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Responsibilities carried out:
	Task
	Responsible Person/s

	Creation of blog via WordPress
(https://brightartatycg.wordpress.com)
	Chloé

	The format of the blog including layout, background colour etc.
	Chloé, Najmeh, Natalia, Elliot and Ambia

	Title of Blog
	All team members

	Blog header image
	Elliot

	Bio on profile
	Ambia

	Tagline
	Chloé

	Site icon
	Ambia (image provided by Elliot)

	Countdown milestones widgets for fundraising activities in sidebar of blog
	Ambia

	Images for blog posts
	Chloé, Najmeh and Natalia

	Blog posts
	All team members:
Chloé – Three Posts
Natalia – Two Posts
Elliot – Two Posts
Najmeh – Two Posts
Ambia – Three Posts
Chris – One Post

	Pinned post on top of blog:
‘a little about us’
	Chloé

	Contact us text box in sidebar of blog
	Chloé and Ambia

	About us page
https://brightartatycg.wordpress.com/about-us/
	Ambia
Contribution by: Chloé, Najmeh, Natalia and Elliot

	Coffee morning page
https://brightartatycg.wordpress.com/coffee-morning/
	Chloé



	Sponsored Walk Page
https://brightartatycg.wordpress.com/sponsored-walk/
	Natalia and Najmeh





Blog Posts – Task 1A

Blog Title: Tea, Coffee, Sweets and Treats!
Author: Chloé Chignell (1702365)
"Would you like to buy some cake, just 50p a slice!"
I will have these words ringing through my ears for the next week, at least!
The preparation started weeks before today, with the promotion and advertising. We had flyers and posters planted all over the university campus, kindly put out by Ambia and Natalia. We then started adverting on Facebook, with the event you hopefully all saw, which allowed us to reach even more people. Naj and I also went shopping in B'n'M (other retail shops available) for the coffee, hot chocolate and marshmallows. The Tea Society sponsored us by giving us the tea as a donation to help us raise the money.

We then spent all of yesterday, day and night, mixing and baking and decorating our delicious cakes! For some of us, this is was a new experience! Although Naj and I are avid bakers, Ambia had never baked her brownies before! We had homemade: Baklava from Naj, Oreo Cupcakes from Elliot, Lemon Drizzle and Carrot Cake from me and the brownies from Ambia! We even offered gluten-free mince pies and vegan ginger cake, brought in by our lecturer, Julie.

We went to set up at 8.30am, on the third floor of the business campus, to put out the table and all the cakes with the kettle and the drink supplies. The morning started slowly, and we realised that into everyone wants to eat cake at 9 O'clock in the morning but it picked up later on. we were also joined by some of the young people in class 7 from Ysgol Crug Glas and some of the teachers including Emily Lewis, the art teacher we've been working with over the last few weeks. It was lovely to spend time with the young people outside of the classroom environment. it was also nice as these young people were 18/19, the same age as most of our group. 

On reflection, our Coffee Morning was a great success, we raised over £100 (!!) and sold-out of every last slice!  

We'd love to hear what kind of event you would like us to run next time... Leave a comment below!

Keep posted for more updates,
Only SIX days until our sponsored walk!!

- Chloé





Blog Title: Twirl and Swirl…
Author: Ambia Haque (1700508)
“Come with me and you’ll be in a world of pure imagination…”
Following an explosion of sound found us in assembly this morning where everyone was gathered singing and clapping celebrating the pupils’ achievements throughout the week.
The Art session began with the usual having items from the sensory bag where the children were engaging their senses through play to a different track each time. The sort of music that lightens your mood and gets stuck in your head all day, can you name any? Leave a comment below.
We then watched ‘Pure Imagination’ from Willy Wonka & the Chocolate Factory, then we got up on our feet dancing and twirling watching this a second time around. Out came the mixer where the children chose different paints to mix together in a blender, watching the colours swirl changing from blue to a purple by adding red – my favourite colour! These different colours were then poured onto giant pieces of cardboard for the children to get stuck in painting with their hands, fingers and nails. I can say it truly was a messy one with paint on people’s clothes, faces and even hair!
“I love Fridays!” – Freya
In the spirit of TA Appreciation Day, I would like to give a huge shout out to all the Teaching Assistants at Ysgol Crug Glas!
Don’t forget to visit our Facebook Page and donate to our Just Giving Page to make these Art sessions come to light…literally.
If you enjoyed this post why not like, share and leave a comment? You know you want to!
-Ambia












Blog Title: Illuminate your way…
Author: Elliot Tudor (1702104)
It was time to get our hands dirty once again with yet another messy session, so throw on some old clothes on and come join us for the adventure!
This time around it was Chloé, Najmeh and Elliot (me) eagerly waiting outside the School on a warm winter’s day before signing in and entering the Art department and initiating the 2nd Art session our group has taken part in.
The children started the session having a warm-up exercise to wake them up with sensory bags that contained various objects like Play-Doh and flashing spiky balls for the children to touch and see, along with upbeat music where the children tapped their lap like an instrumental of ‘Living on a prayer’ by Bon Jovi that even I began to tap along to.
And then the vibration table was brought out where the children could both feel the vibrations and hear the noise as they banged on it causing a thunderous sound.
And then drumroll please… the ultraviolet light was used which was quite a showcase for us since we did not see the interactions of the children with the ultraviolet on previously. But the light itself only covered a fraction of the room which was barely enough for today’s lesson but they try to make do with what they’ve got.
The first activity with the ultraviolet light was for the children to play with tennis balls in dark where the balls glowed a bright green on the table and for several minutes the children played with them moving them around on the table to the point that some got launched off the table never to be seen again. Then a short exercise after the tennis balls were collected where mint imperials were tipped on the table instead causing thuds which were smelled by the children and nearly eaten.
Now to the messy part…after a brief time with the mints, large pieces of paper were placed in front of the children glowing a faint blue colour and then some glowing paint was squirted on it before all hell broke loose where the children started finger painting getting paint all over themselves but it was worth it in the end with a smile on all their faces and a gallon of paint on all their clothes.
If you like the blog leave a comment and stay tuned for more!
-Elliot








Blog Title: We made our own chocolate factory!
Author: Najmeh Dadash (1707326)
Today we were at our second art session in school, me (Naj), Elliot, & Chloe were the ones that went. Today’s art session was Christmas-themed, we started with Christmas music and waking up the kids. The teachers had a bell and rung it, it made the kids really happy. The teachers also had some hand gloves that had LED lights, this also made the kids very intrigued. Teachers also blew bubbles, which also made the kids more enthusiastic about the task.
We put on some nice Christmas films, such as “Charlie & The Chocolate Factory”. Some other kids from a primary school came and joined us to play & also watched films. After watching the chocolate factory film, the kids and we made a Chocolate factory of our own, covering sheets of paper in biscuits, chocolate, sprinkles, and more.
We plan on going to church next week with the kids, and let them experience more, using more UV Lights, and, that’s really it. We had a fantastic time with the kids this week and love playing with them. I’d love to leave this blog on this note: The teachers know exactly what they’re doing, it’s unbelievable, it amazes me, the teachers know what to do, when to do it, and how to do it, some things such as tapping on a child’s body to wake them up, it sounds, and looks like something you shouldn’t do, but, it woke them all up, they all listened, and if the teachers were not qualified enough, these beautiful kids would not be able to create such amazing art, work, and more. We’ll keep you updated. Thanks for reading.
– Najmeh















Blog Title: Nut Job…
Author: Natalia Mendel (1702150)
So… How to raise money for Art Department when we haven’t yet done any art? The only way to do it is to throw on our old clothes and get our hands dirty. Well, that is exactly what we did!
Ambia, Chloe and I excitedly (and to be honest a little nervous) visited Ysgol Crug Glas to join our first Art session.  We walked in a little late and we missed the warm up exercise. Which is a shame because I think we needed it as well, to wake us up on this cold but sunny October morning. As well as us joining the session we also had 8 pupils from St. Joseph’s Primary School.
Inspired by the new Willy Wonka film we opened our own factory. Remember the squirrels checking for bad nuts? Well, we became the squirrels and the pine cones became the nuts. The rules were simple, separate the good nuts from the bad nuts. The good ones were beautifully decorated with glitter while the bad ones were covered in salt!
First, we watched a clip from the Charlie and the Chocolate Factory, which the children really enjoyed. Then we set up our own production line made from a few tables and put paint, play-doh, icing sugar and glitter on it. Then we hid some pine cones in between the leaves. We also picked pupils to decide whether they were good or bad nuts.  A bell would be rung to alert everyone that there was bad one. The whole point of this session was to engage all the senses and learn through playing. After about half an hour we had 30 beautifully decorated pine cones, few bad nuts and 14 smiling faces.
Although all of it was great fun, we didn’t forget the reason we were there –  to raise money for the UV lamp. Unfortunately, we couldn’t use it this time. One lamp lights up only one table. In this case more than half of the group would be left in the dark. Could you imagine icing sugar lit up under the UV lamp? I can, but I really want to see it! That’s why we need you to get involved and help these children. Next week we will let you know how you can do so in more detail.
If you like our blog don’t forget to leave a comment, ask questions and join our journey.
Don’t be a bad nut 
-Natalia








Blog Title: The benefit of ultraviolet lights
Author: Chris Vance (1706139)
As I’m sure your aware after reading our other blog posts, our main aim is to raise funds to be able to purchase an ultraviolet light for the lovely pupils that attend Ysgol Crug Glas. The ultraviolet light is a fundamental item within the school as it gives children that have additional learning needs a completely new view on everyday items!
An ultraviolet light is similar to a standard light bulb apart from one main feature: the inside of the glass is coated with a special phosphors coating which when the bulb is illuminated, only allows certain wavelengths of light through, more specifically, UV-A and the blue light range.
When viewed under an ultraviolet light, items fluoresce, thus making everyday items so much more interesting due to the fluorescent glow and this adds a new dimension to what would otherwise be ‘normal’ everyday items. In turn, this enables the children to engage with items they wouldn’t normally engage with, giving them a sense of inclusion as well as fun! Tennis balls glow a funky shade of yellow, paint changes colour and even things as boring as tables take on a completely new shade.
In the long run, this fun factor also helps them become more involved with tasks that you and I take for granted, giving them a sense of inclusion, strengthening their ‘can do’ attitude and as result, makes their day to day living much easier in the long run.
As I’m sure you can imagine, there are no real limitations to the benefits of using these lights, especially when you have a disability, and this is why we have chosen to make this our main aim for our fundraising.
So please, take the time to keep up with our future blog posts, like and share our pages on social media and more importantly, make sure to drop by our just giving page
-Chris


Supporting Paper – Task 1B

Introduction
Bright Art at Ysgol Crug Glas’ blog was created as a marketing campaign to raise funds and awareness for Ysgol Crug Glas (YCG). YCG is a Special School located in Swansea who provide for 57 pupils aged 3-19 years with learning, behavioural and/or sensory challenges and numerous healthcare requirements (Ysgol Crug Glas, 2017).  Three key steps to consider when creating anything; planning, development and evaluation. When thinking about a new marketing plan there are three questions which need to be answered; ‘Where are we now?’, ‘Where do we want to get?’ and ‘How are we going to get there?’. We answered these questions at the outset, to provide a basis to work from; “We have chosen to work with YCG for our project. We want to raise money to fund an ultraviolet light for their Art department and we also want to increase awareness of YCG through a marketing and social media campaign. We hold a coffee morning, a sponsored walk and participate in art sessions at YCG to raise funds and promote inclusion. We will document these events through our blog and Facebook Page.” (Chignell, et al., 2017).

Planning
During the planning stage, we created a content plan including date, subject and author of each post. This ensured that everything was documented in order. It also provided a structure to follow which kept us on track. Before we wrote our blog posts, researched different blogs to get inspiration.  Vuelio (2017) wrote an article on the best 50 UK blogs of 2017. The article had good and bad elements. It was helpful as it enhanced our knowledge of the tone of voice and how to engage with our audience. However, the blogs we read did not relate to our project: they were about topics such as cars, politics, travel, etc. Despite this, it helped us understand what is expected in a professional blog.
We reflected on several academic theories during the planning stages to ensure our marketing strategy would be successful; Marketing Mix, AIDA and SMART models.
The Marketing Mix consists of four principles; Product, Price, Place and Promotion (Armstrong & et al, 2014). These were originally part of seven principles set out by Borden (1964), later reduced to four by McCarthy (2013). The seven also included People, Process and Physical Evidence. For Bright Art, to ensure success, promotion was the most important principle within our marketing campaign to reach an appropriate target audience.
The AIDA model developed by Lewis (1898) is based on four stages; Awareness, Interest, Desire and Action (Smith & Taylor, 2004). We followed this model with our project by raising awareness through distributing campaign materials and circulating information through our social media campaign. We maintained interest by frequently sharing blog posts including photographs and updates on the activities throughout our campaign. Sharing our vision; ‘To light up the children’s lives through art’ (Chignell, et al., 2017) generated desire. We fundraised by conducting a coffee morning at Swansea Business School and carrying out a 10K sponsored walk from Swansea Marina to Mumbles Pier.
"There's a S.M.A.R.T. way to write management goals and objectives." (Doran, et al., 19841) This model was used to ensure the project groups’ objectives were strong. According to Kotler & Armstrong (2014), objectives need to be Specific, Measurable, Achievable, Realistic and Time-bound. Our main objective was to raise awareness of our project whilst documenting events. The objective was specific because it was directly linked to the organisation we fundraised for. It was measurable as WordPress provided statistics detailing viewing numbers each post had, and the location of access. It was achievable as we undertook various activities to provide blog content. It was realistic as our blog has been circulated to the public as well as within our university. It was time-bound because events will continue until the end of the year ready for our showcase in January.

Development
There are several blogging platforms available: WordPress, Blogger and Tumblr. WordPress was chosen as, according to Blog Basics’ (2017) Comparison Chart, it ranked the highest when comparing ease of use, formatting options and pricing, scoring 9.5 / 10. As WordPress is a ‘beginner friendly’ blogging platform, we decided it was best as blogging was new to us (Blog Basics, 2017).
Initially the format was basic - simply a title and a background. Later, we developed the layout and format by selecting a more user-friendly theme set out by WordPress called ‘Lovecraft’ by Anders Noren. This was then made bespoke by setting background colour and header image. We customised the site identity including the logo, bio and tagline providing additional information for our audience.
We began writing blog posts with basic formatting provided by WordPress. These were personalised by adding photographs as slideshows, created titles and signed each post off by the author. We also developed Bright Art at YCG (Bright Art), by adding site pages called: About Us, Coffee Morning and Sponsored Walk. Our ‘About Us’ page shares our aims, objectives, as well as values, vision and mission statement. This gave our audience a better understanding of our project group and what we were doing. Our Coffee Morning and Sponsored Walk page share the fundraising activities including numerous photographs in a mosaic tile layout. The additional site pages enhanced our blog with improved organisation and professional appearance. As WordPress offers free content, there were limitations to functionality. We were unable to share videos, such as the sponsored walk, which reflecting would have benefitted our posts. This led to us sharing more on social media, and less on our blog.

How it supports
Our marketing campaign consisted of campaign materials, a project board displayed at Swansea Business School, our blog and social media. Our blog supported our campaign by giving an exclusive place for us to share detailed accounts of our events. It gave us a professional space to which we could direct interested parties for more information. The blog link was shared across social media on all our campaign materials to allow it to reach a wider audience.  Our campaign materials included A7 flyers, A4 posters advertising Bright Art, our coffee morning and our sponsored walk with links to social media, our blog and JustGiving. Our blog also helped raise awareness of YCG and our project group by promoting what we were doing and validating our cause.

Evaluation
We monitored our blog through a statistics plan provided by WordPress that outlined viewing numbers, as well as geographical interest. All the views were within the United Kingdom, predominantly in Wales and a few in Ireland and England. The content within our blog could have been expanded by creating posts about current affairs that are relevant to our project and organisation. This would have raised our views by attracting a wider audience. Although we discussed creating posts like this, it only went into practice once with Chris’ post on the benefits of ultraviolet lights. In future, we could consider which events are coming up, such as ‘Children in Need’, and plan posts to be written targeting these markets. Within our project team we did not allocate blogging roles, however, all team members participated with various elements. One positive point from this experience was how, once an individual had written a post to upload, the rest of the team would proof-read and suggest improvements.

Conclusion
To conclude, the creation of the blog was an enjoyable challenge, allowing us to experience a new form of marketing. Our campaign in terms of materials was successful as we generated interest and engagement for our fundraising events.  However, our blog could have been more successful if we reached more people and generated more views globally. Our highest viewed blog post received 41 views with the second only receiving 19 (See Appendix A).
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