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Introduction
For this essay, I will be looking at the case study of Taste of Fethiye which is based within Turkey. I will be talking about the case study, what the project is and how it has helped the people in that area. Furthermore, I will be looking into how principles of sustainable tourism and the principles of sustainable development. 
Tourism is a huge industry, and it has contributed to the growth of so many countries. The country itself can gain a lot from the tourism sector, and when it is thriving it can bring the country exposure, growth, giving others employment opportunities, and allowing business opportunities.

The case study I will be looking at for this assignment is, Taste of Fethiye. Fethiye is based in Mugla, Turkey. 
This five year project which began around 2010 and was done by The Travel Foundation who are a charity that work in partnership with governments and businesses so that tourism brings greater benefits for the people and the environment. The project is to connect with small and local suppliers to large hotel chains within the Fethiye area, and it involved local farmers, wholesalers and hotels, and the aim was to prove that the fresh fruit and fresh vegetables could be sourced locally. 
Even though Fethiye had the agricultural, the cultural heritage, and the fresh fruit and fresh vegetables range. However, as the Travel Foundation states “despite having a well-established tourism sector, very little of this produce was finding its way to the regions’ hotels.” and further go onto say “this project tackled one of the most challenging aspects of destination sustainability; how to intergrade small, local producers into a large, mainstream tourism supply chain”  
Furthermore, the project allowed agricultural specialists to provide farmers with their training within environmental and production skills, and this would help farmers to improve their business. For example, Fatih who is a farmer in Fethiye and this has helped him improve his business as he says “in the first year we harvested 12-13 tonnes, in the second year this went up by to 16-17 tonnes…this is the benefit we gained out of communicating and working together, every year we increase our yield.” (The Travel Foundation, 2016). Wholesalers are being able to source more of their products that are local, and hotel managers are being able to give their guests fresh fruits and vegetables whilst also giving them a taste of the Fethiye produce. As one the managers from a hotel states “Everybody could see the difference, the quality, the taste, the look, everything” (The Travel Foundation, 2016). Furthermore, farmers are opening up their farms for tourists, and this is showing where the hotel guests are getting their produce from for their meals but also learning about how they are growing the fruits and vegetables.  

In addition to this, it had also created economic benefits for the farmers, as they had increased both of their incomes by being able to reduce their input costs such as fertiliser etc, and increasing their yield per acre, which in average was around 30 percent each. Also, within 2012 and 2014 farmers that were taking part in the project did increase their revenue by “approximately 24%” according to Child, H (2019).  
When hotels are buying from their local farmers, it can help with the environment because it can reduce food miles as well as the CO2 emissions, and this can also help the hotel to meet sustainability. However, this can also benefit the farmers because according to The Travel Foundation “93% of farmers stated they were more aware of the environmental hazards that pesticide, fertiliser and waste containers, etc. can cause and had made changes in how they disposed of waste chemical containers in order to decrease pollution levels.” 

Sustainable tourism is to increase the benefits and reduce the negative impacts that can be caused by tourism for destinations, and this can be achieved by; ensuring to protect the natural environments, wildlife, and the natural resources when starting to develop and manage activities for tourism, can provide the tourists with experiences that celebrate heritage and culture, and creating a socio-economic benefits for the community by through employment and having income earing opportunities. For example, taste of Fethiye which was a project done by the Travel Foundation allowed the local farmers to give their produce to their local hotels and this was then giving the farmers to have more of an income earing opportunity, and also not to mention the project was also encouraging the tourists to explore, and spend money in the rural communities within the Fethiye area, and this another way that they could make an income and also by opening up their farms to tourists to see. 

Tourism Notes also states some of the principles of sustainable tourism, which are 
· “ Reducing over-consumption and waste. Reducing of over consumption and waste avoids the cost of restoring long-term environmental damage and contributes to the quality of tourism.”
· “ Training staff. Staff training which integrates sustainable tourism into work practices, along with recruitment of personal at all levels, improves the quality of the tourism product.”
· “ Marketing tourism responsibly. Marketing that provides tourists with the full and responsible information increases respect for the natural, social and cultural environments of destination areas and enhances customer satisfaction” (Tourism notes). 

This is what happened within Taste of Fethiye as they were able to develop a logo for it, and this allowed the hotels to know/verify where their local produce was coming from, and then be able to promote it to their customers. They helped hotels to promote the fresh vegetables, fruits, and the food to customers by raising awareness with using leaflets, posters and film. Also, with branding it had helped them achieve much more better sales and profits, and according to Child, H (2019) approximately 200,000 tourists had enjoyed the Taste of Fethiye produce.. 
In addition to this reducing over-consumption and waste is important because it will avoid damaging the environment, and this is what Fethiye were doing because they realised and were more aware of the environmental hazards that the fertilisers and wastes can contain and cause, and changed the way they disposed of the waste so that it can decrease the pollution levels.  

As Srinivas, H states the most important principles of sustainable tourism development include “tourism should be initiated with the help of broad-based community-inputs and the community should maintain control of tourism, tourism should provide quality employment to its community residents and a linkage between the local businesses and tourism should be established” and Srinivas, H further goes onto say that “education and training programmes to improve and manage heritage and natural resources should be established.” 
Farmers have been trained for environmental and production skills so that it can help to improve their businesses.   
Tourism can help with the sustainable development goals by responsible consumptions and production, having decent work and economic growth, having affordable and clean energy, and also with climate action. 
Taste of Fethiye is still happening and going, as the project was a success and in 2018 hotels which also included three new clients were buying from there and a further 1,000 tonnes of their local fruit and vegetables have been sold within the hotels and being served to the tourists. 
It does show that you can integrate a small and local producers into a large mainstream tourism supply because look at Taste of Fethiye they are still going and hotels are still buying their produce of their local farmers.
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