[image: University of Wales Trinity Saint David (@UWTSD) | Twitter]

Apply research methods and statistical techniques to solving problems within Logistics/Motorsports Management demonstrating an ability to use statistical and forecasting techniques and methods
University of Wales Trinity Saint David School of Engineering 
Research Proposal
Motorsports Management 
22/02/2021
Research Methods 
M5X01282
Llyr Lloyd (1803229)
Research Topic - Formula One - The Sponsorships and how this affects team’s development 

1. Introduction – Background
Sponsorship is a marketing tool that helps the sponsor itself grow as well as worldwide sporting events, which in this case is Formula one. Formula 1 is the only sporting event that takes place all over the world every year, with this attracting millions of fans and growth of new audience each year, this also helps attract many big international companies wanting to get involved with them and use Formula 1 to their advantage for building, strengthening their brand equity. Formula 1 is financed mostly on sponsorship money they receive, Companies that engage with Formula one have to be sure about the effectiveness and efficiency of their engagement and if they will gain enough through sponsoring as much as Formula 1 will gain by being sponsored by the company. Companies expect an effect through sponsorship on their brand awareness and image dimensions. Companies that are willing to sponsor Formula 1 expect a positive return on the amount of money they decide to invest into funding Formula 1 teams. More companies invest better outcome they expect from the team they sponsor, this can prove not always to be successful as it put a lot of pressure on the team and can cause sponsors to pull out if they’re not getting the investment they hope to make and this will lead to no beneficial development within the team. 
1.1 Problems to Research/investigate 
Formula 1 is an expensive sport and needs a big financial backing to keep them flowing throughout the year and help Formula one teams develop and improve. With Formula 1 being a very competitive sport, Formula 1 teams and organizers need a big corporate sponsorship that can help fund them, leading to the team’s development and making them more of a threat on the racetrack itself. 
1.2 Aims and Objectives 
The research aims to give a better knowledge of understanding as of how sponsors can affect Formula 1 teams and their development, this will be achieved by researching the following questions – 
(1) Advantages and disadvantages of Involving Sponsorships 
(2) Who benefits the most From F1 Sponsorship? 
(3) Data and figures to analyse benefits Formula 1 gets through Funding 
The research will identify the 3 main questions into understanding how sponsorship works and development it can create on Formula 1 through the research methods applied and needed to give a clearer answer.
2. Research philosophies and approaches
Positivism 
Positivism approach starts with initial theories or hypothesis that help work towards a more specific details in the research. Positivism only uses research that is verifiable and already gathered, enabling results to be generated and crated with the knowing it is legitimate information. 
Interpretivism
Interpretivism is understanding why somebody feels or behaves in a way that cannot be achieved through analysis of data and numbers. It required a more in-depth assessment and research looking into actions and different behaviours with the main concentration being on situations and behaviour that are being used to interpret the world. 
Positivism & Interpretivism 
There are benefits into using both types of research (depending on the research topic). Positivism research gives control and precise returns on verifiable data that can be used for further researching/investigation. Interpretivism research are unable to produce data that is guaranteed as objective and true which can result not be useful towards certain Research topics. Positivism only give a limited amount of verifiable data causing it to be inflexible and not address aspects such as personal beliefs, experiences and motivations. Interpretivism research goes in-depth to understands things, giving clearer explanations than a positivism study would do. 
Despite both having the ability to provide in-depth research results, and both arguably being just as good as each other when it comes to research methods. It’s all dependable on what approach the research topic needs to take to provide them with the valuable results. 
With both proving to be useful approaches, based on Data and figures needed to be able to achieve a clear answer on the current research topic, Positivism would be the best approach as it would give more data and figures to receive a better understanding on how sponsorships effect Formula 1 teams by being able to research data and figures that have already been produced and will be able to look into more depth with knowing it is real information that will give a pathway to start to research with. 

Deductive 
Deductive approach starts with a social theory that is compelling with data provided. A deductive approach to research is also know as ‘scientific investigation’. The research includes studies of what others have done similar to the research of your topic by reading existing theories. 
Inductive 
Inductive approach begins by collecting data relevant for the research topic that has been chosen. Once the researcher is happy with the amount of data that has been collected, the researcher will look for patterns within the data that has been collected to help develop a theory that could explain those patters in a more sensed way and give a clearer and simpler understanding of the research topic. 
Two of these approaches can be used in any research topic and used together which is commonly done. Inductive approach can be used as a starting point for the deductive approach and could be compelled together. 

3. Research Strategies 
Importance of Research strategies is that it provides a sense of vision where you as the researcher wants to go with the research topic of your choice. Giving different techniques and procedures to create a better understanding of the topic. 
       Case Studies 
Case studies are arguably one of the most popular research methods used. The use of case studies in research can be divided into 2 different categories, Explanatory and descriptive. 
Explanatory aim to answer why or how questions where the researcher only has little control over occurrence of events. These types of case studies are used to focus on context of real-life situations.
Descriptive case studies look into interpersonal events after a certain amount of time has passed. It is a useful strategy when not much is known about the topic and where problem solving needs to be issued. 
       Basic Research 
Basic Research also known as fundamental research doesn’t give the researcher immediate evidence oh what they are looking for. Basic Research helps the researcher by giving them curiosity and the desire in wanting to expand their knowledge in that specific research area. Basic Research studies tend to generalise about the research topic into gathering knowledge for the sake of knowledge. (Anubha Walia, 2020)
Basic research will become a useful strategy towards collecting more data and information from sponsorships that are involved with Formula 1, showing figures and basic answers within the advantages and disadvantages of involving sponsorship, gathering many basic research information will be useful as it will give a pathway into looking more in depth if needed to achieve a better understanding of the research topic. 
       Applied Research 
Applied Research seeks to solve a specific problem or provide solutions to issues affecting an individual, group or society. Applied Research often referred as a scientific method of research or contractual research as it involves a scientific method to solve everyday problems. 
Applied Research will be a strategy used towards gathering Data information towards who benefits the most from sponsorship. It’s a method that is used too show solutions which are affected, which in this research topic is a Formula 1 teams and the sponsorship they are involved with. 
       Surveys
Survey research is defined as the process of conducting research using surveys that researcher wants a response to. Giving out surveys for others to do will gather a new sort of date that will help give the researcher a better understanding to a meaningful research conclusion.  Also gathers large volumes of data that can be analysed and researched for further use. Surveys can be used to answer and give useful information on any research topic depending on the sort of survey you give out and the feedback you receive from it.

      Questionnaire 
A Questionnaire is the main way to collect data in a survey Research. It’s a very basic Research strategies that can be used in various different research topics. A questionnaire involves a set of standard questions which is followed in a fixed or correct order. Doing this will collect individual date about one or more topics depending on the research questions you give out. (Young, 2015)
A questionnaire can be based on asking general questions about the effect sponsorships has on Formula 1 teams. This could be done by concentrating on 1 question to give more in depth information on that and giving the other questions a different strategy to deal with. 
      Interviews
A research interview involves an interviewer who coordinates with another through the process of conversation and asking questions when appropriate. Interview only creates a small amount of data as you will only receive information from 1 person during an interview usually. Interviews are a method that is used when there is a need to collect in-depth information on people’s opinions, thoughts, experiences and feelings. An interview can be conducted in 3 ways for research, Unstructured, Semi structed and structed. Each interview type has its advantages and its disadvantages, selecting one depends on your research topic and what you would like to get out of the interviews. 
Within the current Research topic chosen a semi structured Interview would be a very useful method into problem solving and giving answers towards the research as the interviewee does not have to strictly follow the list of questions asked, the interviewer will ask more open ended questions allowing more of a discussions between the both and possibly give more valuable information that will be needed for the research. 
Experiments 


4. Resource and Project Plan 
Project plan or also known as research plan can be difficult to make and can prove to be very complicated but again this is all down to the chosen research topic and the research that has been found to solve the problems and give answers. Purpose of a research plan is to show the development that has been made through researching with an immediate point of view and a purpose as of why you have provided information and answers. Research plan should also include information about what equipment/materials was used to complete your research project plan showing how far you went by creating your own plan and what it took to help solve your answers. 
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