	
	
	



	LCLM4002_LON Digital Skills Task 3
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	Student Number
	2425461
	Student Name
	Viktoriia Barannyk

	

	Website Chosen 
	Acocks Green Bowling

	Insert hyperlink to website
	https://www.acocksgreenbowling.co.uk/bowling/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Acocks Green Bowling website loads speedily, usually in just a few seconds. All the buttons and pages, such as "Bowling," "Party Packages" "Food & Drink," "Leagues," "Latest Offers," " Jobs," and "Contact us" work well and open without any delays. Overall, everything is fast and easy to use, which helps visitors find what they need quickly and without problems.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has several sub-pages, including Bowling, Party Packages, Food & Drink, Leagues, Offers, Jobs, Find us and Contact Us. Customers navigate these using the top and side menus. However, the design feels slightly outdated, and the pages are not organised clearly, making navigation difficult. Introducing a modern dropdown menu would help visitors find key information faster.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can now make bookings directly through the Acocks Green Bowling website. The site features an online booking system powered by Lane Engine, allowing users to select their preferred date and time for bowling. This enhancement provides greater convenience, enabling customers to schedule their visits without the need to call. To make a booking, visit Acocks Green Bowling, official website, and navigate to the 'Bowling' page, select a suitable date and time, choose how many games and players (adults/children), click continue, fill in your details, and finally complete payment.". Alternatively, for any questions or special requests, customers can also call 0121 706 1669 (Acocks Green Bowling, 2025).

	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve usability, the website could benefit from a more modern design and clearer navigation. While it functions well overall, some pages—especially those in the “Useful Information” section—are hard to find and not well organised. Adding a dropdown menu, better page structure, and a search bar would make it easier for users to find important details. Also, showing prices clearly on main pages would help visitors plan their visit without needing to start a booking or make a phone call.

	
Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean, user-friendly layout with clear sections and relevant images. On desktops, the design is visually balanced and easy to use. The mobile version maintains the same structure and functionality as the desktop version. The text and buttons are appropriately sized and spaced, ensuring readability and ease of use on smaller screens. The navigation menus are accessible, and the overall design is responsive, adapting well to different screen sizes.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website makes good use of images to represent the environment and activities available at the bowling centre. The visuals are bright and appealing, helping to attract families, groups, and casual visitors. The colour scheme supports the overall fun and relaxed tone of the site. However, there are no videos on the site. Including a short video could make the website more engaging and give new visitors a better look at the facilities and overall experience.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Acocks Green Bowling website does not feature an online chat tool. Currently, customers are encouraged to make enquiries via telephone 0121 706 1669 or email, with contact details clearly provided on the Contact us page. Including an online chat tool could significantly enhance customer support by allowing users to ask questions and receive fast replies. This would be especially useful for people seeking quick information about bookings or opening times (for e.g. on bank holidays).

	Question 2d – How effective are the social media links on the website?


	Answer: The website does not clearly show any links to social media, like Facebook or Instagram. This makes it harder for customers to find updates, photos, or news about events. Social media is a useful tool for businesses to connect with people and share what is going on. Adding visible social media links would help more customers stay in touch with the bowling centre and feel more involved with what the business is offering.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are explained through different pages on the website, such as Bowling, Party Packages, Food & Drink, and Leagues. Each section gives a short description, which helps customers understand what is available. However, details like prices and opening times are not easy to find unless you start the booking process. Adding this information clearly on the main pages would make planning a visit much easier for customers.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There are no reviews published on the company’s website. However, reviews can be found on external platforms like TripAdvisor or Yelp (TripAdvisor, 2024; Yelp, 2024). Including a live review section or a few selected quotes from trusted sources would make the website feel more authentic and trustworthy, especially for first-time visitors.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents the service as high quality by using clean design and good images of the venue. It shows that the centre is family-friendly, well-maintained, and offers fun activities like leagues and party bookings. The place looks welcoming and could be good for casual games, family outings, or small group events. It has a relaxed atmosphere, and the images on the site suggest that it is suitable for both children and adults, which makes it versatile for different occasions. However, the lack of reviews and pricing information makes it difficult to be fully confident about its quality. I would suggest checking other sources before recommending it.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not clearly shown on the website. Customers can only see cost details after starting the booking process, which may be the company’s way of offering personalised options or adjusting for group sizes. However, not showing basic prices upfront makes it harder for visitors to plan their visit or compare with other venues. Adding visible pricing to the main pages would improve transparency and help customers feel more confident about booking.

	
Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2.Club

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching for 'Bowling Club Birmingham,' the Acocks Green Bowling website ranks among the top ten results. This indicates that the site is effectively optimized for search engines and easily accessible to local users.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I would say that websites are still very important for businesses in the UK today. Personally, I often rely on a business’s website before making plans or bookings. If the site is hard to use or missing key details, I usually move on to a competitor. This shows just how important a good online presence is in today’s market. Most people search online before visiting a place or buying something. A good website helps customers find important information like opening hours, services, location and contact details. It also shows that a business is professional and trustworthy. Even though social media is popular, a website gives everything in one place and helps businesses connect with more people, both locally and online.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  I would recommend improving the website by updating its design, making navigation easier, adding clear prices and customer reviews. The current layout looks outdated, and some pages are not well organised, which can make it harder to find information. Clear prices help visitors plan their visit, and reviews build trust and confidence. Finally, small improvements like adding video content or live chat could make a big difference in how engaging and helpful it feels to visitors. These improvements would make the website more modern, user-friendly, and professional for new and returning customers. Adding these things would make the website much more useful and professional. 
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