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As the United Kingdom is made of four different countries, which include England, Wales, Northern Ireland and Scotland. They welcome a wide variety of tourist that go and visits there each year for either a leisure holiday or for tourism. Leisure is when someone goes on holiday for their own relaxation and enjoyment. On the other hand, tourism is when people go on holiday to places that are of interest to them. In this essay will be information about different customers' needs and expectations the different demands that tourist have nowadays. 

Consumers demands have change over the years as people are wanting more for their money now and want bigger as well as better holidays. The chosen area that will be covered in this essay will be Wales as it offers a wide range of leisure facilities and has a range of tourism areas that appeal to tourist. As well as looking into Wales, the main area that will be spoken about and researched into is Swansea. The reason for this is due to Swansea having a wide range of attractions that tourist can go and visit. Swansea also offers their customers a wide provision over the areas that they cover. 

The key locations that tourist tend to visit in Swansea are, Glyn Vivian Art Gallery, Mumbles Pier, Swansea Museum, Plantasia, Swansea Castle and Tenpin Swansea. These are just some of the most popular attractions according to the (https://www.tripadvisor.co.uk/Attraction_Products-g1644115-Swansea_County_South_Wales_Wales.html ). There are also attractions like Winter Wonderland land that takes place close to Christmas, which allows tourist to get into the Christmas spirt. By having a wide range of attractions, it allows tourist to help increase the amount of people that go to visit or stay in Swansea. Accounting to (say the link and who), in 2019 the populations of Swansea was 247,000 and was aiming to grow up to 256,000 by 2030. Having a targeted number of numbers will help business to diversify or create new products so that they attract more people. Attracting more tourists help to create more employability for tourist. Having reached this, (link), says that there were 107,000 more employability nowadays. Swansea attractions bring in people from all over around the world. Some of these places are Germany, USA, Spain, Austria, France, Neverland and even domestics visitors from the UK. (Put in link), shows that in 2019, there was 4.79 million tourist that visited Swansea. The number of visitors that an area attracts can depend on what they have to offer. There can be many affects that stop people from travelling to or from Swansea. One of the main reasons this will occur is if there was recession, restrictions or even pandemics. 

There are many different organisations that can be classified as being part of the private, public and voluntary sector. Some of the private organisations that are in Swansea are the attractions that are either singly owned or are owned in partnership. The private organisations that are in Swansea are Plansaia and many more attractions. This organisation is there to make a profit and will keep making a profit while there are still tourists visiting there. Public organisations that are in Swansea are visit Swansea Bay which is an attraction that is funded by the government and tourists go to visit there. A voluntary organisation that is in Swansea that tourists go, and visit is the South Gower coast. This is where people can go and help the organisation out and not get paid for doing it as they have volunteered to do it.

Another concern for Swansea is that people read lots of posts that get put onto social media and this will affect the way that people think about the area, and it will also stop people from wanting to go there. Social media can have a massive effect on what tourists think of an area as they believe what they see online and what people have to say about an area.

Pandemics can cause major concerns for places like Swansea as less people are travelling there due to having restrictions from the government. Another reason why having restriction may be concern is that people cannot go to the destinations that they want to, but they will need to stay at home when told to do so. Another than restrictions being a concern it will also be a positives as more local tourist will stay and visit places within Swansea helping to regenerate money into the local economy. Every country including Wales will have their concerns due to customer needs and demands changing.  Although the pandemic has affected many parts of the UK, it will hopefully get back to normal and people will then start to regain all the things that they used to do. 

‘Maslow's hierarchy of needs’ states that there is a massive different between the needs and wants of a customer. According to Maslow's, he says that the basic needs of tourist are sex, hunger, warmth, and thirst. The needs of tourist have developed into different sections of the triangle. The hight the need is on the triangle is the higher tourist needs expectations is. ‘Maslow's Hierarchy of needs 1943’ puts self-Actualisation on the top of the triangle followed on by esteem, love/belonging, safety and phycological. Mahlow places self-Actualisation at the top as he believes that tourist should put themselves first. Just as the as tourist needs, they from their everyday life and go on holiday or just for a day trip to look after them self. 

As Swansea has become more used to using technology nowadays due to the changes in the world from covid, tourists can now book more things online. Tourists can also use more contactless on their cards instead of carrying cash with them which will help them more. According to Tolkki- Nikkonen 1979, there is an increase in technology drive as there is more smart TVs in shops, tourists are using their mobile phones more and the internet to research all the information that they need in order to book a stay in Swansea. 

Butler’s product life cycle states that organisations need to go through a cycle of consolidation before they introduce their products to their customers. This is because they need to investigate expansion of their business then they need to investigate the involvement of who will be buying to product. They will also need to go into the development stage, the stagnation stages and then finally go into the rejuvenation stage. This will help an organisation to see where they have gone wrong. It will also allow them to see what they can improve on as well. They can also investigate this by seeing all the different competition that they have from different areas and see how they can attract more tourists to their area.

Some of the notes are from what was covered in the classroom, and these were done by Kathryn Flynn. 

Finally, to conclude, Swansea can investigate what they have for a future when it comes to attracting more and more tourists. Swansea can investigate into the provision of seeing what their competitions do to attract tourists then they can advertise their product more. For the future provision of Swansea, they can diversify most of their organisations and this way it will allow new as well as current tourists to come and visit the areas and different attractions within Swansea. For Swansea to continue attracting their customers they can add new things or make them even better so that tourists can go and see more of the area rather than seeing what they have already been to view. 
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