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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly, in less than 5 seconds, making the customer feel content as the loading of the page is quite speedy, not making customers feel like they are wasting their time, waiting for the page to load, which can lead to customer frustration. A quick loading website is pleasurable to a prospective customer, as it already starts the experience of using the webpage on a positive note.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains many subpages, those being more than 50. The subpages are easy to navigate as they drop down when hoovered over, or it takes the customer straight to the landing page. Though with such a high number of subpages, customers can feel overwhelmed or confused. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customer can book different services, such as family deals, celebration packages, team events, and other options. Most of these services give a general idea of how much the customer could possibly spend to request the services promoted. The booking system is quite straight forward and easy to book, showing full transparency of the price of the games, and add-ons.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website has a lot of imagery and text that can be distracting, making the information the customer is looking for difficult to find. If the website had less images, or less vibrant text, it could make the usability better. The website would also benefit from adding a live chat option, to resolve customer queries quickly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a vibrant and youthful look to it, making it catch the attention of the visitors. The mobile phone version is vastly different from the computer one, with less distractions and moving imagery. The subpages are tucked to the side, making it easier to navigate. For some, these vibrant visuals may be exciting, but it could also be distracting for others, as it does have a bit of a childish aesthetic to it.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website is extremely vibrant. It makes a lot of use of bold colours, energetic fonts and eye-catching photos. The videos are not on the main page, and when found, it does not play automatically, which can be seen as a positive, or negative, for prospective customers. In my opinion, it is a positive, as it does not distract the customer with unnecessary sound and video. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have an online chat tool. It does contain a ‘’contact’’ section that allows the customer to request a free call back, and to contact the business directly. Though still a solid form to contact the business, an online chat tool would be better for customers as customers may have a query that is not serious enough to email the company. It could be just a quick question, which would be ideal for a live chat option. 


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are all effective, redirecting the customer directly to their social media accounts quickly. The business has a good social media presence with a large number of followers, especially on Instagram and TikTok, making prospective customers feel like the company is a legit and safe business, as the large following numbers make customers feel like thousands of others trust their services, making it safe to go ahead and book it as well.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered are made very clear as the business promotes it on the first landing page, and the other promotions are very clearly outlined. The price list is not completely available as it depends on what services possible clients will book, and for the reasons customer may feel like the website does not have full transparency on their prices.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not available on the website. To have access to it, the customer needs to use a search engine, coming across Trust Pilot, Trip Advisor, or Google reviews. This can make customers feel unsafe, as the website itself does not allow the general public to see their reviews on the webpage. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality based on the sense of trust that the website provides, the social media links that allow the customer to see that the business is legit, and the option to contact them if necessary. For those reasons I would use their service, and recommend it to others. A good website makes customers feel like it is trustworthy, and Hollywood Bowl does have a solid website. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Some prices are available for customers to see, such as two games and one drink for £10. Other services do not show their price. I believe the company chose to do this because other prices would depend on different factors, such as number of games, drinks, and even players, making it difficult to have a set price to display. This can be answered when customers contact the company, on the ‘’contact’’ section.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Games 

	
	      3.   Party 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company’s website only shows up in the top ten websites when searching for the word Bowling, even though all of the other words are also present in their webpage. Other businesses promote their products better, showing up first. A reason for this could be the fact that Hollywood bowl does not seem to invest much in advertisement, but more on the fact that they are seen as ‘’local’’ bowling. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I strongly believe that websites are still relevant. Even though social media is readily available, and it allows us to take a better, more personal look into a business, a website will always allow for a deeper look. It will always show more information, subpages in where a customer can find answer to their doubts and more content in general, such as more business-focused material. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest the website to have less vibrant imagery as it can be distracting to customers, making it difficult to focus and find specific information with so much going on in the screen. I would also recommend for the website to install a live chat tool, as live chat is a quick solution for customers, who do not want to send an email to the company, if they only have a quick question.
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