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The COVID-19 outbreak has severely impacted the global automobile sector. Chinese materials shipments are being disrupted, massive manufacturing disruptions occur throughout Europe, and assembling factories in the U. S. are closing. This had put a lot of weight on an industry already dealing with a drop in worldwide demand. Tesla Inc. has proven to be one of the most significant economic winners of the Covid-19 period, Despite Elon Musk's public complaints about the pandemic's management.


[bookmark: _Toc87106143]Impact of the pandemic in the automobile industry
During the initial stages of the worldwide COVID-19 outbreak, the automotive manufacturing sector slammed on the brakes. The sales volume decreased 72 per cent during March 2020; by May, sales in the UK had declined nearly half, and sales across Europe had dropped 81%. The sector's engines, on the other hand, never ceased revving, and vehicles and trucks have roared back (Sinclair, 2021). Automobile manufacturers worldwide saw accelerated output increases from the middle of 2020 to the very first half of 2021. Purchasing a car, for example, is an option. Buyers may analyze costs, see virtual, 360-degree versions of the vehicles, then visit carmaker portals to "create their customized cars" well before the outbreak. Those services were provided even though in many nations, along with much of the United Kingdom, auto dealerships were obliged to conduct the actual sales procedure.
When businesses throughout the world scrambled to meet shifting in-person constraints during the crisis, the internet came in handy. Some dealerships closed their shops for the public and therefore only interacted with customers over the phone, over video chat, or via private appointments. Some other websites and apps aided potential buyers in discovering and scheduling services, such as funding and coverage, remotely and virtually as part of the vehicle acquisition process.
Since pandemic-related restrictions have eased in some areas, customers have reverted to showrooms. Many people would still like to interact with a salesperson and touch, feel, sit in, and even test-drive a car before making a purchase. For the time term, numerous platforms, both physical and virtual, coexist, complementing and competing with one another. Tesla is at the vanguard of selling outside of a dealership showroom, alongside other early adopters such as Porsche, Audi, and Ford. Other manufacturers throughout the world, including those with an established network of dealers, are testing new dealer- as well as manufacturer-led sales and service models.
Whereas other automakers were struggling, Tesla managed the pandemic admirably and generated record-breaking results. Tesla earned $2.16 per share after one-time factors, including $348 million in stock-based incentives, was deducted. For the semester, sales were $6.05 billion, down 4.7% from the previous year. Despite this, predictions of USD 5.18 million were exceeded. As total production keeps growing, Tesla claimed its accomplishments during the first half of the year had kept it for achievement in the latter part of the year (Richard, 2021). Aside from that, Tesla compensated approximately 15,000 employees for a portion of the closure, and continuous healthcare coverage and other benefits.
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The automobile industry is on the forefront lines as a result of the economic disruption created by the outbreak, which has thrown the financial situation into disarray. Homes and significant industrial hubs, as well as top supply chain connections, are some of the most affected places. Due to the extensive consequences, the scenario is rapidly deteriorating. Crisis management and reaction, labour, supply chain, financing and liquidity, tax and commerce, and marketing are all significant areas of concern.
Crisis management and response 
It's critical to plan in case of adversity. The shift in the epicentre of the pandemic to North America as well as Europe emphasizes the need for automakers like Tesla to be responsive to calamity (Shane, 2021). Tesla must account for the fact not just epidemic's influence across several crucial disciplines, but also the rapid economic, strategies, and financial sector landscape.
Workforce 
Tesla and its suppliers have employed over one million individuals in the United States, according to the Department of Labor. The well-being of staff should be a top priority for business leaders. If the pandemic spreads and a significant number of workers become infected, the manufacturing capacity could be severely harmed. As a result, clear, visible, and relevant communications to employees are critical, significantly as the number of precise cases increases due to increased accessibility to testing.
Supply chain management and operation 
COVID-19 might have a significant impact on Tesla's distribution chain. Several countries, like Japan, China, or South Korea, were severely impacted by the virus's spread, resulting in a considerable portion of inclusive automobile manufacturing (Anthony, 2021). Automobile manufacturers with global supply chains, such as Tesla, should watch two- and three-tier merchants who are most hit by pandemic disruptions. Increasing channels of interaction and chain transparency are activities that can be taken to detect possible problems earlier and act on remedial measures.


Finance and liquidity 
The rapid growth of the COVID19 pandemic coincided with the first quarter's concluding weeks. Businesses in the main areas of Spain, Italy, & Germany have experienced functional disruptions, delaying their ability to complete income statements (John, 2021). Furthermore, Tesla is becoming highly concerned about the possibility that the epidemic's economic effect would trigger measures such as debt recoverability, reformation events, long-term quality damages, and liquidity concerns.
Strategy 
In the brief term, the COVID19 outbreak and the resulting economic uncertainties may result in lower consumer requirements, resulting in slowed sales of new vehicles and late payment for supplementary maintenance. The disruption of Tesla's distribution chain could stifle funds that could be utilized to help employees. Due to these characteristics, planned funds may sit idle in the market for a long time; however, new strategies can be found to assist lessen the drifting impact.
[bookmark: _Toc87106145]Megatrends of the automobile industry 
Switching To Online: Automobile digital retailing is one of the highlights of 2021. Consumers have learned how quick, efficient, and affordable it is to purchase anything online, especially big-ticket things like automobiles, due to the epidemic. Of course, digital services will offer incredibly competitive pricing because they are not burdened by the expense overheads connected with physical shops. Tesla has been spotted adopting novel marketing techniques to attract additional test drives, such as utilizing social media influencers and, as observed in China, accepting reservations on third-party e-commerce sites (Murphy, 2021). Technology enablement will be the top news in enabling the automobile industry to sell and communicate with consumers virtually.
Connected Cars Will Do More, Much More: This is an automobile and technology-related trend. This year, linked automobile Internet of Things (IoT) systems will take it to the next level: in-car markets will allow consumers to engage in personalized window shopping while driving, and features-on-demand would increase vehicle efficiency, comfort, media, speed, and safety. Combined, Tesla and the internet will completely revolutionize the user experiences and push the limits of customization while also enabling new business structures and recurrent revenue sources.
 The emergence of novel subscription-based vehicle usage (rather than ownership) models
New car ownership alternatives such as leasing and vehicle subscriptions have a promising future: Users will benefit from highly variable contract periods, car agreements that may be as brief as a Tinder date, and quick vehicle shifting. Still, expensive subscription prices will be a deterrent. Tesla will have to establish a business strategy that not only meets the luxury demands of the public but also efficiently provides reasonable, price-sensitive variations that the general market can conveniently reach for automobile subscriptions to be effective.
When new is in crisis, used is a good option.
While new automobile sales may decline, secondhand car sales are expected to soar in 2021. The increasing popularity of online used automobile sales, which is expected to expand at a compound annual ratio of 9% from 2019 and 2025, will aid progress (Harry, 2021). Used electric vehicles demand is also predicted to increase.
The Pandemic Made Things Personal: First-time automobile purchasers in China and India will boost profits by purchasing compact little cars. This will indicate different global trends in which consumers who are concerned about virus risks would choose shared and public transportation in regards to personal mobility choices. Federal subsidies and benefits granted as part of COVID-19 restoration packages in other countries, like Germany, will boost electric or hybrid car sales (Gabriel, 2021). 
Pink is the New Green: The significance of healthcare, wellness, and welfare (HWWW) elements in cars will be highlighted by population ageing, increased air pollution, road accidents, and the epidemic. Not to be left alone, Tesla will rely on developed access technologies to retain car owners in good health. Tesla has previously centred on green ideologies (Parler, 2021). From technologies that identify whether a consumer has had too many gin and tonics, filter in-vehicle airflow, and assess real-time contamination at the street level, to everyone's preferred – massage chairs – every aspect of the car will be addressed to ensure vehicle users safety and health.
Automobile Industry Focuses on innovation to Zero Waste in the Circular Economy: With the tremendous issue of trash produced by end-of-life cars, Tesla will move past carbon-neutral facilities to integrate circular economy principles and notions of recovery and recycling. Tesla will use ‘Design and Disassemble' ideas at increasingly early phases of the car development method to minimize eventual waste, driven as much by their dedication to building sustainable automobiles as by eco-friendly policies around the world. 'Innovating to Zero' will be yet another aim for Tesla to pursue in the future, to discover new and exciting ways to achieve the magical number of zero, either in regards to zero casualties or zero-emission vehicles.
Exclusive Platforms for Electric Vehicles Are Available: Electric vehicles (EVs) would keep on to be mass-produced in large numbers, owing to a mix of stricter emission restrictions and altering customer tastes. Tesla will design flexible, scalable specialized EV system designs to take a piece of the vast potential market for electric vehicles (Arthur, 2021). 
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COVID-19 has had an immediate and considerable impact on today's internationally linked automobile industry. Tesla, for example, managed the pandemic admirably. They formed a pandemic governance team at the company's top, which developed a Tesla Handbook that included COVID-19 reaction plans, regulations, and benchmarks. Tesla is on a quest to help the world make the shift to renewable power as quickly as possible. It is relentlessly based on innovation and relies on cross-team collaboration to attain this goal. Tesla is working to create an environment that is secure, courteous, fair, and accessible to all employees.
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