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Knowledge Storage 

Collection of information 
All the core activities of Amazon are driven by their consumer centric approach where they use the Customer Knowledge Management theory (Wang and Xu, 2018). They collect information from the purchasing behavior of their consumers that they further analyze to make adaptation in their service procedures. It further gathers information from the user feedback section to understand consumer needs and preferences and subsequently to evaluate the value and content of their product. Amazon uses the Amazon Relational Database Service (Amazon RDS) which is available on various databases used for performance or I/O, memory and also provides different databases of choice like Oracle Databases SQL server etc. Therefore, Amazon uses different systems for different jobs and which helps them to master in what they do (Beach et al., 2019). On the other hand, eBay has taken a virtual flashed based approach having more than 100 terabytes of flash memory over a virtual server named VMware. This helps the organisation for using over 10 Gbit Ethernet for processing Ethernet framework. Along with Oracle eBay uses Java for its server infrastructure (Chifor et al., 2018). 

Storage of information 
[bookmark: _GoBack]Amazon mainly operates its business functions in 13 countries and offers its prime membership service in nine countries. However it segments into three sections that are AWS, international and North America (Reiff, 2021). In all these regions knowledge or information regarding their consumers purchasing experiences are stored. In its web platform the consumer purchasing experience is stored in the user feedback section that is easily accessible by the consumers. The databases used by the organisation has a resizable capacity and is also cost effective, the databases used also helps in setting up data for storage, patching of the data collected and also provides backups. In this regard they are better than eBay as eBay provides a large number of listings for a single product, which also allows HTML/CSS programmes (Bryant, 2021). It makes the management of product and its associated information easily accessible for the consumers which further ensure its efficiency in terms of generating more revenue than eBay. Amazon uses a more advanced and modern databases for the storage of information than eBay which just uses Oracle. Both organisations use such storage systems that are quite user friendly and the data can be stored from every devices the users operate like Android, iOS, Mac OS, Windows etc. 

Accessibility of information 
Amazon uses one portal, one interface system that allows the employees as well as the users to access the knowledge from the same portal. The single interface and portal helps the employees with a familiar, common and easy-to-use gateway in the workplace knowledge of the organisation. The every page on the Amazon has a modular content and provides easy and quick accessibility of the contents they require. This helps the employees of the organisation to escape from wasting their time for scanning elaborative documents for getting what they need. In case of the employees of eBay it has been seen that they do not have such easy access to the knowledge stored in their system (Yoffie et al., 2019). 
Conclusion
In conclusion the organizational profile has been constructed with detailed information of Amazon's organizational structure in terms of its effective management of knowledge that is acquired, stored and effectively managed by the employees to enhance the consumer purchasing experience.
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