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Task one: Reflective Writing (Jonathan Pugh task)

Illustration, How it’s changed?

Illustration is one of the most important forms of visual communication it informs and 
observes, delights and decorates, instructs and inspires. From the first drawing man made in
 a cave, illustration has played a fundamental role both in telling stories and in sharing information and it is as relevant as ever in helping us understand our modern world. Today’s artist create an astonishing variety of illustrations across a spectrum of styles and genres, informed by a rich history and extraordinary innovations in recent decades. 
[image: ]Throughout history, humankind has used illustration as a narrative image to tell the stories of human existences, the history of illustration go back as vary as 15,000 B.C , the earliest recorded illustration appeared in the cave painting created in Lascaux, France. These images featured pictorial representation or logograms in succession, which was importantly a detailed event.

Illustrative wall paintings and floor mosaics in France created decoration in the home and classes people as wealthy and powerful . In the ancient civilisations of Greece and Italy, art flourished to honour gods, humankind and the cultures themselves. Illustrations of heroes and festivals, mythological tales and literature, and sporting event were drawn and incised onto ceremonial vessels.  
The profession of illustration fully takes hold in the early 1800s as England and France caricaturists independently earned a living as full-time illustration with sales of etches or engraved prints through small, gallery-like print shops and city street book stalls. This made illustrations accessible and affordable books by Charles Dickens and other popular writers were illustrated throughout.
Under the influence of the first generation of successful American narrative illustrators in the late-1800s led by Howard Pyle, dedicated young artists like Jessie Willcox smith and many others, saw that careers could be achievable and flood talent entered the field. Publishers soon recognised that illustrations helped to sell magazines subscriptions and increased advertising revenue with wider and more efficient distribution networks, illustrated newspapers, books and magazines were enjoyed by millions of people as affordable entertainment. News magazines, family magazines, children magazines, literary and art journals and full-colour newspaper comics brought the art of illustration into daily life. 
In fact, illustration was beginning to be seen by publishers as a necessity, and competition between publication for the limited number of fine illustrations led to increased budgets for art, instituting higher fees and greater recognition for the artists becoming well-known figures like Charles Dana Gibson, Howard Chandler Christy, C.coles Phillips and many more were seen by millions throughout America. The magazines publishing industry grew rapidly in the 1950s after a long lull through the Great Depression and the World War 11 years. The Saturday evening post and look were the last remaining general interest magazines that continued to publish articles of current events, short fiction, and features about family life and the arts of entertainment.
Fast forward to 2017, and the idea of an art movement is just laughable. Everything from Stone Age cave painting to the latest postmodernists art has been tossed into the spin cycle of popular cultures and consumerism. The first picture was uploaded to the internet in 1992. Today more than 80 million images are uploaded to Instagram alone each day. There’s no more ‘flavour of the month’, says designer and illustrator Von Glitschka, referring to a team he and another illustrator coined for work that would be popular with creative directors for a while and then faded were that’s doesn’t happen now because social media and digital art has charged the way an audience interacts with a ‘look’ that takes place so quickly.
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Task two: Semiotic Analysis (Ryan Moule)

Bud Light:Dilly Dilly 

A cultural phenomenon starts with two simple words Dilly Dilly.

[image: ]It all began as a simple story of friendship, but it became one of the years biggest cultural moments as friends, fans, athletes, musicians and everyone’s dad all rallied around one celebratory medieval phrase Dilly Dilly.
The mission of Bud light was to reinvigorate the brand and make it the beer that people would be proud to hold and ask for at puds, matches even weddings again. To do that Bud light had to be put back in the cultural conversation in a big, positive way. In a time when we are best by negativity and divided by our differences, beer drinkers were ready for something to bring us together. And if that thing was a medieval-era gibberish toast? All the better.

Thus, the Dilly Dilly phenomenon was born.


It started with a simple commercial that showed a King and Queen at a banquet. The plot entered around a simple truth: when you bring Bud light to a party, it’s for everyone, but when you bring a craft beer, it’s only for yourself. True friends suffer the kings justices and are banished to the pit of misery which is a dungeon that people was sent to for behaviour or in this case for bringing a crafted beer that’s not classed as a gift for the King and Queen. Either way, everyone offers cheer which a hearty “Dilly Dilly!”. 
Those two words formed the basis of a multi-platform campaign that audiences made their own with countless tweets ,commons ,stories, google searches, debated, Christmas Day sermons, hit tasks, hashtags, bootleg apparel, ill-conceived tattoos and highway signs. And when things really stared to take off, there doubled down, creating a larger medieval world featuring wizards and oracles, rival armies and exotic lands and one giant anthropomorphised beer cans with sword: the Bud Knight.
Bud light was worked to get in front of consumers during moments when they were sharing with their friends, in person and on social media. The NFL football games used the phrases Dilly Dilly and created additional fan-focused content for friends to use when talking about their teams playing or winning. Our medieval world was a big platform that was flexible enough to incorporate all manner of content and experience, including films, product promotions, and cease and desist letters. 

The first medieval film was launched on a Sunday that Game of Thrones aired its season finale, as fans we was provided with GIFS/memes we could use to comment on games. People ran with them, and even went a few steps further by creating their own content, T.shirts, hats and costumes, but to keep the conversation fresh Bud light added different Dilly Dilly stories during key event like Thanksgiving and Christmas. 
Dilly Dilly was everywhere, resulting in 395,000 mentions on social and over 900 million earned media impressions overall. But most importantly there created a moment as big as anything else on the cultural landscape, brought people something they liked taking about, and put But light back where it belongs: shared among friends across the country. 
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Task three: Manifesto Writing (Julia Lockheat)

“What do I believe in?”

My imagination has had an incredible impact on my life, influencing almost everything I have done and still doing. Art has always been the easiest and most natural way for me to express myself and have helped me overcome challenges. My earliest memory of this is making a Christmas themed picture and sending into Derek Brockway on the BBC News weather, it was aired on the News a week later. This inspired me and my confidence in my art work grew knowing that it had been shown on TV. 
[bookmark: _GoBack][image: ]This love of art has stayed with me, developing and growing like a rose petal, now I cannot imagine wanting to do anything else in life that did not include my passion for creativity. Throughout my time in college I have developed an array of different skills, from textile to ceramics from painting to life-drawing. I also had a great time exploring character design and the production of pop up books aimed at a younger audience. My style is vibrant, colour, lively, positive and funny something I feel everyone will benefits from especially children.
I am focusing on what works well visually to children, keeping in mind colour, contrast, content and composition. I am inspired to use different mediums within my work and always keep an open mind to new ideas. My current course has allowed me to specialise in illustration and to narrative type themes is working well for me.

Studying at degree level will give me the opportunity to respond imaginatively and to an illustrator’s way of working to a brief though mor importantly I will also be given the opportunity to work in the industry of other illustrators. Working in an inspiring atmosphere among others who are able to give critique and advice will be the most valuable experiences for me. I would also like to use university as a steppingstone to gain work, through exhibitions and outside opportunities. I am extremely excited about this as it gives me the chance to focus completely on creating, improving my artistic skills, and my personal confidence which will propel me forward with the right knowledge and experience to the career I want. The course offer me the ability to convey and emotion, weave a narrative and to explain a complex issue, illuminating an astonishing array of subjects, all through the power of image-making techniques. I am an enthusiastic, friendly and highly motives individual who can work well independently or equally as part as a team.

I am a strong believer that to make things happen we must take full responsibility for shaping our own destiny. I am looking forward to this next step of my creative Journey and having the chance to ‘shape’ my future in to the career path I am taking now and see were it takes me further in life because I can truly say that pushing through late night and early morning to achieve the level of work I create do pay off.
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