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Abstract
The aim of this investigatory study was to explore the motivations of individuals who take part in charity events to promote increased participation.
The aim was fulfilled by looking at previous research that has already been undertaken in addition to: 
Investigating the motivational factors that affected participation in charity events
Contrasting different ‘challenge-based’ charity events to explore which ones promoted participation

The researcher reviewed relevant literature and debates, which allowed a greater insight into the topic. The researcher then undertook her own primary research.
The phenomenological approach was deemed as the most appropriate paradigm for this study as the primary data focussed on subjective opinions and behaviours of respondents who have participated in more than one charity event in the last five years. Qualitative data was collected during six semi-structured interviews and the study incorporated a purposive and snowball sampling method. To increase reliability of the study, the interview questions were adapted from two reliable sources. A pilot study was conducted to increase validity of the data.
The interviews were transcribed and a matrix table was compiled using data from the transcriptions. This allowed the researcher to audit the data. The matrix table allowed key themes to be highlighted. Following this, the data was triangulated against statuses and pictures taken from the respondents’ social media accounts. The key themes were highlighted as: social impacts and camaraderie, the team, the challenge, sense of achievement and pride, the charity and the event. These themes were contextualised against the theory and discussed by the researcher as motivations for further participation in charity events. 
The results suggest that individuals are motivated by intrinsic rewards such as the sense of achievement and pride, which is fulfilled by engagement in challenging, social events. Recommendations were put forward by the researcher suggesting that charities need to ensure events are socially engaging, innovative and present a challenge for those participating.
An additional recommendation was to investigate the topic further by undertaking another study. This would mitigate some of the limitations discussed within the study such as time frame and sample size.
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[bookmark: _Toc481524068]1.1 Study Overview
This report considers the motivations of those who participate in charity events in order to promote further participation. This aim is fulfilled by investigating motivational factors for participation through primary and secondary research. The data is contextualised with that of other researchers. The researcher analyses the data and gives detail to key themes highlighted within this process. Following this, recommendations for further participation are put forward.
A charity event can be defined as an experience whereby a participant pays a registration fee to take part, with proceeds furthering the work of an assigned charity (Filo, et al., 2013). Webber (2003) suggests that charity events are a way of accessing a variety of income streams that other methods fail to meet. i.e. government agencies. Such events provide an invaluable platform for charitable organisations to create awareness of the charity as well as communicating the mission and aims of the organisation on a large scale (Filo, et al., 2012). As illustrated, charity events are instrumental in generating recognition for the charity which in turn creates awareness and revenue for the organisation. 
Webber (2003) discusses differentiation of charity events, suggesting there are numerous types of charity events depending on the aim of the organisation. Webber (2003) gives detail to this differentiation suggesting acquisition of new supporters, upholding the brand name, attendee networking and developing existing donors are all common typologies when referring to charity events. Furthermore, with the inundation of planned events saturating the current market, differentiation of events becomes a valuable strategy for charities (Rundio, et al., 2014). Therefore, it is essential to distinguish the type of charity event required and the overarching aim during the planning stages, to ensure that the event content is in keeping with the purpose and desired result.
As previously discussed there are many ways in which events, in particular charity events, can be defined, however, these can be further broken down into specific activities. A comprehensive list of fundraising ideas has been compiled by Cancer Research UK and range from sporting events such as abseiling and marathons to bake sales, cinema evenings and open garden days (Cancer Research UK, unknown). Baum, et al., (2009) suggest there has been substantial global growth in non-profit events, creating a positive influence on the economic, environmental and social impacts of events. This concurs with the studies mentioned previously by Rundio et al (2014), highlighting the inundation of charity events within the sector.
Figure 1 demonstrates the methods in which people have given to charities in 2015/2016.

[image: ]
[bookmark: _Toc480915935]Figure 1: Methods of Charitable giving 2015/2016 (Charities Aid Foundation, 2016).

According to CAF (2016), fundraising events are the fifth highest form of giving, with this type of revenue making up 17% of the overall total. In proportion to the amount of ways in which money can be raised, this form of giving is relatively high. 
With the event sector portraying such a diverse and dynamic approach to new and existing events, the benefit to charitable organisations are tremendous. This allows scope to create bigger and better events in the future to further increase revenue generated. Therefore, it is vital that this study takes into consideration innovative ideas during the planning stages of new charity events, to ensure maximum awareness and participation of the event. 
This study focuses on the experiences of those who have taken part in these events. A further discussion of why charities are relying more on fundraising events can be seen in Chapter 2.
Chapter 3 of this report discusses the methodology employed for the study, giving detail to the study population and sample. 
The findings of the study and analysis of the research is set out in Chapter 4. The data is contextualised with that of the literature discussed in Chapter 2.
Chapter 6 presents the conclusions and recommendations of the study. This chapter includes recommendations for future participation in charity events, in addition to recommendations for a further study. This final chapter is followed by the appendices.
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[bookmark: _Toc481524070]2.1 Contextualising Events
Getz (2012) defines an event as a means to an end. Specifying a set time and place, establishing the circumstances behind the occurrence as well as distinguishing a purpose for the occasion are vital factors that must also be integrated into a key definition when contextualising an event (Getz, 2012). 
Eventology is a term widely deliberated and utilised among theorists within event studies, however, particularly useful for this discussion is Goldblatt’s (2011) interpretation of this term as a study of planned events, with the purpose of promoting positive social benefits. Planned or special events can fall under several classifications based on the size and scale of the event as well as the organiser’s motivations and type of event along with the desired audience profile (Van der Wagen & White, 2010). Therefore, it is imperative to understand the range of event classifications to fully comprehend the purpose.
[bookmark: _Toc481524071]2.2 Size
Irrespective of how an event is defined, each event bears great purpose and has a significant impact on the host community. Each event possesses the potential to greatly improve social benefits by promoting community togetherness and attracting revenue from tourism.
Mega events are defined as the largest in size and scale and often appeal to an international market, while increasing tourism, creating a positive effect on the economy as well as providing global media coverage (Van Der Wagen & White, 2010; Allen, et al., 2010). Van Der Wagen and White (2010) and Allen et al (2010) suggest that Hallmark events are those which develop an identity within the region it is being held, as well as a widespread recognition and a greater tourism appeal to that specific destination. Major events, in contrast, have the capabilities of attracting a larger audience than hallmark events (Baum, et al., 2009). Van der Wagen and White (2010) suggest that a major event generates significant interest from the local community as they have a positive impact on the local economy via revenue through increased tourism.  
In context to this investigation, the study will be looking at community-based charity events. As previously mentioned, these types of events have a social rationale, in keeping with the aims and objectives of the host community for holding an event. It is important that this study looks at community events to ascertain whether social factors are deemed as a key motivation for participation.   
[bookmark: _Toc481524072]2.3 Motivation
In contrast to defining an event by size, classification by the organiser motives, type and audience profile is an additional way to outline the purpose. As discussed by Van der Wagen and White (2010), organisers have a range of motives for hosting an event which can include selling a product or service, to raise money or provide entertainment for the community. The audience profile of an event can differ depending on typology. Event type is a never-ending list, however, Shone and Parry (2004) suggest that cultural, personal, sport and leisure along with charity and organisational purposes, are common classifications when discussing event typology. Based on the discussions of Shone and Parry, this study will be investigating challenge-based charity events which fall into the aforementioned categories. Consideration will be given to which of these types of events further promotes participation.   
Classification is a useful tool when analysing the content of an event as well as managing the expectations from those attending. It could be argued that by having clear motives and accurately categorising the event type and purpose, could potentially lead to greater event success and attendee satisfaction. This study will investigate which types of events gain greater participation by contrasting different challenge-based events, in addition to discussing the expectations of those who participate, prior to taking part. The researcher will investigate whether the event type is a greater motivator than the charity itself.
[bookmark: _Toc481524073]2.3.1 Theories of Motivation
Wilkie (1986) and Dawson (1988) define motivation as the process which moves a person to act in a certain way. Furthermore, Robinson et al (2010) suggest that motivation is a unique phenomenon that is experienced in a different way by individuals, promoting voluntary behaviours. Although there is not one distinct definition of motivation, it is clear that there is a trend amongst theorists and their views. It could be suggested that motivation is an internal factor that drives an individual to perform a specified task.
To further understand motivation, one must look at the driving factors that encourage individuals and investigate further as to where motivation originates from. Locke et al (1984), propose that obtainable goals that are easily achieved are extremely motivating. This study will discuss whether fulfilling personal goals by participating in a charity event, acts as a motivator for further participation. For example, if the individual has set a goal to cycle 20 miles and the opportunity to complete this arises by completing a group charity bicycle ride. The researcher will examine whether this will motivate the participant to fulfil additional, personal goals by taking part in further charity events that present a challenge to the individual. 
Motivation is widely accepted as a two-dimensional approach that refers to intrinsic and extrinsic motives (Frey & Osterloh, 2002). Ryan and Deci (2000), suggest that an intrinsic motivation is prompted by the sense of receiving an internal reward and focuses on the inherent satisfaction of performing a task. Locke et al (1984) propose that an intrinsic motivation can also be defined as goal achievement. This suggests that the consensus for defining an intrinsic motivation is to be able to set an internal personal goal which has an easily achievable result that will provide the individual with a sense of accomplishment. 
In contrast, extrinsic motivations are propelled by the sense of an external gain, which focuses on achieving some form of separable outcome (Ryan & Deci, 2000). Extrinsic motivations can be seen in the form of tangible prizes and rewards (Locke et al, 1984). Therefore, it is important for this study to understand whether individuals are compelled to participate due to internal factors such as a sense of achievement and pride, as discussed by Maslow (1954) or by external factors where instant gratification is received. For this study, the researcher will consider whether verbal praise, an award or something of monetary value would be a greater motivator for participants (Frey & Osterloh, 2002). 
[bookmark: _Toc481524074]2.3.1.1 Maslow’s Hierarchy of Needs
This study will take into consideration Maslow’s hierarchy of needs theory when investigating individual’s motives. The study will consider whether self-actualisation is achieved through the participation of charity events. Maslow’s hierarchy of needs is depicted in Figure 2.
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[bookmark: _Toc480915936]Figure 2: Maslow's Hierarchy of Needs (McLeod, 2007)
Maslow dictates that as an individual moves up the hierarchy, satisfying each level of basic needs, the motivation transitions from self-interest to that of selflessness, which leads to an individual dedicating a larger proportion of their time to external causes (D'Souza & Gurin, 2016). Maslow suggests that once the individual reaches the pinnacle of the hierarchy, a state of self-actualisation has been achieved (Maslow, 1974).
It is argued that Maslow’s hierarchy of needs is the most prominent theory of motivation (Maslow, 1973). Therefore, it is important that this study gives consideration to Maslow’s hierarchy of needs to ensure the findings are coherent to that of D’Souza and Gurin (2016) and Lester (2013). This suggests that an individual’s motives are driven by their own personal sense of fulfilment. This would advocate that as a participant transitions between the hierarchical levels, towards self-actualisation, their motives would shift from extrinsic to intrinsic. The study will investigate which type of events support the fulfilment of an individual’s intrinsic needs. An understanding of this could aid with charities’ future event planning by ensuring the event allows the participant to gain a sense of achievement and pride by taking part. 
[bookmark: _Toc481524075]2.3.1.2 Social Psychology: Self-Determination Theory
Deci and Ryan (2012) discuss motivation in terms of self- determination, more specifically an individual’s personality functions and how these develop in a social situation. In coherence with Locke et al (1984), Frey & Osterloh (2002) and Maslow (1973, 1974), self- determination derives from theory relating to intrinsic and extrinsic motives, suggesting that an individual’s intrinsic motivations have a direct effect on the extrinsic reward received (Deci & Ryan, 2012). Deci and Ryan (2012) further discuss the effect of an individual’s social environment, on satisfying basic needs within self-determination theory and the potential of the environment creating either a positive or negative effect.  Therefore, this would suggest that the social environment in which an individual is exposed to can either help or hinder one’s motivation and development. Therefore, an individual suitably choosing a social situation that they can fully engage within, would, in turn, satisfy intrinsic needs, leading to fulfilment and meeting basic human needs, coherent to Maslow’s hierarchy of needs theory.
[bookmark: _Toc481524076]2.3.1.3 The Psychological Continuum Model
This research will be looking at the Psychological Continuum Model (PCM) advocated by Filo et al (2012) to investigate whether this is an appropriate model for analysing the research findings. The PCM is a framework which explores the behaviours and motivations of those participating in charity sporting events, suggesting four stages within in this: awareness, attraction, attachment and allegiance (Funk & James, 2001 & 2006). The initial stage awareness is the realisation process whereby environmental inputs such as media, family and social events or agents, make people aware that an event is taking place (Filo, et al., 2012). The attraction stage is built around intrinsic and extrinsic motivations such as the individual’s perceived satisfaction of motives through participation and event marketing, with the interaction of these perceived needs resulting in a positive attraction outcome (Filo, et al., 2009). The attraction stage would suggest that by behavioural engagement in an event that the individual is interested in, will lead to satisfying the individual’s personal needs and raising self-esteem. Funk and James (2006) suggest that the attachment stage occurs when the event is internalised, revealing a symbolic, functional or emotional meaning to the individual, strengthening the psychological connection to the event. Trail et al (2000) discuss the sense of attachment an individual can experience to a sports object. In context to this study, this theory will apply to the attachment to a specific charity and or charity event. As the psychological connection evolves, the transition into the allegiance stage will occur, thus creating a strong relationship between the individual and the charity (Funk & James, 2006). The Psychological Continuum Model can be seen in the context of sporting events, therefore this model will be relevant when comparing challenge based charity events. These findings will allow the researcher to ascertain which type of event generates greater participation, which will be used during analysis of motivation within this study. 
Filo et al (2013) conducted a study into the motives encouraging participants to take part in the Livestrong challenge, which comprised of four focus groups. The study revealed a set of seven specific motives that drove the participants to take part: intellectual, social, physical, reciprocity, self-esteem, need to help others and desire to improve the charity. Although this table of events motives can be analysed using Maslow’s hierarchy of needs theory, the motives within Filo et al (2008) study, can be closely linked to the findings within the Psychological Continuum Model. The comparisons can be contextualised as the following: the intellectual motives being within the awareness stage, social and physical motives being met in the attraction stage, self-esteem and desire to improve the charity falling under the attachment stage and finally reciprocity and need to help others as the fourth allegiance stage. Despite this, both Maslow and Funk and James models can be used to understand individual’s motives to participate in a charity event, with basic, psychological and self-fulfilment needs all being met.
It is argued that being able to fully understand the motivations of attendees is instrumental to event organisers. Crompton and Mckay (1997), discuss the importance, suggesting that by being aware of consumers’ behaviours and motives to participate, is a means to enhance the design and development of an evaluate as well as a valuable evaluation tool to measure satisfaction, creating a greater insight into the decision-making process to participate. In addition to this, Baum et al (2009) suggest that in order to maximise attendee participation, understanding the motives to attend is an invaluable tool. Therefore, it is imperative to this study that the participant’s individual motives are analysed and contextualised in order to put forward strategic recommendations for greater involvement.
[bookmark: _Toc481524077]2.4 Third Sector
The National Audit Office states that third sector organisations ‘are neither public sector nor private sector’ and can include ‘voluntary and community organisations (both registered charities and other organisations such as associations, self-help groups and community groups), social enterprises, mutual and co-operatives’ (National Audit Office, 2010).
To give context to the study, Robinson et al (2010) define a charity as an organisation with a charitable status, which operates without profit, with the aim to provide a service to those in need. A charity must have, what is defined by the Charities Commission as a ‘charitable purpose’ which they must set out in their objects clause when the organisation is established (Gov.uk, 2013). This study will consider whether participants are motivated by charitable giving and the sense of doing ‘good’ of whether they are motivated by their own gain and participant for themselves. Brandsen and Pestoff (2006) deliberate the extensive research that has been conducted over recent years into the third sector, discussing the work of the sector within the provisions of public services. With ever growing financial pressures due to stagnant incomes and a decrease in public spending, as well as an increasing demand for services provided by charities, notably, there has been a significant shift in the third sector over the last few years (Goulden, 2014).
A report compiled by the Charities Aid Foundation (CAF) in 2016, confirmed that 98% of UK households have had contact with a charity at least once with 83% having utilised a charity within the last 12 months. Therefore, it is essential that charities continue to generate adequate revenue to ensure they are meeting their aims and can provide essential help to those who are in need, whether this is finding information on a website or accessing services. 
Du Bois (2016), proposes that charities need to re-engage themselves with their target audience to re-establish their identities and purpose. With Government cuts to social care, services such as at-home care are diminishing and hospitals have found themselves in a challenging position with limited beds for patients, leading to overcrowding (Campbell, 2016). This would suggest that charities now have to work harder than ever to engage with those supporting third party organisations. Charities need to ensure that they are meeting their objectives by focussing on those who are in need of help as well as generating adequate revenue to fund the services they provide. 
CAF have compiled a comprehensive survey documenting the attitudes of those who donate to charities, producing a UK Giving report, originating in 2004 (Charities Aid Foundation, 2016). Comparing results from 2010 and 2015 would suggest that there has been an increase in adults donating from 56% of the total population in 2010 to 67% in 2015 along with the typical amount donated per month rising from £12 to £14 (Charities Aid Foundation, 2010) (Charities Aid Foundation, 2016). Despite an apparent increase in charitable giving between 2010 and 2015, CAF reports an overall decline in total revenue received by charities from £10.6 billion in 2010 to £9.6 billion in 2015 (Charities Aid Foundation, 2010 & 2016). In addition to these statistics, the telegraph reported an increase of more than a quarter with donations through the Just Giving online site, suggesting that social media and a rise in smartphone technology has positively contributed to the ease of donating (Williams, 2015).
With an increasing demand for charities to cover the shortfall when it comes to government cuts and stretching their resources further afield, it is imperative that charities continue to actively encourage philanthropy. Actively promoting philanthropy, will, in theory, hinder the drop in charitable donations, enabling third party charity organisations to provide the vital services required by those in need of support and advice. 
It could further be argued that by actively encouraging philanthropy, may potentially have a knock-on effect on an individual’s motivation. The factors that individuals have to motivate them to take part in charity events, could potentially be very different to the perception of the charities themselves. If the charities are not doing enough to motivate individuals to participate, the revenue generated by events will decrease. Therefore, it is essential that this study investigates the intrinsic and extrinsic motivational factors of participants to ensure the charities and the events they host, are meeting these internal and external needs.
[bookmark: _Toc481524078]2.5 Participation 
According to the Institute of Fundraising (2015), fundraising and participation in charity events have undoubtedly increased over the years, with 87.11% of charitable organisations confirming a rise in income from charity events in 2015. The compiled report suggests that corporate events are the most popular type of charity event closely followed by sporting events, however sporting events create a greater revenue with corporate events generating the second highest income (Institute of Fundraising, 2015).
With respect to the chosen case studies for this research, participants for charity sporting events will be interviewed to establish their personal motivations for participation.
[bookmark: _Toc481524079]2.6 Social Impacts
Getz (2005) discuss motivation for participation in terms of meeting personal, physical and social needs. Therefore, examining the social impacts of an event is imperative to this study. Raj and Musgrave (2009) suggest that events play an important role in a community and their behaviours. Events can be considered as a social catalyst to improving integration and enhancing relationships between individuals within a community (Raj & Musgrave, 2009). Cohesive to this theory, Shone and Parry (2010) discuss the historical social demand for events, suggesting social integration, mutual support and bonding are important factors. 
In agreement to the aforementioned, is the theory of social phenomenon. Social phenomena is described as a set of values in which a community regard as essential in terms of event functions, these include a desire to increase leisure time, take part in new experiences as well as creating awareness of an event (Cooper, et al., 2005). Therefore, in terms of this study, it is necessary to explore these values to ascertain whether these are coherent to the primary research.
Bowdin et al, (2006) further concur with the theory of social motives. Figure 3 demonstrates a motives table for attending events.
	Social Motives
	Organisational Motives

	· Social Interaction with others
· Creation of community spirit
· Status or recognition of achievements 
· Philanthropy or charitable contributions
	· Status or recognition
· Sponsorship or community support

	Physiological Motives
	Personal Motives

	· Relaxation or recreation with others
· Exercise or physical challenge 
	· Seeking new experiences
· Fulfilment of ambitions



[bookmark: _Toc480915937]Figure 3: Motives for Event Attendance
Although this study will explore the social impacts as discussed in abundance by theorists, it will be interesting to identify whether motivation, in fact, incorporates aspects of the four motives illustrated above.
To conclude, Teare et al, (1994) discuss motivation in terms of primary and secondary factors. This study will consider whether the primary motivation for participation is, in fact, the social aspect and the charitable aspect is the secondary motive for the individual.
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[bookmark: _Toc481524081]3.1 Aim and Objectives
Research can be defined as the process of discovery, which is vitally important for further learning (Veal, 2011). Veal (2011) describes this process as investigating something that is previously unknown, to make the information known. Therefore, the aim of this investigatory study was to explore the motivations of individuals who take part in charity events in order to promote increased participation.
The aim was fulfilled by looking at previous research that has already been undertaken in addition to: 
· Investigating the motivational factors that affected participation in charity events
· Contrasting different ‘challenge based’ charity events to explore which ones promoted participation
· Conducting primary research
· Contextualising own research to that of other research
· Evaluating research and put forward best practice recommendations for continual participation in charity events 
[bookmark: _Toc481524082]3.2 Primary and Secondary Data
According to Colin and Hussey (2009) secondary data is the collection of information that has been gathered and published by another person and is available from an existing source such as books, journals and internet sources. Primary data is information that is gathered by the research and is from an original source and are in the form of interviews and questionnaires. This study has incorporated both primary and secondary methods of data collection. Using both methods has allowed the researcher to have background knowledge of previous, similar investigatory studies and allowed for further research to be undertaken. This has allowed the researcher to gain additional, specific findings, relevant to the study.
[bookmark: _Toc481524083]3.3 Phenomenology Vs Positivistic
Phenomenology, as a research method, has a philosophical underpinning with a subjective approach (Introna & Ilharco, 2011). This would suggest that this form of approach focusses on reality and knowledge as well as individuals’ feelings and opinions, with small sample sizes, leaning towards the production of qualitative data.  Whereas the positivistic paradigm uses larger sample sizes, testing theory, which would lean towards the production of quantitative data (Collis & Hussey, 2009). Based on subjective opinions and behaviours, the phenomenological approach was deemed the most appropriate paradigm for this study. However, as a researcher, it is appreciated that there are disadvantages of the phenomenological approach such as subjectivity of the data in addition to participants not expressing their true opinions and feelings. This is deemed as a disadvantage as it can prove difficult to establish the reliability of the research. 
[bookmark: _Toc481524084]3.4 Quantitative v Qualitative
Quantitative research predominantly focuses on retrieving structured data that can be presented in a numeric form, whereas qualitative research methods are fundamentally concerned with an individuals’ opinions, beliefs and feelings (Matthews & Ross, 2010). The primary data collected for this study would be defined as qualitative research. This was due to the exploration of the opinions and feelings of individuals who have participated in charity events during the data collection process. Qualitative data allows for a deeper, richer account of a person’s feelings supported by Watkins (2012).
[bookmark: _Toc481524085]3.5 Interpretivist v Positivist
When collecting data, it is important to look at both the interpretivist and positivist approach. The positivist approach refers to the scientific method of collecting data, therefore a quantitative method would be used (Riyami, 2015). Hair (2011) proposes that an interpretivist approach focuses on human actions and institutions, consequently a qualitative method of data collection is preferred for this type of technique. Furthermore, Thanh & Thanh (2015) discuss the strong correlation between the interpretivist paradigm and a qualitative method. Subsequently, the data collection method took on an interpretivist approach for this investigatory study as the data retrieved was of a qualitative nature. 
[bookmark: _Toc481524086]3.6 Sampling
Sampling, defined by Fridah (2002) is the selection process of a suitable sample population, to distinguish similar characteristics in line with the research. For the purpose of this study, the sample are those who have participated in challenge-based charity sporting events. Sample members were drawn from the Swansea area for several reasons: according to Enjoy Swansea Bay, there are in excess of 10 highly popular challenge-based sporting charity events each year within the Swansea region (City and County of Swansea, 2017), which houses a population of 242,400 residents (City and County of Swansea, 2016). These statistics and access to multiple challenge-based events, as well as location within Wales’ second city, were further factors considered when selecting the population sample.
[bookmark: _Toc481524087]3.6.1 Snowball Sampling
Snowball sampling is the process whereby the researcher identifies further individuals of interest following the interview of a participant (Robson, 2011). Collis and Hussey (2009) suggest that snowball sampling is commonly associated with an interpretivist study, therefore this method of sampling was incorporated in to the research stages. The researcher deemed this method effective, with respondents giving reference to additional, relevant interviewees.
[bookmark: _Toc481524088]3.7 Research Strategy and Data Collection Methods 
The research strategy for this study incorporates complimentary data collection methods, which included semi structured interviews and analysis of social media accounts. The data received via interviews was compared to that of the respondent’s social media accounts to ensure the feelings expressed during the interview was true to that published on social media. A semi-structured interview method allows the interviewer to have a guide whereby essential questions can be asked, but the order and or wording can be modified depending on the answers given from the interviewee (Robson, 2011). 
The data was collected via semi-structured interviews and social media analysis, as this method conformed to the philosophy of the methodology for this investigatory study. Interviews enabled the researcher to ascertain individuals’ thoughts and feelings which in turn enabled the study to assess motivations for future participation. This form of data collection allowed for the answers to be followed up, as well as allowing deviation from the schedule to gain further information when necessary. This included prompting during the interview stage, emphasising the feeling of self-improvement and self-actualisation as well as social motivation and motivation for giving. This was to ensure that the true feelings of the respondents were expressed and allowed for fluidity of the interview. Although semi structured interviews allow scope for further discussion, time left for interviews was a disadvantage to this method of data collection. It was imperative that the interviews remained as relevant as possible and followed structure when possible, to ensure that the information required was being received by the researcher and that interviews did not over run. This also aids in the production of reliable data.
[bookmark: _Toc481524089]3.8 Study Population and Sample
The study had a sample size of 6 individuals which operated a purposive and then snowballing sampling method, as those selected were chosen based on their experiences and led to other appropriate participants. Ritchie, et al (2014) define purposive sampling as a method based on known characteristics and experiences, therefore the sample focused on those who have taken part in one or more charity events in the last year. The sampling framework for this study included individuals who have taken part in more than one charity event in the last 5 years and were available to the researcher. The time-frame stipulation on participation was to allow for up to date research when putting forward recommendations for future participation. The interviewees were from different backgrounds, social class and locations. In addition, one of the study population was interviewed as a direct result of snowball sampling and all interviews took place locally to the researcher. As discussed above, the location offered choice in challenge-based charity events to those residing in the region, therefore, the researcher deemed this as appropriate, with potential of investigating a diverse range of experiences from the sample members.  
[bookmark: _Toc481524090]3.8.1 Sample Demographics
Figure 4 illustrates the sample demographic used within this study.
	Respondent
	Age
	Gender
	Number & Type of Events

	1
	45-54
	Male
	10 – Sporting Events

	2
	45-54
	Female
	10-15 – Sporting Events

	3
	25-34
	Male
	10-15 – Mainly Sporting Events

	4
	45-54
	Female
	10 plus – Sporting Events and Charity Ball

	5
	45-54
	Female
	Over 5 – Sporting Events

	6
	55-64
	Female
	3 - 2 Sporting Events and a Charity Concert



[bookmark: _Toc480915938]Figure 4: Sample Demographics
Respondent 6 took part in short, one-day events, dissimilar to respondents 1-5 who have taken part in longer challenge based events. Therefore, the researcher expected that the data received from respondent 6 would differ from that of respondents 1-5.
[bookmark: _Toc481524091]3.9 Reliability and Validity
Matthews and Ross (2010) define reliability as a measure that allows research to be replicated. The questions compiled for this study have been adapted from 2 appropriate sources (Bennett, et al., 2007 & Filo, 2009) this gives a greater reliability to this study as the methods have previously been tested before. The research from these studies was analysed and adapted to form questions that would be relevant to gain the data required for this study.
As this study was in the form of semi-structured interviews, the data collection method is considered not to be reliable since you cannot reproduce the situation exactly as you could an experiment in a lab, for example. However, due to the nature of the study, it is not necessary for the data to be reliable. Despite this, in a plight to aid the reliability of the study, a pilot, discussed by Kelley et al (2003) as a preliminary small-scale experiment study, was undertaken to ensure the questions were understood. Furthermore, the researcher adhered to good practice examples of qualitative research methods, discussed by Schneidera and Wagemann (2010) by ensuring there was uniformity in the conditions during the interviews. The environment in which the interviews took place remained the same throughout, with each interview lasting between 20 and 25 minutes. In addition, the questions followed a semi-structured interview schedule, with each respondent being asked the same set of basic questions. Uniformity of conditions will increase the replicability of the study.
Validity is a measure of research quality (Matthews & Ross, 2010). The study required validity as the data collected was in the form of individuals’ opinions. This however, will always prove problematic as the opinions given by participants need to be trusted and truthful. The questions asked during this study were adapted from previous, similar studies to increase the credibility of the data being received. The validity of the data received from the interviewees remained unknown during the data collection process. However, to counteract this issue, following interviews, social media analysis was conducted to ensure validity as well as comparing to other research. 
[bookmark: _Toc481524092]3.10 Pilot Study
The pilot study allowed the researcher to make small adaptions to the questions, to ensure the data collected was as relevant to the study as possible. It also included some background to the investigatory study, allowing further insight for the interviewee as well as including two quantitative questions. This allowed a further understanding of how many events the interviewee had participated in and the locations which aided when contextualising the results. The pilot interview schedule can be seen in appendix 1 with the amended document in appendix 2.
[bookmark: _Toc481524093]3.11 Ethnography and Autoethnography
Ethnography is discussed between academics as a method whereby the researcher observes patterns in human behaviours and activities (Collis & Hussey, 2009). The aim of this method is to understand the environment in the same way as the participant. In contrast, autoethnography is the reflection of one’s own experience within a social setting (Chang, 2016). The researcher can apply both methods to the study to further check the validity of the data, as the researcher has been present while the interviewees have participated in one or more charity events, as well as personally taken part alongside those who were interviewed. However, ethnography can be seen as a subjective approach with Tanggaard (2014) contesting this method, suggesting that it is virtually impossible for the researcher to remain ‘native’. This would propose that the author would have had an impact on the relationship between the interviewee, as just the mere presence would be enough to have some form of influence. However, in this study, it was considered to have a positive influence as the researcher understood the environment due to like experiences. Despite this, ethnography was considered an appropriate method for this study as it is vital for the researcher to play an active role in order to gain qualitative data.
[bookmark: _Toc481524094]3.12 Social Media 
Self-representation within social media is discussed as a personal, social moment that is made for the here and now rather than eternity, with the aim of impressing and or entertaining the audience (Rettberg, 2017). Permission was sought from the respondents to cross-reference comments posted at the time of the event, on their social media accounts, to explore the validity of the data received during interviews. The researcher conducted a data audit on the individual’s social media accounts and compared the findings to the interview. This enabled the researcher to establish whether the respondents elaborated or even changed their answers during the interview as they had time to reflect on their answers. Social media, as discussed in the theory, gives a representation of the here and now thoughts and feelings and is not meant for longitudinal effect. Comparing a range of methods for self-representation, at differing stages, pre, during and post event aided in the triangulation of the data, as below, further increasing the validity of the research.
[bookmark: _Toc481524095]3.13 Triangulation
To further ensure the validity of the data collected through semi-structured interviews, triangulation was integrated by comparing different sets of data. The study applied a qualitative method in the form of interviews as well as using data from social media and blogs. The opinions and motivations suggested by participants’ online profiles were compared to those of the interview research to identify whether the two types of data were in accord. The use of triangulation ensured consistency throughout the data (Matthews & Ross, 2010).  
Erzberger and Prein (1997) supports triangulation, suggesting that utilising multiple methodological paradigms will increase the validity of the research data. For the purpose of this study, compatible sources of information such as qualitative questions, social media accounts, blogs a literature search and secondary data were analysed to further support and validate the research as well as supporting academic theories, as Facebook statuses would suggest how the individuals felt pre, during and post participation.
A triangulation model has been compiled, which is specific to sources used for this study, to further comprehend, the methods used. The model was adapted from a study conducted by Pool et al (2010). The model can be seen in appendix 3. 
[bookmark: _Toc481524096]3.14 Data Analysis Techniques
A matrix table was used to analysis the data, following the transcription of the interviews. This method was favoured for the study as it allowed ease for the researcher to draw conclusions based on repetitive words, known as thematic analysis (Braun & Clarke, 2006). The researcher was able to highlight key themes during the analysis stage which are discussed as motivational factors in the results chapter.
[bookmark: _Toc481524097]3.15 Ethics
For the purpose of this investigation, consideration was given to the importance of ethics during the research stage, due to the nature of the content of information requested from the interviewee. A copy of the ethics form submitted within the proposal can be found in appendix 4. Adhering to ethical norms while carrying out an investigatory study is supported by Resnik (2015), suggesting there are several key elements which contribute to the importance. Promotion of actuality, highlighting the aims of the research while being truthful and providing knowledge, being accountable while acting in a fair manner and maintaining confidentiality, as well as promoting moral values and social responsibilities (Resnik, 2015). 
The relationship between the interviewer and the interviewee was considered in the format of semi-structured interviews, with the age limit being set at 18 years and above for the purpose of eliminating any vulnerable feelings coming back from the questions asked. Each participant was issued with a consent form, which they signed and returned, advising of the aim of the study and highlighting their right to withdraw at any time. The consent forms can be seen in appendix 5. Furthermore, the questions asked were structured around participation level rather than engagement at charity level. This was to ensure the interview remained neutral and deviated away from generating too much sensitivity. 
[bookmark: _Toc481524098]3.16 Limitations and Recommendations for Improvement
The time frame in which this study was conducted was considered as a limitation. The time scale in which the study was conducted limited the accessible resources and number of interviews that could take place, thus making it a small scale study. A longitudinal study would allow the researcher to explore a greater variety of event types with a diversified geographical background. Conducting the study over a longer time frame would also increase the reliability of the data.




[bookmark: _Toc481524099]4.0 Analysis





























[bookmark: _Toc481524100]4.1 Contextualising Results
This section will discuss key themes which were addressed during the analysis of primary research in line with objective one and two:
· To investigate motivational factors that affect participation in charity events
· Contrasting different ‘challenge based’ charity events to explore which ones promoted participation

The purpose of this study was to investigate motivation, therefore this was the overarching focus. Following analysis of the data, the motivational factors have been sub-divided and as a result, several key themes have been investigated within that, as featured within the chapter.
A variety of challenged-based charity events were explored during this study. The purpose of this was to determine which aspects of the more challenge orientated events, prompted participants to take attend.

[bookmark: _Toc481524101]4.2 Matrix Table 
To allow for the data to become purposeful, the interviews were summarised in the form of a matrix table, following transcription, to allow for the information to be analysed. The interview transcribes can be seen in appendix 6 and the matrix table in appendix 7. From the summarising process, key themes were highlighted which allowed for analysis of each main category. These key themes were then interpreted alongside the literature in the analysis section. 
[bookmark: _Toc481524102]4. 3 Triangulation 
As discussed in the methodology section, to further validate the data, triangulation was implemented by auditing the respondents’ personal Facebook pages. This enables the cross-referencing of research types against each other to present a more validate result (Hair, et al., 2011). The researcher focussed on key charity events, discussed during the interview, to examine whether the prominent themes correlated with the respondents’ social media posts. Respondent 6 does not use social media due to personal reasons, therefore, the researcher was not able to use this form of triangulation to validate the interview data.
[bookmark: _Toc481524103]4.4 Key Themes
[bookmark: _Toc481524104]4.4.1 Social Impacts and Camaraderie 
The first key motivational theme identified from the matrix table, highlighted in yellow, is the social aspect and the camaraderie that the participant experiences from taking part. All respondents apart from respondent 6, referred on at least one occasion, to the social involvement and feeling of camaraderie and friendship. Respondent 1 commented ‘the social aspect, there’s nothings better than meeting a new person, talking to that person and suddenly finding three years later you are in a pub, having a pint’ with respondent 4 suggesting ‘it’s more about the banter, having a laugh’ and respondent 5 referring to ‘camaraderie’.
The primary research confirms the findings of Getz (2005) and Shone and Parry (2010), who discuss motivation in terms of social integration and bonding with others, suggest that events are historically driven by the participants’ need to meet personal social needs. Planned events are intended to positively promote social benefits, consistent with self- determination theory, which stipulates that a positive social experience can further support the fulfilment of personal needs (Goldblatt, 2011; Deci and Ryan 2012). Therefore, having the opportunity to interact and fully engage in the social environment which the event generates, has the potential to aid the participants in satisfying their personal intrinsic needs, demonstrated by Maslow in his hierarchy of needs (Frey & Osterloh, 2002; Maslow, 1973, 1974).
[bookmark: _Toc481524105]4.4.1.2 Social Impacts and Camaraderie Social Media Analysis
Figure 5 suggests that respondents 1, 3 and 5 referred to the social aspect of the event. Respondents 2 and 4 did not have any apparent reference to the social impacts on their account, although it was mentioned during the interview.
Interestingly, respondents 2 and 4 are both female and in the same age bracket of 45-54. Expressing the social impacts they received on their social media pages may not be deemed as important, compared to respondents 1 and 3 who are both males. Respondents 1 and 3 also have similarities in that they have both taken part in at least 10 events each. Respondent 6 was the only participant that did not mention the social element. The amount and type of charity events that respondents 1-5 have participated in compared to respondent 6 could be a reason as to why the social aspect of taking part was not as important to this respondent. Respondents 1-5 have participated in at least 5 events each, whereas respondent 6 has only participated in 3 and these were not challenge-based events. The following photos from social media illustrate the importance of camaraderie and the social aspect as motivation for participation by showing groups of people and referring to friends. 
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[bookmark: _Toc480915939]Figure 5: Social Impacts and Camaraderie Social Media Findings

[bookmark: _Toc481524106]4.4.2 The Team
Being part of a team is deemed as a sub-theme that was very closely linked with the social impacts of participating during the analysis. Highlighted in green, respondents 1, 2, 4 and 5 made several references to the importance of being part of a team during an event, with respondent 3 referring to being ‘Motivated by the support of others on the team’. Respondent 6 however, did not make any reference to the importance of team work throughout the interview. Team work is discussed under social impacts as it encapsulates findings relating to social integration and community spirit (Bowdin et al, 2006). 
[bookmark: _Toc481524107]4.4.2.1 The Team Social Media Analysis
All respondents referred to the team and the people they were with and this is demonstrated in Figure 6. This is representative of the data received during interviews.
It is interesting to observe that all respondents apart from respondent 6 have expressed that the social impacts created by an event are vital contributing factors to participating. The number of events that respondent 6 has participated in compared to respondents 1-5, along with the intensity of the events, could be an explanation as to why social aspects and team work were not regarded as highly as respondents 1-5. The following photos from social media illustrate the importance of a team as motivation to participate by showing individual teams and referring to those who they were with.
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The following social media statuses also demonstrate how important the team was to the particpants. 
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[bookmark: _Toc480915940]Figure 6: The Team Social Media Findings
[bookmark: _Toc481524108]4.4.3 Challenge
Motivation to participate, spurred on by the challenge of the event itself, was something that was repeated 20 times between respondents 1-5, with respondent 1 advising ‘I’m always looking for new challenges’ and respondent 5 suggesting they like ‘to keep pushing the boundaries’. This can be seen in the results section highlighted in pink. Again respondent 6 did not mention this during the interview. This concurs with the physiological motives, defined by Bowdin et al (2006) as an individual’s need for exercise or a physical challenge which agrees with the findings of Maslow, proposing after basic needs are met, an individual then seeks to meet physiological needs (Maslow, 1973, 1974). Seeking new experiences, defined as personal motives, could be argued as further correlation between Bowdin’s findings and motivational factors, with respondent 1 and 3 stating they are always looking for new challenges. Therefore, this would suggest that new challenging experiences could be a contributing factor.
[bookmark: _Toc481524109]4.4.3.1 Challenge Social Media Analysis
Figure 7 demonstrates how respondents 1 and 5 referred to the event being a challenge in their posts. Respondents 2, 3 and 4 did make suggestion towards the events being a challenge, however, these respondents did make reference to the event itself, which could be construed as the event in terms of ‘challenge’. This is highlighted later. 
Respondents 1 and 5 are in the same age category and both have established and successful careers. Being at a stage in their lives where they have achieved work-related success, could be a factor as to why they are looking for a challenge outside of their daily life. The following photos from social media illustrate the importance of a challenge by referring in their photo captions and statuses.
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The following social media status makes reference to the individual pushing themselves, further emphasising the challenge they endured.
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[bookmark: _Toc480915941]Figure 7: The Challenge Social Media Findings
[bookmark: _Toc481524110]4.4.4 Sense of Achievement and Pride 
Interestingly, all the respondents stated on at least one occasion during the interview that participating in a charity event brought about feelings of achievement and pride. This is highlighted in red. Respondent 2 commented ‘Amazing, proud, sense of achievement!!’ These results are typical to the feelings that the researcher thought would emerge through the interviews. These feelings experienced by the respondents concur with the findings of Reci and Deci (2000), suggesting that motivation is driven by an intrinsic reward. In the case of this study, it could be proposed that the respondents’ motivation to participate is driven by the internal sense of pride and achievement they experience by participating. All respondents gave reference at least once to the intrinsic rewards they received, with none of the respondents referring to extrinsic rewards such as verbal praise, a reward of something of monetary value. These findings would suggest that it is essential to consider the internal drivers of the participants when discussing motivation. Therefore, it is crucial that these intrinsic factors, in the form of the participants’ feelings, are satisfied at every event to ensure continual participation. 
In accord is Maslow’s hierarchy of needs, which further supports the findings of the above results. Self-esteem, also categorised as meeting psychological needs, gives details to the feeling of accomplishment and prestige that an individual may feel before they reach self-actualisation (Maslow, 1973, 1974). It is clear from the results that these feelings are a crucial aspect when discussing motivation, with all the respondents expressing that they have experience personal fulfilment by taking part.
This would suggest, participating in an event aids towards self-actualisation, as discussed in the literature. The findings depict an individual’s physiological needs, categorised by Maslow, as being fulfilled at some stage during the event.
[bookmark: _Toc481524111]4.4.4.1 Sense of Achievement and Pride Social Media Analysis
Although all respondents referred to the sense of achievement and pride they feel when participating, only respondents 2 and 4 made direct reference to this on their social media account. This is illustrated in Figure 8.
Respondents 2 and 4, as mentioned above, are both female and in the same age bracket. Highlighting the sense of achievement and pride on their social media accounts may be deemed as more important to them than the social impacts during and directly after the event. It could be suggested that the social aspect may be considered a secondary factor to this demographic, compared to that of males. The following photos from social media give emphasis to the sense of pride and achievement by referring to these feelings in the captions and photos.
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The following social media status further demonstrates the importance of these feelings to the individual.
[image: ]

[bookmark: _Toc480915942]Figure 8: Sense of Achievement and Pride Social Media Findings
[bookmark: _Toc481524112]4.4.5 The Charity
Typically, participating for charitable purposes is a theme that would be expected to prevail when analysing the data. Therefore, it is not surprising that all respondents made reference, at least once during the interview, to the charitable aspect of the event. This is highlighted in blue. Respondent 2, 5 and 6 however, were affiliated in some way with the charities, therefore the data presented could be seen as representative for these participants due to their loyalties to the organisation. Respondents 1, 3 and 4 commented on the personal connections that they had for the charities, for example ‘To raise money for the chosen charity that had personal connections’ as noted by respondent 3. Loyalty and personal connections with the charity itself give an additional dimension to an individual’s motives to participate. These findings agree with the psychological continuum framework (PCM), discussed by Funk and James (2001, 2006), as a four-stage framework, incorporating attachment and allegiance as the end process. Attachment occurs when the participation in the event bears an emotional or functional purpose for the participant. Allegiance manifests itself following the transition from the attachment stage, once the individual has formed a strong bond with the charity (Funk and James, 2006). This connection could materialise after one or several events, however, in the case of the study, it is apparent that the data is in agreement with the PCM, with all respondents sitting within either the attachment or allegiance stage. 
[bookmark: _Toc481524113]4.4.5.1 The Charity Social Media Analysis
Interestingly, Figure 9 reveals that only respondents 1, 2 and 4 referred to the charity. Respondent 2 was affiliated with the charity, as mentioned above, so this would be typical to the researcher’s expected findings. The following photos depict the importance of the charity to the respondents, with reference being made in the captions and photos.
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The following social media statuses also demonstrates how important the charity was to the participants.
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[bookmark: _Toc480915943]Figure 9: The Charity Social Media Findings
[bookmark: _Toc481524114]4.4.6 The Event  
The data would suggest that respondents 2, 3, 4 and 5 all make reference to the event itself as a driving factor for participation, highlighted in grey, with respondent 3 quoting ‘it’s the event itself’ and with respondent 5 suggesting ‘It is more about the event then the charity’. Interestingly, respondents 2, 3 and 4 have all participated in over 10 events in the last 5 years. This may give some context as to why they deem the type of event as an important factor for motivation, due to the volume of events in which they participate. This key theme is in agreement with the theoretical underpinning of self-determination theory, Maslow’s hierarchy of needs and the PCM. The data would suggest that participants choose an event that they are able to fully engagement in, which is consistent with self-determination theory (Filo et al, 2012). In addition, theory suggests that an individual’s intrinsic, physical needs will be met if they are able to fully engage in an event, which further leads to self-fulfilment and self-actualisation, encapsulated by the findings of Deci and Ryan (2012), Maslow (1973, 1974) and Funk & James (2006). 
[bookmark: _Toc481524115]4.4.6.1 The Event Social Media Analysis
In accord with the data deriving from interviews, all respondents’ social media posts, seen in Figure 10, refer to the event itself. 
This concurs with the thoughts of the researcher, as traditionally the participant would undoubtedly want to seek some form of enjoyment from the specific event to spur initial interest in taking part. Challenge-based events can be very intense and hard going, therefore, as highlighted in the research, all respondents have enjoyed the events they have taken part in. The following photos from social media give detail to the importance of the event by showing happy participants and captions within the photos.
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The following statuses from social media illustrate the event as an important factor to the participants by expressing their enjoyment and suggesting they would take part again.
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[bookmark: _Toc480915944]Figure 10: The Event Social Media Findings
Although the themes recognised during the interviews were not always consistent with the respondents’ social media posts, all themes were highlighted at least once across the sample with a clear correlation with the data. This data accords with the findings of Rettberg (2017), who suggests that self-representation via social media is representative at that moment in time and is not for eternity, therefore, it could be argued that the ‘here and now’ motivations of participants are those which are posted on social media, while additional, long-term motivations become more apparent following reflection of the event. 









[bookmark: _Toc481524116]5.0 Conclusions and Recommendations




























[bookmark: _Toc481524117]5.1 Conclusions
The purpose of this study was to examine the motivations of individuals who take part in charity events in order to promote and put forward strategic recommendations to further increase participation. This was achieved by reviewing the current literature, in addition to relevant debates and other studies as well as conducting primary research in the form of semi-structured interviews and a social media audit.
Motivation, although not defined under a single classification, is widely discussed amongst theorists as a voluntary behaviour that encourages an individual to act in a certain way (Dawson, 1988; Robinson et al, 2010). Motivation is discussed as a mechanism which allows an individual to fulfil their intrinsic and extrinsic needs, driven by internal and external motives (Frey & Osterloh, 2002).  Intrinsic motives, when discussing motivation, are defined as the feelings an individual receives from taking part in an event such as pride and achievement, with extrinsic motives being something more tangible such as an award or medal (Locke et al, 1984; Ryan & Deci, 2000).
Fulfilment of these intrinsic and extrinsic needs, allows the individual to meet their basic human needs, discussed by Maslow (1973) within his hierarchy of needs, which in turn aids in reaching self-actualisation. Maslow gives detail to the point of self-actualisation, suggesting it is the pinnacle of achievement and satisfaction (Maslow, 1974).  Maslow’s hierarchy of need is the most distinguished theory of motivation. It was important that this study investigated the individual’s personal feelings during the primary research stages, to decipher whether taking part in challenge-based charity events fulfilled their intrinsic and basic needs.
Motivation is further discussed using the PCM, suggesting that an individual’s motivations and behaviours follow a four-stage process when taking part in a charity sporting event (Filo, et al., 2012). Funk and James (2001 & 2006) refer to the four stages within this model, suggesting the individual experiences: awareness, attraction, attachment and allegiance. This study considered the PCM while collating and analysing the data, consistent with the correlation between the aforementioned theories, as discussed in the literature review.
A greater understanding of motivation in relation to challenge-based charity events is argued as an invaluable tool for event organisers (McKay, 1997). Investigating motivation within this study has given the researcher an insight into consumer behaviours and given detail into the contributing factors that initially attracts an individual to an event, in addition to the drivers that motivate them to follow through and participate. 
This study took on a phenomenological approach, as the research set out to investigate individuals’ feelings and opinions (Introna & Ilharco, 2011). To fully investigate motivation, it was necessary for the study to examine individuals’ feelings, opinions and behaviours, therefore the study followed a qualitative data collection process, consistent with the phenomenological approach (Matthews & Ross, 2010). 
These individual motives, as previously discussed, were investigated using complementary data collection methods. This consisted of 6 semi-structured interviews and analysis of the interviewees’ social media accounts. The sample used for this study was selected based on their previous experiences and had all taken part in at least one charity event in the last 5 years. 
With every study, it is important to consider reliability and viability during the data collection process (Matthews & Ross, 2010). To allow for the study to be replicated, the interview questions were adapted from two sources that were deemed appropriate for this study (Bennett et al, 2007; Filo, 2009), this will increase the reliability of this study. 
The validity of the data received during the interviews could be argued, as the research relied on the interviews to give a true account of their opinions and feelings. To validate the quality of the data, the researcher conducted an audit of the individuals’ social media accounts and compared these findings to the answers given during interviews in addition to comparing the results to the literature.  
Following the data collection process, the interviews were transcribed and presented in a matrix table format, which allowed the researcher to highlight key themes within the data. The results were analysed and discussed, forming links between the study’s findings and the supporting literature. The analysis process within this study allowed the researcher to form strategic recommendations to further increase participation in charity events. These recommendations are discussed at the end of this chapter. 
During the analysis process, the following six key themes were consistent throughout; social impacts and camaraderie, the team, the challenge, sense of achievement and pride, the charity and the event. Each respondent referred to the sense of achievement and pride that they received by taking part in a charity event as well as suggesting that they were motivated by thoughts of the charity they were supporting. Social impacts and camaraderie, the team and the challenge were discussed as motivations to participate by respondents 1-5. Respondent 6 did not suggest these were factors that they consider when choosing to participate, however, this could be due to the type of events that respondent 6 has taken part in. As respondent 6 has only taken part in smaller, one-day events, camaraderie may not be seen as an important factor for these type of events, as opposed to longer, multiple day events. Respondents 1 and 6 did not indicate that the event was a motivator for them, although respondent 1 made several references to the challenge of the event being an important factor. 
It was clear from the findings that the motivations emphasised by the respondents, concur with those discussed within the literature. The theories discussed within the literature were apparent throughout the analysis section. Bowdin et al (2006) discuss motivation in terms of social impacts, which incorporates the respondent’s themes defined in this study as social impacts and camaraderie and the team. In addition, Getz (2005) and Shone and Parry (2010) suggest that motivation is driven by social integration. Furthermore, Goldblatt (2011) and Deci and Ryan (2012) support the findings of Maslow (1973, 1974), suggesting that the social impacts individuals experience by participating in a charity event, aid in the fulfilment of intrinsic, personal needs, thus leading to self-actualisation.
[bookmark: _Toc481524118]5.2 Recommendations Considered as Motivations
The key themes discussed within the results chapter, highlighted as; social impacts and camaraderie, the team, challenge, sense of achievement and pride, the charity and the event can all be considered as motivational factors. Continual participation in fundraising events is essential for the sustainability of charities, as discussed in chapter 2, to ensure the charities can continue to provide support and resources to those who need it. The literature and results within this study suggest that charities cannot rely solely on repeat participation based on the individual’s attachment and allegiance to the chosen charity. Analysing the results has allowed the researcher to put forward recommendations for further participation in future charity events. Consistent with the key themes discussed in chapter 4 and the literature in chapter 2, individuals are motivated by intrinsic rewards such as the sense of achievement and pride which is fulfilled by taking part in a challenging event. In addition, social engagement and the sense of team spirit, are further factors that motivate individuals to participate in charity events. Charities need to ensure that events are innovative and inclusive of the aforementioned factors. Furthermore, the positive impacts derived from participating contextualised as social engagement, fulfilment of needs, team work and camaraderie, need to be actively promoted by charities during the awareness and attraction stages.
[bookmark: _Toc481524119]5.3.1 Additional Recommendations for a Further Study
An additional recommendation could be for a further study to be initiated to investigate this topic further. This would mitigate some of the limitations of the study, for example, the reliability of the qualitative research and the replicability of the data collection process could be problematic. The researcher ensured that the study adhered to good practice methods, ensuring uniformity of conditions in addition to including the interview schedule and transcripts. This will allow for the study to be audited and further increased the quality of the data. 
In order to avoid the limitations produced when conducting the qualitative research, a further study could adapt the methods. The new study could use questionnaires to limit researcher bias and increase confidentiality of the data.
The population and small sample size, due to the time-scale of the study, could be highlighted as a further limitation of the study. The respondents within this study were from similar areas and had similar experiences in terms of the challenge-based charity events they had participated in. This could have led to a replication in the key themes due to their experiences being similar. The impact of this was minimised by ensuring the study took on a demographic diverse in age and population, with a variety of charity event experience. 
Limitations in population and sample size could be overcome by extending the timeframe of the study. This would allow the researcher access to a larger demographic of respondents with differing experiences. Although the key themes highlighted within the study were interlinked and consistent with that of the literature, extending the timeframe and sample size could potentially diversify the results, leading to additional emerging themes.
Confidentiality could be considered as a further problematic area for the study as individuals were asked to express their feelings and opinions, which were deemed as sensitive information by the respondents. The researcher supplied each respondent with a confidentiality form prior to the interview to address this limitation, a copy of this can be seen in appendix 4. 
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[bookmark: _Toc481524125]8.1 Appendix 1: Pilot semi structured interview schedule
Age:
Gender:
Occupation
1. Why do you take part in Charity events?
Prompts: Friends, charity/cause, the trip, the challenge
2. Why have you chosen those particular events to participate in? 
Prompts: Friends, the sport, charity, location, type of event, the challenge
3. What makes you keep participating?
Prompts: Friends, the cause/charity, the type of event, the trip, fundraising amount
4. Which events do you enjoy the most and why?
Prompts: Friends, location, organisation of event, type of event, fundraising amount, the challenge
5. Are there any events that you haven’t enjoyed and why?
Prompts: Location, challenge, organisation of event, cost, friends
6. Are there any events that you would not participate in again and why?
Prompts: Cost, fundraising amount, location, challenge, friends
7. What feeling do you have while you are participating?
Prompts: Enjoyment, social engagement
8. What sort of feeling do you have after you have completed the event?
Prompts: Satisfaction, achievement, proud





[bookmark: _Toc481524126]8.2 Appendix 2: Amended Interview Schedule
Age: 18-24, 25-34, 35-44, 45-54, 55-64, 65 +
Gender:
Occupation:
1. In the last 5 years, how many charity events have you participated in?

2. What were these events and where were they located?

3. Why did you take part in these Charity events?
Prompts: Friends, charity/cause, the trip, the challenge

4. What prompted you to keep participating after your first event?
Prompts: Friends, the cause/charity, the type of event, the trip, fundraising amount

5. Which events did you enjoy the most and why?
5a. Have you ever considered participating in other events? Why/Why not?
Prompts: Friends, location, organisation of event, type of event, fundraising amount, the challenge

6. Are there any events that you haven’t enjoyed and why?
Prompts: Location, challenge, organisation of event, cost, friends

7. Are there any events that you would not participate in again and why?
Prompts: Cost, fundraising amount, location, challenge, friends

8. What feelings did you have while you were participating in the event?
Prompts: (Self-improvement/self-actualisation) Social motivation, motivation for giving, enjoyment, social engagement, challenging

9. What sort of feelings did you have after you had completed the event?
Prompts: (Self-improvement/self-actualisation) Social motivation, motivation for giving, satisfaction, achievement, proud

10. Is there anything else you would like to add?
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I am undertaking this research in to charity events as part of my degree programme at UWTSD. 
The information will remain confidential and you will not be identifiable in the final report.
You have the right to withdraw from the interview at any stage.
Please sign to show that you consent for the information to be used for my dissertation.
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Sign 
Date:    20.2.2017
Thank You
Annie Martin
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Respondent 1
Age: 45-52
Gender: Male
Occupation: Director of Business
1. Guestimate probably 2 a year so roughly 10
2. A number of different events generally to do with walking, rowing climbing, cycling, rugby, very much sport related and anything from riding to the Somme, I’ve ridden to Paris twice from Cardiff, we’ve rowed the Thames, climbed the three welsh peaks, climbed the three national peaks, we’ve done the Gower ride, Carten twice, you get the vibe. Prostate rugby match for The Vets, a number of different events within sports but ranging a different breath of activity
Have you ever done anything on your own or is it all with friends and family? I tried to do it with friends, family, groups of people as ultimately, it’s about getting everyone else involved and making it a fun aspect for yourself so it’s an enjoyable, social thing. You create the social circle and set yourself a target not to let the charity down and do it with other likeminded people who you make friends for life with
3. It started off 5-7 years ago, I gave up rugby and I didn’t want to lose the locker room banter feeling on a Saturday. When you give up rugby you’re no longer part of that scene. You lose your social circle and for me, when I took that first charity event, I’ll tell you what it was, it was the Gower and Mumbles British heart foundation ride and I did that with a friend of mine whose father had a heart attack. We got together as there’s heart disease in my family and I thought ohh I liked that, then we did the dragon ride and I got 7 people doing that.
So why did you do that ride? It was about getting together 7-8 people I played rugby with and getting us together, training and having that little bit of banter and to raise money for that charity. Also the challenge itself, everyone talks about The Dragon ride as being a difficult ride, so we thought we may as well aim for it and give it a go which is what we did
4. Generally, because of the social side and because of the competiveness so not what to lose, you don’t want to admit that you can’t do something so it’s very important for me to put a steak in the ground and say right 6 months’ time were going to do this, anyone in for this? I’m quite a good sales man so I sell it to everyone and get them all on board
5. Ummmm, so I enjoyed my first trip to Paris as it was probably the biggest challenge I’ve done out of rugby, raising the money for Shelter Cmyru, meeting new people, 18 of us went and did it and we had a fantastic time, I’m still I’m contact with a lot of people that did that and that must have been 6 years ago. I enjoyed that because it was different and it was a sense of achievement when you get to the Eiffel Tower and go ‘WOW’. We had come from the Millennium Stadium to the Eiffel Tower, it was s**t weather, sorry terrible weather, the worst weather they see, wettest on record and we were cycling from Cardiff to Paris. SO that was a good sense of achievement. A different reason for a sense of achievement was Ride to the Somme, I think the emotional aspect of it, I think there was a larger group of people from all over, there was a reason for everyone on that trip to be there, not just about the charity but they all had their own little personal reasons for doing it and I think you couple that with people that do these events and the way that they are with the emotional side of why they wanted to do it and the banter and a friendly repertoire with complete strangers over a space of 4 days, you become closer than your bleeding parents. I think that was a real plus. Another one for me was The National Three Peaks, I organised this and a few of them myself and that was a good one. We had 8 wagons of 8 people to Ben Nevis and we stayed in the commando centre in Fort William and we had the British Military to do it with us and they did the monitoring and time scales for us and we all did it in under 22 hours
5a. Always considering any event really, like I said before, I suppose it’s my way of winding back the clock, meeting new people, meeting new friends and I think in life you have to give and bit back and do the right thing. I’m always looking for new events and challenges, the only thing that gets teased away from you is time really. It’s finding the time as kids and family grow up and with work, then you get a little bit older and you lose a little bit of motivation and a little bit of energy, I think having the challenges there keeps that flame going
So you say you lose a little bit of motivation, what then motivates you to do your next event? Well picking a challenge, as its not me I’m letting down then if I back out it’s the charity, so I don’t like letting people down so if I say I’m going to do it I’ll try and do it 
So it’s about that challenge and when you have that in place you say, right I’m going to do this? Correct 
Is there anything specifically you know now that you want to do in the future? Yes there are, I’ve got a bucket list over the next 10 years, there’s a load of things I want to do for myself and charity. We have the ride this year, I want to organise my own ride for a cancer charity, which is the three Welsh peaks but I want to climb the three Welsh peaks but cycle in between them. We’ve organised just something daft, it’s the 360 what goes around comes around, 4th March we have organised a climb up Pen y Fan, I’m trying to get 40-50 people together, ill but the bacon rolls and the coffee for my friends wife who had breast cancer, who is now over it and for another friends son from the rugby club who had an asthma attack when little and suffered brain damage. Everyone puts a tenner in and in 2 hours it’s the quickest way, a) you do a bit of exercise and b) you get a load of people together who probably from different walks of life, you know 50 people who will meet each other and at one moment in time in that two hours will be touched by each in a nice, positive way and you know when you see someone in 5 years ‘Oh I did that walk with you and that’s why I do it and that’s what excites me, that’s why I keep doing that every year. So I don’t have anything specifically I want to do but if someone say to me tomorrow, do you want to climb Kilimanjaro in 3 years’ time, if I can fit that in then I will do it, simple as and yeah it will be difficult and we will joke about it up until the year before, then we will get serious and get training and that’s the motivation to drive it on.
So, It all excites me, it all interests me and it’s all about giving something back
6. So as much as I loved the first one to Paris I didn’t enjoy it because as I’ve already said it was the wettest September in history, the winds were howling, I’ve never seen anything as wet and cold and I spent 6 years in the Navy, that’s how wet and windy it was
7. I think it’s all difficult really, if you’ve done something you’ve ticked it off your box, it’s done but sometimes it’s not about the challenge or the money, it’s always difficult to raise the money because I’m going after the same old people every year. It’s gets to a point where I just stick the money in myself now just to cover the costs. I think it’s about the people you meet, the only reason why I’m doing the Somme ride this year is because the people that did it last year, most of them said, ohhh I’m doing it again and that’s the only reason why I’m doing it. I’ve done it, I’ve ticked the box, was it difficult no, was it easy, it wasn’t easy it wasn’t hard, it was middle of the road, it was a challenge, a great cause, very emotional but it was the people that made it for me and that’s why I’m doing it again. I could do something else but I didn’t want to, I wanted to do that. If I commit I commit
8. I think its exhilarating to be able to do it, anyone that says it isn’t is lying to themselves and everyone else around, and of course it’s good to do it. I think for me it’s about that social side of things, there’s nothings better than meeting a new person, talking to that person and suddenly finding three years later you’re in a pub, having a pint or in Uplands diner having a breakfast!!
It’s also about giving confidence to people who didn’t think they could do it and helping people that struggled who didn’t think they had it in them. On the ride last year, there was one guy called Sam who was literally holding on at the back of the pack, who had epilepsy, who was shaking as he hadn’t had time to eat and I gave him a pack of sweets and a drink, as we all take that for granted doing 24 mph because we can. I am still in contact with him now and social media allows that, you see that man was not the same man that he was on that trip. For me he was a boy on that ride and now he is a man, he’s doing all sorts of new things, park runs, cycling living in Denmark and I think it’s really enjoying the people you do it with. That’s what I enjoy the social aspect, the banter, life’s too serious as it is and it’s far too short, you got to get in there and take the piss out of people and have a laugh 
And at any point during the challenge do you ever think about the charity you are doing it for? All the time, the main reason you’re there is because you are doing it for that and that’s the reason why you don’t give up and it’s not a failure for yourself if you do, it’s a failure for that charity and letting people down that needs it 
The Shelter Paris ride, someone wrote to me, thank you very much for the charity ride you did this year, it was a tough one, bad weather, but just to put your mind at ease 18 families were housed for Christmas with the money you raised. Now for me and I remember that every time
9. Thank god it’s over!! Again it’s exhilarating, I deny any person not to be a little bit emotional no matter what they are doing. When’s the next one? And that sense of achievement goes through you and warms the blood of everybody because you all want to do it again and reflect on what you have just done. It may be hard doing it but once it’s over the hardness is forgotten, it’s about the fun and the banter, the charity, how much money you’ve raised, what you’ve done collectively and when you look back on it I think you appreciate it the more you do. So yeah the feeling I get is a sense of achievement, it’s a sense of pride and a sense of being able to do the next
10. No, I think we have ab-libed quite a bit there 
Thank you 

Respondent 2
Age: 45-54
Gender: Female
Occupation: CEO of Paul Popham Fund
1. I’ve taken part in, I’d say, about 10 half marathons and cycle ride last year, so between 10 and 15 events I’ve taken part in. 
Where they all running apart from the cycle? Yes and three peaks
2. The cycle was Paris to Amsterdam, the Welsh three peaks and the half marathons were Edinburgh, Cardiff and Swansea
3. First I love running so that’s the reason why I do a lot of running events. Second of all I was working for the charity and it was a way of creating awareness for the charity, raise funds and participate and do something I love doing at the same time so it was easy, it’s an easy event to do as it’s an event I love. The cycle event was something new and exciting to do and I love cycling. I’d never road biked before so it was something entirely new and it enlightened my passion again for cycling.  So I’d say again, that’s raising a lot more money for the charity because you get a team to work together, raising that much money and you raise more awareness at the same time. The three peaks, I think it was to do a lot of challenges in one year and three peaks was something we had never done for the charity before and again for the same reason you have to raise a lot more money than you have when you do a running event, so you work together as a team to raise that money and you train together, so the challenge and doing it with friends. With the running, when I first did a half marathon it was on my own, second year I realised that I could be more of a team event we’ve had 10-60 people take part in the event, so same as the climb and the cycling, we all train together and raise our money together, so you’re doing something you enjoy, doing it with your friends and raising awareness and money for charity
4. The running because I’ve always run and it’s such a lovely thing to do in a group, to have 10-30 people running with you in a half marathon is amazing, it’s just the sheer team spirit, the fact that you can raise a lot of money in one half marathon, so if you’ve got 10 people running a half marathon you are looking at £1000 for the charity with 10 – 30 people running a marathon with your charity tops on, it’s a no brainer in terms and I love running so yeah. The cycling event was something different and we are doing it again now consistently and I’m taking part in it because I enjoy it, so cycling again is more of a team thing and it’s not like, even though it’s my job, it’s not like I’m working, you are bringing people together who have the same goals as you, they enjoying keeping fit, they enjoy getting on the bike, they want to raise money for your charity because they have that connection to it and we all train together and again it raises a lot of money for the charity. Three peaks I won’t take part in again as it’s not something I love but I will organise it. All of the events whether you participate or organise, you are bringing people together who love to take part in that sport. They have a personal goal and the desire to work together as a team so they support one another to achieve their goals and they are raising awareness and money for that charity.
If it wasn’t your charity do you think you would still do those events? Yes, definitely, id definitely still do the running and cycling, I wouldn’t do the climbing again as it not something I’m passionate about
5. The running and the cycling again as running is my sport of choice and cycling would be my second sport of choice because the team spirit in both sports is just fantastic 
5a. Yeah, it’s all to do with sport, family fun days, like rounders, football tournaments, just bringing the community together and getting them out of their normal day lives and taking part and supporting each other and raising money for a worthy cause. So family days possibly, duathlons and things like curry and quiz nights and balls
6. The climbing, because I didn’t enjoy the challenge itself
7. Yeah, for example there’s a team now doing Llanelli half, that’s not an event that I’d like to do, one because it’s local and there’s no excitement about it and two it’s a double loop
So location is quite important for you and you like to go somewhere new? Yeah, you want somewhere new and the route or the running route itself has to be exciting so it’s more of a challenge 
8. Running it’s the adrenaline as you are on a high, as my goal is always to do a personal best, crowds are amazing and when you are running a half marathon or you are cycling it is entirely different. Cycling is more fun I guess as you are working with a team so the team spirit you motivate each other
Are you enjoying it? Absolutely, yes, the half marathons always good fun so the minute you start you are with your team, so from the start, the build-up, when you run you are generally on your own but the other runners are supporting each other, then when you finish its amazing then and you wait for the rest of your team to come in
While you are participating do you find it challenging? Oh hell yeah, so every mile you are breaking it down, the runs are much harder as you really have to dig deep if you want to do a personal best, your digging deep, your pace is faster so you generally finish and you’re exhausted. The cycling, as it’s all the day, the challenge there is doing the whole day so it’s exhausting but you have your team to do it and generally there’s not a cycling event that I’ve been on where there’s not that support and you keep encouraging each other to do it 
9. Generally doing the event, so the half marathon for example and really given it my all I feel I’m never doing that again as you’ve exhausted yourself but then straight away after when you’ve finished it and days and days after you are already recruiting people to do it again with you as you love the feel of the team and the community and the training together as a group so that carries you through. The cycling, I guess only on rainy days or hills you think no I’m never doing that again, but the team and the training together and the community thing will help. There’s no way that you think I’m not going to not do that again 
How do you feel personally when you do it? Ahhh amazing, you just feel proud that you’ve achieved it 
Once you’ve finished it or during it do you have thoughts of the charity? Yeah, ummm, I think, I don’t know if this is the same for everybody but generally, the only time you think about the charity is before and after not during the event, not for running anyway. Cycling is a bit different as at the end of the day you can post to the charity to raise more money so cycling is slightly different but I guess for running it’s just the run up you know why you are running the race, you get your sponsorship but during the race you’re generally not thinking about it. Cycling you probably are more as at the end of each day you post as you’re raising more money but you’re more thinking about how you are getting through the day rather than oh I’m doing this for this cause
10. About the events, uhhh no I don’t think so
Thank you very much 

Respondent 3
Age: 25-34
Occupation: Assistant production manager in an engineering company based in Briton Ferry, Neath
1. In the past 5 years I have participated and hosted multiple events. I have taken part in various long distance races including the Great North Run, The Birmingham Half Marathon, The Cardiff Half Marathon, The Great South Run, The Swansea Bay 10k, The Survival of the Fittest in Cardiff just to name a few. I have also taken part in two Charity Tandem Skydives, created and participated in my own 5k Race on the Swansea Prom, hosted a charity fun day in Cwm Level Park, Landore which included fairground rides, food stalls, bouncy castles and more activities for adults and children to enjoy. I have hosted a charity Christmas fete in the special needs school i was raising money for at the time which included approx. 20 stalls of local Swansea businesses selling everything from cupcakes to homemade hats and gloves.
Was the school in Swansea? The School was Ysgol Crug Glas in Dyfatty Swansea, I raised just over £5000 for them over the course of 12 months, I also did a 12 hour charity spinathon in the LC as part of the fundraising for the school.
I’ve taken part in Two Long distance bike tours, from Paris 2 Swansea in 2015 which was for raising money for Ysgol Crug Glad and more recently Paris 2 Amsterdam in 2016 which i raised money for The Paul Popham Fund, i also took part in several fundraisers for them doing various charity spins at supermarkets leading up the event. I am on the committee now for the Paul Popham Fund and helped to organise the Paul Popham Fall Ball in 2016 and will be part of the team organising the 2017 ball also.
3. I have taken part in charity events and raised money for various charities now for the past 10 years, I have always felt that even though I am enjoying taking part in these events and they are incredible achievements and memories for myself, it is nice to see other people receive something from it too, there has always been a specific reason why I have chosen each charity and that is what makes it even more special because then there is a personal connection and it makes me more committed to raising as much money as possible for that cause. 
So would you say it’s for your own personal challenge as well for the good it’s doing for your own personal charities? Yes I would completely agree with that, I like to see how far i can push myself and that is why I started with a 10k race and now I’ve completed two marathons all for charity, and the same with cycling, also when I did my first skydive I had never actually been up in a plane before so it was an incredible achievement for me but the charity I was raising money for benefitted from that because I raised a lot of money for them because of it and it was great to see where the money was going and I still receive booklets off the charities i've raised money for which is nice and brings back some lovely memories!
Is there any social aspect to participating for you? in the last few years definitely, I have met some very inspirational and incredible people and also made some amazing friends through doing these charity events, it was not the reason I do them but after doing Paris 2 Swansea especially in 2015 I went there not knowing a single rider and came back with friends who I will have for life and I felt very lucky to have bonded so quickly with everyone. You soon realise that the vast majority of people who raise money all do it to help others and that is something you all have in common so you form a terrific bond with these people and share your stories and then in future charity fundraisers its these people you know you can rely on to support and help you as well.
4. My first event was the Swansea bay 10k dressed as batman & robin and I enjoyed it so much I wanted to keep doing it, the rewarding feeling knowing you’re doing something good to help others spurred me on to drive me into the bigger events and also to get more involved with organising charity events as well and that is now how I’ve become a valued member of the Paul Popham fund committee, along with being a coach for a football team, a running club and a cycling club.
5. I think my favourite events have been the London marathon both times I’ve completed it, despite suffering a nasty injury in both I loved the whole build up to it, the fundraising and the participating it is something I would recommended any runner to try and do. I also particularly loved my 1st skydive, mainly for the reasons i mentioned earlier that i had never been in a plane and I am petrified of heights so it was extremely nerve racking for me but I loved every single second of it and that’s why i did another one in 2015 and will be doing my 3rd in July / August of this year.
5a. i am constantly looking for new challenges now to push the boundaries and see what new events I can enter, this year with me being part of the Paul Popham Fund Charity now all my fundraising will be for them but I am already involved in new events for this year, I am taking part in the Mumbles Duathlon on March 25th which is a 5k run, a 20 mile bike ride and then another 5k run. This is something I’ve been working towards entering since I started road cycling but will be my first multi-sport event which I’m really looking forward to. I am also taking part in Two Velothon Bike Races this year, one in Wales & one in Birmingham. These are closed road 80 mile plus bike races and again something I’ve never done before which I’m really excited about! In the pipeline for the further future, again with the Paul Popham Fund myself & my girlfriend are looking into one of their 2018 events which is Base Camp Everest. We are both very active people and to go to a place like Everest and achieve something like that would be a fantastic experience but that’s not confirmed yet
6. If I’m totally honest there haven’t been any I haven’t enjoyed, the charity fun day that i organised in 2015 in Cwm Level Park was very stressful due to the fact it rained all morning and we nearly had to cancel last minute but we went ahead and ended up raising over £350 on the day, the same with the Christmas Fete i organised in the School that was very stressful because it was organised in a very short space of time and wasn't as popular as i'd hoped but again still managed to raise around £150 on the day and I learnt a lot from those two events with regards to planning future events.
7. To be completely honest no every single event I have created, hosted, helped out in or participated in I would happily do again in the future I have thoroughly enjoyed being part of them all. That is down to various reasons such as the event itself or the people involved or the achievements!
So, if you had the chance, would you do every single event again? Most definitely, a lot of the events I have originally done for charity like the Swansea Bay 10k & The Great North Run I have done several times since not for charity and just for personal achievement and chose to attempt different events to raise money.
8. During the events I took part in, especially the physical ones such as the half marathons it was a very nice feeling knowing I was going to finish this at the same point the charity was going to get something from it. My worst feeling was during my 1st London Marathon which I was doing for Multiple Sclerosis, i suffered a nasty ligament injury 10 miles from the finish and i was beating myself up because i felt i didn’t want to let the charity down by not finishing, i managed to struggle around the rest of the course and finish the marathon and that was a tough mental challenge, i think if it hadn't of been for the 1000's of supporters and the Ambulance services assisting me with Ice Pack's i would never have got to the end but that was more a relief to finish than an achievement. Both skydives were just pure adrenaline rushes, there's no other words to describe those, fallen 6000ft travelling at 90mph you haven’t really got much time to think of anything else! The Two bikes tours ive taken part in, especially Paris 2 Swansea a lot of the time i couldn’t believe i was actually cycling from France back to Wales in 4 days and it didnt feel real until i got into Swansea. But the feeling when ive finished every single event is that i want to go and do it again and push myself further and do bigger challenges and i think thats what keeps me going and hungry for new adventures, raising money for fantastic causes as i go along.
What spurs you to keep going when you find the events challenging? I think its the fact I know I can keep pushing the limits, i have done some tough events but there's plenty of challenges out there to find and i think it’s the fact that i feel even though ive been fundraising for 10 years ive only just scratched the surface with regards to events or scenario's i can take part in to raise money for.
Is it just yourself that motivates you or is it others as well? a lot of it is the motivation and support i get of my family, friends & loved ones. I am pretty strong minded and when i set myself a task or challenge i focus and push myself to achieve this but i dont think i could have done any of the events or fundraisers without the tremendous support i've had
9. After every event no matter what the event was I always felt very proud to have said I had completed it and finished and that I could say I did that and raised money for a brilliant charity
10. Not really only that I hope that I can continue to raise money and take part in fantastic challenges all over the world and keep making amazing memories whilst meeting new people along the way!

Respondent 4
Age: 45-54
Gender: Female
Occupation: Legal Executive
1. Over 10
2. Charity Pen y Fan for Children in need and also Saint David’s Hospice, so climbed twice for two different charities, ride to the Somme for SSAFA as well as a charity ball which was in Swansea, rainbow run for Ty Haven and I can’t remember the others 
3. To raise money for the chosen charity and for enjoyment. 
The chosen charities, were they close to you, was it for personal reason or friends? Ummm, both really, for personal reasons and for the challenge and the event itself
4. Enjoyment and belief in the actual charity for example, SSAFA that charity stood out to me as its helping veterans and families 
Ok and what about the events themselves, was it the type of event? Yes, because of the type of event and the challenge and the social aspect of it
5. Ride to the Somme because of the personal achievement of cycling over 200 miles in 3 days and it being abroad and the fact of it being 100 years anniversary of the battle of the Somme
5b. Yeah, I’d like to do base camp Everest for a chosen charity. I don’t want to do anymore events for the big charities such as help for heroes as they have enough money, I want to do it for the smaller organisations and charities 
So what is it about base camp Everest that appeals to you? I’d like to do that just for the personal satisfaction and the challenge and going to Nepal and seeing it and experiencing being in high altitudes
6. Ummm, no I don’t think so, I think I’ve enjoyed all of them really. The Gower bike ride for the British heart foundation was a bit difficult in the rain but we still did it. No they’ve all been good
7. I can’t do running events due to hip injury, I wouldn’t do sky diving as I’m terrified of jumping out of a plane amongst other things. I probably wouldn’t do anything that included pot holing
Are there any events that you’ve already done that you wouldn’t do again? No, I don’t think so, they’ve all been pretty good. I like to do different things so it would be nice to do something different, have variety. I think ride to the Somme is an exception, I wouldn’t do it again next year
What made you do it again this year? I want to support SSAFFA, my friends are doing it, it was such an amazing experience and we are going to different parts this time, so I think it will be a really great event
8. At the beginning, excitement. Half way through, wanting to give up, then at the end a massive sense of achievement 
Do you find it challenging during the event? Yes, well it depends which one. Cycling, yes, walking not so much
At times do you enjoy them, is there anything that spurs you on? Getting to the end and raising the money and not letting people down. While I’m taking part thought, I love it  
Is it yourself that motivates you to get to the end? Yes, well myself and the people I’m with. It’s a team effort, I don’t do anything on my own as a challenge even though I’d like to, it’s just the camaraderie and being in a team and getting to the end
9. It’s a great sense of achievement, happiness, fulfilment, bonding people that maybe I didn’t know so well before and just being part of a great experience
While you’re taking part do you think about the charity? No, not always to be honest. It’s more about the banter and having a laugh and just the personal challenge
10. No, I think that’s everything
Thank 
Respondent 5
Age: 45-54
Gender: Female
Occupation: NHS
1. Over 5 charity events
2. Paris to Amsterdam bike ride, swimathon for cancer charity, 5k breast cancer race for life, organised ladies lunches, organised a Paul Popham Charity ball, the ‘Sam’ ball and the Paris to Swansea bicycle ride which is in August 2017
Apart from the bike rides, the rest of the events were held locally in Swansea
3. A lot of it was to challenge myself, so the events were quite challenging, like the swimathon and Paris to Amsterdam bike ride, so to push my own boundaries and to raise money for local charities. There was a social element to it and helping a friend with their charity, but the social aspect probably came out more. 
With the cycling was it location or just challenge? Was just the challenge
4. It’s just to keep pushing the boundaries, Paris to Swansea, I want to do that, I’ve always wanted to do that. The element of the social side and keeping that up and the ball I’m organising is more of a personal thing as it’s for a friend and it’s her charity.
Does the fundraising aspect of it bother you? This time I’m struggling a bit more but not before, it’s been really good fun. 
Has the charity aspect Previous one not particular but this one is more of a personal one (Sam) before it’s just been about the event, nothing around the charities that have pulled on my heart strings. It’s because I’ve wanted to do the event
5. It was a camaraderie of the team work, team bonding, I loved that, I really enjoyed it. Just on the bigger events, Paris to Amsterdam. The swimathon and runs were more about personal.
So was it P2A that you enjoyed the most? Yes
6. Yeah probably, trying to do speed dating now but it’s a disaster. Trying to organise now, you would think it would be a big winner, but not getting anywhere.
If someone else was to organise a speed dating event would you go? Yes
Are there any other events that you have looked at and thought oh I’d like to do that? Ummmm none that I can think of off the top of my head, no ive enjoyed the ladies lunches they are good fun to do and this year going to do bbq event in cricket club and wine tasting, those I haven’t done before.
Again are these just because you like the challenge of doing it? Yeah, these are for P2S so for me it’s the coming home thing for me and also it’s a charity that is more personal (Sam Charity)
The running parts, you know when I do a triathlon, I hate it because I’m a crap runner.
Are there any of the whole event you didn’t enjoy? No, no, just hate the running.
The ball was stressful for Paul Popham, I did enjoy it but it was very stressful but more because of who I had to organise it with.
7. Umm I wouldn’t do the 5k run again, again because it’s running, I don’t enjoy it
Did you enjoy any aspect of it? Again the camaraderie, I enjoyed spending time with my sister so enjoyed the social aspect of it
Ummm, no nothing else, no
8. Ummm, well its all different feelings, your emotions are all over the shop, sometimes of a real sense of achievement and sometimes absolute low as low as you can go until you get through that wall, it’s a rollercoaster of emotions I find.
Do you feel at points find it challenging? Oh god yeah
What overcomes the challenging parts? The team your with, camaraderie, the 
Social engagement? Yeah
Any points of enjoyment? Oh yeah
Whilst you are actually participating do you ever have thoughts about the Charity or is it more about what you are doing and what you are achieving? Yeah, it’s more about what I am doing, not so much about the charity at that point
9. Its usually one of exhilaration and then relief, relief it’s over and it’s that real sense of achievement 
Do you feel anything related to the charity as in, I’ve done this and raised x amount for the charity? Yeah in fairness after the Paul Popham (ball) yeah, we raised a lot of money for that so there was a lot of good feeling and good feeling about the children we were going to help and there was that attached to it
10. Hmmmm, I’m not doing anymore after this year
Are you sure? Yeah, I don’t think so, just won’t have the time

Respondent 6
Age: 56 
Gender: Female
Occupation: Education Manager
1. How many charity events have you participated in? the last five years? 3
2. What were the events and the locations of these events? Sons school (gowerton), Llanelli (millennium walkway), Blackpill (community hall) (all local)
3. Why do you take part in Charity events? Those particular events were already involved in, fundraising for PT (school), Millennium sea front was to do with women’s aid was trustee of Llanelli women’s aid and playgroup as secretary of Welsh medium playgroup 
PTA school fete, millennium sponsored walk, playgroup fundraising concert
Prompts: Friends, charity/cause, the trip, the challenge
4. What prompted you to keep participating after your first event? Involvement with the charity. Haven’t continued after these due to family commitments, have attended the odd one that is special, have continued every year
Need to amend to after a first what promoted you to do another
Prompts: Friends, the cause/charity, the type of event, the trip, fundraising amount
5. Which events did you enjoy the most and why?
Enjoyed the concert the most but that was because of seeing the children rather than own participation
5a. Have you ever considered participating in other events? Why/Why not?
No, due to family commitments, unfortunately a lot of family illness so have been needed elsewhere (shopping, cleaning), physically don’t have the time
Prompts: Friends, location, organisation of event, type of event, fundraising amount, the challenge
6. Are there any events that you haven’t enjoyed and why? The PTA was least enjoyable as it was more like a competition between parents eg cake making, most expensive raffle prize
Prompts: Location, challenge, organisation of event, cost, friends
7. Are there any events that you would not participate in again and why?
No, I would participate again due to the sense of duty. However I wouldn’t go on a long bike ride due to the length of time being away from my family
Prompts: Cost, fundraising amount, location, challenge, friends
8. What feelings do you have while you are participating?
All depends. Sponsored walk is nice if it’s a nice day. Sense of camaraderie and sense of doing something positive. Feel like trying to make a difference even if it is in a very small way. The women’s aid – the way its funded they get a lot of money from the council to support them but certain women don’t have access to public funds so the only way women’s aid would be able to help would be by fundraising, so this was an incentive
Prompts: (Self-improvement/self-actualisation) Social motivation, motivation for giving, enjoyment, social engagement
9. What sort of feeling do you have after you have completed the event?
Warm and fuzzy that you have done something positive and that there may be some benefits. I don’t feel like I have personally benefitted apart from I’ve felt like I’ve had to do. Achieved something for somebody else. Sponsored walk – been out in the fresh air, good community spirit and a good chunk of exercise
Prompts: (Self-improvement/self-actualisation) Social motivation, motivation for giving, satisfaction, achievement, proud
10. Is there anything else you would like to add?
No, apart from I wish you good luck!! 
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