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Introduction
People from all backgrounds require a good hospitality whenever they visit countries of their choice. This happens by getting employees and people laid down in position and department that allows a smooth running of the hotels where visitors are hospitalized. At times the flow of visitors in a certain country may launch out to be at a very high number that will require proper preparation for the hotels visitors intend to spend their accommodation during their visit to the country of choice (Gu et al., 2022, p. 460). Through the hotel concept, unique platforms are laid down to guide how to coordinate different departments within the hotel to facilitate the best services to the customers hosted in that hotel. Enforcing better hotels paves a better admiration for the visitors to get into a different destination of their wish, awakening exposure to different cultures and morale practiced by different people across the great planet earth. This paper focuses on students who intend to compile a report for hotel staff to help them manage and prepare the guest experience for international visitors (Ivkov et al., 2019, P. 380).
Student’s compilation report for hotel staff  
During the task, the student prepares a task that guides preparing and managing, thus enabling a better experience for international visitors coming to the destination of their choice (Wu et al., 2018, P. 50). Students are prioritized to make sure they develop policies whereby visitors can reach an interactive and accommodate hospitality to their visitors. Through the student's reports, they come up with procedural ways that will bare them a better way of managing and preparing to interact with visitors come from international visitors (Koh et al., 2021, P. 980). Some of the things that are available and will enhance a better platform for better experience for the international visitors are.
Cleanliness and hygiene
For the visitors to be in a better position to enjoy themselves during their visits to a different destination, students should ensure that all the travelers are naturally health conscious whenever they travel in the immediate future (Brown et al., 2019, P. 180). Through this, students are expected to ensure that they make assurance that the hotels they are coming to are undertaking the best practice in the area. Students should ensure that they assess and identify areas of the property that needs increased and improved precautions (Jordan-Martin et al., 2020, P. 380).
Wellness services and amenities
People from all backgrounds use their psychological effects within a global event always requires to be taken into account. All the travelers will be looking for a body and soul restoration, thus making them feel healthy, clean and normal again. Thus, students are required to provide well services and amenities which will motivate visitors when landing in their destination area (Weerakit & Beeton, 2018, P. 320).
Local health facilities
Safety and good health always come first as a priority to anybody. To be in a better position to execute the right information and service to the visitors, students in the report should ensure a great approach on matters of information is updated on the website, which may include room descriptions and guest messaging apps which results in making communication easier and more personalized. Students ensure that the right platform involves settling businesses that are innovative and identifies available opportunities to them being the first will succeed.
Reasons why cultural intelligence and sensitivity are essential for hotel personnel
Cultural intelligence is important for hotel personnel in many ways like it enables managers to detach themselves from their cultural framework. Therefore, it enables the hotel personnel not to take their own culture as the norm or basis of what counts worldwide. From both the guest and staff perspectives, cultural awareness and sensitivity are very important in the hotel sector (LeVine et al., 2020, P. 1205). Factors like where the hotel is situated are very important that there must be a consideration of the cultures of visitors, which might be very different from the hotel personnel. Some of the cultural theories that require to be put into consideration are;
Be conscious of food requirements.
Whenever people travel to a certain destination, they are most likely anticipating trying new things though they are most likely to try on what they are familiar with. When our visitors come from Thailand, most kitchens and restaurants should provide traditional and veritable options (Suleri et al., 2021. Pg 115). For more satisfaction to visitors, there should be the provision of services like dining experience at the hotel.
Relevant hotel departments and functions which are adaptive to accommodate guests
Various departments and functions in a hotel enable better service execution to the guests (Khalimova, 2020, P. 8).


Front office department
The front office staff is responsible for welcoming visitors, carrying their luggage, helping them in registration and giving them their room keys; they facilitate information to guests on the areas they need some assistance whenever they require a certain service to be catered (Rachmawati & Wardana, 2022, p. 10).
Housekeeping department 
This department ensures that cleanliness is maintained in all the rooms and the surrounding of the hotel. Through this, they motivate their guests, thus more likely recommending others to the hotel.
Food and beverage services departments
This department caters to food prepared in the kitchens and drinks prepared in the bar to the guests at the food and beverage premises.
Kitchen or food production department 
All the food and beverages served to the hotel guests are prepared in the kitchen. The best quality will motivate most guests to prioritize; thus, better the art and science behind preparing better food should be a priority.


DO’S and Don’ts briefing documents to relevant staff in the hotel
	                                       DO’S
	                                   DON’TS

	Make the guests feel safe and comfortable
	Never weary the guest with your troubles

	Take time to interact with the guest without rushing with them
	Do not criticize one guest to another

	Ensure that they talk clearly and maintain a good tone of voice all times
	Never at any single time discuss religion or politics with their guests

	Keep their hands out of pockets
	Should ensure that they do not weary the guest with your troubles.




Conclusion
Hotels require better management to encourage and motivate guests within the zones they arrive at their destiny. Cultural intelligence is important for hotel personnel in many ways, like it enables managers to detach themselves from their own culture. Visitors get to a different destination of their wish, which awakens exposure to different cultures and morale practiced by different people across the great planet earth.
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