friendly design includes rechargeable batteries,
recyclable materials, and minimal packaging.

« These choices significantly lower the product's environmental

footprint across its entire lifecycle.
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