Hello, I am Zara Pearce and today I am going to be presenting and talking about Swansea newest attraction Penderyn Distillery. 
Slide 2 - Penderyn Distillery is the heart and home of Welsh Whisky, with three locations in Brecon Beacons, Llandudno and their newest location Swansea which opened in 2023 (“Brand Story”).   Located in Swansea at the Hafod copperworks in Landore (“Tours Swansea Copperworks”). 
Slide 3 - This attraction offers a full tour of the building, the history of Penderyn and how it is unique. From this tour the customer will go back in time and reflect on the history of location of the site and end with free tasting samples of products from the tasting bar to try (“Tours Swansea Copperworks”). The tours run seven days a week and start from 10am, 12pm,2pm and 3pm, they take around an hour long with 20 people per tour. Pricing of these tours start from £6.50 up to £21.50 (“Tours Swansea Copperworks”). These prices account for the following Students, OAP’s, Group bookings of 10 and more, Children aged between 14-17 as well as coach company's and travel agencies. 
Slide 4 - Penderyn also offers a Whisky Masterclasses which take place on weekends and occasionally on Fridays with a price of £60 per person as well as a discounted price for group booking the class lasts around 2.5 hours (“Swansea Update”).  A whiskey masterclass offers a full in depth for those who are enthusiastic about the Welsh whiskey (“Swansea Update”). The masterclass brings fun and enjoyment with the information plus the protocols of tasting whisky. Following the protocols for tasting is observing the colour, smelling and swirling the glass and ending with tasting (Smith and Mountain).  The attraction offers special events which can be found via the website in the special event section, where upcoming events will be available to book with an itinerary of the event. The latest special event which was given was a copperworks bauble glass painting (“Special Events”). 



Slide 5 - The type of tourists to attend the attraction are enthusiastic about whisky and the products that are produced (“Penderyn Swansea Copperworks Distillery | TravelTrade”). Those as well who like to learn and take in interest about the copper smelting (“Penderyn Swansea Copperworks Distillery | TravelTrade”). 
 Slide 5  - From similar web it shows that the top 5 countries who have visited the website and whom could have customers are United Kingdom, United States, Germany, Ukraine and Poland (SimilarWeb). 
Slide 6 - Reviews show that attendees visited the tour for business, couples, family, friends and solo. Couples who visited attended the masterclass and had great enjoyment (“Tripadvisor”).  Familes who have attended say a mix of age and gender, excellent value for money, expressing the great time they had at the attraction (“Tripadvisor”). 
With over 100 reviews via Tripadvisor the needs from the perspective were met with each review using the words fantastic, excellent, highly recommended (add these on PowerPoint). 
The majority of who attended were local via Swansea area, Neath and Port talbot, Cardiff, Other attendees included Salford, Swindon, Ireland even The Netherlands, all attendees local and international all gave positive reviews and met the perspective within the tour, masterclass and tour guides (“Tripadvisor”).

Slide 8 - Penderyn Distillery meet the customer satisfaction with a quick overview via the website with key information of what to expect when booking a tour or masterclass (“Tours Swansea Copperworks”). This gives the potential tourist a clear and quick understanding of what to expect and differences in both options available. 
From trip advisor, attends who have visited have been outstand with the attraction provided by Penderyn with passion expressing the key elements of the experience they had (“Tripadvisor”). 
The tour is offered in the English language only (“Tours Llandudno”). However, job role adverts suggest for Welsh, French and German speakers, but it’s not essential (“Home”) 

Slide 9 -Staff at the attraction given fully training with the job role of tour guide understanding, the culture, history and company plus the products. Aswell as the skills which are necessary a good outgoing personality within the retail section with customer service experience (“Home”).  With regards to complaints often reviews are answered to, or customers can contact via email.

Slide 10 - The attraction is placed with health and safety measures for both the customers and employees. The attraction applies stringent checks across all areas. Penderyn ask that if the customer or a member of the household is unwell is to reschedule for a later day (“Swansea Copperworks - Tour for 2 Voucher”). From taking this advice on board from the attraction it will ensure that all products are manufactured correctly. 

To access the attraction Transport for Wales offers the tourist 2 offers with a 2 for 1 on a tour and a 20% off a whisky masterclass (“Attraction Discounts - West Wales | Transport for Wales”). These links build a great way for getting returning customers, depurating at the tourist station to arrive at the Swansea train station, the customer can drink as much as they like and still arrive home on the same day via TFW with a same day return ticket.  Aswell as a free carpark at the building to park your car and bus route that takes off Swansea bus station and drop at the attraction. 

Slide 11 - To visit a tour or masterclass the customer can book online via the website with a quick and east calendar showing the upcoming dates available or email, call. 
From TripAdvisor reviews given all have scored 5 stars suggesting no issues with the attraction and even 5-star reviews have been responded to by the attraction with great thanks for the customer review. 
Slide 12 - The attraction has made several sustainability changes. From this on the 19th of June 2024 this attraction won an award for sustainability effort at the media property awards (Jon).  The changes that were made were rebranding the dragon range, with this they used low glass bottles to reduce waste and emissions (Jon, “The Home of Welsh Whisky Re-Brands Single Malt Range in Drive to Improve Sustainability - Starting with Dragon Range”). 
The employes of the attraction now fully implemented with using electric vehicles in use across the attraction. From this positive change it will bring long term benefits (“Penderyn Distillery Case Study | Gofor”). The attraction also worked with Swansea city council and Swansea uni on sustainability to regenerate the Copperworks site which closed in 1980 (“Penderyn Swansea Copperworks Distillery - RDM Electrical & Mechanical Services”). From this the building now features green roofs, glass doors and panels (“Penderyn Swansea Copperworks Distillery - RDM Electrical & Mechanical Services”). 

Slide 13 - The attraction has collaborated and worked with Swansea council and university, Cygent gin, Cardiff devils, National lottery heritage fund and Welsh government economy and transport. 


Slide 14 - Thank you for listening to this presentation, here above is the reference list.
