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1. [bookmark: _Toc175100605][bookmark: _Toc175101130]Introduction
Today, the recruitment industry has gone through a significant change with the availability of social media tools such as LinkedIn and Facebook (Ruparel et al., 2020). The importance of businesses using these platforms in recruitment can be attributed to factors such as comprehensive coverage, automation, and employer branding. The purpose of this report will be to examine these social media platforms with a focus on staff recruitment, analysing their advantages and disadvantages, as well as assessing how they have affected the business efficiency.
2. [bookmark: _Toc175100540][bookmark: _Toc175100606][bookmark: _Toc175101131]The Role of Social Media in Recruitment
The primary purpose of social media is enabling users to create and share text, audio, video, and image content. Within a virtual community, people come together to create, share, and exchange ideas. Finding, enticing, interviewing, selecting, hiring, and integrating people are all parts of the recruitment process. Websites like LinkedIn and Facebook have become essential for hiring new employees.
2.1 [bookmark: _Toc175100541][bookmark: _Toc175100607][bookmark: _Toc175101132]LinkedIn
Because of the types of profiles that are used, LinkedIn is primarily seen as a social network. As such, it plays a part in hiring (Korzynski et al., 2020). Because candidates disclose their experience, talents, and accomplishments on LinkedIn, it makes sense to use the platform to find a pool of qualified candidates. Through networking, alerting, and messaging tools, it is particularly effective in attracting "passive candidates," or people who are not actively looking for work but are opened to receiving an invitation for an interview. Gilch et al. (2021) conclude that LinkedIn is the best online professional network platform for connecting with and hiring workers. LinkedIn, for instance, is more helpful to businesses that hope to connect with passive applicants who might not even be searching for employment.
2.2 [bookmark: _Toc175100542][bookmark: _Toc175100608][bookmark: _Toc175101133]Facebook
Given that so many people use Facebook, one of the most popular social media sites, it can also be effectively used for recruiting (Benitez et al., 2020). The reason for recruiting on Facebook is that it is a social network that appeals to both hard and soft seekers. To broaden their search, businesses can also apply for social media campaigns, advertise jobs, contact clients based on grouping, and learn more through networking events and organisations. Pozzar et al. (2020) note that because Facebook has a bigger worldwide user base than LinkedIn, it has a broader pool of access for recruitment applications than related apps. This makes it a helpful recruiting tool, especially when looking for passive applicants.
3 [bookmark: _Toc175100543][bookmark: _Toc175100609][bookmark: _Toc175101134]Advantages and Disadvantages of Social Media
Facebook and LinkedIn are the two social media networks that are most often used, which facilitates the acquisition of prospects by recruiters (Shahbaznezhad et al., 2021).

	Advantages
	Disadvantages

	· Wider Reach: According to Tajvidi et al. (2021), businesses can reach a larger pool of candidates on LinkedIn and Facebook, which broadens their search for individuals based on their professional backgrounds and geographic location. Additionally, it showed that recruiters might improve recruiting outcomes by interacting with both active and passive prospects using these channels. Furthermore, recruiters find it simpler to locate and get in touch with active and passive applicants on social media who are looking for a new job but aren't necessarily looking for one (Tajvidi et al., 2021).
· Cost-Effectiveness: When considering other, more traditional techniques like print media or recruitment agencies, social media may also be less expensive (Pozzar et al., 2020). Because LinkedIn and Facebook offer post-jobs for free or significantly less money, firms can think carefully about their recruitment costs and when to carry them out. The extent of various methods for recruiting, including social media, acknowledged that using social media for recruiting is thought to be less expensive for the organisation than other traditional means of recruiting, as Shahbaznezhad et al., 2021 explained. The survey also showed that existing platforms, such as Facebook and LinkedIn, could target a specific part of the market and were less expensive for businesses to post job openings.


	· Privacy and Ethical Concerns: Social media recruitment raises significant privacy concerns since most efforts look at candidates' identities and behaviour outside of their resumes (Ruparel et al., 2020). Privacy violations and concerns about social media recruitment are evident, according to Fraccastoro et al. (2021). Employers should not intrude on an applicant's private information when selecting staff members; instead, they should use social networking sites (SNS) to evaluate the candidate's profile and possibly even ask personal questions. This suggests that using social media for recruitment may have unintended legal consequences in addition to ethical issues.
· Possibility of Bias: social media introduces partiality into the hiring process by placing certain individuals in jobs for which they are unqualified sometimes on the basis of criteria other than performance (Nikolaou, 2021). Some employers, for instance, may choose candidates based only on their appearance, hobbies, or ethnicity, which leads to employee similarity. Because inclusion affects judgements made based on information found on social media profiles, this can be particularly problematic when it comes to diversity and inclusion. According to Benitez et al. (2020), recruiters and other professionals may occasionally bear some of the blame for these biases because they may have qualified candidates on their list who fall short of predetermined norms of perception. Without raising awareness and providing consistent training, these prejudices cannot be overcome.





4 [bookmark: _Toc175100544][bookmark: _Toc175100610][bookmark: _Toc175101135]Conclusion
Therefore, social networking platforms such as LinkedIn and Facebook are helpful tools for modern hiring, offering advantages like cheaper costs and more accessibility to a larger audience. The selection of the actual candidates would, nevertheless, play a role. Like any facial recognition system, there are disadvantages, some of which include privacy invasion and bias. To maximise the advantages and minimise the disadvantages, ethical guidelines for the use of social media in recruiting should be put in place, data protection should be maintained, and recruiters should receive training on best practices to prevent discriminating against candidates.
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