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Figure 1: Al driven sieep and weliness solutions.
(Source: Oh et al, 2022).

Figure 2: wearable
‘technology
(Source: Aziz et al. 2025)

Conclusion:

Dreamsync has the potential to bring innovation, great
appeal to the market, and opportunity to investors, as
well as enhance customer wellbeing with the help of
advanced Al-based solutions of sleep technologies.

Introduction:

Dreamsync is an artificial intelligence driven sleep gadget that
captures the dreams through brainwave technology and delivers
information to enhance the wellbeing, mental health awareness,
and sleep control to the consumers who want to use smarter
lifestyle products.

Brand Extension:

DreamSync is an extension of technologies in Al-based sleep and
wellness. The product comes with dream tracking capabilities, emotional
analysis, sleep tracking, and mobile application integration (Oh et al.,
2022).

Brand Extension and Current Trends

DreamSync is a follower of wearable technology, artificial intelligence,
and mental health, and their business opportunity is the rising demand of
personalised digital health devices (Aziz et al. 2025). Market supported by
increasing consumer interest in smart wellness technologies.

Brand Extension and Sustainability:

DreamSync facilitates sustainability by promoting
energy saving design, sustainable materials, and
preventive health information (Aziz et al. 2025). Digital
monitoring mil es the use of conventional
healthcare interventions and enhances long term
wellbeing and responsible use of technology.
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