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[bookmark: _Toc148547262]Introduction 
Sustainable tourism is important for the place or country as it helps in growing the GDP by increasing job opportunities and forex stock. Therefore, the people will understand the values of sustainability and the contribution of their share to reduce the unfavourable effects (United Nations , 2022). The following study will discuss the three principles pillars of sustainable tourism where economic, sociocultural and environmental impacts have been explained. Also, the report will introduce the implementation of practices in sustainable tourism. Moreover, the topic will describe the short definition of sustainable development of tourism. Furthermore, the report will elaborate the Butler’s life cycle model to discover the stages along with Birmingham city to explain its situation. Along with this, the report will discuss Doxey’s Irridex Model with a discussion of Birmingham City. The report will discuss the recommendations for the future improvement of this city. 

[bookmark: _Toc148547263]Sustainable development of tourism 
According to Cooper (2022), the ultimate goal of sustainable tourism is to decrease the impacts of tourism on local people, economy and the environment. This refers to making maximum use of assets to avoid over-consumption with the help of conservation of the natural world and intentional effort to respect local cultures and traditions and provide for their protection. As per the report. Birmingham will be the first sustainable city in the UK globally by 2026 (Cooper, 2022). They will reduce their reliance on costly gas and oil. Along with this, they will provide low-carbon energy infrastructure with affordable heat for their homes and businesses (Ingle, 2022). 


[bookmark: _Toc148547264]Principles of sustainable tourism 
Environmental: According to Edgell Sr, (2019), some steps involve the prevention of damage to environmental assets, taking action as a force for conservation, improvement and execution of sound environmental policies in all regions of tourism. Along with these, there are various measures in sustainable tourism such as the attachment of proper systems to decrease pollution from tourism improvements, progress and execution of sustainable transport policies. To protect and help the traditions and historical heritage globally, research, and formation by carrying the ability of a destination, and demands of the local community are essential. This is how sustainable tourism brings the connection between tourism and local people serving the tourists. These principles acknowledge the contribution that people and other visitors have. This contribution and productivity of natural assets modify the environment. Also, environmental sustainability focuses to decrease damage to the environment and secure it in a sustainable way (Castro, 2022). 
Social and cultural: Social sustainability is a key point of sustainable tourism. It is connected to economic sustainability for the destination and tourists. People, cultures, and ways of life increase the tourism experience including financial benefits. The priorities of the host regions’ residents and people are examined. Sustainability decreases the unfavourable effects of tourism on the environment to achieve eco-friendly sustainability. With the help of this social and cultural sustainability, helps in fulfilling cultural sustainability to enhance the experience.  This term supports the local business at the time of tourists’ stay (Edgell Sr, 2019). Visitors always want local accommodation in place of chain hotels. This is how it restores the development of that destination and travels responsibly. When tourists respect the socio-cultural reliability of the local community, preserve their built and living traditional heritage and values, and donate to inter-traditional understanding and tolerance. Along with these, natural and traditional; ethics are essential factors in terms of engaging tourists. Sustainable tourism improves the services directs the usage of the site characteristic for their protection and encourages tourists to act actively (BBC, 2023). 
Economical: This principle offers tourists high-quality services which are based on the beauty and specialty of the destinations. The term is easily reachable and provides interesting details on the sites and services by using several channels. It helps local economies and conservation that takes various forms. Possible economic advantages involve foreign exchange income, employment, infrastructure progress, and long-term economic security (Haski-Leventhal, 2018). Tourism increases the economic progress of the local population from tourism improvement to fulfil economic sustainability. The maintenance and economic development of geographical communities and secured regions are the main tenets of sustainable tourism. When tourists eat something from outside which is very near to their stay, this only helps to discover the local food but also reduces the carbon footprint. Also, it provides something back to the regional businesses. According to Haski-Leventhal (2018), these principles ensure long-term economic functions, giving socio-economic advantages to all the stakeholders that are properly allocated with stable employment and earnings options (Ecobnb, 2022). 

[bookmark: _Toc148547265]Implementation of sustainable tourism practices
Successfully executing sustainable tourism practices needs to approach an efficient description of sustainability, and then, improve the long-term partnership between several stakeholders, so that they are responsible for observing the effects of tourism. 
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[bookmark: _Toc148547297]Figure 1 Emissions by mode of transport
Source: (Angeli, 2022)
Sustainable Transportation: This term defines the safety modes of transportation that have a low effect on the environment. This highlights large access to products and services and provides better urban services by separating services to extend to a large number of places (Inkson and Minnaert, 2022). With the help of sustainable transportation, the system can reduce emissions, and pollution, and decrease the use of non-renewable energy sources. This term operates a combination of transport modes to support the local economy and the community. People can lead better lifestyles with equal support within the generations. Instead of using cars, buses and bikes, people can use electric scooters or electric cars (Joloda, 2023).
Sustainability of Carbon and Footprint: This concept allows contrasts between the environment-related effects of people, products, industries, countries and many more. A carbon footprint level on products can allow customers to select those goods with a low carbon footprint. Nowadays next-generation instruments are increasingly more sustainable and logical. With the help of sustainable tourism practices, industries or companies can execute measures focused on reducing their carbon footprint by providing priority to actions that have a greater impact and presenting guidelines for carbon footprint reduction (Angeli, 2022).
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[bookmark: _Toc148547298]Figure 2 Butler’s life cycle model
Source: (BBC, 2023)
Butler’s Tourism Life Cycle is a broadly used model to research the evolution of a specific tourism destination. This model explains a tourism area that progresses through six different stages. The following are:
Exploration: According to (Gore, 2017), in this phase, the number of tourists is limited including small social and economic benefits. The tourists mainly focus on nature or culture. This is an introductory phase of the tourism life cycle where the government and local community think to execute a plan to increase the opportunities in that destination. 
Involvement: After planning the strategies to implement them in that destination, the hotels, guest houses, or resorts are started to open for the tourists. International investors can begin to showcase an interest in progress. Along with this, governments can be under pressure to improve transport in framework and group resources like airports, road maps, and healthcare facilities. 
Development: At the time of the development stage, people or the government will plan to do building and planning including new roads, and airports can be constructed. In this stage, there will be an expansion in marketing and advertisements of the destination along with media and social media reports (BBC, 2023). 
Consolidation: During this phase, tourism progress reduces speed to limit the number of tourists or to keep services exclusive. In this period, the economy of that place and the tourism sector collaborate.  Therefore, destinations depend on tourism as a superior or their major source of income. Birmingham has huge transport links making it easy for tourists to explore inside and outside of the city. 
Stagnation: This phase introduces the starting of a downturn in tourism. This is how the number of tourists is increased their peak and its demand. For instance, nowadays, Birmingham is losing their population as people are moving to other cities due to its huge fall in economy. Almost 3.3% loss within 10-year population and 0.9% drop in employment in this city (Gore, 2017). 
Decline or rejuvenation: In the final phase of this life cycle, outcomes come along with the rejuvenation or decline of that destination. A proper rejuvenation happens through main improvements and in serious situations, decline can be seen in that place (Mize, 2023).
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[bookmark: _Toc148547299]Figure 3 Doxey’s irridex model
Source: (GOV, 2023)
Euphoria: In the first phase, the population of the destination can feel positive feelings at the expectation of tourism in the place. This index explains that this phase is associated with the beginning improvement of a place as a tourist location. A sense of enthusiasm and expectation are there in this phase to fund new improvements in this area. This phase happens in areas where arranged action becomes interdicted and casinos are opened and this is how local people enjoy the invasion of income to that place.
Apathy: In the second phase, this is properly a neutral feeling, still offending on the side of positivity, and more professional contact with visitors begins to grow. Tourism is seen as an origin of earnings and investment. As an example, Birmingham where the regular invasion of tourists for the Birmingham Botanical Gardens, Library of Birmingham, Cadbury World and many more have become a common place for the local community to profit (Schönherr et al., 2023). 
Annoyance: Local people start to display reservations about the tourism sector due to maximising numbers, outside investment and infrastructure. During this phase, the local people of that destination have become irritated with the invasion of visitors, specifically at the time of the peak season. The high number of tourists disrupts the activities of residents and there is an important irritation they face. As a result, local people will start to see the negative effects of the tourism sector in their place due to overcrowding, too much population, and investment spent on visitor activities. The city declared the council about their bankrupt due to yearly fiscal shortfall of millions of pounds by compromising more than 100 councilors, provided a Section 114 notice (GOV, 2023). 
Antagonistic: The final stage happens when things are going at their worst. Local people start to express their irritation in several ways with their softness out of the window. This open annoying feeling is supported by the local community who criticise the visitors for enhanced levels of crime, traffic, and other issues that have overwhelmed the place. Along with this, at this phase, their pending limited regional planning engaged that help the huge number of tourists (Ramírez Hernández, 2020).


[bookmark: _Toc148547268]Recommendations
The plan Draft Central Birmingham Framework 2040 fixes an ambitious and planned vision for Birmingham within 2040 to create a fair, and green place that provides advantages to all Birmingham’s people. Birmingham is built of various destinations, centres, quarters and neighbourhoods. Events are the easiest way to grab the attraction of tourists to Birmingham. The city should encourage local events as well as the local community. Therefore, it will involve everything from street concerts to sporting events. Tourists will love to go out and enjoy the environment during their holidays (Timely, 2023). This will improve the economic condition of the city by hosting events and virtual communication about the destination. The city can use this opportunity to build collaborations with local businesses and involve their community. This is how it will develop and enlarge tourism along with increasing the revenue for the destinations. The city can establish a planned tourism team to readjust the data-driven method from structuring an integrated details-sharing platform, providing jobs as meaningful inputs into the policy-making choices. This is how Birmingham can extend the opportunity for growth and investment within existing communities. Also, the councils of this city can coordinate marketing policies with economic improvement policies by using estimating mechanisms, finance, investments, and tax systems to provide service for the needful changes (Birmingham City Council, 2023).


[bookmark: _Toc148547269]Conclusion
By applying sustainable tourism practices, people can ensure the long-term sustainability of their traditional assets for economic feasibility. The practices help to provide these economic advantages equally among the local people, and therefore, it helps in decreasing the poverty of the place. From Butler’s life cycle, in the Stagnation phase, the negative impacts of overtourism in Birmingham are seen for the economy and environment. From the Doxey Irridex Model, the report has explained the huge drop in the economy and financial crisis of Birmingham City, which creates irritation for the local community. Also, in the Apathy stage of Doxey’s model, this has been discussed that tourists are taken for granted and they are treated as an opportunity for earnings. The report has discussed the implementation of sustainable tourism practices where safety modes of transportation, sustainable transportation, reduction of carbon emissions, and pollution, and decrease in the use of non-renewable energy sources.
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