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Introduction

Communication
Communications is the use of messages to produce meaning, both inside and over a heap of societies, settings, channels, and media. Through the practical Model of communications, we are ready to progress social, individual, and proficient encounters, whether between person, endeavours or indeed nations. The compelling and moral Model of communications through dialect, behaviours, sounds, words, and images is imperative to the headway of a civilized society. It allows us to reach shared understandings and overcome obstructions in political settings, social developments, and our regular lives. It progresses culture, encourages commerce, changes discernments, and gives insight.

2. Models of Communication

There are many models of communications. In this report we will present them quality sense instead of narrow sense. I mean we will go thru the idea of the model rather than the specifics of that model. 

Transmission - the purpose of communication is delivering messages. The movement of data what could be idea, instruction, wish, thought, feeling from one individual to other. In some point the reception take place. 

The problem of this modes is that is simple and linear in terms to understanding the complexity of communication. The message is sent and received. 
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2.1 Shannon and Weaver Model of Communication

Shannon and Weaver’s Model of Communication (1947) Shannon’s aim was to form a theory to aid engineers discover the foremost proficient way of transmitting electrical signals from one put to another.

Sender encodes the message and sends it to the recipient. (“Essay Examples: Poor Communication as a Source of ...”) The sender converts the message into machine-understandable codes. The message is sent in codes through a medium.

The receiver decodes the message before understanding and interpreting it. (“Hilman Lee”) The receiving can also act as a decoder in sometimes. The channel may have noise and the receiver may not be able to decode, which could cause problems in the communication.

Here, for example, the brain could be the sender, the mouth could be the encoder that encodes a particular language, the air could be the channel, someone else's ear could be the receiver, and your brain could be the decoder and receiver.

The air is the channel in this case, the noise present in their environment that disturbs them is noise while their response is feedback. There were only 5 components when the model was created, and later noise was added.

Since Shannon was an engineer, this model was first manufactured to improve technical communication, for telephone communication. It was made to maximize the ability of the phone with minimal noise.

Concepts in Shannon Weaver Model:

“Sender (Information source) – Sender is the person who makes the message, chooses the channel and sends the message.” (“Shannon and Weaver Model of Communication - Businesstopia”)

Encoder (Transmitter) –Encoder is the sender who uses machine, which converts message into signals or binary data. It might also directly refer to the machine. (“Shannon and Weaver Model of Communication - Businesstopia”)

Channel –Channel is the medium used to send message.

“Decoder (Receiver) – Decoder is the machine used to convert signals or binary data into message or the receiver who translates the message from signals.” (“Communication Models - Type, Advantages and Disadvantages ...”) (“Shannon and Weaver Model of Communication - Businesstopia”)

Receiver (Destination) –Receiver is the person who gets the message or the place where the message must reach. The receiver supplies feedback according to the message. (“Shannon and Weaver Model of Communication - Businesstopia”)

“Noise –Noise is the physical disturbances like environment, people, etc. which does not let the message get to the receiver as what is sent.” (“Shannon and Weaver Model of Communication - Businesstopia”) (“Is Shannon and Weaver’s (1954) model of communication ...”)

The image of Shannon-Weaver’s model:
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2.2 Schramm’s Model of Communication

Concurring to Schramm's communication model, communication is circular, and the sender and beneficiary of the message can be the same individual. A message is scrambled and transmitted to the same individual or to another individual. Everyone is both sender and collector, so that there should be a clarification of the message on each shift. The translated information is called data. This makes communication practical, but can cause problems, as well as the message sent after encoding may not be the same when the recipient decodes. So, this demo is not routine like other models that are almost send and collect conversation.

Schramm’s Model (1954)

[image: image3.png]Interpreter





2.3 Berlo’s SMCR Model of Communication

In 1960, David Berlo hypothesized Berlo's Sender-Message-Channel-Receiver (SMCR) communication demonstration from Shannon Weaver's Show of Communication (1949). He portrayed the variables that influence the individual components in communication, making communication more efficient. The model also focuses on coding and translation, which happens at some point that recently the sender sends the message and at some point, the collector receives the message, respectively. Berlo’s Show has four components to be the communication identifier. They are sender, message, channel, and collector. Each of the components is influenced by many components.
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3. Communication Skills

3.1   Verbal Communication

Verbal communication is the use of dialect to exchange data through composed content, talking or sign dialect. We use verbal communication to give information and data clearly. It makes a difference to unravel mistaken assumptions and gives lost data.

3.2 Non-verbal communication
Non-verbal communication is the exchange of data using body dialect counting eye contact, facial expressions, and motions. Feelings such as cheerful, fulfilled, certain, astounded, energetic, tired, pushed. These are all communicated through distinctive body signals and confront.

3.3 Listening

Listening could be a foundational skill in all perspectives of our lives, from keeping our individual connections, doing our jobs, taking notes in class, to deciding what transportation to require to the plane terminal. Regardless of how focused we are on tuning into more than just hearing the words that are coordinated for us is vital. Tuning in is a dynamic preparation through which we make sense of, evaluate, and react to what we hear. Listening includes five stages: accept, understand, evaluate, remember, and react. Fundamentally, a compelling audience must hear and distinguish the speech sounds coordinated towards them, grab the message of those sounds, fundamentally evaluate, or examine that message, consider what has been said, and react either verbally or non-verbally to the data that they have received.

Active listening

Active Listening includes listening with all abilities. In addition to paying full attention to the speaker, it is imperative that the "active listener" also "seems" tuned, something else, the speaker may conclude that what she is speaking hardly interests the listener. Interest can be transmitted to the speaker using both verbal and non-verbal messages, such as keeping eye contact, nod, and smile, agree, saying "Yes" or basically "Mm hmm" so they can continue. In giving this "feedback", the speaker usually feel more comfortable and, therefore, will communicate more effectively, direct, and honest.

Small smile can be used to give the impression that the audience is paying attention to what is said or to agree or be happy with the messages received. Combined with gestures, smiles can attest that messages are tuned and understand. 

Visual contact normal and the most empowering part to the audience is seeing the speaker. In any case, visual contact can be threatening, especially for shy speakers. Degree to which eye contact is proper for a given circumstance. 

Combine with smiles eye contact and other non-verbal messages to empower the speaker. Position posture can tell packet around sender and collector in interpersonal intelligence. Other signs of dynamic listening may incorporate a slight tilt of the head or resting the head in one hand. Automatic reflection of any facial expression used by the speaker can be a sign of conscious amends. These cunning expressions can help show sensitivity and sympathy in more passionate circumstances. Deliberately trying to imitate facial expressions - that is, not a programmed reflex of expressions - can be a sign of intention. Distraction The dynamic audience will not be diverted and so will abstain from wriggling, looking at a clock or see, doodling, playing with their hair or picking their fingernails.

Empathetic listening

Empathetic listening is the perfect way to be aware of and receptive to feedback from others during an argument. Also called dynamic or intelligent, empathetic listening requires you to be chivalrous with the entry of the other part. A main feature of empathic listening is to support rather than advice or comments. Listening with empathy involves making an enthusiastic partnership with the other individual and find similarities between their participation and claim so that it can offer a sincere reaction.

Presence: more than being physically in the same space with the speaker, involves focusing closely on the conversation. Minimize external distraction and do not plan their responses while the other person is talking.

Compassion: the main part to be an empathetic listener is identified with the emotional experience of the other person.

Wisdom: If someone shares something important with you emotionally, is likely to be due to trust your judgement and experience.

Not to judge an important part of empathetic listening is to refrain from criticizing the other hand.

Reliability: Be patient and let the time you need to speak freely.

Responsiveness: empathic listening means listening to the other part without interrupting. Wait until is time when the speaker wants to hear what you think.

 Case Studies (e.g. Maria and Pedro)
Pedro works on a building site and Maria is his wife.

One day maria phoned Pedro.

‘Hello Pedro when you ‘re coming home, see if you can get me a chicken.’

‘Maria where you are?’ He said.

‘Here – in my sitting room.’ she said

When Pedro went into the sitting room Maria said: ‘Where is the chicken?’

‘What chicken?’ Asked Pedro

‘The one I asked you to get on you way home.’

‘Oh, no! I thought you said when I came home, I will see you in the kitchen.!

In this case is clear that Pedro misunderstood Maria. As the communication been via phone call, the bad connection between both advices is the problem. Noise intersect the call the Pedro did not hear well what Maria was saying and misunderstood the main work chicken with kitchen. Also, we can find other reason of why Pedro understood something different, we can say that the way how Maria pronounce the work chicken bot been good enough. One thing is sure is easy to misunderstand someone, we must listen carefully what the other person is saying and hep to the communication.

Shannon and Weaver model is the model of communication what suits best to this case. The reason is because the NOISE been the factor what did not allow Pedro to understand Maria.

The problem in this communication could be avoided if they used Schramm’s Model of Communication where should be a clarification of the message on everyone.

Conclusion

In conclusion of this work I will explain in continue one of my personal experience of cultural misunderstand. There is different factor of misunderstanding between person one of them is cultural.

In Bulgaria where I am original from to say YES, the people move their head Right to Left and to say NO the movement of the head is up and down. Is opposite to the usual way what we can see in the rest of the world. I grow up in Europe and I know about the difference, but I never get it right. One of my visits to my natal country I we went to the village pub for lunch. I order burger and the waiter asked me if I want it with ketchup and mayonnaise? Instead of say Yes or No shake my head left – right meaning NO. My burger arrived with ketchup and mayonnaise, then I realised where was the problem in the communication. Since that day always when I need so say YES or NO, I use word.

Being able to communicate and listen is one of the most important ability what people have. Develop the communication skill can help us in all aspect of our lives improve our relationships or be able to manage business organization and improve our work experience. Listen is the most natural ability what usually people ignores and does not this the necessary importance. These two abilities make us different and unique. 
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