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einz ketchup bottle
)The bright red colours used for the background and design resemble the product which is advertised in a rather strong manner, whilst also attracting children and young adults towards the product as they are more susceptible to bright primary colours such as red; as research shows how highly saturated shades are easier for developing eyes to see, as well notice. They have also accomplished to target older audiences through the use of minimalistic design by stacking fresh tomatoes mimicking the original shape of the bottle Heinz from 1890. “Heinz’s dedication to freshness and purity” led him to developing and releasing a key-stoned shaped bottle as “the curved neck encourages ketchup to flow out smoothly while the narrow mouth minimizes the amount of ketchup exposed to air”. 
Their slogan “no one grows Ketchup like Heinz” not only stands out from the background allowing crowds to clearly read it, it also suggests how their produce is natural and “grown” just like tomatoes are, linking Heinz’s idea with the creation of the glass bottle and the abstract use of the fresh tomatoes to mimic the very bottle. Due to the very minimal style of the advert, not only it catches the eye of the general public and stays in their mind more efficiently than other adverts, it also subtly hints at how healthy and fresh Heinz Ketchup is as an option for your meal compared to other condiments.
Having said that, nowadays companies try to make products last as long as possible on the shelf allowing supermarkets to sell the products for longer periods of time, additionally allowing customers to own and use that product for an extended period of time too. However less product wastage also means Heinz Ketchup is not as healthy as it once was, or as it was intended to be due to all the additives and chemicals added to the product such as distilled vinegar which is made from GMO corn containing chemicals and pesticides, tomato concentrate; meaning all nutrients and minerals tomatoes naturally contain have been removed, and high fructose corn syrup which is extremely unhealthy and it increases the blood sugar levels which can lead to obesity, diabetes and heart diseases.  
Keeping all of this in mind, it changes the perspective of what the advert really as it has been designed in a very astute manner allowing the company to easily lie and convince their customers and public about how healthy and fresh their product really is, when in reality it can lead to health issues when overused or misused which is easy to do as some would describe it as almost addictive and so easy to combine with any meal. This is also an issue as children are the ones who are mostly targeted due to the sweet taste ketchup has as well as making children’s meals more interesting as they tend to get bored of food quicker and be much pickier with it than adults. You could also argue what Heinz Ketchup is trying to do with this advert is sell their product as what it used to be before it became so popular, just like what Henry J. Heinz intended it to be; fresh and natural.
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No one grows Ketchup like Heinz.
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