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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website required less than 1 min. And it was easy to access to the page by one click.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it does. There are more than 10 sub-pages, and if the costumers go through on those, they can even find more. The navigation is very easy and clear. When each page explains very well all the information that the customer may be interested.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, all customers can arrange and book by online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website of Yoga Reading in my opinion has fully information about the subject (yoga). But for a curios customer who don’t know much about Yoga might be helpful to getting in touch if the website has a few shorts videos. Also, as a customer I would like to listen some background music.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 





	Answer: The presentation of the webpage is quite good; there are many pictures and information is very clear. Also, the designer, the colour of the webpage looks clean and suggest a place with a good environment, can transmit peace for the body and mind.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: In my opinion, the imagery is according with the prospect, because they selected neutral colours, like white, grey, and black, which are more sober and clean. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No.


	Question 2d – How effective are the social media links on the website?


	Answer: The company made a smart selection of social networks on their website. Facebook and Instagram are the most popular and easy to access to them. Because almost all people have some of these platform.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are very clear. The client can see even the prices of every selection they may decided to choose. Also, the costumers can see and choose the day and time that best suits their needs.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: On my point of view, the services offered by the company has a hight quality, because there are individual classes, the teacher are very qualified as you can read on the description. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, all the prices are clear. The customers can see how much cost any services. According to me the prices are reasonable because they offered private classes and individuals with a good and dedicated staff.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2. Reading

	
	3. uk

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it does


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, of course. I believed in a modern life that we are living now, business like Yoga is on the trend. When the days are long, the working hours can be tough, and the only thing our body required are rest and wans fells relax and calm. So, after I go into to the website of this concern (yoga reading) I saw the benefits can give you practicing this activity.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: As I said before on the beginner paragraph I would like to be listening some relax music on the background.
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