


INTRODUCTION


The aim of this report is,to explain how social media and modern technology have impact in hospitality industry and is exploring social media as a tool for marketing,information gathering and communication.
The evolution of modern technologies has a significant role and  saving the travel consumers.
Nowdays,people can use directly from their smart devices,travel websites that allow them to find the best deals,updates on flight times and arrivals are now standard travel tools, accessible to both travel professionals and consumers as well.
Travel Websites are used for booking online travel,reviews and price comparison for travel products,including transportation, accommodation, excursions and car rental. Travelers who prefer to not work with a travel agent can easily complete necessary research and select the vendors with the best prices.

MAIN BODY

People can easily check fly details via a website or mobile applications.
The advance of modern technology in hospitality is that,travelers are able to check-in to their flights online and to print boarding passes from their computer,or, simply add a boarding pass to their mobile phone wallet and skip the printing process.

The impact of information technology has a important role in development of hospitality industry. 

The role of new technology in hospitality industry is important because can manage employees effectively and efficiency,customer satisfaction and increasing revenue.
 According to Nyheim and Connolly (2013), implementation of technology in hospitality industry provides equal benefits to both customers and the organization. With the assistance of technology, customers find it easy to select and communicate with the best organizations in hospitality industry where they can find best customer service and better costs. Customers consider technologies very important in hospitality industry, as it allows them to make reservations of rooms, compare prices, to review guest experiences and accommodation facilities.
Conform to Sloan, Legrand and Chen (2013) using technology in hospitality, is important because, it allows companies to make frequent communication with its employees and stay connected with each of their branches,so therefore can have access of information about staff's and guest easily.  
 From the viewpoint of Sloan, Legrand and Chen (2013) it is clear that the implementation of technology in hospitality industry has highly benefited firms to lower its cost of operations.
 
Nowdays,technology is the key for any organization, which will decide success or failure of any organization. Hotel industry using different technologies and evaluates their trends.

 Wi-Fi infrastructure 

WI-fi in hotels, is considered as a must for hotel guests and should be able to get connected straight away using a faster wi-fi infrastructure, so people could easily do their own business.
Hotels,nowdays,offer in-building mobile phone coverage as guests have come to expect these services during their stay.

Digital conference facilities

 Hotels also need to be able to offer access to audio-visual (AV) and digital facilities for conferences. While the amount of AV and digital equipment that goes into a typical conference room is minimal, staging companies are often hired for various projects in order to equip the facility as required. 

Mobile communication and automation

In most airports, it’s no longer necessary stay in the line to check in,and people are expecting the same kind of easy, technology-driven check-ins at hotels. Guests are able order room service with a digital device instead of standing in queues and moving around the hotel premises to order food. 
Using modern technologies and social media,guests expect digital interactions with the hotel to be personalised. Hotel staff using systems and technologies that can personalise the experience for guests, including a guest’s name being displayed on the welcome desk at a digital check-in station; their food preferences or past purchases being displayed in a digital room-service order system.
Like many of the other technology trends in the hospitality industry, investing in a check-in/cocierge app could result in a more efficiency and savings as hotel staff can better focus on customer service.
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NFC technology(Near fielf communication)

NFC, is the high frequency wireless communication technology that gives users the ability to exchange data between devices. Communication between NFC devices can transfer data at up to 424 kbits/second and the communication is enabled when two devices touch each other, which makes mobile payments an instant, secure process. This technology is best for self check-ins by guests at hotels.
NFC technology can also be used to personalise a guest’s experience at a hotel or resort.


Robots and infrared sensors

Some hotels are offering robots, that are able to deliver any items ordered by hotel guests through room service to their door. A boutique hotel that is nestled between Apple’s headquarters and other tech companies, called Aloft Cupertino, has a robot butler called Botlr that is able to move between the various floors of the hotel in order to take items such as toothbrushes, chargers and snacks to guests. These types of digital systems not only make it easy for hotel staff to deliver items to guests, but it also offers a forward-facing digital experience to people who stay at the hotel.
Instead of hanging a ‘Do Not Disturb’ sign on doors or having cleaning staff wake up traveling guests with knocks and phone calls, hotel staff can take a more innovative approach by using infrared scanners that will detect body heat within a room and tell cleaning staff that the room they want to clean is occupied.


Smart room keys

Hotels, continue to install smart room access systems so guests are able to unlock their doors by swiping their phones across a keyless pad on the door.Another keyless experience is fingerprint-activated room entry systems and retina scanning devices. Retina scanning is even more accurate and secure than fingerprint scans. 
Cloud services
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Feedback on social media

Technology is a part of our life, and hotel developers knows that almost any person checking in at a hotel, resort, spa or lodge, will have a smartphone in their pockets.
Many companies in the hospitality industry are already using social media to their advantage as guests check-in on location-based social media apps, tweet about their experience on Twitter and share their holiday photos with friends and followers on Instagram and Facebook. 
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 Hotels expecting to see even more social media engagement from guests who use these platforms to give feedback about their experience, complain and give compliments about their stay.
Trip Advisor  and social media are the key components where consumers can find all the information they need in order to book their holiday.They can find the rating system and can decide about their holiday destination,hotel and leisure.
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Some of the trends in the technology are leading to great improvements and considerable savings for the hospitality industries. 

Social Media a tool for communication

 The application of Social Media has developed the way organisations communicate with their guests, since it was introduced in the early 90's society towards a new era. It has evolved from being a tool that was used by the public to connect with old and new friends to giving businesses and consumers the opportunity to have a two way conversation (Lim et al.2012).
 Social Media refers to the use of web-based and mobile technologies to turn communication into an interactive dialogue.
 Social media takes on many different forms including magazines, Internet forums, weblogs, social blogs, microblogging, wikis, podcasts, photographs or pictures, video, rating and social bookmarking. Social Media like facebook, twitter, myspace, skype ,are used for the purpose of communication. This form of communication can be with a person or a group of persons.

 Social Media allowing organisations to promote their brand and connect with their customers on a more intimate level (Ragone, 2012 and Wilson et al. 2012). 
 Over the last few years the use of Social Media has increased, with many social networking sites such as Facebook, Twitter, LinkedIn and Googleplus emerging).
Social Media has made such a significant impact on the hospitality industry.
The most important and probably damaging Social Media sites to the hospitality industry are Trip Advisor, Yelp and Booking.com. 
As Social Media becoming more mobile this has enabled guests to be able to record videos and take pictures which they can post on their Social Media sites (Wilson et al. 2012 and Verma et al. 2012). It has also been established that hospitality marketers need to realise "creating customer value and satisfaction are at the heart of the hospitality and travel industry (Dev et al. 2010:460). 
Yelp is similar to Trip Advisor but is used more in the USA; it has developed a tool to alerts people that a review is believed to be false. Trip Advisor is also thought to be considering introducing a similar system.

Social medial as a tool for marketing

 Social Media is the centre of hospitality businesses. Many hospitality businesses especially the well-known brands, have realised Social Media potential, and are maximising it when marketing their business.

Social Media explore the marketing effectiveness of two different social media sites (Facebook and Twitter) in the hotel industry. Different social media sites demonstrate the same marketing effectiveness, suggesting that hotel managers use the same marketing tactics for Facebook and Twitter marketing.

Research shows that two-thirds of customers think that social media is a better way to communicate with companies than call centres, with 68% believing that it	gives them a greater	customer voice (Paternoster 2012).	
According to Smith et al (2011) put it, social media has ‘provided individuals with a voice in public space’.

Social media has an important role, both on the demand and on the supply side of tourism, allowing destinations to interact directly with visitors via various internet platforms and monitor and react on visitors opinions and evaluations of services. 
Little research has been conducted to study how tourism entities are evolving with the Internet and using social media to market destinations and engage with potential consumers. Consequently, there is a lack of understanding of social media platforms and usage related to tourism. Xiang and Gretzel (2010) echo this Current Issues in Tourism 213
fact noting that ‘the extent to which social media constitute the online tourism domain is not well understood in an objective, comprehensive way’.

Social media are relatively new, so the way and degree with which DMOs (destination marketing organization ) utilise social media as part of their marketing efforts, vary considerably. Information, posts, tweets, blog entries, and other forms of content exist freely on the web, but due to the relative infancy of the technology, there is comparatively little research to assess, explain, or even examine these forms of marketing, advertising, and business-to-consumer interactions.


Marketing via social media seems to be what is most relevant to the way in which tourism is utilising social media.

Social media as a tool for information gathering

According to Sparks and Browning (2011) say, customers want information that is easy to process, which is why they look to Social Media. Therefore the demand for Social Media is growing fast and it is important for businesses that want to survive to adapt and to get their name and brand somewhere with the recent economic problems that the world has been facing any opportunity to win over the competitors should be taken (Gretzel et al. 2007 and Fraser, 2010).
Social media	has profound	implications when applied to organisations, because it is changing the way people interact and work and even the nature of the employment relationship.	
Organisations that social media has the potential to ‘enhance the ways in which employees work, learn, communicate and lead’.Social media is based on informal interactions.It is people-powered communication,an authentic dialogue motivated  by a basic human desire to share information with each another.

Social Media = Technology + Interaction.
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