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[bookmark: _heading=h.2v98soeybqkm]Introduction 
Employability and career development are crucial for engaging in productivity and in the aspect of seeking a job. Students are required to pursue a specific degree in terms of employability. It is important to develop the required skills for employment and pace for professional career opportunities. Developing soft and hard skills builds knowledge and practical skills (Choate et al. 2016). However, this report will highlight the goal of an individual to become a marketing assistant. It will compile job advertisements of marketing managers, with the knowledge and the required skills for the career. The following report will also include a SWOT analysis while setting the long-term and short-term goals.
[bookmark: _heading=h.kc0jrbq82hnv]Task: 1 Compare Job Adverts
Job Advert: 1 Marketing & Events Assistant
[image: ]
(Source: Indeed, 2025)
To enrol as a marketing assistant, Qargo requires efficient time management skills to assist in the company's logistics. The company needs detail-oriented and manage deadlines with the proactive strategies of the organisation. The company requires a candidate who is confident when communicating with the stakeholders, clients, and suppliers of the company. Qargo required a strong command of the English language while being comfortable using Google Suite and Canva. The company needs experience regarding events and familiarity with tools and transportation work (Indeed, 2025).
Job Advert: 2 Marketing Assistants 
[image: ]
(Source: Indeed, 2025)
In comparison, playing a vital role as a marketing assistant in Watermill accounting requires knowledge in promoting workshops and providing social media content. The company needs strong writing skills, while having the ability to work independently within the company. It requires basic knowledge of social media marketing while building the project as the marketing assistant. The company needs strong communication skills and experience while being attentive to the details of the project assigned (Indeed, 2025)
Job Advert: 3 Marketing Assistants
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(Source: Indeed, 2025)
On the contrary, to work marketing assistant in STP London, the company requires a strong understanding of acquisition strategy and digital marketing platforms to assist in managing updates and providing business strategies. The company needs a basic knowledge of sales and customer-facing roles. With the need for a marketing assistant, there is a requirement for a solution-oriented candidate and willing to learn the program. The company needs someone who is experienced in retail and hospitality management (Indeed, 2025)
Job Advert 4: Marketing Assistant 
[image: ]
(Source: Indeed, 2025)
In comparison, to become a marketing assistant at Montagu Evans, the company requires excellent communication and writing skills to deliver an effective marketing strategy within the company. It will also require excellent organisational and project management skills. With a collaborative approach, the company requires time management and familiarity with client engagement and B2B marketing strategies. It requires a degree in the field of communication or marketing. The company will require experience with industry bodies and some marketing tools, such as CMS and similar systems (Indeed, 2025)
[bookmark: _heading=h.ezy9u62482wu]Task 2: Self-Assessment
SWOT analysis
SWOT analysis is a four-box framework that is used in industries, voluntary organisations, and companies to analyse the depth of circumstances. It is a tool to interpret the opportunities, strengths, threats, and weaknesses for fostering further development. This framework is highly visual and applied to different situations in the industry (Sarsby, 2016).
Strengths- Strengths align with the competitive edge of the industry for making the brand unique from other companies in the market area (Gurl, 2017). My strengths lie in upgrading brand reputation and engine in collaborative teamwork to deliver an effective marketing strategy to become a marketing manager. I focus on brand recognition and building strong relationships with customers.
Weaknesses - Weaknesses are defined as when someone lacks or needs improvement in an area, which declines the success of the organisation (Gurl, 2017). My weaknesses are that I lack brand awareness and have limited resources to reach the organisation. I lack adequate training programs to become a marketing assistant.
Opportunities - Opportunities are the factors that help in growth in the specific industry Gurl, 2017). I have opportunities in digital marketing and the emerging trends in the market. I have access to new technologies and online programs, which might help in become a marketing manager.
Threats- Threats are considered the negative factors that affect the potential of becoming a perfect candidate for the job role, with the rise of competition (Gurl, 2017). I might face competition with other candidates who might be applying for the position of marketing assistant. Change in skills and economic downturns might be a threat to my position.
Evidence of Readiness: Provide evidence of your readiness for employability and personal advancement. This could include examples from your academic achievements, work experience, extracurricular activities, or feedback from mentors and peers.
Employability 
Employability explores the different significance of skills required in a candidate. The required skills for employment could include teamworking, collaboration, problem-solving, and emotional intelligence, which are essential to thrive within the company (Baukens, 2017). I had prepared myself to become a marketing assistant by incorporating soft and hard skills such as communication, creativity, data analysis, and SEO strategies. I have gained experience as a sales and customer service representative by enrolling in adequate internship programs. I was involved in several extracurricular activities, such as volunteering, a student organisation, and sports, which assisted in strengthening my leadership abilities and gaining the discipline to work under extreme pressure. I also sought regular feedback from my mentors and peers to gain insight into the role of marketing assistant and improve my weaknesses.
Personal Development 
Personal development is a long process to assess the skills and goals to maximise potential. Improving the skills and qualities enhances the aspect of employability with greater confidence (Skillsyouneed, 2025). To demonstrate my personal development to become a marketing assistant, I have learned the strategies of digital marketing and enhanced my ability to perform tasks quickly. I have developed effective proactive skills regarding emerging technology, which will help to become a marketing assistant. I have improved myself in ability and started valuing long-term commitments. I exercise in curriculum activities like leadership techniques, communication, and involvement in student leadership programs to enhance my personal development. I sought regular feedback from my supervisors to identify my key areas. This helped me in highlighting my strengths and weaknesses, which kept me motivated for the role of marketing assistant.
[bookmark: _heading=h.3wl9xt8dr6pt]Task 3: Set Employment Goals
SMART framework
Short-term goal- To create brand awareness within six months.
Specific- I will create brand awareness by driving traffic on the website as a marketing manager. I will also formalise the brand identity by providing a core message to the audience and creating an effective visualisation for the website. I will clearly identify the marketing strategy with the rise of competitive edge.
Measurable- I will measure this by tracing the traffic on the website of the company while posting regular articles and social media posts. I will utilise KPIs to regulate the benchmark for future practice. I will also encourage my team members to reach a certain target. This indicator might help in identifying the change in the company.
Achievable- I will make sure it is attainable for stakeholders to buy in. I will target the percentage with the right resources and budget to boost time management as a marketing assistant. I will lift the trust of stakeholders and teams to avoid poor morale within the company, ultimately boosting brand awareness.
Relevant - My goal is relevant to the business marketing plan as a marketing assistant. I will create brand awareness to grow the presence of the company and build a reputation as the trusted marketing assistant. This will generate revenue and enhance the company's reputation with long-term commitments to make relevance.
Time- I will require a time-bound period of six months to boost brand awareness and publish articles and social media posts. I will require this time to create a strategic plan to increase the audience while meeting the deadline of the projects.
Long-term goal- To enroll in adequate training programs within two years.
Specific- I will enroll in adequate training programs to assist with the requirements of an assistant manager. It will help me determine the need for specific skills and courses with the emerging market trends of a marketing assistant. It will assist in filling the gap requirement in the job and improve weaknesses.
Measurable- I will measure this by the completion of my training courses and identifying the barriers in my skill sets by analysing the parameters of organisational objectives. I will identify the gaps in knowledge and skills and acquire them by enrolling in specific workshops and top-tier training programs.
Achievable- It is achievable by getting regular feedback from the mentors and peers on the specific training programs. It can also be achieved with proactive training programs while planning adequate schedules. I will manage this by balancing my workload with an adequate strategy.
Relevant- It is relevant for long-term insight into the training programs and assessing the implementation of essential resources and training programs related to the technology and digital marketing course. It is relevant for business and personal development goals.
Time- I will need a time-bound period of two years to enroll and complete the training programs to become a marketing assistant in a top-tier company in the industry. I will create a timeline for the training and gather feedback from the stakeholders.
Develop a Personal Development Plan: 
	Weaknesses
	Specific Actions
	Resources
	Measures 
	Timeline

	Improving brand awareness 
	To improve brand awareness, I will use social media platforms such as Instagram, TikTok, and LinkedIn while using influencers for product reviews. I will also demonstrate the review of the customers by showcasing testimonials.
	I will require resources such as social media, marketing channels, and public reactions to foster brand awareness in the industry. I will also ned the partnership of influences to achieve the goal of the organisation.
	I will measure this by researching areas in the competitive market and raising the awareness of the brand by building its identity with trust and loyalty. I measure it by analysing how it is affecting the customers while building the pillars. 
	I will require a period of four months to create awareness of the brand.

	Improving inadequate training programs
	To improve inadequate training programs, I will conduct assessments in training programs and make efforts for continuous training for the role of marketing assistant. I will enroll in skills development sessions to align with the business goals.
	I will require flexible training programs with updated materials in the emergence of new technologies and market trends. I need regular feedback and mentorship from the supervisors with strategic alignment of the learning opportunities.
	I will measure this by analysing the formal training while tying it to business values and training investments
	I will require a period of one year to develop effective skills with adequate training programs.


[bookmark: _heading=h.12hwgow4j5xu]Conclusion 
In conclusion, this report has delved into the role of a marketing assistant and provided different advertisements for different companies, comparing various job responsibilities and the knowledge of a marketing assistant. It had conducted a self-assessment using the SWOT analysis to identify the individual's strengths, weaknesses, opportunities, and threats to become a marketing assistant. Based on the weaknesses, it has derived long-term and short-term goals to create brand awareness and enroll in training programs. It had also provided an individual's personal development plan by highlighting the weaknesses and providing special measures to improve them with adequate resources and time-bound to ensure effective implementation.
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Marketing Assistant

STP London &

London

Location

9 London

Full job description

At STP London we have recently had an increase in client budgets, we are searching for
ambitious individuals to learn our business strategy inside out from the ground upwards and
grow into a management role to oversee one of our divisions.
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Marketing Assistant
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Overview:
THEROLE OVERVIEW

“The Marketing Assstant s central todelivering impactfulmarketing campaigns and
memorable client experiences. Working closely with the BD & Marketing team, they wil
‘support the planning, coordination,and execution of marketingintiaives, ensuring the
firm's brand s consistently and creativly representec.

Events are key part oftherol,with the Marketing Coordinator playing a hands-on rolein
the fullfecycleof hosted and sponsored events — from logistcs and supplier coprdination
through o communications, delivery, and post-event eporting. Alongsde events, the role
wilalsocontribute to wider marketing activiy including content development,digital
updtes, and campaign coordination.

“Thisis an exciting opportunty for someone who s organised, proscive, and creatve, with 3
‘Genuing interestin marketing and events, The roleoffers exposure acrossthe fullmarketing.
mixandthe chance to work onintisives that directly support brand visiiy,cent
‘engagement,and business development

At Montagu Evans,we are building something bold—a purpose-led frm with deep-rooted
Values anda lear North Star:Sustainable, smart growth underpinned by a strong foundation
‘and our colective ambition to be outstanding together.

“Thisis  fantastic opportunity to workina creative, fast-paced environment with exposure to
‘2 wide range of projects and stakeholders. You'll be part of 2 supportive and ambitious team.
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Marketing & Events Assistant
Qargo B

125 Kingsway, London WC28
Hybrid work

Location

@ 125Kingsway, London WC28

Benefits
Pulled fromthe fulljob description

 Companyevents

Full job description

At Qargo, we're building the world's most intelligent Transport Management Platform (Saas)
—helping logistics companies work smarter, faster, and greener. Events are a cornerstone of
our go-to-market strategy, giving us the chance to meet prospects face-to-face, demo our
incredible Transport Management System, deepen customer relationships, and strengthen
our brand presence across Europe.

We're looking for an organised, proactive Events & Marketing Assistant to oin our growing
marketing team in London. You'll play a critical role in making sure every event runs
smoothly, while also supporting the wider marketing team with content, campaigns, and
reporting. If you're highly organised, love planning, and get energy from seeing events come
tolife, this could be the perfect opportunity to kick-start your career in event coordination!
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Marketing Assistant

Watermill Accounting &

Cambridge CBA4 2HY
Remote

Location

9 Cambridge CB4 2HY

Benefits

Pulled from the ful job description

 Work from home

Full job description

Job Title:
Marketing Assistant

Purpose:
To support and build a project and promote workshops

Reports to:
Director

Period:
3months




