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Video Link - 

These were the main wicked problems we came up with as a group, which were climate change and poverty. 
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We decided to go with climate change and began looking into the problems it presented and how they could be tackled. A few of the topics linked to climate change that were discussed: rising sea levels, Fast fashion and deforestation.
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After going away and researching, after a group discussion we decided upon the chosen idea of Deforestation that is being caused due to palm oil production. Our idea for tackling this was to find and use a sustainable alternative (Clean Food Group) within Wales. 
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We then all went away and found further research on this topic. Once we had investigated the chosen idea and gathered more information. We discussed that the product (Clean Food Group) could be promoted through a logo to show consumers it is a healthy and sustainable alternative. We said that this could be achieved by working in partnership with schools, involving the pupils in designing the logo. We as a group then decided what everyone’s role was going to be for the video. 
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Script For Video:
A sustainable alternative. With the funding Clean Food Group have received, they continue to take important strides in tackling critical sustainability within our food and cosmetic industries. Our idea as a group is for Wales to use this product as a sustainable alternative to palm oil. Promoted by creating a logo for products by working in partnership with schools. 
Footprint (2022) states that Clean Food Group technology could eradicate palm oil use and bring with it a range of sustainable products. Welsh Government state in their report that there is an aim for Wales to achieve net-zero greenhouse gas emissions by 2050, by promoting and using this product this aim could be achieved. As Ames 2022 says Sustainable companies see their impact on the community and environment as crucial to measuring their success. 
Next let’s talk about logo’s. Our idea of creating a logo for placement on products to show it is a sustainable alternative, is backed up by Food Labels 2021. There is a high importance for labels on packaging, as it is helping individuals to make improved choices for themselves and the environment alongside offering advantages to companies to promote their unique selling position.  
Having multiple designs and logos before choosing one is key to strong branding. Our idea is to work in partnership with schools, through a competition for pupils to design a logo that will be used to promote Clean Food Group products. As WWF state schools can play a key role in addressing climate change while equipping the next generation to be responsible stewards for our planet. Our idea is to teach pupils the importance of tackling deforestation due to palm oil. Whilst promoting a healthier and sustainable alternative.
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Sustainable Alternative

£2.3 million in funding

“The successful conclusion of this current funding round
validates the important strides our business i taking in
solving critical sustainability and supply chain challenges
facing our food and cosmetic manufacturer customers.”

(Clean Food Group, 2023)
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(welsh Government, 2023)
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Promoting
Sustainability

The significance of food labels is on
the rise as they help millions of
individuals make improved food

selections.

They might offer advantages to food
producers by allowing them to
showcase the unique selling

propositions of their products.
(Food Labels 2021)
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When you establish strong branding,
you can effectively communicate your
concepts to your intended audience.
Examining multiple designs and logos

before selecting one.
(Stickler. B, 2018)

‘Schools can play a key role in addressing
climate change and nature loss, while
inspiring and equipping the next
generation to be responsible stewards of

our planet.
(WWEF, n.d)
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