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	Student Number
	2410151
	Student Name
	Monica stan 

	

	Website Chosen 
	The cooking academy

	Insert hyperlink to website
	Https://www.thecookingacademy.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
A fast website loads in under 2 seconds, with 2.5 seconds considered a good benchmark. A website loads differently based on the user's device, its processor power, screen size, and the speed and reliability of their network connection. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, it helpful and tells you that it so easy to understand all where to go to find it and how to find it. It a fast load 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, a customer can make a booking via the webpage it right there when you enter the web page.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: streamline menu options and use clear labels to make it easier for users to find what they need. limit the number of choices to prevent overwhelm.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: A webpage’s appearance differs between desktop and mobile primarily because of screen size. Desktop sites are built for wide screens and mouse precision, often featuring complex menus and denser content. And engagement, videos.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: websites use imagery, videos, and colour to enhance users experience by capturing attention, reinforcing brand identity, and guiding behaviour. Imagery provides visual context and dynamic information, and strategic  


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: yes, it a very use if you're a starter and need how to do something you can just go on chat tools 


	Question 2d – How effective are the social media links on the website?


	Answer:  social media links on a website are highly effective for increasing brand visibility   and. Is a very useful to find. they help visitors connect with a brand on the platform 
Build trust through social proof.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:  they are very good and helpful so that the visitors know how to look for what they need and to be clear for them to understand how to register.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Yes, i believe so costumers reviews are made available through a process involving collection from various source. And can be on date.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
I give a score from 10 to 8 it ok and very helpful 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: no, it doesn't show but what i believe it because they probably don't want the customers to think Maby, they don't like the prises or they can't afford it but what i believe it privet and they have to get register first.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking 

	
	2.academy

	
	3. Art of cooking 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  this website that I chose is coming on first on google it because majority of the cooking academy don't have a website. These personalized sessions are ideal for individuals who want to learn under the direct guidance of a chef or nutrition coach.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  yes, and i believe that it still in the modern days because it still in on the website and it very helpful to understand and helps.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: an explanation for this improvement could be that a modern, easy-to-navigate website is crucial for retaining customers and attracting new ones. A seamless so visitors can quickly find what they need leading to higher engagement. That can be useful to the customers 
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