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The benefits of multilingualism and the importance
of language awareness skills

*Discussing the
necessity of
Multilingualism

*Foreign language for
staff of Diversity
Hotel and Spa London

*Analysing different
aspect of German
language

*Provide
understanding for
hotel staff.




Benefits of
Multilingualism

Enhance satisfied guest

«\Yhen employees understand guest communication then

Cross culture skills

(neueiT ) 7~ S

When employees learn new language, they may newly
learn new culture for the better competences (Lie and
Shrikant, 2019).

Better interactions

Knowing new Language employees able to
communicate with guest properly (Gupta et al.,
2023).




Example of modern language

e Germany, Austria, Luxemburg, Switzerland are
using this language.

e Employees find it hard to learn this language
Ianguage (Ushakov et al., 2020).

Use of the

e Using different greetings and expression
(Ishizaka et al., 2019).

e Sometimes some employees interrupt others.



INTERCONTINENTAL.

CLEVELAND

MARRIOTT
HOtEI Marriot and Savoy CI(I:\:)etlealnd
- London has bilingual has
II‘Id lISt I'y employees (Chibili, cultural

2017). activates.

example




Language Competency is
necessary.

Conclusion

Language understanding
give completive advantage
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