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[bookmark: _Toc218468114]ABSTRACT
This study examined the influence of financial literacy and digital literacy on entrepreneurial intention among youths of Gandaki Province, Nepal, drawing on the Theory of Planned Behavior (TPB). Using a quantitative research design, data were collected from 35 participants through a structured questionnaire containing 27 questions, consisting of 7 demographic details, eight financial literacy questions, seven digital literacy questions and five entrepreneurial intention-related questions. The data was analysed using simple and multiple linear regression. The simple regression analysis revealed that both financial literacy and digital literacy had a moderate and significantly positive effect on entrepreneurial intention when treated separately. However, when entered simultaneously in the multiple regression model, neither predictor reached statistical significance, although both showcased meaningful effect sizes. Therefore, both financial skills and abilities and digital capabilities are deemed necessary to foster entrepreneurial interest among youths, while increased entrepreneurial intentions contribute to entrepreneurship development. Entrepreneurship acts as a key mechanism to economic growth, poverty reduction and employment generation. Hence, policymakers and educational institutions are recommended to focus on promoting financial literacy, digital literacy and entrepreneurship intention among youths.
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1.1 [bookmark: _Toc218468117]Background of Study
Entrepreneurship development acts as a key mechanism for the economic growth of a country through the creation of jobs, reduction of poverty, innovation, wealth generation and improved living standards (Ahmed et al., 2025a; Sufian and Wen, 2024; Urbano, Aparicio and Audretsch, 2019). In the past few years, self-employment has been considered one of the most attractive career paths, especially among young people, resulting in an increased number of youth entrepreneurs (Sufian and Wen, 2024). Entrepreneurial intention can be defined as the willingness to initiate a new business venture. “Entrepreneurial intention is the desire and willingness to start and run a new commercial venture” (Adhikari, R. and Dutt, 2024, p. 93). It is the preparedness of the mind towards a business idea and to accomplish specific objectives (Bird, 1988). Developing entrepreneurial intention and engaging in entrepreneurial activities are two phases of the entrepreneurial process (Ohashi et al., 2021).
The development of the financial system introduced new financial products and services, offering people a wide range of methods to manage their savings, investments, payments, borrowing and associated risks (Lyons and Kass‐Hanna, 2021). As entrepreneurship refers to the process of starting and managing a new venture, taking risks with the motive of earning profit (Ahlin, Drnovšek and Hisrich, 2014) financial literacy is essential for becoming a successful entrepreneur, especially for young individuals (Sufian and Wen, 2024). Additionally, in the field of entrepreneurship, company owners need to have the necessary skills to effectively utilise digital tools, platforms, and infrastructure to foster innovation and entrepreneurial activities (Ganefri et al., 2024; Neumeyer, Santos and Morris, 2020). Financial literacy and inclusion are considered key to economic growth and poverty reduction. Promoting financial literacy and financial inclusion are the main priorities of the Central Bank of Nepal. As an initiative, it has formulated the Financial Literacy Framework 2022 (NRB, 2022). The overall financial literacy rate of Nepal is 57.9%. Based on geographic areas, Bagmati Province has the highest financial literacy rate at 64.5%, followed by Gandaki Province at 62.4% (Database, 2023). Moreover, the Government of Nepal has prioritised the integration of digital technology to accelerate the economic growth of the country and it has been promoting digital platforms for e-commerce, e-governance and online education. Additionally, the government has formulated ‘Digital Nepal Framework, 2019’ as a blueprint for digital integration into the Nepalese economy (MOCIT and Government of Nepal). The overall digital literacy level of Nepal is 71% in the year 2021. Similarly, in the Global Competitiveness Index, Nepal ranked 105th out of 114 countries (UNICEF, 2021).
The local level governments offer skill-based and vocational training programs to foster an entrepreneurial mindset among youths and to reduce the growing youth migration for employment opportunities (National Statistics Office, 2025). The government has taken initiatives to promote entrepreneurship interest and self-employment through policies, such as youth and small entrepreneur self-employment and skill development programs, youth self-employment program, etc. (Bhattarai, 2024). Moreover, the government is collaborating with universities to establish incubation centres for the promotion of innovation-based start-ups, for which a budget of NPR 730 million has been allocated to assist Gen-Z for new venture creation and start-ups by providing subsidised loans at 3%  (Ministry of Finance, 2025). Despite such initiatives, there is a lack of employment opportunities due to political instability; consequently, migration of people seeking secure employment is rising in Nepal (Rana et al., 2024). Nepal is facing 4.9% unemployment rate. The 20-24 age group has the greatest unemployment rate of 9.3%, followed by the 15-19 age group accounting for 7.6% and the 25-29 age group with 6.7% (National Statistics Office, 2021). Nepal has a significant potential for launching new ventures despite the country's high unemployment rate and lack of jobs (Rana et al., 2024). Drawing on the growing significance of financial literacy, digital literacy and entrepreneurship development, this study is set out to investigate the influence of financial literacy and digital literacy on the entrepreneurial intent of young people in Gandaki province, Nepal
Defining Financial Literacy
There is no well-accepted definition of financial literacy (Atkinson and Messy, 2011). Financial literacy is one of the crucial elements required to establish a new business (Alshebami and Al Marri, 2022; Aldi, Herdjiono and Maulany, 2019; Xiang and Worthington, 2015). “Financial literacy is the ability to understand and manage one’s personal finances, including budgeting, saving, investing, and managing debt”(Adhikari, R. and Dutt, 2024 p. 93). Similarly, Atkinson and Messy (2011) defined financial literacy as “a combination of awareness, knowledge, skills, attitude and behaviours necessary to make sound financial decisions and ultimately achieve individual financial wellbeing” (p. 4). It is generally accepted that people with higher financial literacy tend to have a higher interest in starting their own business, as they will know how to handle money both individually and professionally. Financial literacy offers young individuals the opportunity to explore new business ideas, evaluate associated business risks, access capital and make sound business decisions (Adhikari, R. and Dutt, 2024). However, to take advantage of such opportunities, individuals need to have adequate financial skills and knowledge to engage in the financial marketplace, make sound decisions and safeguard themselves against fraud and abuse (Kass-Hanna, Lyons and Liu, 2022). Hence, a crucial element of financial literacy is possessing awareness and knowledge of the products and services that are available, their use and the tools and delivery methods (Kass-Hanna, Lyons and Liu, 2022).
Defining Digital Literacy
There is no agreed-upon definition of digital literacy; it differs according to the authors (Reddy, Sharma and Chaudhary, 2020; Walton, 2016). SZ ST and Batcha (2014 p. 62) defined digital literacy as “the ability to locate, organise, understand, evaluate and analyse information using digital technology.” Digital literacy is an umbrella framework comprising six sub-disciplines: information literacy, computer literacy, media literacy, communication literacy, visual literacy and technology literacy (Covello and Lei, 2010). This study considers digital literacy as “an individual’s ability to find and evaluate information, use this information effectively, create new content using this information and share and communicate this newly created information using appropriate digital technologies” (Reddy, Sharma and Chaudhary, 2020 p. 83). The cutting-edge technology and innovative digital technologies have profound impacts on every aspect of human life, changing the world substantially (Rani and Salim, 2024; Elnadi and Gheith, 2023). 
The digital revolution has impacted the business environment, reshaping traditional business strategies and processes (Elia, Margherita and Passiante, 2020; Bharadwaj et al., 2013). Digital technologies enable entrepreneurial activities (Von Briel, Davidsson and Recker, 2018), hence they are integrated into business models and processes to create new ventures and establish digital start-ups (Elia, Margherita and Passiante, 2020). Despite the growing concern for job displacement, the development of advanced technology and expansion of digital access have created new jobs through innovative products and services (Kang, Park and Jang, 2024). Due to the transformative impact of technological advancement, digital literacy has become one of the core elements of human resource competence in the digital era (Reddy, Sharma and Chaudhary, 2020; Cisotto and Pupolin, 2018). Therefore, a thorough understanding of digital literacy is essential for effective policy implementation in different sectors, including employment (Tinmaz et al., 2022).
[bookmark: _Toc218468118]1.2 Problem Statement
Entrepreneurship contributes to the economic growth and development of a country through innovation and job creation, and poverty alleviation (Li and Qian, 2020; Alshebami and Al Marri, 2022). Entrepreneurship has received attention from the governments, scholars and institutions (Bhandari, D. R. and Subedi, 2024; Alshebami and Al Marri, 2022). Consequently, the Government of Nepal has prioritised entrepreneurship development in numerous policies, such as the National Youth Policy 2015, the National Employment Policy 2014, Fifteenth Plan of Nepal 2019/20-2023/24, Sixteenth Plan of Nepal 2024/24-2029/30, focusing on youths (National Statistics Office, 2., 2025). Despite such comprehensive policies, the full unemployment rate of Nepal stands at 19.2% (Ministry of Youth and Sports, 2015), and youths are more exposed to unemployment and underemployment challenges (ibid.). Further, financial literacy (Ministry of Youth and Sports, 2015; Li and Qian, 2020; Alshebami and Al Marri, 2022) and digital literacy (Rani and Salim, 2024) plays a crucial role in building entrepreneurial behaviour among individuals. However, the financial literacy score and digital literacy rate are 57.9% (Database, 2023) whereas the digital literacy rate of Nepal in 2021 accounted for 71% and ranked 105th for digital skills out of 141 countries (UNICEF, 2021). Moreover, there is a dearth of literature on the impact of financial literacy and digital literacy on entrepreneurial intention (Lusardi, Mitchell and Curto, 2010; Bhandari, D. R. and Subedi, 2024; Li and Qian, 2020). Hence, this study aims to analyse how financial literacy and digital literacy affect entrepreneurial intention among youths of Gandaki Province, Nepal.
[bookmark: _Toc218468119]1.3 Research Questions
This study sets out the following research questions and aims to answer them:
· What is the level of financial literacy among youths in Gandaki Province, Nepal?
· What is the level of digital literacy among youths in Gandaki Province, Nepal
· How does financial literacy affect the entrepreneurial intention of youths in Gandaki Province, Nepal?
· How does digital literacy influence the entrepreneurial intention among youths of Gandaki, Nepal?
· How do financial literacy and digital literacy jointly affect the entrepreneurial tendencies of youths in Gandaki province, Nepal?
[bookmark: _Toc218468120]1.4 Objectives
To answer the research questions, the general objective of this study is to understand how financial literacy and digital literacy contribute to shaping entrepreneurial behaviour among youths in Nepal, taking Gandaki Province as a case.
The specific objectives of the study are listed below:
· To explore the level of financial literacy of youths in Gandaki Province, Nepal.
· To assess the digital literacy level of young individuals in Gandaki Province, Nepal.
· To analyse the impact of financial literacy on the entrepreneurial intention among young people of Gandaki, Nepal.
· To examine the influence of digital literacy on the entrepreneurial intent of young people in Gandaki, Nepal.
· To explore the combined influence of financial literacy and digital literacy on entrepreneurial intentions of youths in Gandaki, Nepal.
[bookmark: _Toc218468121]1.4 Significance of the Study
Entrepreneurship has attracted the attention of the government in both developed and developing nations (Hasan et al., 2024) and is viewed as a driver for economic progress (Wardana et al., 2023; Hasan et al., 2024; Sufian and Wen, 2024). The advancement of technology and artificial intelligence, fueled by COVID-19 have reshaped the entrepreneurship landscape, causing a shift from offline transactions to online transactions (Liang et al., 2025; Wardana et al., 2023). Similarly, the introduction of financial technology, combined with the COVID-19 pandemic, has revolutionised financial transactions. In this context, there is significance in examining the dynamic relationship between financial literacy, digital capabilities, entrepreneurial intention and entrepreneurship (Kang, Park and Jang, 2024). Further, to promote entrepreneurial intention, factors affecting the entrepreneurial mindset of potential entrepreneurs should be identified (Alshebami and Al Marri, 2022). Existing studies focused on the nexus between financial literacy and saving behaviour, leaving a notable gap in youth-focused research in developing countries (Bhandari, D. R. and Subedi, 2024; Lusardi, Mitchell and Curto, 2010). Therefore, this study aims to fill the existing knowledge gap in the literature by examining the impact of financial literacy and digital literacy on the entrepreneurial intentions of young people in Gandaki Province, Nepal. The findings of the study will help researchers, practitioners, and academics for future studies. Moreover, results from this study may assist the government, NGO/INGOs, and policymakers in formulating and implementing youth-friendly strategies to promote an entrepreneurial mindset and entrepreneurship activities.
[bookmark: _Toc218468122]1.5 Limitations of the Study
This study faced some limitations during the study process. Those limitations are presented below:
· The sample size selected for this study is small due to time constraints, which may reduce the generalisability of the findings.
· The samples were collected based on convenience sampling from Gandaki Province of Nepal, which limits the generalisability of the study results to other geographic areas.
· There may be self-reported bias while respondents filled out the questionnaire.
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This chapter analyses previous research on the subject to increase understanding of the issue being investigated and identify any gaps. There are three sections in this chapter. Section one explores theoretical foundations. A thematic analysis of the impact of financial literacy and digital literacy on entrepreneurial intention is presented in sections two and three, respectively, and hypotheses are developed. A conceptual framework is demonstrated in section four, followed by the philosophical positioning of the study in section five and the research gap in the sixth section
[bookmark: _Toc218468125]2.1 Theoretical Framework
Theory of Planned Behavior (TPB) (Ajzen, I., 1991) is widely used to explore factors affecting entrepreneurial intentions. According to this theory, three cognitive factors: attitude towards behavior, subjective norms, and perceived control, shape the intention, which further causes the behaviour of an individual (Ajzen, I., 1991). Attitude refers to the favorable or unfavorable view towards entrepreneurship (Ajzen and Icek, 2005). Subjective norm indicates social pressure from significant people to engage in entrepreneurial activities, while behavioral control is the perceived ease or difficulty to involve in entrepreneurship (Ajzen and Icek, 2005). Since financial literacy and digital literacy are likely to enhance perceived behavioral control by increasing access to financial resources and access to new business information, ideas and platforms, it is claimed that financial literacy and digital literacy significantly influence entrepreneurial intentions. Previous studies have demonstrated the significantly positive impact of financial literacy (Maria, 2022; Sapkota and Malakar, 2021; Adhikari, R. and Dutt, 2024) and digital literacy (Rani and Salim, 2024; Ganefri et al., 2024; Maudina, Saptono and Pratama, 2022) on entrepreneurial intentions.
According to Entrepreneurial Event Theory (Shapero and Sokol, 1982), an individual’s entrepreneurial intention is influenced by perceived feasibility and perceived desirability. Perceived desirability is the interest of a person in starting a new venture, and perceived feasibility refers to the ability to start a new business (Shapero and Sokol, 1982). Moreover, the Social Cognitive Theory (Bandura, 1986) is also applied to study entrepreneurial intentions. Bandura (1986) argued that human behavior is shaped by self-efficacy and the external environment. Self-efficacy is the perceived ability to engage in certain actions (Bandura, 1986). This study adopts the Theory of Planned Behavior.
[bookmark: _Toc218468126]2.2 Financial Literacy and Entrepreneurial Intention
Financial literacy seems to have a significant association with entrepreneurial intention. Aldi, Herdjiono and Maulany (2019) stated that people with higher financial literacy tend to have higher entrepreneurial interest, stressing the need to promote financial literacy to encourage entrepreneurship intention among students. The willingness and behaviour to engage in digital entrepreneurship is substantially affected by financial literacy (Xiao et al., 2022). Financial literacy has a significant positive relationship with the entrepreneurial intention of an individual (Adhikari, R. and Dutt, 2024). Kang, Park and Jang (2024) posited that financial literacy assists individuals in setting and accomplishing long-term objectives when digital capabilities enable them to identify new business opportunities and start-ups, thereby proving a positive impact of financial literacy and digital capabilities on entrepreneurial intentions. Financial knowledge stimulates entrepreneurial intent, indicating the necessity to promote financial literacy among university students (Ohashi et al., 2021). This finding is consistent with the findings of the study conducted among undergraduate accounting students in a Malaysian university by Ahmad et al., (2019).
It seems that financial literacy has a significant impact not only on entrepreneurial intention but also on entrepreneurship. Hasan et al., (2020) claimed that the knowledge regarding finance, insurance, banking and investment increases the ability to manage personal as well as business finance, which further promotes interest towards entrepreneurship among youths.  (Pashaei et al., 2024) also reported a significantly positive effect of economics education and financial literacy on entrepreneurial intention among university students in Iran. Similarly, a study conducted among university students in Malaysia found a significant relationship of financial attitude and financial knowledge with entrepreneurial intentions (Sufian and Wen, 2024). On the contrary, in their study of the impact of financial literacy on entrepreneurial intention among university students in Saudi Arabia, Alshebami and Al Marri (2022) found no direct association between financial literacy and entrepreneurial intention; however, the relationship may be mediated by saving behaviour. They explained that even though individuals have the intention to become entrepreneurs, they may abandon the idea due to other environmental factors, such as a lack of funding and or formal and informal institutions.
People with higher financial literacy tend to have higher entrepreneurial intent. Bhandari and Subedi (2024) argued that an individual with higher financial literacy have good understanding of financial concepts, which empowers them to identify new business opportunities leading to an increased intention to involve in entrepreneurship. The people with higher financial literacy can make sound financial decisions, which shows the significance of financial literacy on entrepreneurial career intention among students in Kathmandu, Nepal (Ghimire, Dahal and Joshi, 2023). Financial literacy and behavioral traits play a crucial role in shaping entrepreneurial intention among women in Madhesh Province, Nepal (Mishra, S., Adhikari and Karki, 2024). In a study conducted in Karnali Province, Nepal, a significant positive relationship was found between financial literacy, saving behavior and family financial socialisation among university students (Rawat, 2023).
H1: Financial Literacy has a positive and significant effect on entrepreneurial intention.
[bookmark: _Toc218468127]2.3 Digital Literacy and Entrepreneurial Intention
Digital literacy seems to influence an individual’s intention to engage in entrepreneurial activities. The study of the relationship between digital literacy and entrepreneurial intention in Malaysia found a significantly positive relationship between digital literacy and entrepreneurial intention among university students (Rani and Salim, 2024). Digital literacy has a positive impact on the entrepreneurship interest of university students (Liang et al., 2025). Similarly, Maudina, Saptono and Pratama (2022) reported that entrepreneurial intention can be increased by improving digital literacy, and they found a significant and positive impact of digital literacy on the entrepreneurial intentions of grade XI students in Jakarta. Digital literacy enhances the use of information and communication technology for operating business activities and increases the entrepreneurship intention of students in higher education (Ganefri et al., 2024). Furthermore, digital literacy also significantly and positively influences the digital entrepreneurship interest of university students in Indonesia, as reported by Maulani, Fauziah and Mubarok (2023). A similar study among university students also found a significant and positive impact of digital literacy towards digital entrepreneurial intention (Zeynalov and Doğantan, 2025). The digital entrepreneurial intention is also affected by the innovativeness of students, entrepreneurship education, digital entrepreneurial self-efficacy, creativity and digital literacy.
Digital literacy plays a moderating role in the relationship between entrepreneurial education and digital entrepreneurial intentions (Liang et al., 2025). The relationship between digital literacy and entrepreneurial behavior is mediated by entrepreneurship intention (Islami, 2019). The interest of becoming an entrepreneur of Gen Z is significantly and positively affected by entrepreneurship education, attitude towards risk and digital literacy (Utami et al., 2025). On the contrary, Mulyono, Soetjipto and Hermawan (2023) contested that digital literacy has a significantly negative impact on entrepreneurial intentions, indicating that the higher the application of digital literacy, the lower the intention of becoming entrepreneurs among students. Stressed that digital literacy allows the students to utilise technology, it only enhances their skills and capacity in time management without increasing entrepreneurial tendency. Digital literacy alone is not enough to promote the desire to become an entrepreneur, and there is no significant impact of financial literacy on entrepreneurial inclination (Davari Dolatabadi, Shahi and Charaki, 2025). However, a significantly positive effect of digital literacy along with digital communication, media literacy and digital safety on the entrepreneurship intent of tertiary-level students (Onwubuya and Odogwu, 2023). Further, the ability to use technology equips the students with business knowledge, which further enhances their interest in becoming entrepreneurs. Therefore, digital literacy has a positive association with the intention to become entrepreneurs among vocational students (Suryani and Chaniago, 2023).
The digital literacy also has a positive impact on the intention adopting entrepreneurship career among millennial students in the Faculty of Economics (Hasan and Nurtrida, 2023). Digital literacy is an essential tool to foster social entrepreneurship intention and social entrepreneurship behavoir among mass communication students in Taiwan, and digital literacy has a direct positive relationship with entrepreneurship intention (Ip, 2024). Digital literacy significantly and positively affects entrepreneurial intention as well as female empowerment (Alshebami et al., 2025). 
H2: Digital Literacy has a positive and significant effect on entrepreneurial intention.
H3: Financial literacy and digital literacy have a positive and significant impact on entrepreneurial intention
[bookmark: _Toc218468128]2.4 Philosophical Underpinnings
Research philosophy refers to ‘a system of beliefs and assumptions about the development of knowledge’ (Saunders, Lewis and Thornhill, 2023, p. 131). The research philosophy set forth the researcher’s worldview (Saunders, Lewis and Thornhill, 2023). A researcher needs to set out a philosophical position before starting research (Gamage, 2025). The philosophical position is also known as a research paradigm (Gamage, 2025). There are five major research philosophies in business and management, outlined by Saunders, Lewis and Thornhill (2023), which are presented below:
· Positivism: Positivists believe social reality is objective and can be measured following strict scientific methods. Therefore, under the positivist paradigm, knowledge should be acquired through observable facts and scientific principles, rather than relying on assumptions (Gamage, 2025). The positivist research paradigm is mostly adopted under the quantitative research method (Gamage, 2025).
· Interpretivism: Interpretivists argue that social reality cannot be measured as physical phenomena (Saunders, Lewis and Thornhill, 2023). Interpretivism is adopted under the qualitative research method or mixed method (Gamage, 2025).
· Critical Realism: Critical Realists believe that reality is external and independent; however, it cannot be observed and measured based on our knowledge (Saunders, Lewis and Thornhill, 2023).
· Postmodernism: Postmodernists challenge established thoughts and knowledge. They argue that social realities are collectively constructed and shaped by language, culture and power (Saunders, Lewis and Thornhill, 2023).
· Pragmatism: Pragmatists stress that there is no best way to interpret the world and reality (Saunders, Lewis and Thornhill, 2023).
Moreover, each of the research philosophies consists of interconnected elements, namely: ontology, epistemology, axiology and methodology (Kivunja and Kuyini, 2017). These elements shape research frameworks collectively (Gamage, 2025).
Ontology:
Ontology refers to the researcher’s underlying belief about the nature of and existence of reality: singular verifiable reality and truth, or multiple realities that are socially constructed (Rehman and Alharthi, 2016). Understanding philosophical assumptions about the nature of reality is essential, as they guide a researcher’s thought on the research problem, its significance and the approach to answer the research question (Kivunja and Kuyini, 2017).
Epistemology:
The epistemological assumption refers to “how we come to know something; how we know the truth or reality” (Kivunja and Kuyini, 2017, p. 27). Epistemology is concerned with the way knowledge is acquired and communicated to others in a way that they understand it (Rehman and Alharthi, 2016). It is guided by ontology; if the ontological assumption is that there is a single reality, the researcher must be objectively detached and value-free to understand reality (Rehman and Alharthi, 2016). Conversely, if a socially constructed multiple reality is assumed, the researcher refuses to study people like objects and gets involved in the process to understand the subject being investigated (Rehman and Alharthi, 2016).
Axiology:
Axiology refers to “the ethical issues that need to be considered when planning a research proposal or research” (Kivunja and Kuyini, 2017, p. 28). It encompasses establishing, assessing, and understanding the right and wrong behavior of the study, taking into account the value that should be placed towards the participants, the data and the target audience of the study (Kivunja and Kuyini, 2017).
Methodology:
The methodology demonstrates the systematic processes adopted, such as (research design, method, approach and procedures) adopted while conducting research to gain knowledge and address the research problem (Kivunja and Kuyini, 2017). It comprises assumptions made, limitations faced and strategies to minimise or mitigate the limitations (Kivunja and Kuyini, 2017).


Philosophical Underpinnings of the Study
This is a quantitative inquiry under a positivist paradigm. The four foundational elements or assumptions of a paradigm, as suggested by (Kivunja and Kuyini, 2017) i.e., objectivist epistemology, naïve realism ontology, experimental methodology and beneficence axiology. Objectivist epistemology holds that reality can be measured through scientific inquiry, while naïve realist ontology assumes the existence of a world of material objects. Moreover, experimental methodology involves the manipulation of explanatory or predictor (independent) variables to examine whether changes in that variable cause changes in the explained or dependent variables. The beneficence axiology upholds the belief that all research should aim at maximising good outcomes for the research project, for humanity in general, and for the research participants (Martens, 2015), cited in (Kivunja and Kuyini, 2017).
[bookmark: _Toc218468129]2.5 Gap 
Entrepreneurship has attracted tremendous attention from researchers and the government (Hasan et al., 2024; Li and Qian, 2020; Alshebami and Al Marri, 2022) due to its contributions to economic development through innovation and job creation (Ahmed et al., 2025b; Sufian and Wen, 2024; Urbano, Aparicio and Audretsch, 2019). Although start-up activity and entrepreneurial participation have grown significantly, there is a paucity of studies emphasising entrepreneurship in Nepal (Adhikari, P. et al., 2024). The study of entrepreneurial success factors (Yadav, 2024; Chapagain, 2022; Mishra, A. K., 2024), barriers to entrepreneurship (Dangol, 2021; Gnawali, 2024; Karki, 2019), entrepreneurial intentions (Bhandari, G. B., Bhaumik and Neupane, 2024; Dhungana, 2024; Khanal, 2023)and access to finance or capital (Gupta, 2025; Bhandari, I. B., 2025; Shrestha et al., 2024) has been the main focus of research to date. However, a review of the literature reveals a dearth of studies focusing on the nexus between financial literacy, digital literacy, and entrepreneurial intentions, especially in developing countries like Nepal. There is a notable gap in research on financial literacy among youths in developing countries (Lusardi, Mitchell and Curto, 2010; Bhandari, D. R. and Subedi, 2024). Therefore, this study aims to fill the gap in literature and provide empirical evidence on the effect of financial literacy and digital literacy on entrepreneurship intentions, based on data collected from youths in Gandaki Province, Nepal.

[bookmark: _Toc218468130]2.6 Conceptual Framework
The conceptual framework for this study is demonstrated below:
Figure 2.1 Conceptual Framework of ‘The Impact of Financial Literacy and Digital Literacy on Entrepreneurial Intentions’
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There exists a crucial nexus between research paradigm and methodology because the choice of paradigm has methodological implications that affect the study topic or questions, participant selection, data collection method and tools, and data analysis (Kivunja and Kuyini, 2017). Methodology provides a roadmap for carrying out a research project. According to Keeves (1997), methodology is a broad term comprising research design, methods, approaches and procedures used in the research process cited in (Kivunja and Kuyini, 2017).
[bookmark: _Toc218468133]3.1 Approach to Theory Development
There are three approaches to theory development: deductive, inductive and abductive (Saunders, Lewis and Thornhill, 2023).
· Deductive Approach: The deductive approach is a systematic methodology adopted in empirical inquiry that moves from theory to data to prove or disprove the theory (Gamage, 2025). The deductive approach is presented figure below:
Figure 3.1 Deductive Research Approach
[image: ]Source: Gamage, A.N.K.K., 2025. Research design, philosophy, and quantitative approaches in scientific research methodology. Scholars Journal of Engineering and Technology, 13(02), pp.91-103.
· Inductive Approach: The inductive research approach is a strategy applied in research to develop a theory or insights through particular observations and data. The flow of the inductive approach is shown in the following figure:
Figure 3.2 Inductive Research Approach
[image: ]Source: Gamage, A.N.K.K., 2025. Research design, philosophy, and quantitative approaches in scientific research methodology. Scholars Journal of Engineering and Technology, 13(02), pp.91-103.
· Abductive Approach: The abductive approach moves between theory and data for comparison and interpretations rather than following the static rule of theory to data or data to theory (Saunders, Lewis and Thornhill, 2023).
[bookmark: _Toc218468134]3.2 Research Approach
The three approaches to research are qualitative, quantitative and mixed methods (Creswell and Creswell, 2017). The qualitative approach studies individual’s experience and opinion on a specific social or human problem, while the quantitative approach is concerned with the examination of the relationship among variables and the mixed approach is the integration of quantitative and qualitative data (Creswell and Creswell, 2017). The quantitative approach is adopted for my study.
[bookmark: _Toc218468135]3.3 Research Design
Research design is the type of inquiry adopted within qualitative, quantitative and mixed approaches (Creswell and Creswell, 2017). Qualitative, quantitative, and mixed methods are the three main research designs. Research design is a blueprint for research, and it highlights the kind of data collected (Saunders, Lewis and Thornhill, 2023). Qualitative research design uses interviews and observations for data collection, and narratives or grounded theory are applied for analysis and interpretation. On the contrary, qualitative research involves data collection through questionnaires and is analysed using graphs and statistics, whereas mixed methods use both questionnaires and interviews for data collection (Saunders, Lewis and Thornhill, 2023). Hence, this employs a quantitative research design to collect primary data.
[bookmark: _Toc218468136]3.4 Population and Sample
“The target population is the whole group of individuals to which we are interested in applying our conclusions, whereas the study population is the group of individuals to which we can legitimately apply our conclusions, and the sample is the group of individuals actually being studied” (Kazerooni, 2001, p.993). In the context of Nepal, people aged 16-40 years are categorised as youth (Ministry of Youth and Sports, 2025). Hence, the target population of my study is the youth of Nepal, and the study population is the youth in Gandaki Province of Nepal. A convenient sampling method was employed for data collection from youths aged 18 to 37 years. Moreover, 35 youths who responded to the questionnaire are the sample for my study. The sample size of the study should be large enough to generalise the findings of the study (Bolarinwa, 2020). The sample size of 35 is deemed sufficient for exploring the impact of two predictor variables, financial literacy and digital literacy, on entrepreneurial intentions, as the required sample size to test the hypothesis with two predictor variables for a large effect is 30 (Green, 1991).
[bookmark: _Toc218468137]3.5 Data Collection Method
For data collection, a structured questionnaire was developed using Google Forms for primary data collection. The questionnaire was distributed among the youths of Gandaki Province, Nepal, which included questions regarding demographics of the respondents, financial literacy, digital literacy and entrepreneurial intentions.
[bookmark: _Toc218468138]3.6 Instrumentation
The study employed a structured questionnaire created via Google Forms as the primary data collection instrument. The questionnaire was designed to measure the three main variables of the research objectives: financial literacy, digital literacy and entrepreneurial intention. The questionnaire was divided into four sections: demographic information, financial literacy, digital literacy and entrepreneurial intentions.
[bookmark: _Toc218468139]3.6.1 Demographics
The first section collected background information of the respondents' age, gender, education level, employment status, residential area, family business background and prior participation in entrepreneurship courses or training.
[bookmark: _Toc218468140]3.6.2 Financial Literacy
“Financial literacy is a combination of financial awareness, knowledge, skills, attitudes and behaviours necessary to make sound financial decisions and ultimately achieve individual financial well-being” (Kiril, 2020, p.6) . Section two assessed the financial literacy of participants using eight items. The financial literacy questions were generated based on frameworks suggested by (Kass-Hanna, Lyons and Liu, 2022; Lusardi and Mitchell, 2023; Kiril, 2020). The first five items were objective multiple-choice questions assessing conceptual understanding or basic financial knowledge, coded as correct answer=1 and wrong answer = 0, while the three items used a 5-point Likert scale (1=Strongly Disagree, 2=Disagree, 3=Neutral, 4=Agree and 5=Strongly Agree) to measure awareness, skills, attitudes and behaviors.
[bookmark: _Toc218468141]3.6.3 Digital Literacy
“Digital Literacy is an individual’s ability to find and evaluate information, use this information effectively, create new content using this information and share and communicate this newly created information using appropriate digital technologies” (Reddy, Sharma and Chaudhary, 2020, p. 83). The third section measured the digital literacy of respondents in seven items through a 5-point Likert-scale (1=Strongly Disagree to 5=Strongly Agree). The questions were built based on the framework suggested by  (Lyons and Kass-Hanna,2021; Kass-Hanna, Lyons and Liu, 2022; Lyons and Kass‐Hanna, 2021).
[bookmark: _Toc218468142]3.6.4 Entrepreneurial Intentions
Entrepreneurial intention is the desire and willingness to start and run a new commercial venture” (Adhikari, R. and Dutt, 2024, p. 93). The final section measured entrepreneurial intention using a Five-point Likert scale (1=Strongly Disagree to 5=Strongly Agree). The questions were adopted from my previous pilot study and (Do Paço et al., 2015).
[bookmark: _Toc218468143]3.7 Data Analysis Method
The responses collected through the questionnaire were exported from Google Forms to Excel. All the questions were marked as required; there were no incomplete responses. Firstly, the data was cleaned and coded using Microsoft Excel. Financial literacy questions were assigned an identifier from FL1 to FL8. Digital literacy questions were indicated as DL1 to DL7, and EI1 to EI5 indicated entrepreneurial intentions. After data cleaning and coding in Excel, the file was imported into SPSS for reliability analysis using Cronbach’s Alpha, descriptive analysis and regression analysis.
[bookmark: _Toc218468144]3.8 Reliability and Validity
Cronbach’s Alpha, the most widely used method for assessing reliability or internal consistency, is tested for reliability. It helps to assess how well the set of items accurately measures the concept of interest, and the general rule of thumb for the test is that a value for Cronbach’s Alpha between 0.60 and 0.70 is acceptable for reliability (Lyons and Kass‐Hanna, 2021). Factor analysis is the statistical measure used to assess construct validity, which is useful for testing the relationship between items in an index and verifying the total number of dimensions represented by the index. Principal Component Analysis (PCA) is the most popular form of Factor analysis (Lyons and Kass‐Hanna, 2021). However, as the items used to measure financial literacy and digital literacy questions were based on a framework developed by (Lyons and Kass‐Hanna, 2021; Lyons and Kass-Hanna,2021; Kass-Hanna, Lyons and Liu, 2022). Similarly, entrepreneurial intention-related questions were adopted from a previous pilot study and (Do Paço et al., 2015). Hence, the items were considered valid, and no validity tests were run due to small sample size.
[bookmark: _Toc218468145]3.9 Ethical Considerations
The axiological assumption of research requires the research to be conducted with the right behavior, value the opinions of every participant, maintain transparency and research to be beneficial for as many stakeholders as possible (Kivunja and Kuyini, 2017). Any research project needs to protect its participants by employing appropriate ethical standards (Arifin, 2018). The ethical considerations of this study are outlined below:
· Informed consent was taken from the respondents
· The questionnaire did not collect any personally identifiable information from the respondents.
· The respondents were given the right to voluntary participation and the right to withdraw from responding to the questionnaire at any time.
· Data were protected by password secured file, only accessible by the researcher.
· The focus of the study was on youth in Gandaki Province, Nepal. Therefore, the questionnaire was provided in both English and Nepali to ensure comprehension and respect for linguistic diversity.
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	Statistics

	
	Age
	Gender
	EducationLevel
	EmploymentStatus
	Residentia Area
	Family business background
	Entrepreneurship training/course

	N
	Valid
	35
	35
	35
	35
	35
	35
	35

	
	Missing
	0
	0
	0
	0
	0
	0
	0


This chapter presents the outcome of the study and discusses its implications in relation to the research objectives. The results are organised around the three core constructs: financial literacy, literacy and entrepreneurial intentions and are interpreted in light of existing literature and theoretical frameworks. Descriptive and statistical analyses of the results are presented in the next section.
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[bookmark: _Toc218468149]4.1 Demographic Characteristics
The demographic information of the sample is presented in Table 4.1. Total 35 respondents voluntarily participated in the survey. The majority of respondents were aged between 28 to 32 years, accounting for 57.1%, followed by 25.7% aged 23-27 years. Participants aged 18-22 years and 33-37 years were in a small proportion, marking 11.4% and 5.7% respectively. In terms of gender, most respondents were female, which is 62.9%, while males accounted for 37.1% of the sample. Further, 34.3% of participants had completed 10+2 level education, 31.4% held a master’s degree, and 28.6% possessed a bachelor’s degree, while only 2.9% of participants reported education below 10th grade. Regarding employment status, the highest 71.4% of respondents were employed, followed by 17.1% students and 11.4% unemployed. The majority of participants, i.e. 71.4% reside in metropolitan cities, while 14.3% live in municipalities, and only 2.9% participants are from rural municipalities. Regarding entrepreneurial background, 37.1% of respondents reported having/had have a family business background, whereas 62.9% did not. Finally, 34.3% of participants attended training or courses related to entrepreneurship, while the remaining had not.

Table 4.1: Demographic Characteristics
	Age

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	18-22
	4
	11.4
	11.4
	11.4

	
	23-27
	9
	25.7
	25.7
	37.1

	
	28-32
	20
	57.1
	57.1
	94.3

	
	33-37
	2
	5.7
	5.7
	100.0

	
	Total
	35
	100.0
	100.0
	

	Gender

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Female
	22
	62.9
	62.9
	62.9

	
	Male
	13
	37.1
	37.1
	100.0

	
	Total
	35
	100.0
	100.0
	

	Education Level

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Below 10 grade or equivalent
	1
	2.9
	2.9
	2.9

	
	10+2
	12
	34.3
	34.3
	37.1

	
	Bachelor's Degree
	10
	28.6
	28.6
	65.7

	
	Master's Degree
	11
	31.4
	31.4
	97.1

	
	Above Master's
	1
	2.9
	2.9
	100.0

	
	Total
	35
	100.0
	100.0
	

	Employment Status

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Student
	6
	17.1
	17.1
	17.1

	
	Employed
	25
	71.4
	71.4
	88.6

	
	Unemployed
	4
	11.4
	11.4
	100.0

	
	Total
	35
	100.0
	100.0
	

	Residential Area

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Metropolitan City
	29
	82.9
	82.9
	82.9

	
	Municipality
	5
	14.3
	14.3
	97.1

	
	Rural Municipality
	1
	2.9
	2.9
	100.0

	
	Total
	35
	100.0
	100.0
	

	Family business background

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	No
	22
	62.9
	62.9
	62.9

	
	Yes
	13
	37.1
	37.1
	100.0

	
	Total
	35
	100.0
	100.0
	

	Entrepreneurship training or course

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	No
	23
	65.7
	65.7
	65.7

	
	Yes
	12
	34.3
	34.3
	100.0

	
	Total
	35
	100.0
	100.0
	



[bookmark: _Toc218468150]4.2 Descriptives of Financial Literacy, Digital Literacy and Entrepreneurial Intention
The descriptive statistics of financial literacy, digital literacy and entrepreneurial intention are presented in Table 4.2. The descriptive result of the table can be described below:
· Financial knowledge is one of the subdimensions of financial literacy. For financial knowledge, the minimum and maximum are 0.20 and 1.00, respectively. A mean of 0.6343 indicates a moderate level of financial knowledge among respondents, with variability represented by the standard deviation of 0.24488.
· Financial awareness and behavior are another subdimension of financial literacy. The minimum and maximum for financial awareness and behavior are 1.00 and 5.00, respectively. The mean score of 3.9143 indicates a higher level of financial awareness and behavior among youths with a moderate deviation of 0.74247. 
· Overall financial literacy has a mean of 1.8643 and SD 0.31994, with minimum and maximum ranging from 0.75 to 2.50, indicating a moderate level of financial literacy among participants and a lower dispersion within the sample responses.
· The digital literacy ranges from 1 to 4.43. The digital literacy scores, with a mean of 3.7143, indicate a strong digital literacy among youths. However, there is moderate variation in the score as depicted by the standard deviation of 0.79085.
· The average score of 3.6114 indicates a moderately high level of entrepreneurial intention among respondents, which ranges between 1.0 and 5.0. However, there is moderate variation in intention reflected by a standard deviation of 0.78357.
	Descriptive Statistics

	
	N
	Min
	Max
	Mean
	Std. Deviation
	Skewness
	Kurtosis

	
	Statistic
	Statistic
	Statistic
	Statistic
	Statistic
	Statistic
	Std. Error
	Statistic
	Std. Error

	Financial Knowledge
	35
	.20
	1.00
	.6343
	.24488
	-.041
	.398
	-.901
	.778

	Financial Awareness and Behavior
	35
	1.00
	5.00
	3.9143
	.74247
	-1.858
	.398
	6.472
	.778

	Financial Literacy
	35
	.75
	2.50
	1.8643
	.31994
	-1.506
	.398
	4.729
	.778

	Digital Literacy
	35
	1.00
	4.43
	3.7143
	.79085
	-2.344
	.398
	6.701
	.778

	Entrepreneurial Intention
	35
	1.00
	5.00
	3.6114
	.78357
	-.979
	.398
	2.594
	.778

	Valid N (listwise)
	35
	
	
	
	
	
	
	
	


Table 4.2 Descriptive Statistics of Key Variables with Original Values

· Moreover, the skewness value informs about the symmetry of the dataset, and kurtosis informs about the peakedness (Pallant, 2020). In the above table, the negative skewness value suggests concentration towards the high end, indicating a higher level of financial literacy among respondents. While the positive kurtosis value of financial awareness and behavior, financial literacy, digital literacy and entrepreneurial intention indicates clustering of scores in the centre. On the other hand, the negative kurtosis of financial knowledge, i.e. below zero indicate relatively flatter distribution.
[bookmark: _Toc218468151]4.3 Normality Test Results
Normality tests were run using the Kolmogorov-Smirnov (KS) and Shapiro-Wilk tests. The test result is demonstrated in Table 4.3. All the variables showed significant p-values (p<0.05), indicating deviations from normality. However, a mixed result was observed for entrepreneurial intention, which showed normal according to the KS test and not normal according to the Shapiro-Wilk test. Since the Wilk test is considered appropriate for a small sample size, the entrepreneurial intention is considered as deviations from normality.
In addition, a Q-Q plot and a histogram were also generated for assessing normality, as a histogram provides the actual shape of the distribution (Pallant, 2020). Observation of Q-Q plot and histogram suggests approximately normal distribution of financial knowledge, financial awareness and behavior, digital literacy and entrepreneurial interest. Hence, they are considered acceptable for parametric analysis given the sample size (n=35) and the robustness of correlation and regression techniques.
Table 4.3: Normality Test Results
	Tests of Normality

	
	Kolmogorov-Smirnova
	Shapiro-Wilk

	
	Statistic
	df
	Sig.
	Statistic
	df
	Sig.

	Financial_Literacy
	.246
	35
	<.001
	.843
	35
	<.001

	Digital_Literacy
	.245
	35
	<.001
	.721
	35
	<.001

	Entrepreneurial_Intention
	.137
	35
	.097
	.937
	35
	.046

	Financial_Knowledge
	.156
	35
	.031
	.915
	35
	.010

	Financial_Awareness_Behavior
	.255
	35
	<.001
	.816
	35
	<.001

	a. Lilliefors Significance Correction


[bookmark: _Toc218468152]4.4 Reliability
The results of the reliability test are presented in Table 4.3. Cronbach’s Alpha values ranged from 0.408 to 0.943 across the constructs. The first set of financial literacy items, i.e. financial knowledge (FL1-FL5), demonstrated a poor internal consistency, with an α of 0.408. The lower threshold of Cronbach’s alpha is sometimes used, as this may be due to a small number of items (Lyons and Kass‐Hanna, 2021). The value for Cronbach’s alpha is sensitive to the number of items in a scale, usually showing a lower alpha value for a short scale (Pallant, 2020), which may be the reason for the lower Cronbach’s alpha of financial knowledge, as it was scaled as 0-1. On the other hand, the second set of financial literacy indicators (financial awareness and behavior) (FL6-FL8) demonstrated acceptable reliability, with a Cronbach’s Alpha of 0.708. Moreover, digital literacy (DL1-DL7) demonstrated excellent internal consistency, with an alpha of α = 0.943, followed by entrepreneurial intentions (EI1-EI5), which showed good internal consistency with an alpha of α = 0.858, respectively.
Table 4.4: Reliability results
	Construct
	Number of Items
	Cronbach’s Alpha
	Interpretation

	Financial Literacy (FL1–FL5)
	5
	0.408
	Poor internal consistency

	Financial Literacy (FL6–FL8)
	3
	0.708
	Acceptable

	Digital Literacy (DL1–DL7)
	7
	0.943
	Considerably higher

	Entrepreneurial Intention (EI1–EI5)
	5
	0.858
	Good


[bookmark: _Toc218468153]4.5 Multicollinearity Test
“The multicollinearity test is a data analysis test which aims to find out the correlation between the independent variables in the available regression models” (Hasan and Nurtrida, 2023, p.43). Tolerance value<than 0.1 and VIF>10 indicates presence of multicollinearity (Pallant, 2020).
Table 4.5: Multicollinearity test result
	Variable
	Tolerance
	VIF
	Interpretation

	Financial Knowledge
	0.998
	1.002
	Excellent - no multicollinearity

	Financial Awareness Behavior
	0.551
	1.816
	Acceptable - no multicollinearity

	Digital Literacy
	0.550
	1.818
	Acceptable - no multicollinearity


The multicollinearity results are presented in Table 4.4. All the dependent variables: financial knowledge, financial awareness and behavior, and digital literacy have tolerance value greater than 0.1 and VIF value less than 10, indicating no correlation between them.
[bookmark: _Toc218468154]4.6 Heteroscedasticity Test
The heteroscedasticity was tested using a scatterplot of standardised residuals against standardised predicted values. A scatter plot with no clear pattern of dots refers to no heteroscedasticity, or data is homoscedastic (Hasan and Nurtrida, 2023). Figure 4.1 revealed a random distribution of residuals, indicating homoscedasticity and the assumption of equal variance is met.
Figure 4.1 Heteroscedasticity test result
[image: ]
[bookmark: _Toc218468155]4.7 Descriptive Statistics for Standardised (Z score) variables
Financial knowledge and financial awareness were on different scales, 0-1 and 1-5, respectively. Therefore, these variables were standardised, and a composite score of financial literacy was created for regression analysis. Descriptive statistics for standardised variables are presented in Table 4.6. The mean score of composite variables is zero, and the standard deviation is approximately 1, indicating that the dataset can be used for regression. 
Table 4.6: Descriptive Statistics for Standardised Variables
	Descriptive Statistics

	
	N
	Min
	Max
	Mean
	Std. Deviation
	Skewness
	Kurtosis

	
	Statistic
	Statistic
	Statistic
	Statistic
	Statistic
	Statistic
	Std. Error
	Statistic
	Std. Error

	Financial Knowledge ZScore
	35
	-1.17
	.77
	.0000
	.54883
	-.296
	.398
	-.634
	.778

	Financial Awareness and Behavior ZScore
	35
	-3.13
	1.16
	.0000
	.79528
	-1.873
	.398
	6.538
	.778

	Financial Literacy ZScore
	35
	-1.22
	.92
	.0000
	.45435
	-.717
	.398
	1.350
	.778

	Valid N (listwise)
	35
	
	
	
	
	
	
	
	


[bookmark: _Toc218468156]4.8 Correlation Analysis
Scatter plots were generated before performing correlation analysis to explore the visual relationship between predictor variables and entrepreneurial intentions. The plot depicted a moderate relationship of financial literacy and digital literacy with entrepreneurial intentions. The output of the scatter plot is attached to the appendix. The correlation result between the variables presented in Table 4.7 is interpreted below:
· The correlation coefficient of r=0.444** indicates that there is a positive relationship between financial literacy and entrepreneurial intention, which is significant at 1% confidence interval as p-value<0.01 (p=0.008). This fulfils the third objective of this study, indicating a positive and significant relationship between financial literacy and entrepreneurial intention.
· From the table, it is observed that there is a positive nexus between digital literacy and entrepreneurial intention, represented by r=0.452. This relationship is significant with a confidence interval at 1%, shown by p-value<0.01 (p=0.006). The fourth objective of the study is met, showing a significant and positive association between digital literacy and entrepreneurial intention.
Table 4.7: Correlation Analysis Result
	Correlations

	
	Financial_Literacy_ZScore
	Digital_Literacy
	Entrepreneurial_Intention

	Financial_Literacy_ZScore
	Pearson Correlation
	1
	.447**
	.444**

	
	Sig. (2-tailed)
	
	.007
	.008

	
	N
	35
	35
	35

	Digital_Literacy
	Pearson Correlation
	.447**
	1
	.452**

	
	Sig. (2-tailed)
	.007
	
	.006

	
	N
	35
	35
	35

	Entrepreneurial_Intention
	Pearson Correlation
	.444**
	.452**
	1

	
	Sig. (2-tailed)
	.008
	.006
	

	
	N
	35
	35
	35

	**. Correlation is significant at the 0.01 level (2-tailed).


Table 4.8 shows the result of partial correlation between financial literacy and entrepreneurial intention, while controlling for digital literacy. The output showed a moderate (r=0.3.3) but non-significant (p-value>0.05, i.e. p=0.081) relationship, indicating that digital literacy affects the relationship between financial literacy and entrepreneurial intention.
	Correlations

	Control Variables
	Financial_Literacy_ZScore
	Entrepreneurial_Intention

	Digital_Literacy
	Financial_Literacy_ZScore
	Correlation
	1.000
	.303

	
	
	Significance (2-tailed)
	.
	.081

	
	
	df
	0
	32

	
	Entrepreneurial_Intention
	Correlation
	.303
	1.000

	
	
	Significance (2-tailed)
	.081
	.

	
	
	df
	32
	0


Table 4.8: Partial Correlation between financial literacy and entrepreneurial intentions

The result of partial correlation between digital literacy and entrepreneurial intention, controlling for digital literacy is presented in Table 4.9. showed a moderate relationship (r=0.316) but this is not statistically significant as the p-value>0.005 (p=0.069). It indicates that the relationship between digital literacy and entrepreneurial intention is also affected by financial literacy.
Table 4.9: Partial correlation between digital literacy and entrepreneurial intention
	Correlations

	Control Variables
	Entrepreneurial_Intention
	Digital_Literacy

	Financial_Literacy_ZScore
	Entrepreneurial_Intention
	Correlation
	1.000
	.316

	
	
	Significance (2-tailed)
	.
	.069

	
	
	df
	0
	32

	
	Digital_Literacy
	Correlation
	.316
	1.000

	
	
	Significance (2-tailed)
	.069
	.

	
	
	df
	32
	0



A partial correlation between digital literacy and entrepreneurial intention, controlling for digital literacy showed a moderate relationship (r=0.316) but this is not statistically significant as the p-value>0.005 (p=0.069). It indicates that the relationship between digital literacy and entrepreneurial intention is also affected by financial literacy.
[bookmark: _Toc218468157]Hypothesis Testing
[bookmark: _Toc218468158]4.9 Regression Analysis
Four major assumptions should be true to run a regression analysis. Those assumptions are: normality, linearity, homoscedasticity, and multicollinearity.
· Normality was checked and verified using a Q-Q plot and a histogram; the output is attached to the appendix.
· The plot of standardised residual values against standardised predicted values showed random clouds showing no pattern or funnel shape, indicating linearity.
· The heteroscedasticity test was performed, and the data were found to be homoscedastic.
· The multicollinearity test demonstrated no autocorrelation among the predictor variables.
All the assumptions of regression analysis were met, so regression analysis was considered appropriate.
[bookmark: _Toc218468159]4.9.1 Simple Linear Regression of Financial Literacy and Entrepreneurial Intention
A simple linear regression of financial literacy and entrepreneurial intention was performed to test H1. The result of regression analysis is presented (in Table 4.10) using the model summary table, the ANOVA table, and the Coefficient table, which inform about model fit, overall significance and contribution of the predictor variable.
H1: Financial Literacy has a positive and significant effect on entrepreneurial intention.
Table 4.10: Regression result of financial literacy and entrepreneurial intention
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[image: ]
[image: ]
Results from the regression show that 19.7% of the variation in entrepreneurial intention is explained by the regression model (R2=0.197). Further, 4.113 units of change in entrepreneurial intention are explained by financial literacy and the remaining 16.763 units are not explained by financial literacy and may be attributed to variables not measured in this model. Moreover, the model is statistically significant, with p-value<0.05 (p=0.008) and F(1,33) = 8.096. Moreover, p-value<0.05, t=2.845 and standardised beta coefficient (β=.444) indicate a moderate, positively significant effect of financial literacy on entrepreneurial intention. P-value<0.05 is evidence to reject the null hypothesis and accept H1.
Based on the regression result, the regression equation can be written as follows:
Entrepreneurial Intention=3.611+0.765*Financial Literacy 				(i)

[bookmark: _Toc218468160]4.9.2 Simple Linear Regression of Financial Literacy and Entrepreneurial Intention
The relationship between digital literacy and entrepreneurial intention was analysed through a simple linear regression analysis. The output of the regression is presented (in Table 4.11) using model summary, an ANOVA table and a coefficients table.
H2: Digital Literacy has a positive and significant effect on entrepreneurial intention.
Table 4.11 Regression result of digital literacy and entrepreneurial intention
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The regression result demonstrates that the model was statistically significant, F(1,33)=8.453 and p=0.006, indicating that 20.4%  (R2=0.204) of the variance in entrepreneurial intention is explained by digital literacy and 4.257 units of variation in entrepreneurial intention is explained by digital literacy, while the remaining 16.619 is not contributed by digital literacy, instead it may be due to other variables unmeasured in this model. Furthermore, β=0.452 showcases a moderate positive impact of digital literacy on entrepreneurial intention, and p-value<0.05 (p=0.006) indicates significance of the relationship, so the null hypothesis is rejected, and H2 is accepted. This fulfils the second hypothesis that there is a positive and significant relationship between financial literacy and entrepreneurial intention.
The regression equation can be written as:
Entrepreneurial Intention = 1.950+0.447*Digital Literacy 				(ii)
[bookmark: _Toc218468161]4.9.3 Multiple Linear Regression
A multiple linear regression was performed to analyse the joint impact of financial literacy and digital literacy on entrepreneurial intentions. The regression outcome is presented in Table 4.12.
F-statistics of 6.134 and p=0.006 indicate the statistical significance of the regression model, where 5.785 units of variance in entrepreneurial intention are explained by financial literacy and digital literacy. The model explained 27.7% of the variation in entrepreneurial intention (R2=0.277). Further, the beta coefficient of both predictor variables exhibited a moderate positive effect on entrepreneurial intention. The higher value of the standardised β coefficient indicates a slightly stronger impact of digital literacy on entrepreneurial intentions. However, none of the predictors reached a traditional significance level. “The sample size may affect the statistical significance level, and a small sample size (n=30) may have a moderate correlation that does not reach statistical significance at p<0.05” (Pallant, 2020, p.141). Moreover, from the collinearity diagnostics, even though the condition index was 10.793, which is slightly higher than the standard VIF=10, only digital literacy has a higher variation proportion; the variation proportion for financial literacy was below the threshold (0.20). Since neither variable showed a higher variation proportion in the same dimension, the model is considered stable and interpretable.
The p-value>0.05 suggests that, despite empirical evidence of a moderate positive effect of financial literacy and digital literacy on entrepreneurial intentions, the result is not statistically significant. Hence, H3 is partially accepted.
Table 4.12: Result of Multiple Linear Regression analysis
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The regression equation for multiple regression analysis can be written as follows:
Entrepreneurial Intention=2.447+0.522*Financial Literacy+0.313*Digital Literacy 	(iii)
[bookmark: _Toc218468162]4.10 DISCUSSIONS
The purpose of this study was to examine the impact of financial literacy and digital literacy on the intention to become an entrepreneur among youths of Nepal, especially in Gandaki Province. Based on the Theory of Planned Behavior, this study aimed to examine whether these competencies significantly contribute to enhancing youths’ interest in becoming entrepreneurs.
The findings revealed that both financial literacy and digital literacy moderately contributed to shaping the entrepreneurial intentions among youths. In the simple regression models, each predictor variable individually demonstrated a statistically significant positive relationship with entrepreneurial intention, satisfying hypotheses one and two. However, in the multiple regression model, when both predictors were entered combined, neither of the independent variables reached statistical significance at the traditional p<0.05 level, despite both variables having moderate standardised effect sizes (β=0.302 and β=0.316, respectively). The combined model explained 27% of the variance in entrepreneurial intention, indicating a meaningful level of explanatory power. Hence, the multiple regression model showed a moderate and positive association of financial literacy and digital literacy with entrepreneurial intention. However, as the conventional significance level was not met, the model revealed a statistically nonsignificant relationship.
The finding of a significant and positive impact of financial literacy on entrepreneurial intention is consistent with previous studies (Hasan et al., 2020; Kang, Park and Jang, 2024; Aldi, Herdjiono and Maulany, 2019; Bhandari, D. R. and Subedi, 2024; Ahmad et al., 2019). The financial increases the decision-making power, enabling making sound financial decisions, which increases the opportunity of making a profit. However, the finding is inconsistent with the finding of (Alshebami and Al Marri, 2022) who reported no direct relationship of financial literacy with entrepreneurial intention. Moreover, the significantly positive influence of digital literacy on entrepreneurial intention is consistent with the findings of other studies (Liang et al., 2025; Ganefri et al., 2024; Maulani, Fauziah and Mubarok, 2023; Utami et al., 2025; Hasan and Nurtrida, 2023). In contrast, the finding contradicts the findings of  (Davari Dolatabadi, Shahi and Charaki, 2025; Mulyono, Soetjipto and Hermawan, 2023). 
[bookmark: _Toc218468163]4.11 Implications of the Study
The study has a theoretical implication that proves financial capacities, along with digital capabilities, promote an individual’s interest in getting involved in entrepreneurial activities. The subjective knowledge and perceived proficiency to use digital tools improve new business opportunity recognition and attractive start-up options. This proves the theoretical contribution for the use of digital literacy and financial literacy in improving entrepreneurial intentions among youths, using the theory of planned behavior. 
Despite the lack of statistical significance, the moderate effect sizes indicate that promoting financial literacy and digital literacy have practical implications to promote entrepreneurial intentions among youth of Gandaki, Nepal. Universities and policymakers may consider integrating financial education, digital skills and entrepreneurship education into the curriculum to promote entrepreneurial readiness of the youths.
[bookmark: _Toc218468164]4.12 Limitations of the Study
The study faced some methodological and contextual limitations mentioned below:
· The study used convenience sampling, which may limit the representativeness of the sample and reduce the generalisability of the findings.
· The study included only two predictor variables, whereas additional factors beyond financial literacy and digital literacy may also influence entrepreneurial intentions.
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[bookmark: _Toc218468167]5.1 Conclusion
The study aimed to examine the impact of financial literacy and digital literacy on the entrepreneurial intent of youths aged between 18 and 37 years old in Nepal, focusing on Gandaki Province. Entrepreneurship is considered a crucial mechanism for economic growth, job creation, improved living standard and poverty reduction. Promotion of entrepreneurial intention among youth is essential to promote entrepreneurship, as youths are drivers of economic development. Financial literacy enables youths to manage their personal finances and business-related finances. Similarly, digital literacy helps individuals to recognise new business ideas and opportunities and start-up businesses. To fulfil the objectives and address research questions, sets of descriptive and inferential statistical tests were performed.
From the descriptive analysis, a moderate level of financial literacy, a strong digital literacy and moderate high level of entrepreneurial intention among youths. This addresses the first, second and third research questions. Similarly, from the simple linear regression, when analysed separately, both financial literacy and digital literacy has significant and positive impact on entrepreneurship interest among the youths. Drawing on multiple linear regression, the combined analysis of the impact of financial literacy and digital literacy revealed a moderate positive relationship of financial literacy and digital literacy jointly on entrepreneurship intention. However, the relationship is not statistically significant. Despite non-significance, this study provided empirical evidence of the positive influence of financial literacy and digital literacy on entrepreneurial tendency among youth, indicating the need for promoting financial skills and abilities and digital capabilities, especially among youths. The findings of this study help the policy makers to formulate and implement youth-focused entrepreneurship development policies.
[bookmark: _Toc218468168] 5.2 Recommendation for future research
The following recommendations are made for future studies:
· This study includes a small sample size. Considering the valuable insights drawn from the study, future studies are recommended to use a larger sample size for the generalisability of findings.
· Future research should include samples from other geographic areas of Nepal for data collection.
· This study was conducted by taking into account only two predictor variables. However, future studies are suggested to include more variables that influence the entrepreneurial tendency.
· Future studies are also advised increase predictor variables and also include moderating variables
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Questionnaire
* Indicates required question (*Mark only one oval)
A. Demographic Profile of the Respondents (उत्तरदाताकोजनसांख्यिक विवरण)
1. Age ((उमेर)
18-22 years (१८–२२ वर्ष)
23-27 years (२३–२७ वर्ष)
28-32 years (२८–३२ वर्ष)
33-37 years (३३–३७ वर्ष)
2. Gender (लिङ्ग)
Male (पुरुष)
Female (महिला)
Other (अन्य)
3. Education Level (शिक्षास्तर)
Below 10 grade or equivalent (१० कक्षाभन्दाकम)
10+2 (१०+२)
Bachelor's Degree (स्नातक)
Master's Degree (स्नातकोत्तर )
Above Master's (स्नातकोत्तर माथि)
4. Employment Status (रोजगारीकोअवस्था)
Student (विद्यार्थी)
Employed (रोजगारमा)
Unemployed (बेरोजगार)
Self-employed (स्वरोजगार)
Others (अन्य)
5. Residential Area (बसोबासकोक्षेत्र)
Metropolitan City (महानगरपालिका)
Municipality (नगरपालिका)
Rural Municipality (गाउँपालिका/ गाउँविकास समिति)
6. Does you or any member of your family run/have run a business? (केतपाईंवातपाईंकोपरिवारकोकुनैसदस्यलेव्यवसाय संचालन गर्नुहुन्छ/ संचालन गर्नुभएकोछ?)
Yes (छ)
No (छैन)
7. Have you attended any entrepreneurship training or course? (केतपाईंलेकुनैउद्यमशीलतातालिम वाकोर्समाभाग लिनुभएकोछ?)
Yes (छ)
No (छैन)
B. Financial Literacy (वित्तीय साक्षरता)
For this study, financial literacy is the ability to understand and manage one’s personal finances, including budgeting, saving, investing, and managing debt. (यस अध्ययनकालागि, वित्तीय साक्षरताभन्नालेव्यक्तिलेआफ्नोव्यक्तिगत वित्तीय व्यवस्थापन गर्नसक्नेक्षमताबुझिन्छ, जसमाबजेट बनाउने, बचत गर्ने, लगानीगर्नेतथाऋण व्यवस्थापन गर्नेज्ञान र सीप समावेश हुन्छ।)
8. Suppose you need to borrow Rs. 100, which is the lower amount to pay back? (मानौंतपाईंलेरु. १०० ऋण लिनुभयो। फिर्तातिर्नुपर्नेकम रकम कुन हो?)
Rs. 105 (रु.१०५)
Rs. 100 plus 3% (१०० मा३% ब्याज थपेर)
9. Suppose you put money in the bank for two yearsand the bank agrees to add 15% per year to your account. Will the bank addmore money to your account the 2nd year than it did the 1st year, or will it addthe same amount of money both years? (यदितपाईंबैंकमादुई वर्षकोलागिपैसाराख्नुभयोर बैंकलेहरेक वर्ष१५% ब्याज थप्नेसहमतिजनाउँछ भने, बैंकलेदोस्रोवर्षमापहिलोवर्षभन्दाबढीपैसाथप्नेछ, किदुबैवर्षमासमान रकम थप्नेछ?)
Add more money to account the 2nd year than it did the 1st year (पहिलोवर्षभन्दाबढीपैसाथप्नेछ)
Add the same amount of money both years (दुबैवर्षमासमान रकम थप्नेछ)
10. Suppose you had Rs. 100 in a savings account and the bank adds 10% per yearto the account. How much money would you have in the account after five years ifyou did not remove any money from the account? (मानौंतपाईंकोबचत खातामारु. १००छ र बैंकलेहरेक वर्ष१०% ब्याज थप्छ। यदितपाईंलेखाताबाट कुनैपनिपैसानिकाल्नुभएन भने,पाँच वर्षपछितपाईंकोखातामाकतिरकम हुनेछ?)
More than Rs. 150 (रु. १५० भन्दाबढी)
Rs. 150 (रु. १५०)
Less than Rs. 150 (रु. १५० भन्दाकम)
11. Suppose over the next 10 years the prices of the things you buy double. If yourincome also doubles, will you be able to buy less than you can buy today, thesame as you can buy today, or more than you can buy today? ( मानौंआगामी१०वर्षमातपाईंलेकिन्नेसामानहरूकोमूल्य दोब्बर हुन्छ। यदितपाईंकोआम्दानीपनिदोब्बर हुन्छभने, केतपाईंआज किन्न सक्नेजतिनैसामान किन्न सक्नुहुन्छ, आजभन्दाबढीकिन्न सक्नुहुन्छ, किआजभन्दाकम किन्न सक्नुहुन्छ?)
The same as today (आज किन्न सक्नेजतिनै)
More than today (आजभन्दाबढी)
Less than today (आजभन्दाकम)
12. Is it safer to put your money into one business or investment, or to put yourmoney into multiple businesses or investments? (तपाईंकोपैसाएउटैव्यवसाय वालगानीमाराख्नुसुरक्षित हुन्छ किधेरैवटाव्यवसाय वालगानीमाबाँडेर राख्नुसुरक्षित हुन्छ?)
It is safer to put money into one business or investment (एउटैव्यवसाय वालगानीमाराख्नुसुरक्षित हुन्छ)
It is safer to put money into multiple businesses or investments (धेरैवटाव्यवसाय वालगानीमाबाँडेर राख्नुसुरक्षित हुन्छ)
13. I am aware of loan and credit facilities available for starting a business. (म व्यवसायसुरु गर्नउपलब्ध ऋण र क्रेडिट सुविधाहरूकोबारेमासचेत छु।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
14. I carefully evaluate financial risks before making financial decisions.(म वित्तीय निर्णय लिनुअघिवित्तीय जोखिमहरू सावधानीपूर्वक मूल्याङ्कन गर्छु।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
15. I know how to open account and keep my account safe (मलाई बैंक खाताखोल्नेरत्यसलाई सुरक्षित राख्नेतरिकाथाहाछ।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
C. Digital Literacy (डिजिटल साक्षरता)
For this study, digital literacy refers to the ability to identify, manage, and use digital resources to create social or economic value. (यस अध्ययनकालागिडिजिटल साक्षरताभन्नालेसामाजिक वाआर्थिक मूल्य सिर्जनागर्नडिजिटल स्रोतहरू पहिचान गर्ने, व्यवस्थापन गर्नेतथाप्रयोग गर्नेक्षमताबुझिन्छ।)
16. Do you own a smartphone? (केतपाईंसँग स्मार्टफोन छ?)
Yes (छ)
No (छैन)
17. I am confident using digital devices such as smartphones or computers. (मस्मार्टफोन वाकम्प्युटर जस्ताडिजिटल उपकरणहरू प्रयोग गर्नआत्मविश्वासीछु।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
18. I can effectively search for information using the internet. (म इन्टरनेट प्रयोग गरेरजानकारीप्रभावकारीरूपमाखोज्न सक्छु।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
19. I am aware of digital applications that can support learning or business activities.(म सिकाइ वाव्यवसायिक गतिविधिहरूलाई सहयोग गर्नेडिजिटल एप्लिकेशनहरूकोबारेमाजानकार छु।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
20. I am familiar with digital payment services such as mobile wallets and onlinebanking. (म मोबाइल वालेट र अनलाइन बैंकिङ जस्ताडिजिटल भुक्तानीसेवाहरूसँग परिचितछु।) 
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
21. I can use digital platforms to communicate and share information effectively. (मडिजिटल प्लेटफर्महरू प्रयोग गरीजानकारीप्रभावकारीरूपमासाझार सञ्चार गर्नसक्छु।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
22. I take precautions to protect my personal and financial information online. (मअनलाइनमामेरोव्यक्तिगत र वित्तीय जानकारीसुरक्षित राख्न सावधानीअपनाउँछु।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
D. Entrepreneurial Intention (उद्यमशील अभिप्राय)
For this study, entrepreneurial intention is the desire and willingness to start and run a new commercial venture. (यस अध्ययनकालागिउद्यमशील अभिप्राय भन्नालेनयाँव्यावसायिक उद्यम सुरु गर्नेतथासञ्चालन गर्नेचाहनार इच्छाशक्तिजनाउँछ।)
23. I consider entrepreneurship an attractive career choice. (म उद्यमशीलतालाई एकआकर्षक क्यारियर विकल्प मान्छु। )
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
24. My professional goal is to become an entrepreneur ( मेरोव्यावसायिक लक्ष्य उद्यमीबन्नुहो।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
25. I plan to start my own business within 5 years ( म ५ वर्षभित्र मेरोआफ्नैव्यवसाय सुरुगर्नेयोजनाबनाएकोछु।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
26. People who are close to me think I should start my own business ( (मेरोनजिककामानिसहरू सोच्छन्किमैलेआफ्नैव्यवसाय सुरु गर्नुपर्छ।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
27. I am exploring training or start-up support programs (म तालिम वास्टार्टअप सहयोगकार्यक्रमहरूकोखोजीमाछु।)
Strongly Disagree (पूर्णरूपमाअसहमत)
Disagree (असहमत)
Neutral (तटस्थ)
Agree (सहमत)
Strongly Agree (पूर्णरूपमासहमत)
Link for response collected through Google forms:
The impact of FL and DL on EI (Responses).xlsx
Links for SPSS output:
cLEANED AND CODED for The impact of FL and DL on EI SPSS version.sav
Descriptives Skew Kurto Cronbach's Multicollinearity Heteroscedasticity.spv
Q-Q PLOT AND HISTOGRAM FOR APPENDIX.spv
Standardised and Computed Composite for cLEANED AND CODED for The impact of FL and DL on EI SPSS version.sav
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