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[bookmark: _Toc150262757]Introduction
The hospitality sector continues to contribute significantly to the overall economy of the world (Walker, J.R., 2019). However, the present landscape in the industry has shifted towards sustainability, and firms are expected to meet the change. Thus, this task will delve into the relevance of the firm's main motive to its earnings and also shed light on the fact that finance remains the main priority. Moreover, the task will also delve into the cause of a firm's conduct towards sustainability and provide recommendations. Additionally, the task will look into whether the industry can achieve being truly green and reflect on the impact of finance.
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Relevance of the statement “the social responsibility of an organisation is to increase profits”
The hospitality sector at present has seen a massive shift in its conduct. Thus, the statement put forward by Milton Friedman regarding the motive of the maxim is subjective. Although the statement manages to keep its relevance, due to the growing concern regarding the well-being of the environment, the statute does not regulate the conduct of the firms at present. At present, the sector of hospitality accounts for close to 570 billion worldwide, with over 70000 hotels and accommodation facilities. However, as per the survey conducted, it was found that more than 80% of the respondents preferred sustainable accommodation, which has also forced the industry to adapt. Thus, for firms to maximize their share of gains, it has become essential to meet the demands of the consumer, which brings sustainable approaches. Moreover, the regulating bodies have also taken the necessary steps to ensure that the firms do not negatively impact the environment in their quest to maximize gains (Dev, C.S., 2012). 
[bookmark: _Toc150262759]In this context, the WTTC laid down guidelines regarding the basic requirements firms in the hospitality sector need to address in order to conduct such operations (Bae, 2022). Thus, in order to continue their operations, firms in the sector have also integrated sustainability. Moreover, sustainability approaches allow the firm to shape their perception in the minds of consumers, which can in turn influence the reputation generated by the firm. However, there are firms in the sector that do not prioritize gains over sustainability. At present, firms have also come to realize the importance of up keeping the environment to ensure the continuity of their operations over a long period of time (University of Central California, 2022). Thus, firms like Accor Group have stressed reducing water waste, while Marriott Inns also encourages the surrounding community to participate in their operations (Nga, 2020). Although the motive of the firm to maximize revenue is still relevant at present, sustainability has gained momentum to meet the changing landscape of the sector.

Does finance come first?
Although finance still holds relevance for firms at present, the stress on finance itself has reduced. As firms engage in multiple activities, it requires funds to cover the charges and also meet the expectations of the shareholders, which allows finance to maintain relevance (Caroll, A.B. and Brown, J, 2022). However, due to the growing concern of individuals about the quality of the environment, firms have shifted to a more well-rounded methodology, such as the triple bottom line, to allow the firm to meet their decided objective. The methodology allows firms to measure their performance with respect to three elements. The first element of the methodology is economic, which stresses the financial performance of the firm. The second element is social, which is used to measure the performance of the firm in relation to their contribution to the surrounding community. 
[bookmark: _Toc150262760]The methodology also consists of the environmental element, which allows the firm to measure its impact on the environment. The methodology has gained wide acknowledgment from different firms in the hospitality sector at present, which shifts the stress from fiancés to other elements (Loviscek, 2020). By adopting the methodology, firms can approach their financial motives in a better way, which does not negate the impact of other elements. Due to the growing concern regarding the well-being of the environment, prioritizing finance over other elements such as society and the environment can negatively impact the perspective of the brand, which can in turn damage their ability to increase revenue and at the same time risk their survival. One of the notable firms that has integrated the methodology is Marriot Inns through their initiative of Serve 360, which stresses reducing the negative impact of the environment as well as supporting individuals in the surrounding community (Xie, 2022). The initiative has helped the firm enhance their reputation, which in turn has raised their revenue by 22%. Thus, at present, finance does serve as the first priority for firms in the sector.

Are businesses responsible for being environmentally sound or is it consumer driven?
As per Elkington’s Triple Bottom Line theory, it is the duty of organisations to focus on solving environmental and social problems besides developing their profit margin. Firms in the sector are required to conduct themselves in a certain manner due to various factors. The foremost factor that shapes the conduct of firms to act responsibly towards the environment is, understanding the importance of preserving the co-system to allow firms to operate over a long period of time. As the environment supports firms with resources, firms have recognized the importance of reducing pollution as well as reducing stress on resources so that the environment can provide the firm with the resources it requires over an indefinite period of time, which is one of the long-term objectives. This can be further understood with the methodology of the Butler Life Cycle (Rahman, M, 2023). Based on the methodology, a location for business is decided by exploration and gaining the attention of consumers. After the location attracts interest, firms start to operate in the location and develop the infrastructure to cater to individuals, which allows the destination to cater to the maximum number of individuals (Butler, 2020). 
[bookmark: _Toc150262761]However, due to a direct dependence on the resources, the ability of the location to cater to the demand of the consumer, which in turn leads to a fall in demand. Thus, the methodology is integrated by firms to act responsibly to ensure their survival over a long period of time. Moreover, firms are required to conduct themselves ethically due to the guidelines of the government. However, the influence of consumption demand on the firms conduct cannot be understated. As per the sustainable travel report published in 2020, close to 55% of consumers are influenced by sustainable practices, which have massively influenced the conduct of the industry (Ioannides and Gyimóthy, 2020). Moreover, adapting to sustainable practices also allows them to shape the perception of the firm in the minds of the consumer, which has also shaped the conduct. Thus, firms in the hospitality sector conduct themselves in a way that is sound for the environment, not only due to changing demands but also for their long-term objectives, which can be supported by upholding the quality of the environment.


Future recommendations
With the focus shifted towards upholding the well-being of the environment at present, firms can look for multiple approaches to fall in line with the trend.
· Technology: One of the significant steps firms can take is by incorporating technology. The progression of technology has been immense, and it offers solutions to the current challenges of maintaining sustainability. The use of solar panels to generate energy can reduce the pressure on fossil fuels, which can stop their depletion (Navratil et. al., 2019). Moreover, firms can use modern technology to handle waste, which can help them manage waste effectively without having any negative impact on the environment.
· Collaboration: Another approach that firms can consider is involving the surrounding community in decision-making. Taking in the viewpoint of the individuals in the surrounding areas can allow firms to approach their objectives without neglecting the well-being of the individuals. This can be further explored with the help of Doxey’s Irridex model, which delves into the relationship between local communities and consumers. As per the methodology, at the dawn of tourism, the local community feels excited due to the activities of tourism (Morrison, A.M., 2022). However, gradually, as the operations continue and more tourists start entering their land, it hampers their normal lives, which makes the local community irritated and, in turn, makes it difficult to continue operations (Wang and Mirehie, 2022). Due to the increased number of travellers in Amsterdam, the local community was involved in the anti-tourism movement. Thus, it is essential for firms to encourage the local communities to participate.
· Education: The firms can also provide the required training to the workforce to improve their competence in adapting to sustainable approaches. Developing the workforce and aiding the firm to encourage innovation, which can in turn assist them in upholding sustainable practices and improving their adaptability (Boella, M.J. and Gross-Turner, S, 2020).
· [bookmark: _Toc150262762]Sourcing: The firms can also look to gather the required resources ethically. Firms can seek the resources of the local community, which can provide livelihood opportunities to the community as well as identify suppliers of eco-friendly goods to offer consumers (Ertuna et. al., 2019).

Can the hospitality industry ever be truly green?
Achieving true green is a barrier for firms in the hospitality sector. As the firms that operate mostly include hotels, restaurants, and other accommodations services, the reliance on energy and water is massive (Legrand et. al., 2022). This in turn poses a challenge for the insurgency to achieve true green. However, to achieve sustainability, the firm can look to make use of digital tools that not only reduce the consumption of energy but at the same time provide alternate energy for use. However, technology can also be used to reduce the wastage of water as well as handle waste. This can significantly reduce the negative impacts of their activities on the environment (Gardetti, M.A. and Torres, A.L., 2015). 
[bookmark: _Toc150262763]Likewise, the firm can also look to develop the infrastructure with organic materials and using modern design that integrates sustainability. Moreover, firms can educate their workforce regarding the practices of sustainability, which can improve their ability to adopt sustainable practices. Firms can also stress electric vehicles to provide transport facilities to consumers, which can reduce the emission of carbon into the atmosphere. The Hilton Group focuses on such an approach through their initiative-driven approach with purpose. However, the firms can also encourage the participation of individuals from the local communities and provide them with opportunities for life, which can also help the firm achieve the status of green. However, due to the increase in consumer preference for traveling, the sector requires excessive energy, which makes it difficult for the industry to achieve true green.

Is financial resiliency key to sustainability?
The importance of finances in order to achieve sustainability cannot be understated. As the road to sustainability involves reshaping the infrastructure, it requires a vast amount of work to be diverted, which stresses the importance of finances. Moreover, as the sector is faced with fluctuation in demand as well as unpredictable events such as the pandemic, it reduces the ability of firms to divert their resources for sustainable approaches. The Premier Inn was forced to halt its operations due to the pandemic, which had left the firm short of the required monetary resources. Moreover, implementing technology to reduce the consumption of energy also requires significant monetary resources (Baumüller and Sopp, 2021). 
[bookmark: _Toc150262764]The InterContinental Hotels used a huge volume of monetary resources to reduce carbon emissions. Moreover, shifting to sustainable approaches does not reduce the charges in the short run but gives back to the firm in the long run. Thus, due to the huge amount of monetary resources required, the initial phase without expecting a return requires financial stability. Travelodge has diverted a huge volume of monetary resources to reshape their infrastructure, which has helped the firm reduce the charges for their activities but did not impact their revenue massively. Thus, to achieve sustainability, financial resilience holds significant importance as it allows firms to cover the initial expenses while also allowing them to navigate through the fluctuation of demand (Thacker et. al., 2019). Moreover, as it does not provide a benefit in the short run, firms require sufficient sources to ensure the continuation of their operations.

Conclusion
In conclusion, although the motive of the firm to maximize revenue is still relevant at present, sustainability has gained momentum to meet the changing landscape of the sector. Due to the growing concern regarding the well-being of the environment, prioritizing finance over other elements such as society and the environment can negatively impact the perspective of the brand, which can in turn damage their ability to increase revenue at the same time. Firms in the hospitality sector conduct themselves in a way that is sound for the environment, not only due to changing demands but also for their long-term objectives. To achieve sustainability, financial resilience holds significant importance as it allows firms to cover their initial expenses.
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