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[bookmark: _Toc7449168]1. Introduction
The advent of technology has led to the significant improvement in the field of digital marketing, information gathering and establishing communication at a workplace. Social media platforms like Facebook, Twitter and Instagram are used as a means for advertisement. In order to maintain a flourishing business, an online presence is essential, specifying upgraded features and the upcoming products at their disposal. In this competitive market, unique features need to be highlighted to maintain a monopoly over a particular product. Cloud computing, web seminars and live interactions are some of the modern technologies that are being used recently for promotion. In this report, the effectiveness of these technologies, the online presence of big organisations through social media platforms has been discussed.

[bookmark: _Toc7449169]2. Findings and analysis
[bookmark: _Toc7449170]2.1 Effectiveness of modern technologies 
Cloud Computing:
A new approach, which is widely used nowadays, is the Cloud Computing. The Next Big Thing, helps in providing cost savings, flexibility, and efficiency. Many companies are switching over to cloud computing and witnessing a dramatic rise in the profit margins. 

	Various cloud services

	· IaaS (Infrastructure-as-a-service)
· PaaS (Platform-as-a-service)
· SaaS (Software-as-a-service)


Table 1: Different types of cloud services
(Source: Salesforce.com, 2019)
Several cloud services as mentioned in the table above, provide competitive edge to a business enterprise. Substantial cost saving is possible by reducing the expenses on software, equipment, and infrastructure. From the viewpoint of Dahl (2018, p.23), it can be stated that a business undergoes transition with time, and scalability provides flexibility, allowing quick modifications in accordance with market transition. Collaboration efficiency and security are enhanced to provide stability, improve communication, and an assurance of high-end security protocol. The full-time job of a cloud host is to monitor the security carefully. Mobility is one of the most essential benefits of cloud computing. Busy schedules, distance issues are sorted with the utilisation of this facility. For instance, Redcentric, an IT service management company based in the UK, incorporates the use of hybrid Cloud solutions, and combining the outsourced services with the infrastructure present on the premises. In the views of Campbell et al. (2018, p.56), the flexibility and scalability factors are best highlighted in these Cloud environment executed by Redcentric. The operations of the organisation were increased following the Cambridge Cloud computing ventures, facilitating the high-end businesses and the public organisations of the city. 
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Figure 1: Statistics of global cloud computing market
(Source: Müller et al. 2018, p.76)
Webinars and Live Interactions:
Web seminars or conferences and live interactions help in comprehension of the customer and client demands. This two-way interactive session helps in enhancing business prospects as the grievances and the suggestions are taken into account. The webinars held through Facebook, Skype, Youtube Live, and other video conferencing platforms help the organisations to discuss latest aspects, customer service and other features of the company (Müller et al. 2018). Live interactions through Facebook, Instagram or Youtube have further helped the companies to interact with everyone. In addition, as per the views of Butbul (2018, p.43), the social media platforms have also helped in arranging important meetings and holding client discussions, and the participants need not have to be at a particular place. The property of screen sharing serves the purpose for discussing business aspects and leads to more transparency.  For instance, companies like Mclaren Technology Group, Bestway Group rely on webinars to conduct conferences, which are extremely plausible (Bradford, 2018). In this fast-paced, technology-driven world, it is not possible for all the participants working in a particular department within the company to be present at the venue of the conference. All high-end decisions are thus taken through web conferences and the video clip can also be saved for future reference. 
[bookmark: _Toc7449171]2.2 Social media as a marketing tool
Social media platforms are nowadays used to serve the purpose of a medium of income, and for promotion and advertisement of products and services. Platforms like Instagram, Facebook, Youtube and Linkedin are used to create company or business profile and promote respective goods and facilities a company has to offer. According to Müller et al. (2018, p.75), organisations such as retailing, IT companies, media houses, hospitals and others connect their sites to these social media platforms and promote their services and facilities. For instance, a media house wants to extend their reach. It can seek the help of Youtube, create a page on Facebook and establish a synchronisation with Twitter and other social media platforms. Following this, the media house would upload videos highlighting their coverage and shows on Youtube and Facebook and share the link on other social media. Through sharing and views, promotion and advertisement is achieved on one hand. Moreover, it paves the way to earn revenue as well through Google AdSense (through posting videos on Youtube), and from Facebook page (influenced by Lee et al. 2018, p. 5106). 

Figure 2: Benefits of social media marketing
(Source: Lee et al. 2018, p.5109)
The topic would be better illustrated through a few examples. ASOS is one of the leading British online cosmetic and fashion retailers. The interaction process between the customers and organisations has changed over the years. ASOS felt the need to engage consumers through social media marketing. Their online platform has been successful in amassing over 80,000 products and has become one of the most visited fashion websites in the world. The balanced use of social media to sell, and ensuring the engagement of the customer has helped the brand to develop to where it stands now (Bradford, 2018). 
[bookmark: _Toc7449172]2.3 Social media yielding better communication
Social media platforms have been successful in yielding fruitful results, like establishing proper communication and for advertisement purposes. It has also resulted in the increase of the competition among the various organisations. From reputed organisations to normal people, the usage of social media sites has increased dramatically over the years. These networks have been thoroughly embedded in the modern culture. As influenced by the idea of Economides et al. (2018, p.70), it can be stated that the cobwebs of the social media platforms have been woven in everyday business activities to maintain professional relationships. In order to maintain a sustainable business and official activities, it has become a necessity to establish these networks to cope up with the changes in technology and the expectations in the present economy. However, an online presence on social media platforms is not enough, a proper strategy is required to showcase the unique selling factor to stand out in the competition.  A good communication is equivalent to good business and as a result more revenue. For instance, Missguided, a retailing company based in the UK, has been relying on Instagram, where the brand has over 3.4 million followers (Salesforce.com, 2019). It is a crucial channel for the brand, where lifestyle posts and product promos are provided to attract the attention of the customers. As a result, of the Love Island partnership and Instagram promotion, a 40% hike in the sales has been observed. Another example that be drawn here is the Dove, a UK based personal care brand. According to Economides et al. (2018, p.80), the social media marketing strategy enhanced their selling percentage. Dove used Youtube as the primary social media-marketing platform to enhance their prospects. The “Showeroke” campaign was spread on the social media and as a result, the purchase rate increased. 

Figure 3: Improved Communication Benefits
(Source: Economides et al. 2018, p.70)
[bookmark: _Toc7449173]2.4 Instances of Professional online presence
Building a professional online presence to display unique aspects and services is the best way to expand the reach to the people all over the world. A Twitter, Facebook profile also acts as an affirmation on the authenticity of the organisation or the companies. Usually, a connection is established through these social media platforms to the particular website of the companies. Apart from creating a fan following, these social media platforms also serve the purpose of promotion. According to Moth (2019), updates on new items and facilities are being posted to attract the customers, and a two-way engagement is established between the company and the consumers. In addition to this, a few of the social networking sites like Facebook provide a way to earn money based on the views, shares and likes (Salesforce.com, 2019).
Facebook
A great tool for expanding and managing business, it provides a place for the companies to identify themselves and display unique features from product listing to lucrative pricing, merchandise and others. Images, videos and links are shared to attract and guide the consumers. Facebook also provides a platform to earn revenue through likes, shares and views. John Lewis & Partners, a department store company based in the UK, has 1371934 followers on Facebook. The social team of John Lewis interact with its fan communities and posts attractive items on every two to three days (Johnlewis.com, 2019). 
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Source: https://www.facebook.com/Ana-Maria-2379406348957328/


Twitter
John Lewis & Partners have close to 380 K followers on Twitter. The social team is pretty-active here as well and has used this successfully for the promotion of its products. The team is posting updates at regular intervals to keep a connection with the fans and the customers. A connection with the consumers is extremely necessary to make progress in the marketing world, and the retailing company has understood its value and hence, it is very active on this social media site. Enticing products and exquisite items are posted on their twitter feed to keep the customers browsing for more items at attractive prices (Johnlewis.com, 2019). 
[image: ]
Source: https://twitter.com/search?f=tweets&q=Ana%20Maria%20&src=typd

Instagram 
Almost similar to Twitter, John Lewis & Partners uses the platform of Instagram to create an online presence and extend the horizon of their marketing strategy. In this way, they are on a par with the rest of the companies involved in the same business. The platform is used effectively and John Lewis has close to 487K followers. All the items varying from home, fashion and beauty products are available in this retail company and these are displayed on the Instagram handle to attract the customers. New updates and items tend to create a captivating effect on the customers. Interacting with the fans and consumers is also possible through this medium (Salesforce.com, 2019). 
[image: ]
Source: https://www.instagram.com/

[bookmark: _Toc7449174]3. Conclusion and recommendation 
It can be concluded from the findings that the implementation of cloud computing has enhanced the efficiency of the workings of a business. Apart from this, the webinars and live interactions help in conveying information directly to the consumers and it also helps the latter to suggest certain things and state their opinions. The social media platforms act as a means to enhance the business prospects of the companies and provide a gateway to earn extra revenue. In this competitive market, it is essential to have an online presence, promote, and advertise products and services frequently to stand out from the rest of the competition. However, there always remains a scope of improvement. Better monitoring of the feedback provided on the social networking sites, quick response to the grievances of the consumers in the form of announcements are a few instances. Providing shout-out, merchandise promotion, and frequent exclusive offers are some of the business strategies that can be adopted by a company. Frequent updates of these offers on the social networking sites would definitely result in the growth and expansion of business. 
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(Source: https://www.statista.com/chart/2289/how-marketers-use-social-media/)
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How Marketers Use Social Media
56 of B2C and B28 marketers who use the following Social platforms.
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