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[bookmark: _Toc162226761]Introduction
Originally speaking, social networks are no longer an option in the digital world of today. They have transformed the way employers interact with candidates. This paper will focus on the use of the Facebook and LinkedIn sites in the current employment search programs which are considered to be the best tools. LinkedIn, a home for the hunters and Facebook, the most popular social network, when united bring both the best and the most challenging sides for the recruiter who searches for the best-suited applicant (Chenane and Hammond, 2022). It is wise to be aware that the social networks you opt for in your organizational recruitment methods will ultimately determine the model you use in looking for interested people.
[bookmark: _Toc162226762]LinkedIn
Today, recruiters often use LinkedIn, which can be described as an advanced professional network, as their main hiring tool. People with mixed competencies can be a headache and an asset as well if a board has to make a decision along these lines.
Benefits
LinkedIn is a wonderful resource that companies can greatly benefit from by making the hiring process easier. This tool provides a wide scope of possibilities which enables employers to get in touch with a large number of applicants and find appropriate candidates for their vacancies. Through the system's highly advanced search filters, recruiters can limit their candidate searches according to specific criteria such as sector of work, level of expertise, skills, and location, thus optimising the recruitment process and saving on time and expenditure. 

Fig..1: Benefits of LinkedIn
(Source: Self-developed)
Moreover, the nativities of LinkedIn contains a wide range of detailed information, including the applicants’ professional career, and proficiency, as well as endorsements and recommendations, that can be used by employers before inviting the applicants. LinkedIn has some unbelievable opportunities for networking for people and even for companies (Davis et al. 2020). Recruiters will have an opportunity to network with future employees, company executives, and other industry experts so as to expand their talent pool and endorse their employer brand. In addition, the platform builds employee referrals which result in hiring better talents and creating a positive culture by using these employee networks. Therefore, the features of LinkedIn allow recruiters to have a rather smooth and effective discussion throughout the recruiting process.
Drawbacks
LinkedIn provides a large scale of recruiters' benefits, such as opening several doors to the job market and even allowing precise searching by job roles. On the one hand, it is a hindrance because it brings considerable problems to cope with. With a vast amount of visitors and advertising jobs posted, it has become hard for businesses to recruit the best talent. Equally, employers will necessarily experience great difficulty trying to tag their candidates out of the large volume of job ads and promotional materials that may jam their inboxes. On the one hand, through the free basic hiring methods, LinkedIn provides an added advantage, but in the long run, the premium features fee raises the recruitment cost. 

Fig..2: Drawbacks of LinkedIn
(Source: Self-developed)
In addition, enrolling people who are not in employment actively may be a difficult task, and as a result, other methods should be considered. Apart from that, responsible for recruiting may find inconsistencies in the profiles of the applicants which can be characteristic of the whole process of selection. On top of that, both the business and its customers may cherish privacy as they are not aware of what type of personal data they share about their professional and private lives. Because of that, companies that do not follow GDPR and ethical rules are the only ones who can gain access to this information found on LinkedIn (Breuer et al. 2021). But, doubtlessly, overcoming these problems lies in the effective marketing of LinkedIn for businesses to give them an edge in this major hunt of recruitment.
[bookmark: _Toc162226763]Facebook
A huge social media site, Facebook which nowadays can be considered as the leader among the others, issues both benefits and becomes problematic for workforce-seeking enterprises.
Benefits
Facebook provides masterly chances for organizations to arrange staff. Firstly, it has more than 2.8 billion users monthly on all global scales (Kraus et al. 2022). Raising such an opportunity greatly expands the pool of qualified people from all kinds of backgrounds and geographic locations.
Fig..3: Benefits of Facebook
(Source: Self-developed)
Or else Facebook's advanced advertising facility would help business people to produce viable recruitment ads with specific targeting that allows them to reach the audience according to an organized list coming out of demographics, interest, and some job-related criteria and, in turn, improve the quality of their recruitment. The social media platform's communicative features (like a comment, a like, and a share) let the recruiters communicate with the applicants in a direct way. Unlike sending a resume, having the possibility to get to know the company in detail and check its culture, one can receive personalized feedback and experience. This Facebook presence, whether it is a regular post or an advertisement of a job posting, the company highlight or an employee review, indeed creates visibility, builds credibility for the brand and does the same. Similarly, Facebook has access to a networking system that allows employees to make referrals, employee share job openings with their network and recommend a person depending on their networking (Ruparel et al. 2020). Often, such openings lead to high-quality hires with a good organizational culture and strong employer brand.
Drawbacks

Fig..4: Drawbacks of Facebook
(Source: Self-developed)
Concerns about Facebook privacy regarding the exchange of personal and professional information must be taken into account by recruiters, which should comply with the relevant data protection law regulations In contrast to LinkedIn, which is targeted at professionals, the generalized nature of Facebook may be lacking the context that serious job seeker needs. Facing the competition and distractions during the search, the recruiters encounter problems with candidates’ focus (Hosain et al. 2020). Limitations of search options and prospects of having to pay for ads only make recruitment efforts on Facebook needless to say complex.
[bookmark: _Toc162226764]Conclusion
LinkedIn and Facebook offer different functions in the world of social networking. LinkedIn specialises in professional networking, career growth, and personal branding, whereas Facebook focuses on relationships, volunteering, and content distribution among friends and family. Regardless of their distinct advantages and shortcomings, both platforms provide essential chances for people to connect with one another and engage on the internet, catering to a wide range of needs and tastes in the age of technology.
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