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Summary 

The first part of this report will be going over the principles of marketing and how marketing has changed over the years. This is followed by the many different marketing communication channels that would be used by the company for the campaign. 
The second section will be about the messaging and the offers that the company will be offering to any existing or new customers. This will include offers that could persuade new customers to stay with the company and buy again. 
The last section will cover the budget and what it will be spent on, this will be split into three different sections and the report will be explaining why they have been spit the way they have and why they have been chosen to have that section of the budget. There will be some recommendations at the end to the company and also a conclusion. 



Introduction

In this report, there will be a new vegan range by a subscription food box company and the writer has been chosen to promote it. There is a budget of £50,000 and the aim is to get 5,000 new members signed up. In the campaign proposal, it will include which communication channels that will be used and the details of how they will be used. It will also include campaign ideas such as the messaging and the offers as well as campaign splits. The report will include how the campaign performance will be measured. In the end of the report, there will be recommendations from the findings. 

Communication Channels 
An overview of marketing is whenever a product is bought, every shop that someone goes into, and also every choice that is made in the consumer industry has been shaped by the forces of marketing (CIM, 2021). It is a key management discipline that makes sure that producers of goods and services can interpret consumer desires and match, or exceed them. 
A successful strategy depends on whether the company understands its customers, for example what they need and how they can persuade them to buy from the company (Marketing Donut, 2021). Some facts about marketing include that marketing is central to the mission, strategy and the success of the whole enterprise. This means that marketing is incredibly important to the future of the company and it’s about the position of the business in the market place, the relation it has with its customers and the competitors. Marketing is also changing as the years go by, and this is because the presence of being online is key, this is because as technology has evolved over the years, companies have gone from having the online presence being a luxury, nowadays it’s now a need so marketing has also evolved to suit the current climate of technology. Companies have also realised that the importance of having social media accounts for the reason of generating revenue and brand awareness. As more potential customers have gone to social media, so have the brands in order to create a name for their brand. 
One form of communication channel within marketing is TV adverts. Advertising on television allows companies to showcase what they’re offering to the customer such as services, business or product (AllBusiness, 2021). The advantages of TV advertising includes that having an advert on TV can reach a far larger audience than other forms of communication such as newspaper and radio, and it also does this at a shorter span of time. Another advantage of TV advertising is that it allows the company to be creative and attach a personality to the business and make it well known with a certain scene or character of an advert. An example of this is CompareTheMarket (CompareTheMarket, 2021) when they released an advert which featured a talking meerkat called Alexsander. This gained traction and the name of the company is now a household name. However there are also some disadvantages to this method of communication, one of these being the cost of having TV ads. For some small companies, they would not be able to afford the price of having TV adverts so they would have to resort to other means of advertising such as radio or the new paper. As well as paying for air time, having to pay money for writers and producers would cripple the budgets of small companies. 
After thinking about this, it is not believed that this form of advertising would be suitable for the company and this is because there is only a £50,000 budget and it is believed that the other forms of advertising would be more beneficial for the amount of money that is in the budget. TV adverts would require a large budget which is not what the company has. 
Email advertising is another type of advertising which is performed by email where the recipients have accepted to receive promotional emails from businesses (SendPulse, 2021). This will be implemented in the campaign and this is by having the current customers of the company being sent emails about the new vegan range food box, and if they decide that it isn’t for them, then they can opt out at any given point. One advantage of using email marketing is that sending out promotional emails does not cost anything so it wouldn’t harm the £50,000 budget. Another advantage of this is that it can be quite simple to work out how to work out how many new sales and new members have been gained since the email was sent out. A source to back this up from HubSpot (HubSpot, 2021) states that email generates $38 for every $1 spent, which is an astounding 3,800% ROI, making it one of the most effective options available. 
Another form of communication channel that will be used to promote the vegan food box is social media. This is because social media is one of the most cost effective forms of advertising and this is because the number of people using social media in the UK is a very high one. A quote to back this up is by HostReviews (HostReviews, 2021) which states that ‘This rate of 45 million social media users means that approximately 67% of the population of the UK, therefore, is using social media’. This means that social media adverts could be seen by many different people online which could bring in more members for the company. The adverts will be used to target potential new customers who happen to be vegan, and also to target customers who have already bought from the company in order to try to create customer loyalty. 



Campaign Ideas (Messaging/Offers
The messaging that will be in the campaign will include why the audience of the adverts should be buying from the company and not from its competitors. One of these messages that will be in the ads is that is only takes 2 minutes to sign up to become a member. The reason why it is thought this is a good message to send out is because it’s suggesting that there is hardly any effort for the user to create a membership with the page, and that it’s easy to use. A article from “This is Money” (This is Money, 2020) states that since the Coronavirus pandemic started; food subscription boxes have been at their most popular and it’s mostly down to how easy they are to order and that it take very little time to order. Another effective message to send to the audience is that the advert must make sure that the benefits of the product and the benefits of buying from the company very clear. This is important because there could be some important details that could be missed which could mean a matter of a potential customer starting a membership or not. The ad will make sure that is stands out and that its sending out a message that says that it is better than the competition it has, things such as “Award Winning” or “5 Star Rated”. It is believed that these would stand out and impress the audience because of the impressive reputation. 


The offers that will be in the campaign will include offers that will be helpful to find a new type of audience. As it’s a vegan food box, the main target audience will be vegans and also existing customers so that the loyal customers can be persuaded to stay. Offers like discount codes for anyone that refers a friend and the friend gets 20% off for the first month to the company would be a good way into getting new members for the company and this is because both people benefit and the growth of new members may go up because the friend then may refer another friend to the company. Another offer that will be offered by the company is free postage for the first six months of being a member. This is because the word free can decide if someone will spend money on the company or not. A source to back this up would be from “ContractingBusiness” (ContractingBusiness, 2021) which state that “Give-a-ways work. Free stuff works. The most powerful marketing word that exists is “free.”




Budget
According to MBA Skool (MBA Skool, 2021) “A marketing budget is marketing plan in terms of costs. Marketing budget is an estimated amount of cost that will be required to promote products or services.” Therefore, the budget of £50,000 is going to be split 20/35/45. 20% of the budget is going to be spent on an online email promotion which will advertise the vegan food box; the recipient of the email will get a code which if shared to a friend, then they will get 20% of their next order. 35% of the budget will be spent on everything that has to do with social media such as posts by influencers, who happen to be vegan related in order to get new members for the company. Lastly, the remaining 45% will be spent on a publicity stunt by going into a city centre of a Northern English town such as Wigan, who are known for being the pie capital of the UK and offer passers-by vegan pies and other vegan food. 





Determining Success
When determining the success of the promotional campaign, one thing that needs to be considered is weather the vegan range has brought in 5000 new members target with the budget of £50,000. The campaign will also be seen as a successful one if the currant and also new customers are relatively happy with the product and service that they are getting and if they leave positive reviews on Google or on any of the social media pages. As well as the things already mentioned, having more members from the many members that are already with the company will be seen as a success. 
Conclusion 
To conclude this report, after looking at the different ways of marketing the new vegan food box range that is being released by the company. This report has come to the conclusion that the best three options in order to get the most new members is by email, social media and also a stunt in public. This is because we feel that giving out free samples of our products works well as people are more persuaded by free things.  The budget is going to be split 20/35/45 with the largest amount of the budget going to be spent on the stunt in public and the lowest going to the email promotion. This is because email doesn’t require a large amount of the budget and the publicity stunt is a good way of reaching out to areas of the country where veganism might be in its infancy. 
Recommendations
Overall, after looking at the many ways of marketing to decide on how to spend the budget of £50,000 with the aim of achieving 5,000 new customers, the report written would recommend that “Subscription Based Cooking Box” would defiantly benefit from using things such as email to reach out to new customers for a low price, also social media in order to grow their popularity with social media getting more and more bigger and also a stunt in public in which could go viral depending on what the stunt will entail. Also, the report will also conclude that trying samples before buying will most likely lead to new customers than having no free samples. 
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