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[bookmark: _Toc510951715]COMPONENT 2: Reflection
1. [bookmark: _Toc510951716]Introduction of this project report
This report is to develop a survey instrument and research strategy, including sampling and analysis, in order to test hypotheses related to the author's previous study.  As an assignment of the Quantitative Research Methods course, this study is a continuation of the last Qualitative Research course and test of the previous study results through quantitative research methodology, especially regarding survey instrument development.  This report is divided into two components. This component 2 consists of a reflection on the process, describing the author's learning experiences and the challenges the author encountered.
2. [bookmark: _Toc510951717]Personal Reflection
There are several points of personal reflection.  This project is a valuable experience for the author to learn scale development technique and quantitative research methods. First and foremost, one of the major lessons the author learned through this exercise is that you really need to clarify the concept or construct you want to study and how the literature defined it. Sometimes this issue cannot be overcome within a short horizon, even with hard work.  Initially, the author thinks that the refined model should be able to improve the well-known concept of service quality of the financial planner, and service quality can lead to improved service marketing consequences.  But a study of over a week discovered that this service marketing concept is too general, and the literature is too large to locate researches relevant to our subject matter. After enquiry, the course instructor provided the specific construct of "relationship quality" proposed by Crosby, Evan and Cowles (1990). It marks the successful conceptualisation of the framework and solves the essential issue quickly. It turns out that this criterion validity issue needs to be addressed by outside help. All in all, this is a good case to demonstrate that during the research process seeking comments from a subject expert is vital and this can save the researcher huge amount of efforts.  This is particularly important for a doctorate student who is looking for a supervisor for his or her graduation thesis.

Second, after you found the appropriate constructs and dimensions and relevant studies in the literature, you need to make good use of item scales in the literature.  Because extensive study with focus group and interviews have been conducted in the previous course and the discussion talked about some areas of our current topic, the author initially thought that item scales could be easily come out of this previous discussion verbatim and questionnaire can be developed mainly by myself.  But a serious review of the literature revealed that you should not draft your own items and supplement with the items in the literature. Instead, you should follow the items in the literature but fine-tune them under your research setting or purify them with missing aspects specifically to your circumstances. Otherwise, you cannot thoroughly cover all aspects of the construct.  This turns out to be a content validity issue.  

Third, in spite of the heavy reliance on the literature for scale development, the in-depth interviews about the item scales content did help.  Listen to the industry practitioners they will tell you what real-life observation can signify the concept you want to measure. This is important to our study because we cannot find items in the literature that are narrowly defined to measure the concepts in financial planning service settings. For example, interviewees unanimously opined that if trust is established between the financial planner and client in the financial context, the client will be willing to disclose their detailed financial positions to the financial planner.  A relevant item is added to the construct of trust accordingly. Similarly, three interviewees commented that the most important signal of relationship continuity intention in financial planning industry is the willingness of the client to confirm next appointment after each meeting. Consequently, a relevant item is also added to the construct of relationship continuity. Also, three interviewees considered that if the client is willing to continue a business relationship with the financial planner, they will seek advice from the financial planner on all financial problems they face, whether this is related to wealth management issue or not. A relevant item is also added to the construct of business continuity. All of these newly added items are confirmed to be reliable with the Cronbach alpha test.  

[bookmark: _GoBack]Finally, scale development is more complex than the author's expectation, and an authoritative framework is important to solve the crucial quantitative research issues of reliability and validity.  Churchill's framework is the most widely followed one and is directly referenced by some of the studies quoted by our study (Izogo, 2016; Heijen & Verhagen, 2004), our study also follows its framework process. Although our study did not complete the whole process, the experience is that this is rigorous procedures that have paid utmost efforts to maximise reliability and validity and boosts the confidence of the readers.  This is a good theoretical framework to follow.  

After all, this hands-on experience of quantitative research is invaluable.
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